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Pedepar:

1. Incepralist NpUCBsY€HA NOLIYKaM Hale(eKTUBHIINX MOAEJEN NIepeKIaly iCaHOMOBHOTO PEKJIAMHOTO
IVCKYPCY YKPaiHCBbKOI MOBOIO. B OCHOBI peKJIaMHOT0O IUCKYPCY JIEXKUTB JIOTiYHA Ta/ab0 eMolliliHa apryMeHTallis,
gKa YTBOPIOE MOTO MparMaTUYHUI KOMIIOHEHT. JJOMiHaHTOO JIOTiYHOI apryMeHTallii BUCTyIIa€e OHATTS "LIiHHOCTI", a
IOMiHaHTOIO eMOLIIMHOI apryMeHTalii - ekcrpecisi. Bubip Mmogesneil nepexiany 3yMOBJIEHU aJJleKBATHUM
BiATBOPEHHSIM IIParMaTUYHOI'O KOMIIOHEHTA YKPAiHChKOIO MOBOIO, 10 MO>K€ MTPU3BECTH [0 3MiHU CEMAaHTUYHOTO
KOMIIOHEHTA 33,151 peasli3allii ToJI0BHOI MeTH NEPEKIIaly - aIeKBaTHOIO BIJIMBY PEKJIAMHOIO JUCKYPCY Ha
IHIIOMOBHOTO apecara. YHiBepcajibHa KOMyHIKaTUBHA MOJI€JIb [I€PEKIIANly IPYHTYETbCS HA T€OPii AMHAMIYHOI
€KBiBJIEHTHOCTI; 3MiHy CEMAaHTUYHOIO KOMIIOHEHTA NiJTPUMYIOTh CUTYaTMBHA Ta CEMaHTAYHA MoJeli. [lucepranis
TaKOX IOBOJIATb B3a€MO3AJIEXKHICTh BEPOA/IbHUX i HEBEPOAJIbHMX KOMIIOHEHTIB PEKJIAMHOTO AUCKYPCY 3 OIJIsiLy Ha

apryMeHTallil0 Ta HasIBHICTb JIOTiYHOI Ta/ab0 eMOLiliHOi aprymeHTalii B KO>KHOMY 3 BepOajlbHUX KOMIIOHEHTIB



PEKJIIAMHOTO AUCKYPCY.

2. The dissertation is focusing on the search of the most effective translation models of the Spanish language
advertising discourse into Ukrainian. The basis of the advertising discourse is the logical and /or emotional
argumentation which shape its pragmatic component. The dominant component of the logical argumentation is
values and the emotional one is expression. The choice of the translation models is determined by the adequate
reproduction of the pragmatic component in Ukrainian. The pragmatic component can produce a change of the
semantic component for realization of the main aim of translation - the adequate influence onto the other
language addressee. The general communicative translation model is based on the theory of dynamic equivalence.
The situational model and semantic model support the change of the semantic component (especially in the
advertising discourse with the emotional argumentation). The dissertation also confirms the interdependency of
both verbal and non-verbal components of the advertising discourse in the aspect of argumentation and the
presence of the logical and / or emotional argumentation in the each of the verbal components of the advertising
discourse.
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