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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. MapKeTI/IHI‘ OIITOBUX TOPrOBEJIbHO-TIOCEPENHUTIIBKUX I'IiILI'IpI/IeMCTB

2. Marketing of wholesale intermediary mercantile business

Pedepar:

1. lucepranis MiCTUTb pe3yJIbTaTH SOCJIIIKEHHS MAPKETUHIOBOI ilJIbHOCTi TOPrOBEJILHO-TTOCEPENHULBKUAX
MigIpreMCTB3ac06aMU €KOHOMIKO-MaTEMAaTUYHOTO MOJIEIIOBaHHS. METOI0 AucepTaliiiHol poboTu €
OOIPYHTYBaHHS IIPOTPaMHU il 00 361/IbIIEeHHS 06CATIB MPOAKy OIITOBUX TOPTOBEJIbHO-TIOCEPETHULIBKIX
nignpuemcts IBaHO-PpaHKiBCHKOI 06J1aCTi, @ TAKOXX PO3POOKA Ta OOI'PYHTYBAHHS METOIUYHUX i IPAaKTUYHUX
pEKOMEHALIN IOL0 YAOCKOHAIIEHHS YIIPaB/IiHHA MapKETUHTOBOIO HisIJIbHICTIO NOCIiIKyBaHUX IiATIPUEMCTB.
O6'eKTOM JOCTiI)KEHHS € Ipoliecy 3abe3redeHHs e(PEKTUBHOCTI MiSJIbHOCTI OIITOBUX TOPTOBEJILHO-
MIOCEPENHULIBKUX MININPUEMCTB B CY9aCHUX YMOBAX FOCIOAAPIOBaHHA. MeTOI0I0TiYHOI0 OCHOBOIO TUCEPTALlii €
3araJIbHOTEOPETUYHI HAYKOBI Ta CIleljia/ibHi METOI! [iaJleKTUKY, HAYKOBOTO Mi3HAHHS, TEOPii yIIpaBliHHS
HiANpUEMCTBOM, (PYHIAMEHTAJIbHI TI0JIOXKEHHS 3arajabHOi EKOHOMIYHOI TEOpii Ta MAPKETUHTY, OCTIiIKEHHS B
rasnysi po3po0Ku cTparerii mianpremMcTBa Ta METOLOJIOTIi MAaPKETUHIOBOTrO aHaslizy. [ BUpileHHS [T0CTaBJIeHUX Y

Iycepralii 3aBJjaHb BUKOPUCTAaHI TaKOX CIeLjiabHi MEeTOU: eKCIIePTHUX OL[iHOK ([J151 AiarHOCTUKY OLiHIOBaHHSI



PiBHS YIIpaBJliHHSI MAPKETUHIOBOIO LisIZIbHICTIO NOCIIiIXYBAHUX MiJIIPUEMCTB), COLIIOJIOTIYHUX JOCiIKEHb
(onUTyBaHHS CIIOKMBAYiB 3 METOI0 (POPMYBAHHS ONTUMAJIbHOI CTPYKTYPH MAPKETUHIOBUX KaHAaJiB ONITOBOTO
IiANpUEMCTBA), IOPiBHSIHHS, METOAY €KOHOMIUYHOT0 aHali3y (111 JOCiIKEHHS MapKETUHIOBO] JisI/IbHOCTI
ONTOBUX MiJIIPUEMCTB), EKOHOMIKO-MATEMAaTUYHOTO MOJIEJIIOBAHHS (ONTHMMI3allisl CTPYKTYPU MapKeTHHIOBUX
KaHaJiB), rpadiuHuil MeTo, (17151 HAOYHOTO 300paKEHHS CTaTUCTUYHUX MaTepialiB, iX rpynyBaHHs], IOPiBHSIHHS Ta
y3arasibHeHHs). [IpakTuyHa LiHHICT pe3ysbTaTiB JucepTalifiHoi poOOTH HifTBEPIKYIOThCS HAsIBHICTIO JOBiOK IIPO
iX BIPOBA/I’KEHHS! B [IPAKTUKY [isJIbHOCTI BiTYM3HIHUX NignprueMcTB:IIpAT "T'pann” (M. IBano-®pankiscek); T30OB
"Kopona-3axin" (M. IBano-®pankiBcebk); ITIT "Penux” - (M. IBano-PpaHKiBCbK), a Takoxx [IBH3 "Tanuipka
akageMis"(M. IBaHO-DPaHKiBCHK), SIKi BUKOPUCTOBYIOTb OKPEMi pe3yJIbTaTH JOCJIIPKEHHS 5K 3py4Hi iHCTpyMeHTH

NiABUILEHHS 00CATiB IPOJAXKY Ta YIOCKOHAJIIEHHS YIIPaBJIiHHSI MAapPKETUHIOBOIO [IisJIbHICTIO.

2. Dissertation contains the marketing activity research of intermediary mercantile business results made with the
use of economical and mathematical modelling. The action program basing in relation to the wholesale sales
volumes increase of intermediary mercantile business in the Ivano-Frankivsk region and also development and
basing of methodical and practical recommendations in relation to the improvement of management by marketing
activity of the explored enterprises are the purposes of dissertation work. The efficiency of wholesale intermediary
mercantile business providing processes in the modern terms of menage is the research object. The general
scientific and special theoretical methods of dialectics, scientific cognition, theories of enterprise management,
fundamental positions of general economic theory and marketing, research in industry of enterprise strategy
development and methodology of marketing analysis are the methodological basis of dissertation. For the decision
of tasks put in dissertation such special methods as: expert estimations (for diagnostics of level of management
evaluation by marketing activity of the explored enterprises), sociological researches (consumer survey with the
purpose of optimum structure of marketing channels of wholesale enterprise forming), comparison, methods of
economic analysis (for marketing activity of wholesale enterprises research), economical and mathematical
modelling (marketing channels structure optimization), graphical method (for the evident image of statistical
materials, their grouping, comparison and generalization) were used. Practical value of dissertation performances
is confirmed by the presence of references about their introduction in such domestic enterprises activity practice:
Ltd "Grand” (Ivano-Frankivsk); Ltd "Krona-zakhid (Ivano-Frankivsk); privately owned enterprise "Fedyc" (Ivano-
Frankivsk) and Private educational institution "Galytska academy" (Ivano-Frankivsk) which draw on separate
research results as comfortable instruments of sales volumes rise and management improvement by marketing

activity of intermediary mercantile business
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