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1. DopMyBaHHS KOMILJIEKCHOI OpraHizaniiiHoi Ta iHpopMauiiHOi Moziesli MAapKEeTUHTOBOI areHiii

2. Formation of the integrated organizational and informational model of marketing agency

Pedepar:

1. O6'ekTOM HOCHiIKEHHS € polieck GOPMYyBaHHS KOMIIEKCHOI oprasisaujiiiHoi Ta iHpopmarniiinoi mogeni
MapKEeTUHIOBOi areHjii. [IpegmMeT BOCHiIKeHHs - CYyKYITHICTb TEOPETUYHUX, METOAUYHUX Ta IPUKJIALHUX
II0JIOKEHb i3 (POpMYyBaHHS KOMILJIEKCHOI OpraHisauiiiHoi Ta iHdopMaliiiHoi Mozesi MapKeTHUHIOBOI areH1ii B
npoleci HalaHHS MapKETUHTOBUX IOCIYT. MeTOI0 AucepTaliiiHoi po60THU € 06T PYHTYBaHHS TEOPETUKO-
METOJIMYHUX 3acajl i po3po6Ka HayKOBO-TIPAKTUYHUX PEKOMEH ALl mo10 GOpMyBaHHS KOMILIEKCHO]
opranizauinHoi Ta inpopMalillHOI MOJeJli MapKETHUHIOBOI areHuii. Pe3ysbTat MOXyTb OyTU BUKOPUCTAHI y
IisITIbHOCTI MapKEeTUHIOBYX areHuin. Y rnpoeci po60T BUKOPHUCTAHO TaKi METO[M: y3araJbHEeHHS, aHali3 i CUHTe3;
CTAaTMCTUYHUI aHasi3; cucTeMHuU niaxin. Haykosa HOBM3HA OJjep>KaHUX Pe3yJIbTaTiB I10J1Ira€ B OOIPyHTYBaHHI
TEOPETUKO-METOIMYHMX 3acaf] i po3po0blli HAyKOBO-TIPAaKTUYHUX PEKOMEHALIN o0 (OPMYBaHHS KOMILJIEKCHOI

opraHisauiiHoi Ta iHdopmaliitHOoi MoZesi MapKeTHUHIOBOI areH1ii.



2. The object of the research is the processes of forming a comprehensive organizational and informational model
of the marketing agency. Subject of research - a set of theoretical, methodical and applied provisions on the
formation of a comprehensive organizational and informational model of a marketing agency in the process of
providing marketing services. The purpose of the dissertation is to substantiate theoretical and methodical
principles and to develop scientific and practical recommendations for the formation of a comprehensive
organizational and informational model of the marketing agency. The results can be used in the activities of
marketing agencies. In the process of work, the following methods are used: synthesis, analysis and synthesis;
statistical analysis; system approach. The scientific novelty of the results is to substantiate theoretical and
methodical principles and to develop scientific and practical recommendations for the formation of a
comprehensive organizational and informational model of the marketing agency.
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