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1. Octpsinun C.O. PopmyBaHHS JIOTICTUYHOI CUCTEMU 6araTOKaHaIbHOI peKJIaMHOI KaMIIaHii B yMoBax LAQPOBi3aLii.
- KBamigikauifiHa HaykoBa ITpalsl Ha paBax pykonucy. Jlucepratiis Ha 3000yTTs CTyIEeHs oKTopa ¢inocodii 3
rasnysi 3HaHb 05 «ColliabHi Ta MOBEeIiHKOBI HayKu» 3a creljianbHicTio 051 «EKoHOMIKa». — JIHITPOBCHKUM
HallioHayIbHUH yHiBepcuteT iMeHi Osecs ['ondapa, Juinpo, 2023. lucepraiiiiny pob0oTy IPHUCBSYEHO MOTINOIEHHIO
TEOPETUKO-METOIUIHUX OCHOB JOCJiIIKEeHHS POPMyBaHHS JIOTICTUYHOI CUCTEMU OaraToKaHaJIbHOI peKIaMHOI
KamrnaHsii B ymoBax 1udposizallii Ta BU3HaU€HHs HANPSIMKIB yJI0CKOHAJIEHHS MOJIe/II0OBAHHS JIOTICTUYHUX CUCTEM
6araToKaHaJIbHUX PEKJIAMHUX KaMIlaHil. 3p06jIeHO BUCHOBOK, 110 €(pEeKTUBHICTh OaraTokaHaabHOI PEKJIAMHOI
KaMIIaHil JOCSTaeThCs 32 paXyHOK BUKOPUCTAHHS e(PEeKTy CUHEprii Ta MouyKy r7106a7bHOr0 ONTUMYMY a TaKOX 32

PaxyHOK 3abe3rnedeHHs epeKTUBHOI Mepesxi iHPpopMaliliHuX IIOTOKIB JIOTICTUYHOI cCUCTEMU KaMIlaHii. 30kpema,



