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2. The marketing support of commodity innovative policy of industrial enterpreses

Pedepar:

1. O6’eKT HOCiI)XEHHS: MPOLLEC MAPKETUHIOBOI MiATPMMKM TOBAPHOI iHHOBALiTHOI MOJIITUKY IPOMHUCJIOBUAX
nianpueMcTB YKpaiHu; MeTa poO60TU: IOAANbIIN PO3BUTOK TEOPETUYHUX i IPAKTUYHUX MIOJIOKEHD 010
($hopMyBaHHSI MAapKETUHIOBO] IiATPUMKHM TOBapHOI iHHOBALIIHO] [TOJIITUKY Ta PO3PO0OKa TPAKTUYHUX PEKOMEHIallil
0AO ii BIOCKOHAJIIOBAHHS Ha IIPOMUCJIOBUX MiIIIPUEMCTBAX; METOIY AOCJiI)KEHHS Ta arnlapaTrypa: MOHorpagidyHUi
aHali3, CUCTEMHMH aHasli3, METOAM JIOTIYHOrO y3arajJbHEHHS i CHHTE3Yy, MAaTPUYHI METOIM i METOJ] €KCIIEPTHUX
OI[iHOK, METO/, TAKCOHOMii, KJTacTepHUY aHai3, 6araToBUMipHUYN HaKTOPHUM aHai3, rpadiyHUI METO;, TEOPETUYHI
i IpaKTUYHI pe3yJbTaTh: METOIUYH] [10JI0’KEeHHS 10110 GOPMYBaHHS MapKETHUHIOBOI MiITPUMKU TOBAPHO]
iHHOBaLi1HOI NOJITHKY, 10 HA BiAMiHY BiJl iCHYI04MX, 6a3yI0TbCSl HA KOHIEMILil iHTErPOBAaHOrO MAapKETHHTY,
BPaXOBYIOTb BU3HAYEHHS PiBHSI iIHHOBALIIMHOTO PO3BUTKY i BIUIMBY (DAKTOPIB 30BHILIHBOTO T BHYTPIlIHBOTO

cepenoBUIIa, O 103BOJIsIE (POPMYBATH CTPATETIIO BIIPOBAIKEHHS TOBAPHOi iHHOBAllii; METOIUYHUI IiAXin 1o



BM3HAY€HHS MOJKJIMBOCTI BIIPOBAJI)KEHHA MaPKETUHIOBOI MiATPUMKY TOBaPHOI iHHOBALIIMHOI MTOJIITUKY,
OCOOJIMBICTIO SIKOTO € BUSIBJIEHHS BIIIMBY (pakTopiB Ha GOPMYyBaHHS MAPKETUHIOBOI MiITPUMKU TOBAPHO]
IHHOBALiI1HOI IOJIITUKY 1 OLIiHKa PiBHA iHHOBALITHOI aKTMBHOCTI, iIHHOBALIHOTO MOTEHIIialy i MAPKETUHTOBOTO
KOMILJIEKCY, 110 J1O3BOJISIE MiABULIUTYA OOTPYHTOBAHICTb YIIPaBIiHCHKUX PillleHb; OpraHizaliliHe 3a6e31e4eHHs
YIIPaBJIiHHA JIOAJIbHUM CIPUMHATTAM CIIOKMBAa4YeM iHHOBALIIMHOI NPOAYKIII MiZMPUEMCTBA, 10 Ha BiAMIiHY By
icHy104O0r0, 00’€IHY€E Y LiJTiICHNI MapKETUHIOBUI KOMIIJIEKC Cy4aCHi METOAY MapKeTHHIOBUX JOCIII’KEeHb Ta OLiHKY
PiBHS iHHOBALITHOI aKTUBHOCTI MiANIPUEMCTBA. 3alIPOIIOHOBAHUN MiXif, JO3BOJISIE CKOPOTUTH LUKJI CIIPUNHSTTS
CIIOKMBaueM TOBAPHOI iHHOBAllii; mpoLelypy po3pOOKHU i BIIPOBAIKEeHHS OpeH-caiTa 1Jis By3bKO-CIeLliali30BaHUX
HiANPUEMCTB MAIMHOOYAIBHOTO KOMILJIEKCY, SIKA BifIPi3HSAETHCS Bifl iCHYI0UNX POPMYBaHHSIM CUCTEMU
iHopmariitHoro 3ab6e3rnedyeHHs Ta BUAIJIEHHSIM CIleljai30BaHUX MAapPKETUHTOBUX CTPYKTYPHUX MipO3AiJiB, 10
J03BOJISIE IPUCKOPUTH KOMEPILiiasi3allilo TOBAPHOi iHHOBAllil; BUBHAYE€HHS TOBAPHOI iHHOBALIMHOI IIOJIITHUKY, SIKE Ha
BiJMIHY BiJl iCHYIOUMX, PO3YMIETHCH K CYKYITHICTb METOLIB Ta IHCTPYMEHTIB, CIIDSIMOBAHUX Ha peasi3alliio
CTpaTeriyHuX i TaKTUYHUX 3aXO0Bif, [1py 36a71aHCYBaHHI TOBAPHOTO OPTQeJis NiAIpUeEMCTBA 3 LiIbOBUMU
noTpebaMu CII0XXMBayiB; CTYIiHb YIIPOBAIKEHHS: PO3POOKM BIIPOBAIKEHI B IPAKTUYHY AisyIbHICTb 3AT «AJIBTPOH»,
TOB «IurpegnieHT-YKpaiHa»; cpepa BUKOPUCTAHHS: MAPKETHMHIOBA MiATPUMKA TOBAPHOI iIHHOBALIIMHOI NOJIITUKN
IIPOMHUCJIOBUX MiJTIPUEMCTB.

2. Research object: the process of marketing innovation policy support heading of industrial enterprises of Ukraine;
the purpose of the work: To further develop the theoretical and practical provisions for the formation of
commodity marketing support innovation policy and the development of practical recommendations for
improvement in the industry; research methods and instruments: monographic analysis, system analysis, logic
synthesis techniques and synthesis, matrix metodm and the method of expert estimates, the method of taxonomy,
cluster analysis, multivariate factor analysis, a graphical method; theoretical and practical results: methodical
provision for the formation of commodity marketing support innovation policy, unlike the existing ones, based on
the concept of integrated marketing account for determining the level of innovation development and the impact
of factors external and internal environment that allows you to create a strategy for product innovation,
methodical approach to determine the possibility of implementing innovative marketing support commodity policy
feature of which is to identify factors of influence on the formation of commodity marketing support innovation
policy and assessment of innovation activity, innovation potential and the marketing mix that can increase the
validity of administrative decisions, organizational support of loyal consumer perceptions of innovative products
companies that, unlike the existing Wood, together in a coherent marketing mix modern methods of marketing
research and evaluation of innovative activity of enterprises. The proposed approach reduces the cycle of
consumer perceptions of product innovation, process development and implementation of brand-site for highly-
specialized machine-building enterprises, which differs from the existing information system formation and
release of specialized marketing departments, which allows to accelerate the commercialization of product
innovation, the definition of commercial innovation policy, which, unlike existing ones, understood as a set of
methods and tools aimed at implementing strategic and tactical zahovid at balancing trade with the portfolio
companies target the needs of consumers; subject and degree of introduction: design implemented in practice by
"Altron" LLC "ingredient-Ukraine", sphere of the use: commodity marketing support innovative policy of industrial
enterprises.
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