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YMOBax JifpKuTasisatii.
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Pedepar:

1. Inceprauifina po60oTa IpUCBsIYeHa JOCiIKEHHIO HAyKOBO-MEeTOAUYHUX IiZIX0/iB O BIIPOBAIPKEHHS KOHLeIILIii
XOJIICTUYHOTO MapKETHHTY B allTEYHUX 3aKJIa[aX B YMOBAX OilpKuTasidanii. XoJaiCTUYHMNA MapPKETHHT SIK
KOMIIJIEKCHUM NOTJIS1], B YIIPaBJiHHI CyYaCHUM allTEYHUM 3aKJIaZi0OM T0JISITa€ y NaljieHTOOPi€EHTOBAaHOMY MiAXO0xAi
npu inTerpauii GyHKIiOHANBHUX OpraHisalniliHux npoueciB. KoHLenis XomicTUYHOro MapKeTUHTY BXXe TPUBaJINN
yac BUKOPUCTOBYETHCS Y AislZIbBHOCTI 3aKOPJOHHUX allTeYHUX 3aKJafiB (A3), ofHaK y BiTUM3HSAHIN dpapmalii ganui
IiAXi[ TIOKY 1€ IMMPOKO HE BUKOPUCTOBYETHCS. BIIPOBAIPKEHHS XO/IiCTUYHOTO MAaPKETUHTY ITOTPEOYE Bif,
nianpueMcTB papMaleBTUYHOTO CIIPSIMYBAaHHSI BUKOHAHHS [I€BHUX i, SIKi i 3yMOBJIATh yCHilIHY iHTerpauito

Li7TicHOI KOHLENIIii B €UHY 3J1arofi)KeHy cucremy. Came JOCIIIPKEHHS! HAYKOBO-METOIUYHYX MiTXOiB [0



BIIPOBA’)KEHHS KOHILEMIIiI XOJIICTUYHOrO MapKEeTUHTY B A3 B yMOBax LU(poBoi TpaHCchOpMallil CTalio HAYKOBUM
HaIpPsSIMKOM HalIoi AucepTaliiiHoi poboTu. [ist Lboro 6yj10 BU3Ha4Y€HO OCHOBHUII BEKTOpP Po60TH, CHOOPMOBAHO Ta
OIIPallbOBAHO METOIUKY JOCJiJKEHHS, 1711 KOXXHOTO 3 PO3[iJiB JucepTalifiHoi po60TH 6yJI0 BU3HAYEHO OCHOBHI
3aBaHHs Ta iIHCTPYMEHTAPill IPOBEIEHHS HAYKOBUX AOCJiIpKeHb. [lepimuil po3aisn auceprauiiiHoi pobotu
[IPUCBAYEHUN aHAaIi3y JIiTEPATYPHUX IKEPEJI 0A0 CYTHOCTI XOJIiICTUYHOTO MaPKETUHIY K Cy4aCHOI KOHLIETILLil
yIpaBiliHHS apMaLleBTUYHOIO OpraHisaijieo. TeopeTUYHUM aHasi3 cy4acHoi JiTepaTypu [10Ka3aB HasiBHICTb
HAyKOBUX JIOCJIiIK€Hb 3aKOPJIOHHUX Ta BITYM3HSIHUX HAYKOBLIB, Y SIKUX [IPEICTABJIEHO PE3yJIbTaTU BUBUYEHHS
XOJIICTUYHOT'O MAPKETUHIY SIK Cy4aCHOI KOHLIEILi, OfHaK MiAXo4aM o0 BIIPOBAIPKEHHS KOHLEILIi XOJIiCTUYHOTO
MapKeTUHTy CaMe Yy TisyIbHICTh A3 NPUAINIETHCS HEJOCTATHBO YBAaru Cepe, HayKoBIiB. Bysio mpoaHani3oBaHO Ta
CHACTEMaTU30BaHO HOPMAaTUBHO-TIPABOBY 06a3y YKpaiHM 11010 BIPOBAKEHHS Ta 3aCTOCYBaHHS U(POBUX
TEXHOJIOTIN y (papMalleBTUYHIN cepi, a TAKOXK IIPOBEJIEHO OIJIAT, 3aKOPAOHHOTO Ta BITYM3HSIHOTO JOCBiAy
BUKOPUCTAHHS UU(POBUX iHCTPYMEHTIB 3 METOI0 3a6e3reyeHHs1 (papMaleBTUYHOI JOTIOMOTY HACEJIEHHIO Y
KOHTEKCTi XOJIICTUMHOrO MapKeTUHTY. Y Ipyromy po3aiji fyucepTrauiiiHoi po60TH ONMCAaHO METOOJIOTII0, BULiNIEHO
00'€KT Ta IpeJMET, MaTepiasu Ta METOAU JociifxeHHs. [Ipy niarorosui aucepTauiiiHoi po60oTH 6yjI0 ONMCAHO Ta
BMKOPHCTAHO $IK 3arajlbHOHAYKOBI, TaK i KOHKPETHO-HAyKOBi METOAM aHaJIi3y 331151 peasidalii IOCTaBIE€HOI METU
IUCEPTALIMHOTO NOCIiIKEHHS, 30KpeMa HaBeIEHO XapaKTEPUCTUKY PECIIOHIEHTIB, 10 IPUNMAaJIM y4aCTb B
AHKETHUX ONUTYBaHHSX. Y TPETbOMY PO3iJi aucepTauiiiHoi po6oTu 6ys10 O6IPYHTOBAHO BIIPOBAKEHHS KOHLIEi
XOJIICTUYHOrO MAapKETUHTY 33 YMOB JAipKUTali3alii papmMaleBTUYHOTO CEKTOPY, 30KpeMa JeTaJIbHO OMMCAHO
CKJIaZ10Bi XOJIICTUYHOTIO MiZX0y: BHYTPIlIHIA MapPKETUHT, COLia/lbHO-E€TUYHNY MapKETUHT, iIHTETPOBAHUN