3aCTOCYBaHHS KaHaJIIB 3 Pi3HMMU MOJEJIAMU OIUIATH 3a PO3MIlLlEHHS B HUX PEKJIaMU Ta BpaxyBaHHS Pi3HUX
MEXaHi3MiB BIUVIUBY PEKJIAMHUX KaHaJliB JO3BOJIAIOTh IPOBAAUTH Ai€Bi iIHTErpOBaHi peKsIaMHi kammnadii. B ymoBax
PO3BUTKY iHPOPMalLiliHMX TEXHOJIOTiH Ha TPOTUBAry iCTOPUYHO CUCTEMHIN Hee(EeKTUBHOCTI PEKJIaMHOTO
010[KETYBAHHS 3aIIPOIIOHOBAHO HOBUH MOIJISLA, HA OI0KETYBAaHHS PEKJIAMHUX KaMIIaHii SIK Ha OibIlI IMMPOKUH Ta
CHCTEMHUH MPOLIEC, IO BKJIIOYAE MOIEIOBAHHS BIJIMBY Pi3HUX BUJIB PEKJIaMU, 110 A€ MOXJIMBICTb BpaxOByBaTU
posmogin uiei epeKTUBHOCTI Mif, yac 6I0PKETyBaHHS — iHTeIPOBaHUI IIPOLieC KePyBaHHS PEKJIaMHOIO Ha IIPOTUBary
i30s1bOBaHOMY TIpOLIECY OI0IPKETYBaHHS. Ha OCHOBI 4OCIIIPKEHHS TEOPETUYHUX 3aCa]] PEKJIAMHOI [1isIbBHOCTI
PO3KPUTO Ta BIOCKOHAJIEHO MiIX0Y 10 BUSHAUYEHHS PEKJIaMU SIK HEOOXiIHOTO iHCTPYMEHTY KepyBaHHS
[IOBEJiHKOIO CIIOKMBaYiB B iHTepecax MiAIIpueMCTBa 32 JOIIOMOroI0 31iiCHeHHs iHpOopMaLlifiHOTO BILJIMBY.
CdopMyIbOBAHO aBTOPChKE BU3HAYEHHS PEKJIaMHOI KaMIlaHii SIK KOMIIJIEKCY 3B’513aHUX MDK CO0010 KOMYHIKaLlill 3i
CIIOXKMBA4YaMU Yepe3 BEJIMKY KiJIbKiCTb iCHYI0OUMX Ha CbOTOJIHI KaHaJIiB nepeadi ingopmaliii crioxkusadam. Binrak
010/KeTyBaHHS pPEeKJIAaMHOI KaMIIaHii — Lie HeBif'eMHAa YacTHHA KibepHEeTUYHOI CUCTEeMH B3a€MOII MiIpreMCTBa 3i
CIIOKMBAaYaMHU IO MOXKE PO3IJISAATUCS JINIIE B KOMIIEKC] 3 KEPYBaHHSAM PEKJIAMHOIO KOMITIAHI€I0 Ta ii JIOTICTUYHOI0
CHACTEMOI0. 3alIPOIIOHOBAHO aBTOPCHKY y3arajbHeHY KibepHETUYHY MOJIE€/Ib PEKJIaMHOI KaMIlaHii, 110 J03BOJIsIE
MO/JIEIIOBAaTH KEPYBAHHS CIIOKMBAIbKOIO aKTUBHICTIO 32 IONIOMOT010 6araToKaHaJbHUX PEKJIAMHUX KaMIIaHiH, 10
BKJIIOYAIOTb B cebe pi3Hi pexyamHi iHcTpymenTu. Takuii niaxin 1o3Bosisie BpaxoByBaTU eeKT CHHeprii min yac
BMKOPHMCTaHHSI [IeKiJIbKOX PEKJIaMHMX KaHaJliB Ta Haziae 6a3y [j1s1 peasisaliii cyyacHUX 6araTOKpOKOBUX PEKJIAMHUX
KaMIIaHil, o nepenbdavyaoTb UUKJIiYHUHI PyX CIIOXKMBAYiB JESIKUMM MapIIPyTOM NPUMHSTTS PillleHHS Ta B3aeMOZi 3
HianpueMcTBOM. ByJlo 3a1IpOrIOHOBAaHO MOKPOKOBUIA aJITOPUTM NOOYIOBU CIleLliaZIbHUX peastisaliil y3araabHeHOi
KiGepHEeTNYHOi MOieIi [J1s1 MOJle/II0OBaHHS KepyBaHHS 6araToKaHaJbHOIO PEKJIaMHOIO KaMIIaHI€lo, 110 CKIIAJAETHCS 3
BM3HAYEHHS TOYOK B3a€MOJi 3i CIIOKMBaYE€M, MapIIPYTy MEPEMIILEHHS CIIOXKMBAYiB MK LMY TOUKaMU B3a€MO/Ii,
PEeKJIaMHUX iHCTPYMEHTIB B TOYKaX BILJIMBY, OLIIHKY ITapaMeTPiB OTPUMaHOi MOJIeJIi Ta 3aCTOCYBAHHSI [106Y,0BAHOI
MoJeJIi 1711 BU3HAUYEeHHS ONITUMAaJIbHOTO PO3IIOAiNy OI0KEeTy MK PEKJIaMHUMU iHCTPyMEHTaMU B 4aci, 1o
3abe3nevyyBaTMMe MaKCHMMI3allilo 11iJIbOBOro MOKa3HMKa peKjaMHoi KamIaHii. Briepie 3ariponoHoBaHoO y3arajabHeHy
iHTErpoBaHy MOZE/b KEPYBAHHS PEKJIAMHOIO JisIZIbHICTIO, 1[0 HAJla€ MOXJINBICTh MOZEJIIOBAHHS CIIeLiaIbHAX
PEKJIaMHMX KaMIlaHii, BPaXOBYIOUH iX CTPYKTYPY BUKOPUCTAHHS Pi3HUX PEKJIAMHUX KaHAaJIiB Ta MOCJiTOBHICTD iX
BIJIUBY Ha [IPUMHATTS CIIOKMBA4YaMU PillIEHHS PO MOKYIIKY. BUKOHAHO NOCIIiI)KEHHS BIJINBY CEPELOBUINA, B IKOMY
IIPOBOJIATBLCS peKJIaMHa KaMIlaHis, Ha ii epeKTUBHICTb, 30Kpema cPOPMOBAHO aBTOPCHKE ITOHATTS «HEKEPOBAHOTO
(daxkTOpy» Ta 3aIIPONOHOBAHO CIIOCIO BKIIIOYEHHS BIIJIMBY TaKUX (PAKTOPiB 4O EKOHOMIKO-MaTeMaTUYHOTO
MO/JIEJIIOBAHHS PEKJIAMHUX KaMITaHil. [IpoBefeHo Orisn Ta aHasli3 Cy4aCHUX BUIIB PEKJIAMHUX iHCTPYMEHTIB,
30KpeMa 3ajlyyeHHs «iH(oeHcepiBy. Briepiie 3aponoHoBaHo MiAxiA 70 eKOHOMIKO-MaTeMaTU4YHOTO
MOJIEJIIOBAaHHS PEKJIAMHUX KaMIIaHii, 0 BUKOPUCTOBYIOTh «iH(JIIOEHCEPIiB» 1J1s MOMVPEHHS PEKJIAMHOTO
noBinomiienHst. KimoyoBi cyioBa: 6araTokaHasabHa peKJIaMHa KaMIlaHis, JIOTiCTUYHa CUCTeMa, TiAIpreMCTBO, bi3Hec-
Mozerb, uudposa TpaHcdopmallis, HUdPOBUIl MapKETHHT, IPOCYBaHHS, MapKeTIJIelic, KepDyBaHHS PEeKJIaMHUM

