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1. MapKeTHHIOBi iIHCTPYMEHTH YIIPaBJiHHS iIHHOBALliIMHO-iHBECTULITHOIO aKTUBHICTIO OJIiITHO->KUPOBUX
HigIIPUEMCTB Xap4YO0BOi ranysi.

2. Marketing Tools for Managing Innovation and Investment Activity of Oil and Fat Enterprises in the Food
Industry.

Pedepar:

1. IncepraniiiHy po60Ty NIPUCBSIYEHO MOTMOJIEHHIO TEOPETUKO-METOAUYHUX 3acaf Ta pO3po61ii HayKOBO-
[IPUKJIAAHVX PEKOMEHALIN 00 3aCTOCYBaHHS MAPKETMHIOBYX iIHCTPYMEHTIB yIIPaBJIiHHY iHHOBALiliHO-
iHBECTHULIITHOIO aKTHBHICTIO OJIiINHO-KUPOBUX MiANPUEMCTB Xap4yoBoi ranysi YKkpainu. ¥ po6oTi JoCiaKeHo
reHe3UC KOHILENii MapKeTUHIOBOTO yIIPaBJIiHHS MiJIIPUEMCTBOM Ta MOTr0 iHHOBALITHO-iHBECTHULIIIHOIO cdepoio
Lisi7IbHOCTI. Y3arajbHEHO TeOPETUYHI ITOJIOXKEHHS Ta PO3PO6JIeHO peKOMeHallii 1110710 3aCTOCYBaHHS
MapKETUHIOBUX IHCTPYMEHTIB YIIPaBJIiHHSA iHHOBALIMHO-IHBECTULIITHOIO aKTUBHICTIO MiANPUEMCTB. JJOCIIigKEHO
MapKETUHTOBE CEPENOBUILE OJIIMHO-KUPOBUX IANPUEMCTB Xap4OBOi ranysi. YJ0CKOHaJIeHO HayKOBO-METOLUYHU

MiAXiz, 1O OLiHIOBaHHS KOHKYPEHTOCIIPOMOXKHOCTI MiANPUEMCTB, HAyKOBO-METOAUYHUI MiAXif, IO OLIiHIOBAaHHS



BIJINBY MaPKETHMHIOBUX iIHCTPYMEHTIB yIIPaBJIiHHA Ha iIHHOBALiiHO-IHBECTULIHY aKTMBHICTb MiJIIPUEMCTBA,
TEOPeTUKO-MEeTOINUYHI MTOJIOKEHHSI 100 NPOoLiecy po3poOKU Ta peasisalii iHHOBaLill. YIOCKOHATIEHO CUCTEMY
BUKOPUCTAHHS PECYPCIB Ta 3aCTOCYBAaHHS TEXHOJIOTIM MAPKETUHIY B YIIPABJIiHHI iIHHOBALiMHO-iHBECTULITHOIO
aKTUBHICTIO MignpueMcTB. Po3po6sieHo peKkoMeHaallii o0 3aCTOCYBaHHSI MOTUBALITHMX iHCTPYMEHTIB
MapKETUHIY B YIIPABJIiHHI iHHOBALIMHO-IHBECTULIMHOIO aKTUBHICTIO OJIIMHO->KUPOBUX MiAIIPUEMCTB Xap4OBOi
ranysi. YIOCKOHajleHO MapKeTUHIOBe 3a0e3l1e4eHHs] MexaHi3My YIIpaBJliHHs iHHOBalitHO-iHBECTULIIIHOIO

AKTUBHICTIO MiAIIPUEMCTBA.

2. The thesis is devoted to substantiation of theoretical and methodical bases and development of practical
recommendations on the application of marketing tools for managing innovation and investment activity of oil and
fat enterprises in the food industry of Ukraine. Genesis of the concept of marketing management of the enterprise
and its innovation and investment activity is examined. It is found that marketing acts as a tool and at the same
time as a conceptual basis for marketing management of the enterprise, philosophy of the enterprise and factor of
its innovative development, which is practically realized due to the development of a holistic marketing-oriented
management system with the widespread use of marketing tools. Marketing management of innovation and
investment activity of the enterprise is considered as management that is based on the principles and approaches
of marketing and comprehensive application of marketing tools. Gnosiological analysis of the essential substantive
features of the concept of “innovation and investment activity of the enterprise” is carried out, theoretical
provisions and conceptual-and-categorical apparatus of the research of marketing tools for managing innovation
and investment activity of enterprises are generalized. Innovation and investment activity of the enterprise is
identified as an object of marketing management at the macro- and micro-levels. Marketing environment of oil
and fat enterprises in the food industry of Ukraine is studied. Features and applied scientific principles of the
marketing tool application for managing innovation and investment activity of oil and fat enterprises in the food
industry are analyzed. It is proved that a marketing information system of the enterprise is a key element that
unites marketing tools and ensures their rational application in the process of marketing management. It is
established that the priorities of marketing management of innovation and investment activity of the enterprise
involve interpretation of consumer demands, feedforward and feedback of innovations and related investments
with the opportunities, needs and values of consumers, demand development, innovation diffusion and long-term
orientation through the use of marketing management tools. A methodical approach to assessing the impact of
marketing tools on the innovation and investment activity of oil and fat enterprises in the food industry is
developed. Methodical approaches to the use of resources and application of marketing technologies in managing
innovation and investment activity of enterprises are proposed. Proposals for the use of motivational marketing
tools in managing innovation and investment activity of oil and fat enterprises in the food industry are
substantiated and submitted. Recommendations on the improvement of the marketing support system for the

mechanism of managing innovation and investment activity of enterprises are substantiated and formed.
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