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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81
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1. MapKeTVHT iHTerpauiHuX MPOLECiB MiANPUEMCTB

2. The Marketing of Integration Processes of Enterprises

Pedepar:

1.V npucepraii 3aripOrIOHOBaHO aBTOPChKE PO3YMiHHS CYy4aCHHUX [1I€PEyMOB Ta II€PCIIEKTUBHUX HAIIPSIMKIB
PO3BUTKY METO/I0JIOTii MAPKETUHTOBOTO YIIPABJIiHHS 3POCTAHHSIM | KOHKYPEHTOCIIPOMOXKHICTIO MiZIIPUEMCTSB,
pO3pobIIeHO peKOMeHIaLii 010 YAOCKOHATIEHHSI MexaHi3MiB 3a6e3nedeHHs e(peKTUBHOCTI iHTerpaiiHux
IIpolLieciB Cy0'eKTiB rOCIIOJapIOBaHHS, [0JIaHHS aKTyaJlbHUX KOHLIENTyaJbHUX IIPOTUPIY Y Teopii, IPUKJIaIHUX
€KOHOMIYHMX NpobJieM. JIoCIiIpKeHO €BOJIOLIiI0 HAYKOBUX IOTJISiB HA BU3HAYEHHS Ta 3MiCTOBE HAalIOBHEHHS
HAyKOBUX KaTE€ToPil, IOB'SI3aHUX 3 TEOPi€I0 PO3BUTKY MiANIPUEMCTBA, KOHLIEMIiH KOJIaO0OPaTUBHOIO MAapPKETHHIY Ta
MapKeTHHTY BifHOCHH. OnpaboBaHO 6a3uC BU3HAUYEHHSI €KOHOMIUHOI e(PeKTUBHOCTI Ta OonTUMi3zalii iHTerpauiiHux
npouecis. JJocigKeHo epeiyMOBY CTAHOBJIEHHS Ta CY4aCHI TEHIEHIIi] IpOrpecy iHTerpoBaHNX MAapKETUHIOBUX
cucreM. BusHayeHi CBiTOBI Ta BiTYM3HSAHI TEHIEHIIii PO3BUTKY PUHKY JIETKOBMX aBTOMOGiiB. O1iiHeHO ¢iHaHCOBO-
€KOHOMIYHi pe3yJIbTaTy LisiJIbHOCTI CIIelLiali30BaHNUX Cy0'€KTiB rOCIofapoBaHHs B YKPaiHi, I€PCIEKTUBU Ta

pe3epBU 3pOCTaHHS 6i3HeCy YKpaiHChbKUX aBTOBUPOOHUKIB LIISIXOM BUKOPUCTAHHS iHTerpalifiHoOro roTeHIiany.



3arporlOHOBAaHO CLeHapii Ta MOXKJIMBI CTpaTerii pO3BUTKY YKpaiHCHKOi aBTOiHAyCTpii y 2010-2030 pp., BUSHAYEHO
MaKpOEeKOHOMIiYHi BakeJli iHTerpanii HallioHa/IbHUX MiJIIPUEMCTB y I7100ayIbHi CUCTEMU OCIIOJAPChKUX 3B'SI3KiB, a
TaKOXX MEXaHi3MU 3a0e3IeYeHHs] yCTaJI€HOCTi Ta €(PEeKTUBHOCTI PO3BUTKY MiJIIPUEMCTB Y MEPEXKax

MapKeTHMHTOBOTO IapTHEPCTBA AaBTOMOOGINILHOTO PUHKY.

2. The thesis contains the author's understanding of the current premises and promising directions of the
development of the methodology for marketing management of growth and competitiveness of enterprises,
development of recommendations regarding the improvement of mechanisms to ensure effectiveness of the
integration processes for businesses, overcoming the current conceptual contradictions in the theory and
practical economic problems. The thesis analyses the evolution of scientific views on the definition, and the
semantic content, of scientific categories related to the theory of enterprise development, the concept of the
collaborative marketing and the marketing of relationship. The basis for determining the economic effectiveness
and optimization of integration processes has been analysed. The premises for formation and current trends of
integrated marketing systems have been examined. The global and domestic trends of the development of the
passenger car market have been analysed. The thesis has assessed the financial and economic performance of the
specialized businesses in Ukraine, the prospects and reserves for the growth of the business of Ukrainian
automakers by using the integration capabilities. The possible scenarios and strategies for the development of the
Ukrainian automotive industry in 2010-2030 have been proposed, the macroeconomic levers for the integration of
domestic enterprises into the global systems of economic relations and the mechanisms for ensuring the
sustainability and effectiveness of the development of enterprises within the networks of marketing partnership of
the automotive market have been determined.
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