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1. HaykoBO-MeTOAMYHi MiAX0M 10 BIIPOBAIKEHHS KOHLIEMNIil XOJiCTUYHOrO MAPKETHUHIY B allTEYHUX 3aKJIa/lax B
YMOBAX JifpKUTasli3arii.

2. Scientific and methodological approaches to the implementation of the concept of holistic marketing in
pharmacies in conditions of digitalization.

Pedepar:

1. Incepraniiina po60Ta IPUCBIYEHA JOCIIKEHHIO HAYyKOBO-METOANYHUX MiXOMiB 40 BIIPOBAIPKEHHS KOHLELIii
XOJIICTUYHOT'O MAPKETUHTIY B alITEYHUX 3aKJIaJIaX B YMOBAX JifpKuTastizanii. X0JMiCTUYHUI MapPKETHUHT SIK
KOMIIJIEKCHUM NOTJISAT, B YIPABJIiHHI CyYaCHUM allTEYHUM 3aKJIaJ0M TOJISITa€ y NalieHTOOPi€EHTOBAaHOMY MiAXOA]
npu iHTerpauii GyHKIioHaIbHUX OpraHisauiiiHux npoueciB. KoHLenist XonicTUYHOro MapKeTUHTY BXXe TPUBAJINN

4ac BUKOPUCTOBYETBCS Y AiSlIbHOCTI 3aKOPJOHHUX allTEYHUX 3aKJIafiB (A3), OIHAK y BiTUM3HSAHIN (papmalii faHui



IifXiz MOKY 1Lie MHUPOKO He BUKOPUCTOBYETHCS. BIIPOBAIPKEHHS XOICTUYHOTO MAPKETUHTY ITOTPebye Bif,
nignpuemcTs GpapMaleBTUIHOTO CIIPSIMYBaHHS BUKOHAHHS IIEBHUX Tili, SIKi i 3yMOBJISTh YCIIIHY iHTErpariiio
Lis1icHOI KOHLENIII] B €MHY 3J1arofi)KeHy cucreMy. Came TOCIiIPKEHHS! HAYyKOBO-METOINYHYX MTiIXOiB [0
BIIPOBA’)KEHHS KOHIEMIiI XOJIICTUYHOrO MapKEeTUHTY B A3 B yMOBax LU(PpoBoi TpaHCchoOpMallil CTalo HAyKOBUM
HaNpPSIMKOM HAIIOi AucepTaLiintHoi po6oTu. [y 1boro 6y10 BUBHa4Y€HO OCHOBHUIA BEKTOP POOOTH, C(POPMOBAHO Ta
OIIPallbOBAHO METOIUKY NOCJiJKEHHS, 171 KOXXHOTO 3 PO3[iJiB JucepTalifiHoi po60oTH 6yJ10 BU3HAY€HO OCHOBHI
3aBfaHHS Ta IHCTPYMEHTAPill IPOBEIEHHS HAYKOBUX AOCiIpKeHb. [lepuuil po3ain auceprauiiiHoi pobotu
[IPUCBAYEHUN aHAJIi3y JIiTEPATYPHUX IKEPEJI 0A0 CYTHOCTI XOJIiICTUYHOTO MapPKETUHIY K Cy4aCHOI KOHLIETILLil
yIpaBiliHHS papMaLleBTUYHOIO OopraHisaijieio. TeopeTUYHUH aHasi3 Cy4acHoi JiTepaTypu [10Ka3aB HasIBHICTh
HayKOBUX JIOCJIIKEHb 3aKOPJOHHYX Ta BITYM3HIHUX HAYKOBLIB, Y SIKUX IIPEJICTABJIEHO PE3YyIbTaTU BUBYEHHS
XOJIICTUYHOTO MapKETHUHIY K Cy4aCHOI KOHLEMLi], OAHAK MifXo4aM 040 BIIPOBAIKEHHS KOHLIEILII XOJIiCTUYHOTO
MapKEeTUHTY CaMe y IibHICTh A3 NPUAIIAETHCS HEJOCTATHLO YBAary Cepel] HayKoBLiB. Bysio mpoaHasisoBaHoO Ta
CHCTEMAaTM30BaHO HOPMATHUBHO-TIPABOBY 6a3y YKpaiHM 1010 BIIPOBAIKEHHS Ta 3aCTOCYBaHHS LIU(PPOBUX
TEXHOJIOTI! y (papMalleBTUYHIN cepi, a TAKOXK IIPOBELIEHO OIJIsT, 3aKOPAOHHOIO Ta BITYM3HSIHOTO JOCBiAy
BMKOPHMCTaHHS IM(PPOBUX IHCTPYMEHTIB 3 METOIO 3a0€e3e4eHHs (papMaLleBTUYHOI JOIIOMOTY HACEJIEHHIO Y
KOHTEKCT] XOJIICTUYHOrO MapKeTUHTY. Y IpYyromMy po3aijii frucepTauiiiHoi po60TH ONMCAaHO METOOJIOTII0, BULiNIEHO
00'eKT Ta IIpeIMET, MaTepianu Ta MeToau fociifxenHs. [1py niarorosui aucepTaiiiHoi po60oTu 6ysI0 OIMCAHO Ta
BMKOPKCTAHO $IK 3araJbHOHAYKOBI, TaK i KOHKPETHO-HAyKOBi METOAM aHaJli3y 33111 peaisalii IOCTaBIeHOI METU
IVCEePTaLiHOTO AOCIIIPKEHHS, 30KPEMA HABEIEHO XapaKTePUCTUKY PECIIOHIEHTIB, 10 IPUIMAaJi y4acThb B
aHKETHUX ONUTYBaHHSX. Y TPETbOMY PO3iJi AucepTaliiiHoi po60oTu 6yy10 OGIPYHTOBAHO BIPOBAIKEHHSI KOHLIEIii
XOJIICTUYHOIO MAapKETUHTY 3a YMOB JilpKUTalisalii papmaleBTUYHOrO CEKTOPY, 30KpeMa JeTajIbHO OMMCAHO
CKJIaZ10Bi XOJIICTUYHOTIO MiZX0y: BHYTPIlIHIA MapKETHUHT, COLia/lbHO-E€TUYHNY MapKETUHT, iIHTETPOBAaHUN

