O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHI HOMeP: 0822U100069
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamnii: 05-01-2022

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. 'epacumuyk Tamapa AHaTtosiiBHa

2. Herasymchuk Tamara A.

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cHeniaJabHOCTI: 075

Ha3Ba HayKOBOIi CIeniaJIbHOCTI: YrpaBiHHA Ta aqMiHiCTPyBaHHS. MapKeTUHT

T'anyss / ranysi 3HaHb!

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucTy: 21-12-2021
CnenianbHICTD 32 OCBITOI0: MapKeTHHT
Micue po6oTu 3400yBayva:

Kopg 3a €1PIIOY:
Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpaBiiHHs:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIIudp cnenianizoBaHoi BYU€HOI pagHy (pa30Boi creniaai3oBaHOi BYEHOI pagu). 10 26.055.033

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuiBChKMIil HALLIOHAIbHUIA TOPTOBEJILHO-EKOHOMIYHMIT

yHiBepCUTET

Kopg 3a €IPIIOY: 01566117

Micue3Haxoa KeHHS: By Kioro, 6yz. 19, M. Kuis, 02156, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOH: KuiBChKMil HALLIOHAIbHUIA TOPTOBEJILHO-EKOHOMIUHMIL
yHiBEpCcUTET

Kopg 3a €IPIIOY: 01566117

Micue3Haxoa>KeHHS: By Kioro, 6yz. 19, m. Kuis, 02156, Vkpaina

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTHyHHUX PYOpPHK: 71.01.54.05, 06.81.03

Tema guceprauii:
1. MapKeTHHT mifgIpueMcTBa TOPTiBili B COLIIaIbHUX MEPEsKax

2. Marketing of the enterprise of trade in social networks

Pedepar:

1. lucepTariito npuCBsYEHO PO3POOIEHHIO TEOPETUYHUX | METOAMYHUX 3aCali MAPKETUHTOBOI NisSIbHOCTI
MiAPUEMCTB TOPTiBJIi B COLiIaJIbBHUX MEPEXKAX i HAYKOBOMY OOI'PYHTYBaHHIO TPAaKTUYHUX PEKOMEH ALl o0 ix
3aIMPOBAKEHHS. AKTYaJbHICTb NOCIIIKEHHS 3yMOBJI€EHA 3DOCTAHHSIM 3HAYEHHSI MAPKETHHIY B COLiaJIbHUX
MepeKax K Halbiblll IPOrpeCUBHOTO KaHaily, SIKUM 34aTHUI HaIaroaXyBaTy I€PCOHAJIbHI KOHTAKTU 3 LiJTbOBOIO
ayguTOpi€lo, iIHAUBINyaIi3yBaTU MPOIO3ULIIO [IJIs1 KOKHOI'O OKPEMO B3SITOTO CIIOXKMBA4a, MiICUIIIOBATH WOTO [LOBIPY
Ta MIPUXUJIBHICTD OO MiJNPUEMCTBA TOPTiBili. BUsHa4Y€HO, 1110 «coLianbHi MeJia» K rpymna iHTepHeT-40NaTKiB,
CIIUPAIOTHCS Ha iNe0JIOTiYHi Ta TeXHOJIOTiYHi ocHOBU Web 2.0 i 103BOJISIIOTh CTBOPIOBATH Ta OOMIHIOBATUCS
KOHTE€HTOM, CTBOPEHUM KOPUCTyBayaMU. Y3arajbHEHHS BU3HAYE€Hb BITYM3HIHMUX Ta 3aPyODKHUX BUEHUX JIAJI0 3MOTY
aBTOPY OOI'PYHTYBaTH BJIACHY IO3ULIIO IO/I0 BUBHAYEHHS TEPMiHa «COLiaJIbHi Mepexi» K Mepexi iHauBinis,

