O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHI HOMeP: 0820U100365
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 13-11-2020

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Pocosia YisiHa BacuiiBHa

2. Rosola Uliana Vasilivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cHIeniaIbHOCTI: 076

Ha3Ba HayKoOBOi CIIELLiaJIbHOCTI: YrpaB/iHHa Ta afmiHicTpyBaHHS. [TiiIpUeMHUIITBO, TOPTiBIs Ta Gip’koBa

IiIbHICTD

T'anmy3sp / ranysi 3HaHB!

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs
Jara 3axucTy: 06-11-2020

CneniaJbHICTh 3a OCBiTOXO: MapketuHr, Ginancu

Micue po6otu 3a06yBaqa: MykauiBCbKUN Oep>KaBHUN YHIBEPCUTET

Kopg, 3a €IPITIOY: 36246368

Micuesﬂaxo,lI)KeHHﬂ: ByJI. VXropogchbKa, 26, M. MykayeBe, MyKkadiBCbKui p-H., 3akaprarcbka 0671., 89600,
Ykpaina

dopma ByracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CIeliaai30BaHOi BY€HOI pagu): 1 62.147.004
IloBHe HalMeHYBaHHSI IOPHUAHUYHOI 0COOHM: MyKauiBChKuMii IepKaBHUI yHIBEPCUTET

Kopg 3a €IPIIOY: 36246368

Micue3HaxoaKeHHS: ByJ1. VXTropojichka, 26, M. Mykauese, MykadiBCchKuil p-H., 3akapnaTcbka 06:1., 89600,
Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOHM: MyKauiBChKuMii IepKaBHUI yHIBEPCUTET
Kop, 3a €JIPTIOY: 36246368

MicuesnaxomerHﬂ: BYJI. YXXTropojcbKa, 26, M. MykaueBe, MyKkadiBcbKuil p-H., 3akaprarcbka 06i1., 89600,
Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTHYHHUX PYOpPHK: 82.15.21.09

Tema guceprauii:
1. DopmyBaHHS i pO3BUTOK MApKETHUHIOBOI JisIJIbHOCTI CiJIbCbKOTOCIIONAPChKUX MiATIPUEMCTB PETiOHY

2. Formation and development of marketing activity of agricultural enterprises of the region

Pedepar:

1. 3nificHeHO TeopeTUYHE y3arajabHEHHH i 3alIPOIIOHOBAHO HOBE BUPIlIEHHS aKTyaJIbHOI'O HAyKOBO-IIPAKTUYHOTO
3aBJIAHHS 1010 POPMYBAHHS i PO3BUTKY MapPKETUHIOBOI [isiZIBHOCTI CiZIbCbKOTOCIIOAAPCHKUX MiATPUEMCTB PETiOHY.
BcTaHOBJIEHO, 1[0 MAPKETUHTOBA MisJIbHICTh CiZTbChKOrOCIIOAAPChKUX MiATIPUEMCTB SIBJIsIE COOOIO Oi3HEC-
IisUTIbHICTD, 10 37i1ICHIOE IPSIMUIL BILJIMB Ha MOTIK IPOAYKLii Bil BUPOOHUKIB [0 CIIOXMBAYiB, 337J0BOJIbHSIOUN
MIOTpeOU CIIOXXMBAYiB 3 OAHOYACHUM 3206€3M1€YEHHIM JOCATHEHHSI OCHOBHUX TOCIIOJIAPCHKUX Lislel
CiZIbCBPKOTOCIIOAAPCHKYUX MIATIPUEMCTB Ta OTPUMAHHS HUMU NPUOYTKYy. BoHa MoXKe e(peKTHUBHO peasi3yBaTUCS 32
YMOBH SIKICHOTO HOpMaTHBHO-TIPABOBOTO, (PiHAHCOBOI'O Ta KPEAUTHOTO 3a6e3IeYeHHs, pallioHaJIbHOI CUCTEMU
LIiHOYTBOPEHHS, OpraHisauii Ta KOHTpoJo. Cepel, OCHOBHUX 3aBIaHb MAPKETUHIOBOI LisJIbHOCTI BULIIEHO
BU3HA4YEHHS KJII0Y0BOI Micii 6i3Hecy, GOpMyJII0BaHHS CUCTEMHU 1iisieil, OOrPYHTYBaHHS 3acaj, [I03ULI0BaHHS Ha