MAapKETHHT i MADKETUHT B3a€MOBIJHOCHH.

2. The dissertation is devoted to the research of scientific and methodological approaches to the implementation
of the concept of holistic marketing in pharmacies in conditions of digitalization. Holistic marketing as a
comprehensive approach to the management of a modern pharmacy consists of a patient-oriented approach to
the integration of functional organizational processes. The concept of holistic marketing has been used in the
activities of foreign pharmacies for a long time, but this approach is not yet widely used in domestic pharmacies.
The implementation of holistic marketing requires pharmaceutical enterprises to perform certain actions that will
lead to the successful integration of a holistic concept into a single coherent system. The study of scientific and
methodological approaches to the implementation of the concept of holistic marketing in pharmacies in the
conditions of digital transformation became the scientific direction of our dissertation work. For this, the main
vector of the work was determined, the research methodology was formed and worked out, and the main tasks
and tools for conducting scientific research were determined for each of the sections of the dissertation work. The
first chapter of the dissertation is devoted to the analysis of literary sources regarding the essence of holistic
marketing as a modern management concept of a pharmaceutical organization. The theoretical analysis of modern
literature showed the presence of scientific studies by foreign and domestic scientists, which present the results
of the study of holistic marketing as a modern concept, but approaches to the implementation of the concept of
holistic marketing specifically in the activities of pharmacies are not given enough attention among scientists. The
regulatory and legal framework of Ukraine regarding the introduction and use of digital technologies in the
pharmaceutical field was analyzed and systematized, as well as a review of foreign and domestic experience in the
use of digital tools to provide pharmaceutical assistance to the population in the context of holistic marketing. The
second chapter of the dissertation describes the research methodology and highlights the object and subject,
research materials, and methods. During the preparation of the dissertation work, both general scientific and
specific scientific methods of analysis were described and used in order to realize the set goal of the dissertation
research; in particular, the characteristics of the respondents who took part in the questionnaire surveys were
given. In the third chapter of the dissertation, the implementation of the concept of holistic marketing under the
conditions of digitalization of the pharmaceutical sector was substantiated; in particular, the components of the



holistic approach were described in detail: internal marketing, socio-ethical marketing, integrated marketing, and
relationship marketing.
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