MAapKETHHT i MAapKeTUHT B3aEMOBIJHOCUH.

2. The dissertation is devoted to the research of scientific and methodological approaches to the implementation
of the concept of holistic marketing in pharmacies in conditions of digitalization. Holistic marketing as a
comprehensive approach to the management of a modern pharmacy consists of a patient-oriented approach to
the integration of functional organizational processes. The concept of holistic marketing has been used in the
activities of foreign pharmacies for a long time, but this approach is not yet widely used in domestic pharmacies.
The implementation of holistic marketing requires pharmaceutical enterprises to perform certain actions that will
lead to the successful integration of a holistic concept into a single coherent system. The study of scientific and
methodological approaches to the implementation of the concept of holistic marketing in pharmacies in the
conditions of digital transformation became the scientific direction of our dissertation work. For this, the main
vector of the work was determined, the research methodology was formed and worked out, and the main tasks
and tools for conducting scientific research were determined for each of the sections of the dissertation work. The
first chapter of the dissertation is devoted to the analysis of literary sources regarding the essence of holistic
marketing as a modern management concept of a pharmaceutical organization. The theoretical analysis of modern
literature showed the presence of scientific studies by foreign and domestic scientists, which present the results
of the study of holistic marketing as a modern concept, but approaches to the implementation of the concept of
holistic marketing specifically in the activities of pharmacies are not given enough attention among scientists. The
regulatory and legal framework of Ukraine regarding the introduction and use of digital technologies in the
pharmaceutical field was analyzed and systematized, as well as a review of foreign and domestic experience in the
use of digital tools to provide pharmaceutical assistance to the population in the context of holistic marketing. The
second chapter of the dissertation describes the research methodology and highlights the object and subject,
research materials, and methods. During the preparation of the dissertation work, both general scientific and
specific scientific methods of analysis were described and used in order to realize the set goal of the dissertation
research; in particular, the characteristics of the respondents who took part in the questionnaire surveys were
given. In the third chapter of the dissertation, the implementation of the concept of holistic marketing under the
conditions of digitalization of the pharmaceutical sector was substantiated; in particular, the components of the
holistic approach were described in detail: internal marketing, socio-ethical marketing, integrated marketing, and
relationship marketing.
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