PHUHKY, GOpMyBaHHS BUPOOHNYOrO Ta (GiHaHCOBOTrO IJIAHY TOILIO. 3-TIOMiX IpaBwWJI 3ilICHEHHS: BUBHAHHSI LIIHHOCTI



indopmallii Npo pUHOK Ta NOTPeOH MOKYIILIB, OPi€eHTYBaHHSI BUPOOHMUKA i MPOJaBLsl HAa TOTPEOU MOKYIIL,
€KOHOMIYHe OOI'PYHTYBaHHS pillleHb Ha OCHOBI BpaXyBaHHS iHTErPOBAHOCTI JIAaHOK BUPOOHUIITBA i peartisalLiii,
kBaslipikoBaHUH Binbip Ta e(peKTMBHE BUKOPUCTAHHS MapKeTHMHIOBUX IHCTPYMEHTIB Ta METOAiB KOMYHIKallii i iHmi.
3anponoHOBAaHO 3/iMICHIOBATH MAPKETUHIOBI JOCIIIIKEHHS 100 peasisanii NpoayKLii CilbCbKOrOCIOA4aPChKUX
HiATPUEMCTB Ha OCHOBI YI,OCKOHAJIEHUX METOOUYHUX ITiJIXOZiB Ha OCHOBI IBOX CIleLliaJIbHUX aHKEeT JJ1s1 BUPOOHUKIB
i cnoskrBayiB 3a po3p06JIEHOI0 CTPYKTYPHO-JIOTIYHOIO CXEMOIO, SIKa MiCTUTh TPU KJIIOYOBI €TaIu: MiJrOTOBYNH,
AQHKETYBaHHS Ta aHAMITUYHUNA. BKazyeTbCsl, 10 TaKUM MifXif JO3BOJNATD NOTIMOIEHO AOCHITUTH PUHOK
CiJIbCBKOTOCIIONAPCHKOI IPOAYKLil y perioHaIbHOMY pO3Pi3i, BUSBUATHU i OLLIHUTHY CTaH PO3BUTKY MapKETUHIOBOi
IliSITIBHOCTI CiJIbCBKOTOCTIONAPCHKUX MiANPUEMCTB, & TAKOXK MOBEJIIHKY CIIOXKUBAYiB, CTPYKTYPY CIIOKMBAHHS
CiJIbCBKOTOCIIONAPCHKOI IPOAYKLiI TOIIO. BUSBIEHO, IO CiZIbCLKOTOCIOLAPCHKUM ITiIIIPUEMCTBAM HE BUCTA4Yae
MaTepiasbHUX, TEXHIYHUX, iIHPOPMALIITHUX Ta IHIIMX PECYPCIB [1J4 3alI0YaTKyBaHHS i PO3BUTY MApKETUHTY.
BcraHOoBJIEHO, 10 0CO6/IMBA ITPO6GIeMa ITOB’A3aHa 3 BiICYTHICTIO CIieliani3oBaHNX MapKeTHHIOBUX BifIisiB Ta 1ocaf,
MapKeTOoJIOra, 3 IOraHUM KaJpOBUM 3a0e3I1e4YeHHs], a TAKOX 3 BiJICYTHICTIO Y IpalliBHUKIB cdepu 30yTy
CiZIbCPKOTOCIIOAAPCHKUX MiATIPUEMCTB IPOPibHOI OCBITH, NPAKTUYHOIO NOCBiNy, HEOOXiIHUX 3HAHB i
KOMIIETEHTHOCTEN. BKazyeThCs Ha HE OCTAaTHE YCBiOMJIEHHSI MEHEIPKMEHTOM i BJJACHUKaMU MiATIPUEMCTBA