MOB’s13aHi MibXkocobucTicHUMU BimHOCHHaMU. Y KoHTeKCTi Web 2.0, coniasnbHi Mepeski 3arTpornoHOBaHO BU3HAYATH SIK



cepBicy, O JO3BOJISIIOTh CBOIM KOPMCTYBauyaM BUKOHYBATU OCHOBHI (DYHKIIii 3 METOIO 33J0BOJIEHHSI CIIO>KABYMX Ta
coljiasibHUX NOTPe6: pO3pOOKa 3arajIbHOJOCTYIIHOTO 260 YaCTKOBO 3arajlbHOOCTYITHOIO ITPOdisis B MeXax [1eBHOTO
CalTy COLiaJIbHUX MEPE’K; O3HAVOMJIEHHS 3i CIIMCKOM KOPUCTYBAYiB, 3 SKMMU KOPUCTYBa4 Ma€ CIIiJIbHAN KOHTAKT
Ha CaiiTi coljaJbHUX MePeXX; MOHITOPUHT CIUCKIB 3B'SI3KiB Ta iHIIMX KOPUCTYBauiB. BUsBI€HO, 1110 OCHOBHUMU
OCHOBOTIOJIOXKHUMU (HaKTOpaMH COLiaIbHMUX MEPEeX € Ccolliasizallis; CIpsIMOBaHICTh Ha B3aEMOJ|I0; IIepCOHAai3alis
/ HaJlalTyBaHHS Ta [OJaHa LiHHICTb AJ1s1 KOpUCTyBadiB. TenaeH il coujanizanii nos’si3aHi 3 Takumu cydodakropamu,
sIK COLliaJIbHA ieHTUYHICTB, collianbHa NOBipa, BipTya/bHE yCHE CIIiJIKYBaHHS Ta 301/IbIIEHHS CIIOKUBYO] CHJIN.
OpieHTallis Ha B3a€MOJII0 ITPOSIBJISIETHCS Y YOTMPhOX BAKJIMBUX ACIIEKTAX: OPi€HTAllisl HAa CIIOXKMBAaYa, KOHQIrypatis
B3a€MO/Iii, peakllis criokuBaya Ta CTBOPEHHS CIibHOI LiHHOCTi. CPOPMYIbOBAHO MOHSATTS “KOHTEHT-MapKEeTUHTY”
SIK MapKeTHMHIOBUI Oi3HEC-IIpOLieC CTBOPEHHS Ta IOMMPEHHS BiATIOBIHOTO KOHTEHTY [JIs1 3aJ1y4€HHs], IPUA0aHHS
YiTKO BU3HAYEHOI LIIJIbOBOI ayAUTOPIl — 3 METOIO CTUMYJIIOBAHHS BUTIIHUX [ill KOPUCTYBauiB. PO3BUTOK COLiaJIbHUX
MEPEX CIIPUSB CTBOPEHHIO CIIIJIbBHOT KOHTEHTY COLiaJIbHUX MEPEX, [le KOPUCTYBadi CIIOKUBAIOTh, TEHEPYIOTh Ta
IinsIThCSl MYJIPTUMEIIMHUM KOHTEHTOM Y 0J10TaX, Ha caiiTax ColjalbHUX 3aKJIaJloK Ta CIiJIbBHOTaxX OOMiHy
¢dororpadisimu Ta Bifieo yepe3 6akaHHS Ta HEOOXiHICTb Y4aCTi HA OCHOBI CIIiJIbHUX iHTepeciB. 3alIpOIIOHOBAHO
BHOKPEMJIIOBATU KaTeropii 3MiCTy KOHTEHTY B COLiaJIbHUX MEPeXKax SIK aJlbTEPHATUBHUI CIIOCI6 3aTy4eHHs L[iIbOBOI
aynuTopii, a came: CTBOPEHHS CIIiJIbHOT HaBKOJIO KOHTEHTY, 5IKi GOPMYIOTHCSI HABKOJIO 3aJIyY€HHS Ta 3aXUCHUKIB
OpeH[IiB; CTBOPEHHS KOHTEHTY, PO3PO0JIEHOr0 /115 IeBHUX IJIaTQOPM CIIJILBHOTH 3 ypaxyBaHHSIM OOMiHY
[OBiIOMJIEHHSIMU MK MIaT(OPMaMU [J1s1 Pi3HUX Liisell Ta 0OMiHy OBiIOMJIEHHSIMU MiX MIaT(OPMaMHU Bif[IOBiIHO
10 CYTHOCTi 6peH/ly; KaHa/Id 3 ypaxyBaHHSIM aKTyaJIbHOCTI TIOBilOMJIEHb Ta ONTUMAJIbHOTO CIIOKMBAHHSI KOHTEHTY B
CITIIJIBHOTAaX KOHTEHTY COLIaJIBHMX MEPEX 3aBISIKU MTOCTIMHUM BiIKPUTAM PO3MOBAM HABKOJIO KOHTEHTY.
3anponoHoBaHo (HaKTOPH, sIKi BIVIMBAIOTh HA B3A€EMO/III0 Ta PiBE€Hb 3aJIy4Y€HHS CIIOKMBAYiB Ta IOCJIiJOBHUKIB Ta HA
e€(EeKTUBHICTb MAPDKETUHTOBMX KaMIIaHil MiAIIPUEMCTB TOPTiBJli B coLiaibHUX Mepeskax.Ha ocHOBI mogeni nudysii
Bacca po3po6seHo imiTaniiHy MoJesib MapKeTUHIOBOI AisJIbHOCTI HiIIPUEMCTBA TOPTIBJIi B cOLiia/bHIN Mepexi, ska
IO3BOJIWJIA 3IiACHUTU MOZEJIIOBAaHHS BIUIMBY MAPKETHUHTY Ha CIIOKMBYY ITOBEMIiHKY KOPHCTYBaviB COLiaIbHO]
Mepexi. 3acTocyBaHHS PO3PO6JIEHO] MOZeJli MApPKETHUHIOBOI JIisSJIbHOCTI MiAIIPUEMCTBA TOPTiBJIi AJ1s1 IPOBEIEHHS
ONTHUMI3aLiffHOTO €KCIIEPUMEHTY L03BOJIsI€ 3iICHUTU OOI'PYHTYBaHHSI MAPKETUHIOBUX il MiANPUEMCTBA TOPTiBIli
B COIliaJIbHIN Mepexki om0 edheKTUBHOCTI pekjlaMHUX BUTpaT. PeasnizoBaHa iMmiTalliliHa Moziesib MOKe
3aCTOCOBYBATHUCS IJ1s1 OCIIiIPKEHHSI MAPKETUHIOBUX KaMIIaHii i 6yTU alaliTOBaHOIO 10 KOHKPETHUX 3HaY€Hb
napaMeTpiB MOJIEJI, B3SITUX i3 aHAJIITUKU CTOPiHKU B Facebook Ads Manager s po3mupenHs ii GpyHKIioHany i

