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2. The marketing strategy for Ukrainian industrial enterprises to enter the markets of the Middle East

Pedepar:

1. Inceprariiio NpUCBsSYE€HO OOI'PYHTYBAHHIO TEOPETUYHHUX 3aCa]] i HAYKOBO-METOAUYHMX PEKOMEH ALl o0
(opMyBaHHSI MAPKETUHIOBOI CTpaTerii BUXOy YKPaiHChbKUX IIPOMUCIIOBUX MiJIIPUEMCTB Ha PUHKU KpaiH bausbkoro
Cxopy. O6'eKTOM AOCJIIPKEHHS BUCTYNAIOTh IIpoLiecy (GOpMyBaHHSI MDKHapOZHOI MAapKETUHTOBO]I cTpaTerii
YKpaiHCBbKUX IIPOMUCIIOBUX IIANPUEMCTB IIPU BUXOZi Ha pUHKU KpaiH bimsbkoro Cxony. Iin yac mociigkKeHHs
BMKOPMCTaHO METOAU TEOPETUYHOTO y3araJbHEHHS Ta [IOPiBHSHHS, EKOHOMIKO-CTaTUCTUYHI METOIM Ta METOI
SKiCHOTO Ta KiJIbKiCHOT'O aHasi3y. BU3Ha4eHO MOTMBU Ta KOHKPETU30BAHO Liijli BUXO4Y IIPOMUCIJIOBUX IiAIIPUEMCTB
Ha 3apy0iKHi pruHKU. BcTaHOBJIEHO, 0 (OPMYBaHHS CTPATETii BUXOY MiANPUEMCTBA Ha 30BHILIHI PUHKU
nepenoayae pi3Hi BapiaHTH, 0 XapaKTepU3yIOThCS CII0OCOOAMM BUXOY, BUOOPOM KaHaJiB 30yTy, THYUKiCTIO,
BUJAMU KOHTPOJIIO, KOJKEH 3 SIKMX IOB'I3aHUI 3 IEBHUMHU BUTPATaMU Ta PU3UKaMU. JJoBeIeHO HEOOXiIHICTh
IvdepeHLialii MApKETUHIOBUX 3aXO0/IiB 3aJI€5KHO BiJl PiBHSI (POPMYBaHHSI pUHKOBOTO CEpeOBUIIA. 3AilICHEHO
posnopnis Kkpain binspbkoro Cxony Ha TpY IPYNU 3a CTYIIEHEM OLHOPIIHOCTI MapKETUHTOBOTO CEPENOBULIA.

JoBeneHo nouinbHICTb nudepeHLifioBaHOr0 BUKOPUCTAaHHS iHCTPYMEHTIB MDKHAPOIHOTO MapKeTHHTIY Ta iX



ajanTalii 3 ypaxyBaHHSIM OCOOJIMBOCTE IPYIyBaHHS KPaiH PETiOHY, a TAKOXK BJIACHUX MOXKJIMBOCTEN
HignpremMcTBa. 3a JOTIOMOTrOI0 METOY OLiHKYA MMOBIPHOCTI 37iHCHEHHSI MAPKETUHIOBUX CTPATETIN JOBEEHO
BUCOKMI PiBEHb BipOTiAHOCTI peasiCTUYHOrO CLIEHAPilo peani3allii cTpaTerii CTBOPEHHS CIiJIBHOTO CKJIaJalbHOTO

nignpuemcTsa B Moppanii.

2. The dissertation is devoted to the substantiation of theoretical principles and scientific and methodological
recommendations on the formation of a marketing strategy for the release of Ukrainian industrial enterprises into
the markets of the Middle East countries. The object of research is the processes of formation of the international
marketing strategy of Ukrainian industrial enterprises when entering the markets of the Middle East countries.
During the research, methods of theoretical generalization and comparison, economic-statistical methods and
methods of qualitative and quantitative analysis were used. The main reasons and purposes of entering foreign
markets by the enterprises are defined and specified. It is found that the formation of foreign market entry
strategies offers different alternatives characterized by means of entry choice, distribution channels flexibility,
control types, each of which is associated with certain costs and risks. The necessity of differentiating marketing
activities depending on the external market environment level are proved. Based on the research of set of
economic, political, legal, social, cultural and technological factors of the Middle East marketing environment the
grouping of countries of the region into three groups according to the degree of marketing environment
homogeneity are made. The research proved that the process of forming an effective strategy for Ukrainian
industrial companies to enter the markets of the Middle East provides differentiated use of international marketing
instruments and their adaptation according to the groups of countries in the region, as well as to the internal
business opportunities. The method of assessing the likelihood of implementing marketing strategies proved high
probability of realistic scenario for creating a joint assembly plant implementation strategy in Jordan.
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