O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0823U101929
Oco006J1uBi TO3HAYKH: BinKpura

JlaTa peecTpamnii: 21-12-2023

Craryc: Haka3 npo Bugady gumnioma

PexBi3utu Hakasy MOH / Haka3y 3akjazny: Hakas N°19-34 Bin 05.02.2024

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Hikutenko Bikropis MukosaiBHa

2. Viktoriia M. Nikytenko

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi crieniaIbHOCTI: 061

Ha3zBa HayKoBoi creniaJibHOCTI: )KypHasicTuka
T'asmy3b / ranysi 3HaHB: XypHalicTHKa
OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: XXypHasictuka
JaTa 3axHcTy: 09-01-2024

CrneniaJbHICTh 32 OCBITOIO: XypHaJiCTHKA
Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagH (pa30Boi CleliaJai30BaHOI BYEHOI paju). 2986

IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuiBChKuil HaLiOHAbHMIA YHIBEpCUTET iMeHi Tapaca

[lleByeHka

Kog 3a €IPIIOY: 02070944

Micue3HaxoO KeHHS: By. Bonogumupcebka, 6ya. 60, Kuis, 01033, Ykpaina
dopma ByracHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTudikarop ROR:

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOM: Kuichkuil HauioHaIbHMI yHiIBEpCUTET iMeHi Tapaca
[leByeHKa

Kopg 3a €IPIIOY: 02070944

Micue3HaxoaKeHHS: ByJI. Bonogumupceka, 6ya. 60, Kuis, 01033, Ykpaina

dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

InmenTudikarop ROR:

V. BimomocTi npo gucepraniio
MoBga guceprTaiiii: Vkpaincoka
Koy TeMaTHYHHUX PYGPHK: 19.41

Tema guceprauii:
1. IHHOBaIillHA MOJIENTh BiTOOPasKEHHS COLialbHO-€KOHOMIYHOI TEMU B JiJIOBUX OHJIAaWH-Me[Tia SIK e1eMeHT (haxoBoi

KOMIIETEHTHOCTI JIiJIOBOTO JXYpPHaJIiCTa

2. An innovative model of displaying socio-economic topics in business online media as an element of professional
competence of a business journalist

Pedepar:

1. ¥ puceprallii KOMIIJIEKCHO JOCIiIKEHO TEOPETUYHI Ta IPaKTU4HI TPo6IeMHU BiICYTHOCT] HajieskHOI paxoBoi
IiATOTOBKMU [i7I0BUX XYPHAJICTIB Ta 6paKy KOMIIETEHTHOCTI IIPU pOOOTI i3 By3bKOTaly3€BOI0 [i70BOIO iH(popMalli€lo,
30KpEMa IPHU Bi0OpakeHHi COLIiaIbHO-€KOHOMIYHMX T€M Ha KUITAJIT <KUTJIO /HEPYXOMICTh». Y POOOTi
yIOCKOHAJIEHO HAayKOBi MiIX0IY 4O BU3HAYEHHS [AiJIOBOI )KyPHAIiCTUKU SIK TBOPYO-BUPOOHUYOTO IIPOLECy Ta
HAyKOBOI IUCUUIUIIHY, CKIIAIHUKIB IPOQeCiiHOi KOMIIETEHTHOCTI [1iJI0BOTO XXyPHAaJiCcTa, 3allpOIIOHOBAHO aBTOPCHKY
MOJeJIb OLiHKU Koed@illieHTa e(peKTUBHOCTI Bif[IPaL[OBAHHS COLiaIbHO-€KOHOMIUYHOI TEMU B )XyPHAiCTCBKOMY
marepiasi Ta MOZeJIb MiTBUIIEeHHS eeKTUBHOCTI BinoOpaskeHHs TeMH 3aC006aMU [IiJIOBUX OHJIAH-MeZia; 31iliCHeHO

KOHTEHT-aHasli3 00paHuX JiJoBUX OHJIANH-Me[lia Ta IPOBEJEeHO eKCIIePTHE ONUTYBAaHHS cepel, IPOQiIbHUX



