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Pedepar:

1. O6'eKT - MAPKETHHIOBA AisIbHICTh HEKOMEPLIMHUX CY0'eKTiB. MeTa - po3po6Ka KOHLENTYalbHO-TEOPETUYHUX
I10JI03KEHb, METOZ0JIOTI] i HAYKOBO-TIPAKTUYHMX PEKOMEHALIN, CIIPSAMOBAHMX Ha yIOCKOHAJIEHHS MapKETUHIOBOI
IisiIbHOCT] OpraHi3oBaHUX HEKOMEPLINHUX Cy6'eKTiB. MeToau - CUCTeMHUH, aHali3y i CUHTe3y, iCTOpuko-
JIOTiYHOTO aHasi3y, CUCTEMHO-(PYHKLIOHAJIbHUI, JIOTIYHOTO y3arajJbHEHHS Ta €KCTpanossiLii, HayKoBoi abcTpaxiiii,
€KOHOMIKO-CTaTUCTUYHUA, TpadiuHuil i TAGIMYHUN, METOIY 30MpaHHs Ta IEPBUHHOTO OOPOOIeHHS KOHKPETHUX
IAHUX, PETPOCIIEKTUBHOIO aHaJIi3y, METO, €KCIIEPTHOTO OL[iHIOBaHHS, METOJ, KJIACTEPHOTO aHaJli3y, EKOHOMIKO-
MaTEMaTU4YHOI'O MOJIEJIIOBAHHS Ta PErPECIMHO-KOPEJISILIMHOrO aHali3y. Pe3yibTaTi - TEOpETUYHE y3arajbHEHHH i
HOBE BUPILIEHHS aKTyaJbHOI HAYKOBOI IPO6JIeMy, 110 MOJISIrae y po3po6IeHHI KOHLIENTYalbHO-TEOPETUUHUX
[I0JIOKeHb, METOI0JIOTIi Ta HAYKOBO-TIPAKTUYHUX PEKOMEHAAIiN 00 MAPKETHHTY HEKOMEPLTHUX Cy0'€KTIB.

HoBusHa - cpopMOBaHO TEOPETHKO-METO0JIOTYH]I [10JI0’KEHHSI MAPKeTHHIY B IisIZIbHOCTI HEKOMEPLiHUX



Cy0'€KTiB, 10 BPaXOBYIOTb [I€PEIYMOBH, €TAIlA CTAHOBJIEHHS Ta AETEPMIHAHTH iX PO3BUTKY; PO3BUHYTO
KaTeropiasibHMiI arapat MapKeTUHTY HEKOMEePLiMHUX Cy0'eKTiB, po3p006iIeHO PEKOMEH ALl 010 PO3BUTKY
COLiaJILHOI PEKJIAaMU; OBELEHO, 1O ITOYK HAIIPSIMIB PO3BUTKY MaPKETHUHIOBOI i/IbHOCTI HEKOMEPLIIMHUX
Cy0'€KTIB CJIiJ] 3[ilICHIOBATU 3 YpaxyBaHHSIM BUKJIMKIB, ClIELUQIiKK eTany Npolecy MapKeTUHIOBOI AisJIbHOCTI Ta
cdepu ix OisSIbHOCTI; KOHKPETU30BAHO iMIiepaTtuBy GOPMyBaHHS Ta COOPMOBAHO KOHLENTYaIbHY CXEMY CUCTEMU
CHACTEMY I10Ka3HUKIB MApPKETHUHIOBOT0 3a0€31€U€HHSI COLIiaJIbHOTr0 e(PeKTy HEKOMEPLIIMHUX Cy0'eKTiB Ta Mifgxiz, 1o
OLIiHIOBaHHSI PiBHS iX COLiaIBHOTO €(EKTY; JOBEIEHO, 10 peasi3allig coliaabHOi PYyHKILiI HEKOMEPLHUX Cy0'€KTiB
MIOBMHHA I'PYHTYBaTHUCh HA MAPKETMHTOBOMY Me€xXaHi3Mi. BIpoBasKeHo y fisnbHiCTh MiXKHApOIHOI opraHizariii 3
Mirpauii B Ykpaini, Bceykpaincekoi Koasinii rpoMacbKyx Oprasisaniii 3 NpoTuii TOPriBii II0JbMU, TPOMaACbKOi

opraHizauii "TepHONiIbChKNNA MiCBKUN XiHOUMM KiTy0 "BigpoakeHHs Hauii"', BiHHMIIBKOI rpOMaCchKoi opraHizarii