TOYHOCTI pe3yJIbTaTiB MOJIEJIIOBAHHSI.

2. The dissertation is devoted to the development of theoretical and methodological foundations of marketing
activities of trade enterprises in social networks and scientific The dissertation is devoted to the development of
theoretical and methodological foundations of marketing activities of trade enterprises in social networks and
scientific substantiation of practical recommendations for their implementation. The relevance of research is due
to the growing importance of marketing in social networks as the most progressive channel that can establish
personal contacts with the target audience, individualize the offer for each individual consumer, strengthen its
trust and commitment to the trade. It is determined that "social media" as a group of Internet applications, are
based on the ideological and technological foundations of Web 2.0 and allow you to create and share content
created by users. The generalization of the definitions of domestic and foreign scientists allowed the author to
substantiate his own position on the definition of the term "social networks" as networks of individuals connected
by interpersonal relations. In the context of Web 2.0, social networks are proposed to be defined as services that
allow their users to perform basic functions to meet consumer and social needs: development of a public or
partially public profile within a particular social networking site; acquaintance with the list of users with whom the
user has a joint contact on a site of social networks; monitoring contact lists and other users. It is revealed that the
main fundamental factors of social networks are socialization; focus on interaction; personalization /
customization and added value for users. Socialization trends are related to such subfactors as: social identity,
social trust, virtual oral communication and increasing consumer power. Interaction orientation is manifested in