3HAYMMOCTI i e(DeKTUBHOCTI MapKeTHHIOBOI [isSJIbHOCTI, 10 rajibMye ii pO3BUTOK. 3aIIpOIIOHOBAHO MiX0nH 10
Oprasisatii MApKETHUHIOBOI JisIJIbHOCTI Y CiJIbCBKOTOCIIOJAPCHKUX MiJIIPUEMCTBAX BiATIOBIIHO 10 OJHi€] 3 YOTUPBOX
BUJIIJIEHMX MOZEJEeN: iHIUBiAyaIbHOI CHCTEMU MapPKETUHIY, KOMILJIEKC MAPKETUHIY HAa IPUHLMIIAX KOONepallii,
obMe>keHe BUKOPUCTAHHS eJIeMEHTIB MapKeTHHIY abo [HepuiiiHa MOJesib MapKeTHHTIY, [IEPEBaKHO CIIPSIMOBaHa Ha
B2B, mo 3a6e3neunTs gudepeHLiioBaHuil MiAxin 10 yIOCKOHAJIeHHs OpraHisaliii MapKeTUHTY B pi3HUX 32
po3mMipamy, cretjanisaniero, opraHizaliiHo-1IpaBoBUMHU (pOpMaMU 1 iHIIMMU XapaKTEPUCTUKAMU MiJITPUEMCTBAMH,
HalliJIEHOI Ha 3a06€3M€4eHHSs] MAKCUMAaJIbHOrO edeKTy. PO3p06s1eHO NMigxoay 10 CTBOPEHHS i PO3BUTKY BiIKPUTHX
IIKiJ1 MAPKETUHTOBUAX KOMYHIKALill [J15 MiABUIEHHS KOMIIETEHTHOCTEH CIELialiCTiB 3 MAPKETUHTY JJISI
CiJIbCHKOTOCIIONIAPCHKUX IMiNNIPUEMCTB. 3alporoHOBaHO nudepeHialio odpdaiii Ta oHnaiH Gopm HaBYaHHS,
Opi€eHTAallil0 Ha IOMUPEHHS 3HaHb B Tajly3i MApKETUHTY cepeJl PaLiBHUKIB i BIACHUKIB arpapHoOro 6i3Hecy.
OG6I'PYHTOBAHO, 110 HANOIIbLI NEPCIEKTUBHI iIHCTPYMEHTU MAapKETHUHTY HUHI KPUIOTCS1 y BUKOPUCTaHHI digital-
TEXHOJIOTIH, 30KpeMa MOOIIbHUX [NOJATKIB [1JIs iHAUBiAYyabHOIO IPOLAXKyY CilbChbKOTOCIOAAPCHKOI IPOLYKILii
TOBapOBUPOOHMUKAMH, a TAKOXX BIPOBAIKEHHS CIelliali30BaHUX CANTIB /1151 KOOTIepOBaHUX 00'€THaHb
CiZTbCBPKOTOCIIOAAPCHKUX MiATIPUEMCTB. [JoBEZeHO, 0 peai3alisl po3po6ieHNX IPOIIO3ULIil T03BOJIUTE CYTTEBO
301IBIINTY 0OCST 30YTY CiJIbCHKOTOCIIOIAPCHKUX MiJIIPUEMCTB PETiOHY, ONITUMI3yBaTH LiHOBY MOJITHKY,
PO3LINPIOBATU PUHKU 30YyTy, €PEKTMBHO BUBOUTHA HA PUHOK HOBI IPOJYKTHU, [IOCU/IIOBATU MAPKETUHIOBi
KOMYVHiKalii Mibk BUpOOHMKaMHU i CIIOXKMBa4aMH, a TAKOX 3a0€311€4YNTH BUCOKUH piBeHb €EKOHOMIYHOI €(PEKTUBHOCTI