"ToBapuctBo ¢emiHicTok "[IporpecusHi XiHK1"", 3akapnaTcbkoi rpOMaJICbKOi XXiHOUO0i oprasisauii "Becra”,
XapkiBchKOi rpomajicbkoi opranizanii "[Insx mo sxutTs", BiHHUIIBKOI 061aCcHOI paBo3axycHOi opraxizatiii "[epeso
Hagii", Bigainy cim'i ta mosiogi TepHoninbCbKOi 061acHOI Aep>kaBHOI agMiHicTpallii, yipaBiliHHS PO3BUTKY
iHppacTpyKTypu, TPAaHCIOPTY Ta eHeprozoepeskeHHs TepHOoMilbChbKOi 061aCHOI IepkaBHOI agMiHicTpanii Ta y
HaBYaJIbHUH Npolec TepHOMiNbCHKOr0 HalliOHATIBHOIO TEXHIYHOTO YHiBepcuTeTy iMeHi IBana [Tymos. Chepa

BUKOPHUCTaHHS - AisVIbHICTb HENIPUOYTKOBUX MiAIIPUEMCTB, YCTaHOB, OpraHisalliil.

2. Object - research is marketing activities of non-profit entities. Purpose - the development of conceptual and
theoretical propositions, methodology and scientific recommendations aimed at improving marketing activities of
organized non-profit entities. Methods - analysis and synthesis, systematic method, historical and logical analysis,
systematic functional analysis, logical generalization and extrapolation of abstraction, economic-statistical
method, graphical and tabular methods of harvesting and primary processing of specific data, retrospective
analysis, expert evaluation method, cluster analysis, economic-mathematical modeling and regression-correlation
analysis. Results - theoretical generalization and new solution of actual scientific problem of the development of
conceptual and theoretical propositions, methodology and scientific recommendations on the marketing of non-
profit entities. Novelty - proposed theoretical and methodological foundations of marketing activity of non-profit
entities through detection of preconditions, stages and determinants of non-profit entities' marketing
development; methodological scheme of non-profit entities' marketing research is found, its categorical apparatus;
marketing mechanism of the implementation of non-profit entities social function and methodological approach to
social effect evaluation; improved the scientific and methodical approach to search for development directions of
non-profit entities' marketing, which is based on the research of challenges, specifics of marketing activity
process, sphere of activity and type of ownership; proposed recommendations for social advertising development
in Ukraine; imperatives of development and conceptual scheme of non-profit entities' marketing system; ways of
its integration with marketing environment components; the system of indicators of marketing support of non-
profit entities' social effect. They are implemented in practice of the International Organization for Migration in
Ukraine, The All-Ukrainian Coalition of NGOs for Combating Trafficking in Human Beings, NGO "Ternopil City

Women's Club "Vidrodzhennya natsiyi",Vinnitsa NGO "Society feminists "Prohresyvni zhinky"", Zakarpattia public
women's organization "Vesta", Kharkiv public organization "Shlyakh do zhyttya", the Vinnytsia regional human
rights organization "Dzherelo nadiyi", Department of Family and Youth of Ternopil Regional State Administration,
Department of Infrastructure, Transport and Energy Efficiency of Ternopil Regional State Administration and the
learning process of Ternopil Ivan Pul'uj National Technical University. Scope - activities of non-profit enterprises,

institutions and organizations.
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