four important aspects: consumer orientation, interaction configuration, consumer reaction and creation of



common value. The concept of "content marketing" is formulated as a marketing business process of creating and
distributing relevant content to attract, acquire a clearly defined target audience - in order to stimulate profitable
actions of users. The development of social networks has contributed to the creation of social networking content
communities where users consume, generate and share multimedia content on blogs, social bookmarking sites and
photo and video sharing communities through the desire and need to participate based on common interests. It is
proposed to single out the categories of content content in social networks as an alternative way to attract the
target audience, namely: the creation of communities around the content, which are formed around the
involvement and advocates of brands; creating content designed for specific community platforms, taking into
account the exchange of messages between platforms for different purposes and the exchange of messages
between platforms in accordance with the essence of the brand; channels taking into account the relevance of
messages and the optimal consumption of content in the content communities of social networks due to the
constant open conversations around the content. Factors influencing the interaction and level of involvement of
consumers and followers and the effectiveness of marketing campaigns of trade enterprises in social networks are
proposed. Based on the Bass diffusion model, a simulation model of the marketing activity of a trade enterprise in a
social network was developed, which allowed modeling the impact of marketing on the consumer behavior of
social network users. Application of the developed model of marketing activity of the trade enterprise for carrying
out of optimization experiment allows to carry out a substantiation of marketing actions of the trade enterprise in
a social network, concerning efficiency of advertising expenses. The implemented simulation model can be used to
study marketing campaigns and be adapted to specific values of model parameters taken from the analytics of the
page in Facebook Ads Manager to expand its functionality and accuracy of simulation results. A personalized
approach to the organization of marketing activities in social networks, as well as identifying prospects for their
improvement are based on the use of methodological approaches to the segmentation of social network users,
which ensures the development of marketing campaigns taking into account variables affecting consumers.

Jep>kaBHU peecTpaniiinuii Homep JiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHHUI HAIIPSIM iHHOBaLiHOI AiSJILHOCTI:
ITiZCyMKH JOCIiI>KEHHS:

Iyo6sikarrii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Comnia;ibHO-€KOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAHTA)

BaacHe IlpizBume Im's I10o-6aThKOBI:
1. lyboBuk TetrsiHa BitaniiBHa

2. Dubovyk Tetiana V.

KBasigikamis: 1. e. ., 08.00.04

InenTudikarop ORCID ID: He 3acrocosyetses



JoparkoBa iHdpopmamnist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizmomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Oknanpep Muxaiio AHaTOJINOBUY

2. Oklander Mykhailo A.

KBasmigikamis: 1. e. ., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetbcs
JopaTrkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOMH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:

1. Ilpockypuina Hagis BikropiBHa

2. Proskurnina Nadiia V.

KBasidikamis: 1. e. u., 08.00.04
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHpopmamist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:



InenTudikarop ROR: He zacrocosyerscs

Penensentu

Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. INonimyk Ipuna IropiBHa

2. Polishchuk Iryna I.

KBasigikamis: 1. e. u., 08.00.04
Imentudikarop ORCID ID: He zacrocosyerbes
JoparkoBa indopmamnist:

IloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

InenTudgikarop ROR: He zacrocosyerscs

Biacue IlpizBuuie Im's I1o-6aThKOBI:
1. TamoBa IpuHa B'ssyecnasiBHa

2. Gamova Iryna V.

KBasigikanis: . e. 1., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI

roJIOBH pagu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOrO Ha 3acigaHHi

dariBimenko [liana CepriiBHa

dariBimenko [liana CepriiBHa



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