SKYPHAJIICTIB [iJIOBUX OHJIAH-Me€/ia, SIKi MPaliol0Th Ha/l BUCBITJIEHHSIM TEMU «KHUTJIO /HEPYXOMICTb», IIOJ0
BH3HaUYeHHs Kl04oBUX IOHSTDH Ta €JIeMeHTiB colianbHo-ekoHOoMiyHOi Temu (KIItaE CET), a TakoXX neprenTuBHUX
KPUTEPIiB SIKOCTi )KypHaJIICTCBKOrO MaTepiay Ha TEMY «KUTJIO /HEPYXOMICTb». ¥V IepIIoMy po3iji fucepTalii
«TeopeTnKko-MeTOL0JIOTIYHI OCHOBY JOCJIIJI)KEHHS COLia/IbHO-€KOHOMIYHOI TEMU B [IIJIOBUX OHJIAH-Meia»
PO3KPUTO: TEOPETUYHI 3acafiyl PO3BUTKY [AiI0OBOI JKyPHAIICTUKM B YKPAiHi Ta CBiTi; CyTHICTb Ta crienu@iKy IiI0BOi
SKYPHAJIICTUKHY Y TPbOX acCIleKTax Ta JiJIoBUX OHJIANWH-Me[lia, 3alIPOIIOHOBAHO Kiacu@ikalliio JijoBuUx OHJIANH-Meia;
y Ipyromy posgini guceprauii «ColiaibHO-€KOHOMIYHA TEMA KUTJIO /HEPYXOMICTh» B MeJiaTeKCTax JiOBUX
OHJIAIH-Me[Iia» PO3KPUTO OCOBJIMBOCTI METOIOJIOTI] JOCTiIKEHHS Bio6paskeHHs COIjialbHO-€KOHOMIYHOI TeMU B
COLiaJILHOKOMYHIKALiHHUX [OCJiIKEHHSIX; BCTAHOBJIEH] IEPLIENTUBHI KPUTEPIiI IKOCTI )KypHAJIiCTCbKUX MaTepiaiB
SK OCHOBA MOJI€JIi IIPELICTaBJIEHHS BY3bKOTaJIy3€BOI COLia/IbHO-€KOHOMIYHOI TEMU B [iJIOBUX OHJIAMH-MeTia
YKpainu; HaBeJleHi pe3y/IbTaTh KOHTEHT-aHajli3y 0OpaHuX [iJI0BUX OHJIAH-Melia o0 0COOINBOCTEN Ta
e(peKTUBHOCTI BiOOPaKEHHS COLiaJIbLHOEKOHOMIUHOI TeMU; Y TPETbOMY po37ii nuceprauii «EnemenTtu gpaxoBoi
KOMIIETEHTHOCTI JiJI0OBOTO >KypHaslicTa IIpU poOOTi 3 COLiaIbHO-€KOHOMIYHUMU TeMaMu» PO3pO0JIEHO: YiTKU
nepeJlik (paxoBUX KOMIIETEHTHOCTE Ta IPOrPaMHUX PE3yJIbTATiB HABUYAHHS [Ii7I0BOI )KyPHaJIiCTUKU; MOJEJb
NIpe/iCTaBJI€HHS By3bKOCIeLiani3oBaHoi iHdpopMallii Ha IPUKIIaAl COLiaZbHO-€KOHOMIYHOI TeMU

«KUTJIO /HEPYXOMICTb» B YKPAiHChKUX AIJIOBUX OHJIANH-Meia; cpOpMOBAHUI IOHITTEBUN anlapaT IisoBoi

SKYPHAJIICTUKU.

2. The dissertation comprehensively researches the theoretical and practical problems of the lack of proper
professional training of business journalists and the lack of competence when working with narrow-field business
information, in particular when reflecting socio-economic topics such as «housing /real estate». In the work have
been improved the scientific approaches to the definition of business journalism as a creative-production process
and scientific discipline, the components of the professional competence of a business journalist, have been
proposed the author's model for evaluating the effectiveness of the socio-economic topic in journalistic material
and the model for increasing the effectiveness of displaying the topic by means of business online media; a content
analysis of selected business online media was carried out and an expert survey was conducted among profile
journalists of business online media who work on coverage of the topic «housing/real estate», regarding the
definition of Key concepts and elements of the socio-economic topic (KC&E SET), as well as perceptual quality
criteria of journalistic material on the topic «housing/real estate». The first chapter of the dissertation
«Theoretical and methodological foundations of the study of socio-economic topics in online business media»
reveals: the theoretical foundations of the development of business journalism in Ukraine and the world; the
essence and specificity of business journalism in three aspects and online business media, the classification of
online business media is proposed; the second chapter of the dissertation «Socio-economic topic «housing /real
estate» in media texts of online business media» reveals the peculiarities of the research methodology of the
reflection of the socio-economic topic in social communication studies; established perceptive quality criteria of
journalistic materials as the basis of the model of presentation of a narrowly branched socio-economic topic in
online business media of Ukraine; the results of the content analysis of selected online business media regarding
the features and effectiveness of displaying the socio-economic topic are presented; in the third chapter of the
dissertation «Elements of professional competence of a business journalist when working with socio-economic
topics» the following is developed: a clear list of professional competences and program results of studying
business journalism; a model of presenting highly specialized information on the example of the socio-economic
topic «housing /real estate» in Ukrainian online business media; the conceptual apparatus of business journalism is
formed.
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