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6araToKaHaJIbHUX PEKJIAMHUX KaMIlaHill. 3p06JI€HO BUCHOBOK, 10 €(peKTUBHICTh OaraToKaHajabHOI PEKJIAMHOI
KaMIaHii focsraeTbcsi 3a paxyHOK BUKOPUCTaHHS e(eKTy CUHEPTil Ta IOLIyKY I7106aJIbHOTO ONTUMYMY a TAaKOX 3a
PaxyHOK 3abe3nedyeHHs epeKTUBHOI Mepexxi iHpopMaliliHuX IOTOKIB JIOTICTUYHOI CUCTEMU KaMIlaHii. 30kpema,
3aCTOCYBaHHS KaHaJIiB 3 Pi3HUMU MOJIEJISIMU OIJIATY 33 PO3MIlll€HHS B HUX PEKJIaMU Ta BPAaxXyBaHHSI Pi3HUX
MEXaHi3MiB BIUIMBY PEKJIAMHUX KaHaJIiB JO3BOJIAIOTL IPOBAAUTY Ai€Bi iIHTErpOBaHi peKlaMHi Kamadii. B ymoBax
PO3BUTKY iHPOPMaLiiHMX TE€XHOJIOTiH Ha MPOTUBAry iCTOPUYHO CUCTEMHIN Hee(peKTUBHOCTI peKJIaMHOTO
010[KETYBAaHHS 3aIIPOIIOHOBAHO HOBUH MOIJISLA, HA OI0KETYBAaHHS PEKJIaMHUX KaMIIaHii sIK Ha 6ibIll IIMPOKUH Ta
CHACTEMHUI ITPOLIEC, IO BKJIIOYAE MOJEJIIOBAHHS BIUIMBY Pi3HUX BUJIB PEKJIAMY, 1O JJa€ MOXJINBICTb BPaXOBYBaTU
posamogin uiei ebeKTUBHOCTI Mif, Yac GI0PKEeTyBaHHS — iHTeIPOBaHU IIPOLieC KePyBaHHS PEKJIaMHOIO Ha IIPOTHUBary
i3os1pbOBaHOMY TIpoOlieCy 6r0PKeTyBaHHs. Ha OCHOBI 4OCIIiIpKEHHS TEOPETUYHUX 3aCa]] PEKJIAMHOI [1isIbHOCTI
PO3KPUTO Ta BIOCKOHAJIEHO MiIXOY 1O BU3HAUYEHHS PEKJIAMU SIK HEOOXiIHOrO iHCTPYMEHTY KepyBaHHSI
IIOBEIiHKOIO CIIO>KMBAYiB B iHTEpECax MiJIIPUEMCTBA 3a JOIIOMOTOI0 31iliICHEHHS iHPOPMAaLIIiHOTO BILJIUBY.
CdopMys1bOBaHO aBTOPChKE BU3HAYEHHSI PEKJIaMHOI KaMIlaHii SIK KOMIIJIEKCY 3B’13aHUX MK COO010 KOMYHIKaLlil 3i
CIIOKMBAa4YaMU Yepe3 BEJIMKY KiJIbKiCTb iCHYI0OUMX Ha CbOTOJIHI KaHaJIiB nepefadi iHgopmarii crioxkusadam. Binrak
610/ KeTyBaHHS peKJIaMHOI KaMIaHii — 1ie HeBifeMHa 9YacTHHA KibepHEeTUYHOI CUCTEMHU B3a€EMOII MiAIpreMCTBa 3i
CIIOKMBAaYaMHU IO MOXKE PO3IJISAATUCS JINIIE B KOMIIEKC] 3 KEPYBaHHSM PEKJIAMHOIO KOMITIAHI€I0 Ta ii JIOTICTUYHOI0
CHCTEMOI0. 3alIPOIIOHOBAHO aBTOPCHKY y3arajbHeHY KibepHEeTUYHY MOJIe/Ib PEKJIaMHOI KaMIlaHii, 1110 J03BoJIsIE
MOJIEJIIOBAaTH K€PYBaHHSI CIIO>KMBALIBKOIO aKTUBHICTIO 3a JJOIIOMOTOI0 6araToKaHaJAbHUX PEKJIAMHUX KaMIIaHil, Mo