010[)KETOM, MOZIEJIb PEKJIAMHOTO BIJIUBY, MOJIEJIIOBAaHHS1, ONITUMI3allisl.

2. Ostrianyn S.O. Formation of the logistical system of a multi-channel advertising campaign in the context of
digitalisation. Qualifying scientific work as a manuscript. Dissertation for obtaining the degree of Doctor of
Philosophy in the field of knowledge 05 "Social and behavioral sciences” in the specialty 051 "Economics". - Oles
Honchar Dnipro National University, Dnipro, 2023. The dissertation is devoted to the deepening of the theoretical
and methodological foundations of the study of the formation of the logistics system of a multi-channel
advertising campaign in the conditions of digitalization and the determination of directions for improving the
modeling of logistics systems of multi-channel advertising campaigns. It was concluded that the effectiveness of a
multi-channel advertising campaign is achieved due to the use of the synergy effect and the search for a global
optimum, as well as due to the provision of an effective network of information flows of the campaign's logistics
system. In particular, the use of channels with different models of payment for placing advertisements in them and
taking into account different mechanisms of influence of advertising channels make it possible to conduct effective
integrated advertising campaigns. In the conditions of the development of information technologies, in contrast to
the historically systemic inefficiency of advertising budgeting, a new perspective on the budgeting of advertising



campaigns is proposed as a broader and systematic process that includes modeling the impact of various types of
advertising, which makes it possible to take into account the distribution of this effectiveness during budgeting -
an integrated process of managing advertising as opposed to an isolated budgeting process. On the basis of the
study of the theoretical foundations of advertising activity, approaches to the definition of advertising as a
necessary tool for managing consumer behavior in the interests of the enterprise through the implementation of
informational influence have been revealed and improved. The author's definition of an advertising campaign is
formulated as a complex of interconnected communications with consumers due to the large number of channels
of information transmission to consumers that exist today. Therefore, advertising campaign budgeting is an
integral part of the cybernetic system of interaction between the enterprise and consumers, which can only be
considered in conjunction with the management of the advertising company and its logistics system. The author's
generalized cybernetic model of an advertising campaign is proposed, which allows simulating the management of
consumer activity with the help of multi-channel advertising campaigns that include various advertising tools. This
approach allows you to take into account the effect of synergy when using several advertising channels and
provides a basis for the implementation of modern multi-step advertising campaigns, which involve the cyclical
movement of consumers along a certain route of decision-making and interaction with the company. A step-by-
step algorithm for building special implementations of a generalized cybernetic model for simulating the
management of a multi-channel advertising campaign was proposed, which consists of determining the points of
interaction with the consumer, the route of movement of consumers between these points of interaction,
advertising tools at the points of influence, evaluating the parameters of the obtained model and applying the built
model to determine optimal allocation of the budget between advertising tools in time, which will ensure the
maximization of the target indicator of the advertising campaign. For the first time, a generalized integrated model
of advertising activity management is proposed, which provides the possibility of modeling special advertising
campaigns, taking into account their structure of use of various advertising channels and the sequence of their
influence on consumer decision-making. The study of the influence of the environment in which the advertising
campaign is conducted on its effectiveness was carried out, in particular, the author's concept of "uncontrollable
factor” was formed and a method of including the influence of such factors in the economic-mathematical
modeling of advertising campaigns was proposed. A review and analysis of modern types of advertising tools, in
particular the involvement of "influencers", was carried out. For the first time, an approach to economic-
mathematical modeling of advertising campaigns using "influencers" to spread an advertising message is proposed.
Keywords: multi-channel advertising campaign, logistics system, enterprise, business model, digital
transformation, digital marketing, promotion, marketplace, advertising budget management, advertising influence
model, modelling, optimization.
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https:/ /www.scopus.com/authid /detail.uri?authorld=56294042800;
https: / /www.webofscience.com /wos /author /record /A-5020-2018

