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1. InpxuTtan-ckiIagoBa B CyyacHil BisyasbHiN KomyHikauii: 3D-rpadika sk 3acib Bi3yaspHOI KOMyHiKallii OpeHiiB

2. Digitale component in modern visual communication: 3D graphics as a means of visual communication of brands

Pedepar:

1. O6’eKT mocmimKeHHs — AUIKUTAN-CKIa0Bi Cy4acHOi BidyasbHOI KOMYHiKalii: quHamiuHa 3D-rpadika y
[103allpOrpaMHOMY KOHTEHTI (peKjlama TOBapiB Ta I10CJIyT, IPOMO Iepenay Ta ID-3acTaBku TesieKkaHasiB, aHOHCH,
edipHuil nu3aiiH) Ha yKpaiHCbKOMY TesiebaueHHi (TenekaHanu «1+1», «IHtep», «Ykpaina»). Meta pobotu -
IOCIIiIPKEHHS OCOOJIMBOCTEN (PYHKIIOHYBaHHS AUIPKUTA-CKIAIOBUX AMHaMivHOi 3D rpadiku Ta iHTEpaKTUBHOCTI
30KpeMa $IK 3aC00iB pEKJIaMH Y Cy4YacHill Bi3yasibHill KOMyHiKaljii. MeTomosorisa po6oTu 6a3yeTbcst Ha
KOMIIJIEKCHOMY MiIX0[i, 10 fae 3Mory pociguTti 3D-rpadiky B pekjlaMHuX i IPOMOLiIHUX posuKax. [
BM3HAUYEHHSI OCHOBHMX 3aBJIaHb Ta iIHCTPYMEHTIB JOCJIiI)KEHHS OKPECJIEHO] MPobseMu 6yJ10 BUKOPUCTAHO
icTOpyYHU, JIOTIYHUH | TEOPETUKO-eMITipUYHI MeTonu — iHAYKLl, AeayKiii, aHasorii, mopiBHsAHHS. 30Kkpema, 6yy0

3aCTOCOBAaHO METOJ, CUCTEMAaTU3aLlil 117151 BIOPSAKYBaHHS HasIBHOTO HAyKOBO-TEOPETUYHOTO MaTepiay; MeToau



kiacudikaii, aHasIoTii Ta NOPiBHSHHA — IJ1s1 aBTOPCHKOI Kiacu@ikauii Tunis 3D-peknamu; meton GopManbHOro i
00pa3HO-CTUJIICTUYHOTO aHaJIi3y — 17 BCTAHOBJIEHHS iHOuKaTopiB nuHaMmivyHoi 3D-rpadiku, aHami3
IOKYMEHTasIbHOI iHpopMallii Ta eKCIIepTHE ONUTYBAaHHS /111 BU3HAYEHHS JOCBiy Ta TEHAEHLiNl BUKOPUCTaHHS
InyHaMivHOi 3D-rpadiky y BiTYM3HSAHOMY Meliafiu3aliHi, KOHTEHT-MOHITOPUHT Ta rpadidyHO-aHANITUYHUN METO, —
17151 MOHITOPMHIY peKkjiaMu Ha 00paHuX TejleKaHajlaxX i B OHJIalH-apXiBaxX peKJIaMHUX areHIii Ta 1jis Bidyasizarii
pe3yJbTaTiB JocimkeHHs. s aHasnizy 300pakens (ineHTudikanii 3D Ha kafgpax Bineo) BUKOPUCTAHO TiCTOrpaMHUIA
METOJ, Ta METOJ, aHaJIi3y HAaCU4Y€HOCTi i1 MarHiTyu KoHTypiB (T. SIHeBa Ta A. Bpiec), a Takoxx metoq, ELA (H.
Kpageup). TeopeTuuHe 3Ha4€HHS! pOOOTU MOJIIra€e B TOMY, 110 BOHA JIa€ LiijliCHe, HAYKOBO OOIPYHTOBAHE ySIBJIEHHS
IIPO 0COBJIMBOCTI PYHKILIOHYBaHHS /BUKOPUCTAHHSI IyHaMivyHOi 3D-rpadiku B psiMill pekjiamMi Ta TPOMOPOJIMKAx
Ha TesiebayeHHi sIK 3aco0y BidyasibHOI KOMYHIKallii 6peHiB. BukoprcTaHa MeToMKa MOXe 6YTH 3aCTOCOBAHA SIK
6a3oBa MOJI€JIb /1151 BUBUEHHS iHIINX €JIEMEHTIB AU3alHy 11 peKJIaMy, a TAKOX 1711 MOHITOPUHTIY iHIINX TeJIEKaHAJIiB
i pEeKJIaMHUX areHTCTB. [I[pakTUYHe 3Ha4Y€HHS OJIepKAHMX PE3YJIbTATIB IOJISITA€ Y MOKJIMBOCTI BUKOPUCTAHHS
3100yTUX pPe3yJIbTaTiB [JIs1 IOAAJIBLINX NOCIIIPKEHDb Y IIbOMY HalpPsIMi, 30Kpema [1jis1 CKJIaJlaHHsI HaBYaJIbHUX
IIporpam i ik MeTogu4He 3abe3nedeHHs 3 fucuuiin «Tenegusainy, «MyabTUMeAianpoaykuisy», «kKoMm'iorepHa
rpagika», «['padiunnii nu3aiH», «Jn3aiH eJIeKTPOHHUX BUJAHbY, «PR Ta pexsama» Ta iH. TakoX pe3yabTaTu
IOCJiIKeHHS] MOXKYTb OYTH BUKOPUCTaHI (axiBLsSIMU 11711 BIOCKOHAJIEHHS BJIACHOI IPaKTUYHOI IisyibHOCTI. Po6oTa
MOXKE CIIPMSITH MifBUILEHHIO TpodeCciiiHOro piBHS Ta TBOPYOro NOTEHIiany IpeCTaBHUKIB ranysi. Haykosa
HOBH3HA OJ€P>KaHMX PE3YyJIbTATiB BUBHAYAEThCS 00'€KTOM i MPeIMETOM AOCiIpKEHHS. YIieplle 3IiliCHEHO CIIpoby
L[i7TiICHOrO BUBYEHHS Ta aHaJi3y KOMIIJIEKCHOI IIpo6yieMy BUKOpucTaHHs 3D-rpadiku sk 3acoby TesepeKkIamu.
Bru3HaueHO TEOPETUKO-METOMOJIOTIYHI 3acaiy, IPOAHAi30BaHO Cy4YaCHUM CTaH, PO3IJISIHYTO NEPCIIEKTUBYU
PO3BUTKY. 3aIIpPOIIOHOBAHO aBTOPCHKY Kiacu@ikalilo 3D-peknamMu Ta aHiMaliiHoi Tesepeknamu. Jocuigkeno 3D-
rpa@iky sIK YMHHUK, 110 BIVIMBAE HA PiBEHb YKPAiHCHKOTO PEKJIAMHOTO TeJIeM3aliHy Ha OCHOBI aHaJi3y YCHiXiB y
BiATIOBITHNUX MDKHAPOJIHUX Ta BCEYKPATHCHKUX (DeCcTUBaAJISX. 3alpPOIIOHOBAHO iHIWKATOpH A ineHTudikanii 3D-
rpadiku B Tesiepekyami. 31iliCHEHO MOHITOPUHTIH, 32 IKUMU BU3HAa4Y€HO KiJIbKiCHE CITiBBiIHOLIEHHS] BUKOPUCTAHHS
KOMITIOTE€PHOI aHiMalii 3 o3Hakamu 3D-rpadiku B MiXXIIpOrpamMHux 6J10Kax TejaekaHailis «1+1», «Intep», «Ykpaina»
npotsarom 2015-2019 pp. Ta B pekJlaMHUX POJIMKaX PEKJIaMHUX areHTCTB YKpaiHu. Y3arajibHeHO JTOCBif,