MapKETUHTOBOI AiSlJIbHOCTI CilIbCbKOTOCIIOAAPCHKUX MiATIPUEMCTB.

2. Theoretical generalization has been carried out as well as the new solution of the current scientific and practical
problem on the formation and development of marketing activity of agricultural enterprises of the region has been
suggested. It has been established that the marketing activity of agricultural enterprises is a business activity that
has a direct influence on the products flow from the producers to consumers, meeting the needs of the latter, and
ensuring, at the same time, the achievement of the main economic targets of agricultural enterprises as well as the
profit received by them. It can be effectively fulfilled under the conditions of qualitative regulatory, financial and
credit support, well-balanced system of pricing, organization and control. The definition of the key mission of the
business, the formulation of the targets system, the substantiation of the principles of market positioning, the
production and financial plans formation, etc., are among the main tasks of marketing activities. It has been
suggested to carry out marketing research on the sale of agricultural products on the basis of advanced
methodological approaches based on two special questionnaires for producers and consumers according to the
developed structural and logical scheme, which contains three key stages: preparatory, questionnaire and
analytical. This approach will allow to investigate thoroughly the agricultural market on the regional level, to
identify and evaluate the state of development of agricultural enterprises marketing activities, as well as consumer
behaviour, structure of agricultural products consumption, etc. It has been found out that agricultural enterprises



lack the material, technical, informational and other resources to start and develop marketing. It is established that
a special problem is related to the lack of specialized marketing departments and marketing positions, with poor
human resourcing, as well as the lack of profile education, practical experience, necessary knowledge and
competencies of the agricultural enterprises sales professionals. The insufficient management and business
owners’ awareness of the importance and effectiveness of marketing activity, which hinders its development, has
been pointed out. Approaches to the marketing activities organization in agricultural enterprises have been
suggested according to one of the four selected models: individual marketing system, complex of marketing based
on the principles of cooperation, restricted usage of individual elements or inertial marketing model, mainly aimed
at B2B, which will provide a differentiated approach to improve marketing organization in those differing in size,
specialization, organizational and legal forms, and other characteristics of the companies, aimed at ensuring
maximum effect. Approaches to the creation and development of open schools of marketing communications have
been developed to enhance the competencies of marketing specialists for agricultural enterprises. The
differentiation of offline and online forms of education have been Offered, as well as the orientation on
dissemination of marketing knowledge among workers and owners of agricultural business. It has been
substantiated that the most promising modern marketing tools are in the usage of digital technologies, including
mobile applications for the individual sale of agricultural products by the producers, as well as the introduction of
specialized sites for cooperative associations of agricultural enterprises. It has been proved that the
implementation of the developed proposals will significantly increase the volume of sales of agricultural
enterprises in the region, optimize pricing, expand markets, effectively launch new products, enhance marketing
communications between producers and consumers, as well as ensure the high level of economic efficiency of
agricultural businesses' marketing activities.

Jep>kaBHHHM peecTpaniiiHuii Homep [iP:
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ITizcyMKH JOCTiI>KEeHHS:
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3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocTi Npo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. Tlarim Bacunbs BacunboBud

2. Ilanm Bacunb BacunboBuy
KBasigikanis: n.e.n., 08.00.05
InmenTudikarop ORCID ID: He zacTtocoyerbcs

JoparkoBa iHdpopmamist:



TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Bapuenko Osibra MupoHiBHa

2. Bapuenko Osnbra MupoHiBHa

KBasigikanis: n.e.n., 08.07.02
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma Bi1acHoCTI:

Cdepa ynpasiiHHSL:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Buie Im'sa I1o-6aThKOBI:
1. JlemeHTOBChKa BanenTtuHa AHaToJiiBHa

2. Lementovska Valentina Anatoliivna

KBasyigikamis: . e. 1., 08.00.04
ImenTudikarop ORCID ID: He zactocoyerbes
JonaTkoBa iHdopmalist:

TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs



PeuenseHTu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Pecnep Mapuna BacuniBHa

2. Resler Maryna V.

KBasidikanis: 1. e. n., 08.00.09
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHSL:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. TaBpuneup Osecst BacuiiBHa

2. Gavrilets Olesya Vasilyvna

KBasigikamis: . e. u., 08.00.04
Imentudikarop ORCID ID: He zacrocosyerbes
JoparkoBa iHdpopmamist:

IloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiriHHS:

InenTudgikarop ROR: He zacrocosyerscs

VIII. 3ak/1104Hi BiZOMOCTI
ByacHe IlpizBumie Im's ITo-6aTbKOBI

TOJIOBH pajgu

BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOrO Ha 3acCimaHHi

BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

Crerneyt MapiaHHa IBaniBHa

Crernen MapiaHHa [BaHiBHa



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




