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1. Incepraniiina po60Ta IpUCBIYeHa OOIPYHTYBAHHIO TEOPETUKO-METOINYHUX 3aCaj i pO3pO06JIeHHIO IPAaKTUYHUX
pexKoMeHpanii mono GopMyBaHHs Ta BUKOPUCTaHHS iHCTpyMeHTiB Digital Marketing 1151 npocyBaHHSs TOBapiB i
IIOCJIYT Ha MI>)KHAapOAHUX PUHKaX. AKTYyaJIbHICTb JOCJIIKEHHS 3yMOBJIEHA CTPIMKUM PO3BUTKOM LIU(PPOBUX
TEXHOJIOTIH, TpaHCPOpMaIli€lo TOBeNiHKY CIIOKMBAYiB Ta HEOOXIAHICTIO afanTalii MapKeTUHIOBUX CTpaTeriil o
ry106aJIbHOTO KOHKYPEHTHOTO cepefioBuILa. Y PoOOTi CUCTEMAaTU30BaHO Cy4acHi TeOpeTHYHi Nigxonu 1o
TpPaKTyBaHHs LIM(PPOBOTrO MapKETHHIY Ta 3allpOIIOHOBAHO aBTOPChbKE BU3HAUEHHS iHCTpyMeHTiB Digital Marketing
SIK IHT€TrPOBaHOI CUCTEMU AaHAJIITUYHUX PillleHb, aBTOMAaTU30BAHUX TEXHOJIOTIN i [M(POBUX KaHaJiB KOMYHiKalii,
OpPiEHTOBaHUX Ha [TPOCYBaHHS OPEeHB, MiIBUILIEHHS SKOCTi KJIIEHTCHKOTO NOCBiNy Ta 3a6e3MeYeHHs] MapKETHHIOBOI
eeKTuBHOCTI. BcTanoBeHO, 10 M@ POBi TeXHOIOTi GOPMYIOTh OCHOBY KOHKYPEHTOCIIPOMOXKHOCTI MiJIIIPUEMCTB
Ta CTBOPIOIOTh YMOBHU [1J151 MacIITabyBaHHs 6i3HeCY Ha MiXKHAPOJHOMY piBHi. JlocimpkeHo paKTopy, 110 BILIUBAIOTD
Ha PO3BUTOK Cy4YacHUX TeHAeH i Digital Marketing, a TakoX OGIpyHTOBaHO 3HAUEHHS a/1aNTalii 10 TEXHOJIOTYHUX

3MiH i TpaHcdopMallifl CIIOKUBYOI [TOBEiHKY. 3HAYHY yBary NnpupineHo ananitndHuM moaessim Affiliate Marketing,



YIOCKOHJIEHHIO KPUTEPIiB OLiHIOBAaHHS €(PEKTMBHOCTI IAPTHEPCHKUX IIPOrpaM, MeXaHi3MaM ONTHUMIi3allii OI0pKeTiB
Ta BUKOpHCTaHHIO data-driven ningxomnis. [TpoBeneHuit aHasi3 TeHAeHLil po3BUTKy digital-MapKeTuHTy y CBiTOBOMY
pUTEIi 3aCBiYUB CYTTEBI perioHasbHi BifMIHHOCTI y PiBHAX LM(POBOI 3pinocTi. BcTaHOBIEHO 3a/1€5KHICTh MK
MaclTaboM MiJNpUeMCTBA T IHTEHCUBHICTIO BUKOPUCTAHHS IU(PPOBUX iIHCTPYMEHTIB. JloBeIeHO, 110
e(eKTUBHICTb KaHasliB HU(PPOBOro MAPKETUHTY BU3HAYAETHCSI OCOOIMBOCTIMMU iX QYHKILIOHAJIBHOTO BUKOPUCTAHHS,
piBHEM IepcoHasi3alii Ta 3aCTOCYBaHHSIM aHAJIITUYHUX iHCTPYMEHTIB. 3alIPONIOHOBAHO ITPOTHO3Hi CleHapii
possutky Digital Marketing y B2C e-commerce, sKi nepe6adaioTs 11ojasblie OMNUPeHHs Al-MapKeTHHTY,
OMHIKaHaJIbHUX CTpaTerili, aBBTOMAaTU30BaHUX CUCTEM CETMeHTAallii Ta mepcoHanisanii KomyHikauin. Pospobieno
tunosoriwo digital-cTpareriii BifilioBifHO [0 eTamiB BUXOAY MiAIIPUEMCTB Ha MIDXKHapOIHI pUHKY Ta KOHLEILiI0
dopMyBaHHS MDKHApOJHOI LUPPOBOi MapKEeTUHIOBOi cTpaTerii. [IpakThyHe 3HaYeHHs] OTPUMaHUX Pe3yJIbTaTiB
IIOJISITA€ Y MOKJIMBOCTI BUKOPUCTAHHS 3alIPOIIOHOBAHMX PEKOMEHJALIN MiAIIPUEMCTBAMMU 17151 ITiABUILLI€HHS
e(eKTMBHOCTI MiXKHAPOZHOTO IPOCYBAHHS, ONTUMi3allii MADKETUHIOBUAX BUTPAT Ta (POPMYBAHHSI CTIMKUX

KOHKYPEHTHUX [1IepeBar y rj106aJIbHOMY CEpelOBUIIL.

2. The dissertation is devoted to substantiating theoretical and methodological foundations and developing
practical recommendations for the formation and implementation of Digital Marketing tools for promoting goods
and services in international markets. The relevance of the research is determined by the rapid development of
digital technologies, transformations in consumer behavior, and the need to adapt marketing strategies to the
global competitive environment. The study systematizes modern theoretical approaches to digital marketing and
proposes the author's interpretation of Digital Marketing tools as an integrated system of analytical solutions,
automated technologies, and digital communication channels aimed at brand promotion, customer experience
enhancement, and improvement of marketing performance. It is determined that digital technologies create the
basis for strengthening competitive positions and scaling business activities in international markets. The research
identifies the factors influencing the development of Digital Marketing trends and substantiates the importance of
adapting to technological transformations and changing consumer behavior. Considerable attention is paid to
analytical models of Affiliate Marketing, the development of performance indicators, partner selection criteria,
attribution models, and budget optimization mechanisms based on data-driven approaches. The analysis of digital
marketing development in global retail revealed significant regional disparities in digital maturity. The findings
confirm the relationship between company size and the level of digital tool implementation. It has been established
that the effectiveness of digital channels depends on their functional role, personalization level, and the use of
analytical instruments. Forecast scenarios for the development of Digital Marketing in B2C e-commerce for the
coming years are proposed, emphasizing Al-based marketing solutions, omnichannel strategies, automated
segmentation, and personalized communications. A typology of digital strategies according to stages of
international market entry and a concept for international digital marketing strategy development have been
proposed. The practical significance of the research lies in the possibility of applying the proposed
recommendations to improve international promotion efficiency, optimize marketing expenditures, and
strengthen sustainable competitive advantages in global markets.
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