BUKOPHUCTaHHS IUHaMiuyHOiI 3D-rpadiku B pekjlaMHUX Ta IPOMOPOJIMKAX Ha YKPaiHChbKUX TejleKaHaax.

2. The object of the research is the digital components of modern visual communication: dynamic 3D graphics in
the post-program content (advertising of products and services, promotional programs and ID-sets of TV
channels, announcements, on-air design) on the Ukrainian TV (TV channels "1+1", "Inter", "Ukraine"). Purpose of
work is research of features of functioning of digital components of dynamic 3D graphics and interactivity in
particular as means of advertising in modern visual communication. The methodology is based on a comprehensive
approach, allows you to study 3D-graphics in advertising and promotional videos. Historical, logical and
theoretical and empirical methods - induction, deduction, analogy, comparison - were used to determine the main
objectives and research tools of the indicated problem. In particular, the method of systematization was applied
for ordering the existing scientific-theoretical material; the methods of classification, analogy and comparison -
for the author's classification of 3D advertising types; the method of formal and figurative-stylistic analysis - to
establish the indicators of dynamic 3D-graphics, the method of formal and figurative-stylistic analysis - to
establish the indicators of dynamic 3D-graphics, Documentary information analysis and expert survey to
determine the experience and trends in the use of dynamic 3D-graphics in the domestic media-design, Content
monitoring and graphic-analytical method to monitor the advertising on the selected TV channels and online
archives of advertising agencies and to visualize the research results. For image analysis (identification of 3D on
video frames) histogram method and method of saturation and contour magnitude analysis (T. Yaneva and A. Vries)
as well as ELA method (N. Kravets) were used. Theoretical significance of the study consists in the fact that it gives
a holistic, scientifically validated idea about the features of functioning or use of dynamic 3D-graphics in direct
advertising and promotional videos on television as a means of visual communication of brands. The used
methodology can be applied as a basic model for studying other elements of design and advertising, as well as for
monitoring other TV channels and advertising agencies. The practical significance of the results consists in the



possibility of using the results for further research in this direction, in particular for curriculum development and

as methodological support for the disciplines "Television Design", "Multimedia Production", "Computer Graphics",

"Graphic Design", "Design of electronic media", "PR and Advertising", etc. Also, the results of the study can be used
by specialists to improve their practice. The study can improve the professional level and creative potential of the
industry representatives. Scientific novelty of the results determined by the object and subject of study. For the
first time, an attempt was made to comprehensively study and analyze the complex problem of using 3D graphics
as a means of television advertising. Theoretical and methodological principles are determined, the current state is
analyzed, development prospects are considered. The author's classification of 3D-advertising and animated TV
commercials is offered. 3D-graphics as a factor influencing the level of Ukrainian advertising TV design on the
basis of the analysis of successes in the corresponding international and all-Ukrainian festivals is investigated.
Indicators for identification of 3D-graphics in TV advertising are offered. Monitorings were carried out to
determine the quantitative ratio of the use of computer animation with features of 3D graphics in the

interprogram blocks of TV channels "1+1", "Inter”, "Ukraine" during 2015-2019 and in commercials of advertising
agencies of Ukraine. The experience of using dynamic 3D-graphics in commercials and promos on Ukrainian TV
channels is generalized.
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