BKJIIOYAIOThb B ce6e Pi3Hi pekiamHi incTpymeHnTuy. Takuil miaxiz 103BoJisie BpaxoByBaTU €(eKT CUHeprii i yac
BHUKOPHUCTaHHS JIeKiJIbKOX peKJIaMHUX KaHaJliB Ta Hazjae 6a3y [J1s peasisaliii cyyacHUX 6araTOKpOKOBUX PEKJIAMHUX
KaMIIaHil, o nepenbdavyaoTb UUKJIiYHUI PyX CIIOXKMBAYiB €KUM MapIIPyTOM NPUMHSTTS PillleHHS Ta B3aeMOZi 3
niAnprueMCcTBOM. ByJlo 3alIpONIOHOBAHO TOKPOKOBUH JIFTOPUTM MOOYIOBY CIeLiaJIbHUX pPeaslisaliil y3araabHeHO]
KiGepHEeTHYHOI MOAeI IJ1s1 MOJIe/II0OBaHHS KepyBaHHS 6araToKaHaJbHOIO PEKJIAaMHOIO KaMIIaHI€lo, 10 CKIIATAETHCS 3
BM3HAYEHHS TOYOK B3a€MOJii 3i CIIOKMBaYeM, MapIIPYTy MEPEMIIEHHS CITOXKMBAYiB MK MMM TOYKaMU B3aE€MO/Ii,
PEKJIaMHUX IHCTPYMEHTIB B TOUKAaX BILIMBY, OLIIHKM ITIApaMETPiB OTPUMAHOI MOJeJli Ta 3aCTOCYBaHHSI I0OY0BaHO]
MOJIeJli 1711 BUBHAYE€HHSI ONTUMAJIbHOTO PO3IOAiNy 6I0IKETy MiXK pEKJIaMHMMU iHCTPYMEHTaMU B 4aci, 110
3a0e3nevyyBaTMMe MaKCHMMI3allilo 11iJIbOBOro MOKa3HMKa pekjaMHoi KamIaHii. Briepie 3ariponoHoOBaHO y3arajbHeHy
iHTerpoBaHy MOJeJIb KEPYBaHHSI PEKJIAMHOIO [IiSIJIBHICTIO, 110 Ha/la€ MOXKJIMBICTb MOJIEJIIOBAHHS CIIeliabHUX
PEKJIaMHMX KaMIlaHiil, BPaXOBYIOUH iX CTPYKTYPY BUKOPUCTAHHS Pi3HUX PEKJIAMHUX KaHAaJIiB Ta MOCJiTOBHICTS iX
BIUJIMBY Ha IIPUMHSTTS CIIOKMBA4YaMM PIilI€HHS PO MOKYIIKY. BUKOHAHO [OCIIiIKE€HHS BIUIMBY CEPELOBUILA, B IKOMY
MIPOBOAUTHCS peKIaMHa KaMIaHis, Ha ii epeKTHUBHICTb, 30kpeMa cOPMOBAHO aBTOPCHKE MOHSITTSI «HEKEPOBAHOTO
(axTOpy» Ta 3alIPONIOHOBAHO CIIOCIO BKJIIOYEHHS BILJIMBY TaKUX (PAKTOPiB 4O €KOHOMIKO-MaT€MaTUYHOTO
MOJIEJIIOBaHHS PEKJIAMHUX KaMITaHil. [IpoBeeHo oriis Ta aHasli3 Cy4aCHUX BUAIB PEKJIAMHYX iIHCTDYMEHTIB,
30KpeMa 3asly4eHHs «iHQoeHcepiBy. Briepiie 3aponoHoBaHo MifxiA 0 eKOHOMIKO-MaTeMaTU4YHOTO
MOJIEJIIOBAaHHS PEKJIAMHUX KaMIIaHii, 110 BUKOPUCTOBYIOTh «iH(JII0O€HCEPIB» [1J15 MOIVPEHHS PEKJIAMHOTO
noBigomiieHHs. Kio4yoBi cj0Ba: 6araTokaHaabHa PeKJIaMHa KaMIlaHis, JOTiCTUYHA CUCTeMa, MigIIpUeMCTBO, 6i3HeC-
Mogeb, uudposa TpaHcpopMmallis, GUdPOBUII MAPKETUHT, IPOCYBaHHS, MAPKETILIEIC, KEPYBAaHHS PEKJIAMHUM

