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V. BimomocTi npo guceprauiio
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Tema gucepranii:

1. KoMIs1eKC MapKETMHTOBUX KOMYHIKaLii MiATIPUEMCTB FOTEJILHOTO I'OCIIOAAPCTBA

2. Complex of marketing communications of enterprises of hotel economy

Pedepar:

1. Y nucepralii po3risiHyTO Ta y3arajbHEHO HAYKOBi Mifxoau 10 GOpMYyBaHHS KOMIJIEKCY MapPKETUHIOBUX
KOMYHIKalill NiANPUEMCTB i3 BpaXyBaHHAM Cy4aCHOTO PO3BUTKY Teopii MapkeTuHry. [IpoaHanisoBaHi sK
3arajJbHOZIEPIKaBHi, TaK i perioHasbHi 0C06MBOCTI OPMYBAHHS KOMILTIEKCY MAPKETUHIOBUX KOMYHiKalliil
BITUM3HSIHUX [OTEJIbHUX MiAIPUEMCTB. PO3p0o6yieHO METONMYHI MiAX0AU O OLiHKY e(eKTUBHOCTI KOMILTIEKCY
MapKETHMHTOBUX KOMYHIiKalliil. Jlocil>keHo opraHizalliflHo-€KOHOMIYHUI MeXaHi3M (OpMyBaHHS €(EeKTUBHOTO
KOMIUIEKCY MapKETMHIOBUX KOMYHIKalliil TOTEJIbHUX MiAIIPUEMCTB, HAZJAHO PEKOMEHALI 1010 3aCTOCYBAHHS
YIOCKOHAJIEHOi MO/IeJIi YIIPaBJliHHS KOMIIJIEKCOM MapKeTHHIOBUX KOMYHIKALil, METOAMNYHI PO3POOKY 100
BIIPOBAJI)KEHHS B TOTEJIbHUX MiAIIPUEMCTBAX CKJIAJJOBAX KOMIIJIEKCY MAPKETUHTOBUX KOMYHIKALill: peKIaMu,

CTHMYJIIOBaHHS 30yTy, OCOOMCTOTO MIPOAAXKY, 3B'SI3KiB i3 FPOMa/IChKICTIO HA OCHOBI pe3yJIbTaTiB JOCiIKEHHS.

2. In dissertation scientific approaches are considered and generalized to forming of complex of marketing
communications of enterprises taking into account modern development of marketing theory. Both national and



regional features of forming of complex of marketing communications of domestic hotel enterprises are analysed.
The methodical going is worked out near the estimation of efficiency of complex of marketing communications.
The organizationally-economic mechanism of forming of effective complex of marketing communications of hotel
enterprises is investigational, recommendations are given in relation to application of the improved case of
marketing communications a complex frame, methodical developments in relation to introduction in the hotel
enterprises of constituents of complex of marketing communications: advertisements, sales, personal sale, public
relations promotion on the basis of results of research.
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