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V. BimomocTi npo gucepraniio
Moga guceprariii:
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Tema guceprauii:
1. MapKeTHHT NiANPUEMCTB 3€JIEHOTO TYPU3MY

2. The marketing of the enterprise on the market of green tourism service

Pedepar:

1. Inceprarnis npucBsyeHa GOPMYBaHHIO CUCTEMU TEOPETUKO-METOIUYHUX MiIXOLiB i IPaKTUYHUX PEKOMEH AL

I7151 PO3POO6JIEHHS] KOMILJIEKCY MapKeTHHTY IMiTITPUEMCTBA 3€JIeHOT0 TYPU3My Ha OCHOBI ITOTJINOJIEHOI cerMmeHTallii

Ta JOCJIiIKEeHHSI 0COOGJIMBOCTEN OB IiIHKY MOoro crio>kuBadiB. [IpoananizoBaHo TpaHchopmaliiio notped
CIIOKMBAUIB, il BIJIUB Ha Au@epeHIiallilo TYpUCTUYHMX TPOJYKTIB Ta PO3BUTOK MAPKETHUHIY TYPUCTUYHUX

I'IiJ_II'IpI/IGMCTB; ,I[OCJIi]_I)KeHO Cl)aKTOpI/I, 11O BITJIMBAIOTH HaA l'IOBe,I[iHKy CIIOKMBaYiB IIPOAYKTY 3€JIEHOTO TYPU3MY;

IMPOBENEHO aHaji3 CKJIaAOBUX TYPUCTUYHOTI'O IIPOAYKTY K dpa KOMIIJIEKCY MAPKETUHTY I'Ii]_'LI'IpI/IeMCTBa 3€JIEHOI'0

TypusMmy. JJociiKeHo MapKeTHHIOBe cepefoBulle PYHKIIOHYBaHHS MiAIIPUEMCTB, 110 CIIeLiasi3yloThCs Ha
3€JIEHOMY TYPHU3Mi, Ta OLIiHEHO BIJINB MapPKETUHTOBUX 3aXO[IiB Ha ITOBEiHKY CIIOKMBAYiB MTOCIYT 3€JIEHOTO
TypusMy. BusHaueHo crienudiyHi XapakTepUCTUKYA MapKETUHTOBOTO KOMILJIEKCY 06'€KTa 3€JIEHOTO TypU3MYy,

OOI'PYHTOBAHO IOLINIbHICTb afjanTalii 1oro iHCTpyMeHTapilo B yMOBax 3pOCTaHHS KOHKypPeHLi; copmoBaHO



MepCIEeKTUBHUM IPOAYKT 3€JIEHOTO TYPU3MY Ta 3aIIPONIOHOBAHO METOJMUYHI NiAXOAU 1O PO3POOIEHHS
KJIIEHTOOPIEHTOBAHOTO KOMIIJIEKCY MaPKETUHTY MiANPUEMCTB 3€JIEHOTO TYPU3MY Ta MiHiMi3allii pO3puBiB y 1OTO

CIIPUMAHSITTI BUPOOHMKAMMU Ta CIIOXKUBA4YaMU.

2. The thesis is devoted to the formation of theoretical and methodological approaches and practical guidelines for
developing complex enterprise marketing green tourism based segmentation and depth study of the behavior of its
customers. Investigated the changing needs and their impact on the differentiation of new travel products and
marketing of tourism enterprises; investigated factors that influence the behavior of consumers of the product
eco-tourism; analyzed components tourism product as the core of the marketing company of green tourism.
Analysis of marketing environment functioning enterprise, specializing in green tourism and the influence of
marketing actions on consumer behavior service eco-tourism.Determined the specific characteristics of the
marketing mix of eco-tourism facility, expedience adapt its tools in an increasingly competitive, formed a
promising eco-tourism product and suggests methodological approaches to developing customer-oriented
marketing mix green tourism enterprises (first time) and minimize the gaps in his perception of manufacturers and
consumers.
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