010[)KETOM, MOZIeJIb PEKJIAMHOTO BIJIUBY, MOJIEJIIOBAaHHS, ONITUMI3allisl.

2. Ostrianyn S.0O. Formation of the logistical system of a multi-channel advertising campaign in the context of
digitalisation. Qualifying scientific work as a manuscript. Dissertation for obtaining the degree of Doctor of
Philosophy in the field of knowledge 05 "Social and behavioral sciences” in the specialty 051 "Economics". - Oles
Honchar Dnipro National University, Dnipro, 2023. The dissertation is devoted to the deepening of the theoretical
and methodological foundations of the study of the formation of the logistics system of a multi-channel
advertising campaign in the conditions of digitalization and the determination of directions for improving the
modeling of logistics systems of multi-channel advertising campaigns. It was concluded that the effectiveness of a
multi-channel advertising campaign is achieved due to the use of the synergy effect and the search for a global
optimum, as well as due to the provision of an effective network of information flows of the campaign's logistics
system. In particular, the use of channels with different models of payment for placing advertisements in them and



taking into account different mechanisms of influence of advertising channels make it possible to conduct effective
integrated advertising campaigns. In the conditions of the development of information technologies, in contrast to
the historically systemic inefficiency of advertising budgeting, a new perspective on the budgeting of advertising
campaigns is proposed as a broader and systematic process that includes modeling the impact of various types of
advertising, which makes it possible to take into account the distribution of this effectiveness during budgeting -
an integrated process of managing advertising as opposed to an isolated budgeting process. On the basis of the
study of the theoretical foundations of advertising activity, approaches to the definition of advertising as a
necessary tool for managing consumer behavior in the interests of the enterprise through the implementation of
informational influence have been revealed and improved. The author's definition of an advertising campaign is
formulated as a complex of interconnected communications with consumers due to the large number of channels
of information transmission to consumers that exist today. Therefore, advertising campaign budgeting is an
integral part of the cybernetic system of interaction between the enterprise and consumers, which can only be
considered in conjunction with the management of the advertising company and its logistics system. The author's
generalized cybernetic model of an advertising campaign is proposed, which allows simulating the management of
consumer activity with the help of multi-channel advertising campaigns that include various advertising tools. This
approach allows you to take into account the effect of synergy when using several advertising channels and
provides a basis for the implementation of modern multi-step advertising campaigns, which involve the cyclical
movement of consumers along a certain route of decision-making and interaction with the company. A step-by-
step algorithm for building special implementations of a generalized cybernetic model for simulating the
management of a multi-channel advertising campaign was proposed, which consists of determining the points of
interaction with the consumer, the route of movement of consumers between these points of interaction,
advertising tools at the points of influence, evaluating the parameters of the obtained model and applying the built
model to determine optimal allocation of the budget between advertising tools in time, which will ensure the
maximization of the target indicator of the advertising campaign. For the first time, a generalized integrated model
of advertising activity management is proposed, which provides the possibility of modeling special advertising
campaigns, taking into account their structure of use of various advertising channels and the sequence of their
influence on consumer decision-making. The study of the influence of the environment in which the advertising
campaign is conducted on its effectiveness was carried out, in particular, the author's concept of "uncontrollable
factor" was formed and a method of including the influence of such factors in the economic-mathematical
modeling of advertising campaigns was proposed. A review and analysis of modern types of advertising tools, in
particular the involvement of "influencers", was carried out. For the first time, an approach to economic-
mathematical modeling of advertising campaigns using "influencers" to spread an advertising message is proposed.
Keywords: multi-channel advertising campaign, logistics system, enterprise, business model, digital
transformation, digital marketing, promotion, marketplace, advertising budget management, advertising influence
model, modelling, optimization.
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https:/ /www.researchgate.net /profile /Yuliia-Shypulina;
https:/ /www.scopus.com/authid /detail.uri?authorld=56294042800;
https: / /www.webofscience.com /wos /author /record /A-5020-2018