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0C00H: HanioHanbHuit TeXHIYHMI YHiBepcuTeT "XapKiBChKuii

MOJIITEXHIYHNN iIHCTUTYT"



Kopg 3a €IPIIOY: 02071180

Micue3HaxoaKeHHS: By Kupninuosa, 6y1. 2, Xapkis, XapkiBcbkuii p-H., 61002, Ykpaina
dopma ByacHOCTI: Jlepxkasna

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. O6ixop CsitsiaHa BikTopiBHa
2. Svitlana V. Obikhod

KBasigikamis: . e. u., mou., 08.07.02
InenTudikarop ORCID ID: 0000-0002-0067-8394

JoparkoBa iHdopmamnist: https://scholar.google.com/citations?hl=uk&user=sBIbzrsAAAATJ;
https:/ /www.webofscience.com /wos /author /record /2570501

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0C00H: JlepkaBHMii yHiBepcuTeT "JKutomupchbka nosirexHika"
Kopg 3a €IPIIOY: 05407870

MiCI.ICBHaXO,T.[)KeHHﬂ: ByJ1. UynHiBceKa, 6yx. 103, JKuromup, Kutomupcekuii p-H., 10005, Ykpaina
dopma ByacHOCTI: [lepxasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBITH i HAayKu YKpaiHu

InenTudikarop ROR:

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. [lToHoMapeHKo Irop BitaniiioBrny

2. Igor V. Ponomarenko

KBasigikanis: . e. n., nou., 08.00.10
InenTudikarop ORCID ID: 0000-0003-3532-8332

JoaparkoBa iHdopmanist: https://scholar.google.ru/citations?user=Z2IvuX8AAAAJ&hl=uk;
https: / /www.webofscience.com /wos /author /record /X-6066-2018

IloBHe HafIMeHyBaHHSI IOPUIUYHOL 0CO0H: Jlep>KaBHMII TOProBeJIbHO-€KOHOMIYHUI YHiBEpCUTET
Kopg 3a €IPIIOY: 44470624

Micue3Haxoa KeHHS: sy Kioro, 6yz. 19, Kui, 02156, Ykpaina

dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

InenTudikarop ROR:

PeuenszeHTu

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:

1. I'punpko TersHa BanepiiBHa



2. Tetiana V. Grynko

KBasigikamis: 1. e. u., npodecop, 08.00.04

ImenTudikarop ORCID ID: 0000-0002-7882-4523

JoparkoBa iHdopmamist: https://www.scopus.com /authid /detail.uri?authorld=56786484800);
https:/ /www.webofscience.com /wos /author /record /1812520; https: / /orcid.org /0000-0002-7882-4523

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOM: [IHINPOBCHKMIL HALIOHAIBHNI YHIBepcUTeT iMeHi Onecst

'oHyapa

Kopg 3a €IPIIOY: 02066747

Micuesnaxonmeunﬂ: npocrekt l'arapina, 6yz. 72, Ininpo, JHinpoBcbKuii p-H., 49045, Ykpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI
TOJIOBH paju

BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acigaHHi
BigmoBigasbHUH 32 MiTOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 3a peecTpallilo HayKOBOIi

OisIIBHOCTI

IBaHoB Poman BgyecniaBoBu4

IBanoB Poman BguyecnaBoBu4

[Tamenko Onbra BgyecnasiBHa

VKpIHTEI

FOpuenko Tetsna AHaTosiiBHA



