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1. Oprani3zalifiHoO-€KOHOMIYHUI MeXaHi3M OPMYBaHHS Ta PO3BUTKY OPEHIiB IIPOYKIlii IPOMUCIOBOTrO
HifgnpremMCcTBa

2. Organizational and economic mechanism for creating and developing the brands for industrial enterprise's
products

Pedepar:

1. Y puceprauiiiziil po60Ti po3p06JI€HO TEOPETUKO-METOIUYHI aclleKTH 100YL0BU OPraHi3alliiiHo-€eKOHOMIYHOTro
MEXaHi3My (POPMYBaHHS Ta PO3BUTKY OPEHIiB IPOLYKILii IPOMUCIOBOTO TPU3HAYEHHS. JJOCTIIPKEHO €BOJIIOLII0
TEOPeTUYHUX MinxomiB 10 Gop-MyBaHHS OpeHAy, Ha OCHOBI 4Oro KOHKPETHU30BAHO CYyTHICTh OPEHIY SIK EKOHOMIYHO{
Kareropii i1 EKOHOMIYHOTO SIBUILA, BCTAHOBJIEHO OCOOJIMBOCTI ITpouecy (popMyBaHHs OpeHIiB IPOLyKILii
IIPOMUCJIOBOTO TIPU3HAYEHHSL. [ PYHTYI0YMCh HA CUCTEMHO-IMHAMIYHOMY ITi[XO/Ii 3a[IPOIIOHOBAHO MEXaHI3M
(opMyBaHHS Ta PO3BUTKY OPEHJly Ha OCHOBi CTBOPEHHS MiANIPUEMHUIIBKOTO KaliTany 6peHzy, po3po6eHoi

CTPYKTYPHO-JIOTiYHOI Moziesii popMyBaHHS Ta PO3BUTKY OpeH Iy, ONITUMI3alii OpeHA-apXiTeKTypy MifIIpUeMCTBA 3



YPaxyBaHHSM PO3PUBY OpPEHAY 3 METOIO MaKCHMi3allii IPMPOCTy pUH-KOBOI BAPTOCTI MiJIIPUEMCTBA.
3anpornoHOBaHO METOAMYHI MiAX0nY A0 OLiHKYM edeKTH-BHOCTI OpeHANHTY Ha puHKY B2B, popmyBaHHs cTpaTerii
OpeHIMHTY, OOIPYHTOBAaHO HanpsiMu TpaHcopmalii GyHKIi opraHisaniliHoi cucTemMu yInpasiiHHS 111 CTBOPEHHS
OpeHny Ta MOro 3aKpillJIeHHs] Ha pUHKaxX 30yTy.

2. Theoretical and methodical issues in the field of building the organizational and economic mechanism for
creating and developing the brands for products for industrial use are developed in the thesis. Evolution of the
theoretical approaches to the creation of the brand as an economic category and an economic phenomenon was
discovered. The peculiarities of the process of creation of the brands for industrial products were discov-ered. On
the basis of the system-dynamic approach the mechanism for creating and de-veloping the brand grounded on the
defined process of forming the owner brand capital, elaborated structure-logical model for crating and developing
the brands, optimization of the enterprise's brand architecture with evaluation of the brand gap for increasing the
company's value was substantiated. The methodic approaches to evaluation of the branding efficiency and forming
the brand strategy in the B2B market were proposed; the required directions for transformation of the
organizational management system in order to create and develop the brand in the market were discovered.
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