IloBHE HalIMEeHYBaHHS IOPUAHYHOL 0C00H: HanioHanbHU# TEXHIYHUI YHiBEpCUTET "XapKiBChKUiA

MOJIITEXHIYHUN IHCTUTYT"

Kopg 3a €IPIIOY: 02071180

MicneSHaxo,erCHHﬂ: ByJ1. Kupnnuioga, 6yz. 2, XapkiB, XapKiBcbkuil p-H., 61002, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

CeKTop HayKH: YHiBepCUTETChKUI

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. O6ixop CsiTiaHa BikTopiBHa

2. Svitlana V. Obikhod

KBasigikamis: . e. n., nom., 08.07.02
InenTudikarop ORCHID ID: 0000-0002-0067-8394

JoaparkoBa iHdopmamuist: https://scholar.google.com /citations?hl=uk&user=sBIbzrsAAAATJ;
https:/ /www.webofscience.com /wos/author /record /2570501

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOH: [lepkasHuii yHiBepcuTeT "YKUTOMUPCHKA TIOMTiTEXHIKA"
Kopg 3a €IPIIOY: 05407870

Micue3Haxoa>KeHHS: sy Uyanisckka, 6y7. 103, )Kuromup, JKuromupebkuii p-H., 10005, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKU YKpaiHu

InenTudikarop ROR:

CeKTOop HayKH:. YHIBEPCUTETCHKUI

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. [ToHoMapeHKo Irop BitaniiioBrny

2. Igor V. Ponomarenko

KBasigikanis: . e. n., mou., 08.00.10
InenTudikarop ORCHID ID: 0000-0003-3532-8332

JoparkoBa iHpopmauist: https://scholar.google.ru/citations?user=Z2IvuX8AAAAJ&hl=uk;
https: / /www.webofscience.com /wos /author /record /X-6066-2018

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI 0COOH: [lepkaBHUII TOPrOBENIbHO-€KOHOMIYHMIA YHIBEPCUTET

Kopg 3a €APIIOY: 44470624



Micue3HaxoaKeHHS: By Kioro, 6yx. 19, Kuis, 02156, Vkpaina
dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu
InenTudikarop ROR:

CeKTOop HayKH:. YHiBEPCUTETCHKUIL

PeuenseHTu

Baacue IlpizBuuie Im's I1o-6aThbKOBI:

1. 'punbko TersHa BanepiiBHa

2. Tetiana V. Grynko

KBasigikamnis: 1. e. u., npodecop, 08.00.04
InenTudirkarop ORCHID ID: 0000-0002-7882-4523

JoparkoBa iHdpopmanist: https://www.scopus.com/authid /detail.uri?authorld=56786484800);
https:/ /www.webofscience.com /wos /author /record /1812520; https: / /orcid.org /0000-0002-7882-4523

IloBHE HaliIMEeHYBaHHS IOPUAHYHOL 0CO0H: J[HINPOBCHKMIA HalliOHAIbHUI yHiBEpcUTeT imeHi Osecs

['oHuapa

Kopg 3a €IPIIOY: 02066747

Micue3HaxoaKeHHS: npocnekt 'arapina, 6yz. 72, IHinpo, [IHinposcbkuil p-H., 49045, Ykpaina

dopma BracHOCTI: JlepxasHa
Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu
InenTudikarop ROR:

CeKTOop HayKH: YHIBEPCUTETCHKUI

VIII. 3akir04Hi BimoMocTi

BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BsiacHe IIpizBuie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOrO Ha 3aCiflaHHi

BigmoBigasbHUH 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

IBanoB Poman BgyecnaBoBu4

IBanoB Poman BgyecnaBoBu4y

[Tamenko Osbra BgyecasiBHA

VKpIHTEI



KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZAIBHUM 3a peecTpallilo HayKoBoi IOpuenko TeTsHa AHaTosiiBHA

IisiIbHOCTI




