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1. TepmiHOCHCTEMA €EKOMAPKETUHTY: CTPYKTYPHO-CEMaHTUYHI Ta PYHKIIOHAJbHI MapamMeTpu (Ha MaTtepiari

AHIJIOMOBHOI ITyOJIIIIMCTUKY)

2. Eco-marketing Terminological System: Structural, Semantic and Functional Parameters (Based on the English
Mass Media Texts)

Pedepar:

1. Y nuceprauii 31ilicHeHO aHasi3 CTPYKTYPHO-CEMaHTUYHUX i PYHKIIIOHAJIbPHUX [TapaMeTpiB TepMiHOCUCTEMU
€KOMAapKEeTUHIY Ha MaTepiaji aH[JIOMOBHOI Iy6/ilUCTUKY. BU3HaueHO [TOHATTEBU anapar i MeTO0J10Ti10
IOCJIiIPKEHHS aHTJIOMOBHOI TEPMiHOCHCTEMU €KOMapKeTUHTY. ONUCaHo WXy GOPMyBaHHS I €Tany CTaHOBJIEHHS
IOCIiIKyBaHOI TepMiHOCUCTEMU. PO3KPUTO CTPYKTYPHO-CEMAHTUYHI OCOOINBOCTI TEPMIiHIB eKOMapKETHUHTY
aHIJIiAChKOI MOBU. 3'1COBaHO, 1110 OCHOBHUMMU 1IJISIXaMU TBOPEHHS TEPMiHiB €EKOMapKETUHTY B aHTJIIChKiN MOBI €
CUHTaKCUYHUI Ta MopdoJoriyHuil. [IpoaHanizoBaHO CUHOHIMIUHI, aHTOHIMIYHI, TOTicCEMaHTHUYHi 11 OMOHIMiuHi
BiIHOIIEHHSI TEPMiHOCHUCTEMHU €KOMAPKETUHTY. PO3p06IeHO TeMaTUYHY Kilacu]iKallilo TepMiHiB €KOMAapKETHHTY.

OxapakTeprn30BaHO CUHTAKCHUYHi, MOPQOJIOTiyHi Ta cCeMaHTUYHI OCOOIUBOCTI YOJILMCTUYHUX TEKCTIB



eKoMapKeTuHTy. On1caHo OCHOBHI QYHKIii TEpPMiHiB €KOMapKEeTUHTY B IMyOIiLIMCTUYHUX TEKCTax. BusHaueHO
TE€PMiHOJIOTYHY HACUYEHICTb MyOIILMCTUYHUX TEKCTIB €KOMapKETUHTY. YKJIaIeHO aHIJI0-YKPaiHChKUIA riiocapii

TE€PMiHiB €EKOMapPKETUHTY.

2. This thesis focuses on the structural, semantic and functional parameters of eco-marketing terminological
system based on the English mass media texts. An eco-marketing term is defined as a lexical unit artificially
created or derived from the natural language which is used to express the notion of professional, scientific, and
theoretical activity of experts in the field of eco-marketing. It is interconnected and interacts with other terms,
thus forming the eco-marketing terminological system. In the thesis the analysis of structural-semantic and
functional parameters of the eco-marketing terminological system based on the English mass media texts is
carried out. The conceptual apparatus and research methodology of the English eco-marketing terminological
system are identified. The ways of eco-marketing terminological system formation are described. It is determined
that eco-marketing terminological system is an ordered set of terms that express eco-marketing concepts. The
nucleus of the eco-marketing terminological system includes many terms of related disciplines, because eco-
marketing is a new branch of economic science which is formed at the intersection of economy, marketing and
ecology. In the thesis structural-semantic features of English eco-marketing terms are revealed. The word-
forming analysis of the eco-marketing terms showed that most terms are two components terminological phrases.
The morphological method of word-formation is also widely spread. Regarding the semantic characteristics of
eco-marketing terminology, it is worth stating that synonymy and antonymy are quite common in eco-marketing
terminological system, while polysemy and homonymy are represented only by several examples. In the course of
study the thematic classification of English eco-marketing term is developed. All terms of the analysed
terminological system are divided into eight thematic groups, the largest one is the group «Terms denoting
environmentally friendly products, services and materials». The concept of «mass media eco-marketing text» is
defined as the complete message, organized according to the model of scientific and mass media style, which
describes human interaction with the environment, and uses language means in order to perform its linguistic
communicative role. The syntactic, morphological and semantic features of English eco-marketing mass media
texts have been characterized. The absolute frequency of all eco-marketing terms is defined on the basis of the
Corpus of Contemporary American English, which made it possible to divide the eco-marketing terms into
frequently used terms, medium-frequency terms, and rarely used terms. Comparing magazine and newspaper
articles gives the possibility to all mass media eco-marketing texts contain in-disciplinary, interdisciplinary, and
general scientific terms and common vocabulary. However, in newspaper articles, the total number of terms is
lower than in magazine articles. Regarding the function of the eco-marketing term in mass media texts, the main
functions of the term are considered to be communicative, significative, and nominative. However, depending on
the intention of the author, the eco-marketing terms can carry out an emotional and advertising function. In
addition, the eco-marketing terms were divided into terms with cognitive value and terms with information
density. Moreover, the number of terms with information density in mass media texts of eco-marketing is much
higher. The analysis of the relative frequency of in-disciplinary, interdisciplinary, and general scientific eco-
marketing terms in mass media texts shows that in specialized journals the number of in-disciplinary terms is
higher, and there are more interdisciplinary terms in the newspaper articles. The material also showed that the
terminological density of the English mass media texts increases towards the end of the text. The thesis made it
possible to conclude that English eco-marketing terminological system is characterized by a low frequency of use
of in-disciplinary terms, because of the close relationship of the given terminological system with the
terminological systems of related disciplines. The study of eco-marketing terminological system in modern English
mass media texts opens up new perspectives for further analysis of the role of scientific and technical
terminological systems in enriching the lexical system of the English language, as well as improves the methods of
analysis of eco-marketing terminological system.
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