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Pedepar:

1. Incepraliiio pUCBsIY€HO BU3HAYEHHIO JIEKCUKO-CTUJICTUYHOI crietn(iky TypeLbKUX PEKIaMHUX TEKCTIB.
JocnimKeHHs Liei TeMU 3[ilICHIOETbCS LIJISXOM BUKOHAHHSI JIEKCUKO-CTUJIiICTUYHOTO aHaJli3y TEKCTY PeKIaMu Ta
BMBYEHHS MIOTO Pi3HMX TEKCTOBUX OCOOJIMBOCTEN. Y AucepTallii BU3BHaY€HO TEOPETUKO-METOI0JIOTIuHI 3acanu
BHUBUYEHH$ JIEKCUKO-CTUJIICTUYHUX O3HAK MOBU TYPELILKOIO PEKJIAMHOTO TEKCTY; BIIOCKOHAIEHO PO3B'sI3aHHS HU3KU
aKTyaJIbHUX TEOPETUYHUX ITPO6JIEM JIIHTBICTMKY PEKJIAMHOIO TEKCTY; BUBYEHO (PYHKLIOHYBAaHHSI IParMaTU4HUX
iHTeHIill agpecaTa peKJIaMHOTO MOBiTOMJIEHHS 3a JOTIOMOT0I0 MOBHUX OJIMHULIb; BCTAHOBJIEHO 3MiCTOBY 1
CTPYKTYpPHY OPTaHi3alilo TypeLpKOro APyKOBAHOTO PEKJIAMHOTO TEKCTY; OKPECJIEHO OCOOIMBOCTI (POpMyBaHHS
11iJIiCHOCTI Ta 3B'I3HOCTI TYPELbKOT0 APYKOBAHOT'O PEKJIAMHOTO TEKCTY; 3[ilCHEHO cTpaTudikalilo 1IeKCUYHUX i
CTUJIICTUYHUX OJVHULb PEKJIAMHOIO TEKCTY, 1O YPi3HOMAHITHIOIOTh 300paXkyBaJjlbHi 3aC00M Ta 3HAYHOIO MipOIo
BUKOPHUCTOBYIOTBCSI B PEKJIAMHUX TEKCTaX. [IpoBesieHe OOCTiIPKEHHS YMOXKJIUBIIIOE TBEPIKEHHS MIPO TE, 110

TypPeLbKUI peKJIaMHUI TEKCT € OCOOJIMBUM BHJOM KOMYHiKalii 3 XapaKTepHOIO JIHTBICTUYHOO crienudikoro,



HaIMOBHEHOIO JIEKCUKO-CTWIICTUYHUMU 3aC00aMHU, SKi €TEPMiHYIOTb MOT0 3MICT.

2. The thesis is dedicated to the determination of lexical and stylistic specificity of Turkish advertising texts. The
research of this subject is performed by means of lexical and stylistic analysis of advertising text and study of its
different text peculiarities. In the thesis, the theoretical and methodological study bases of lexical and stylistic
evidence of Turkish advertising text language have been determined; the solution of some pressing theoretical
problems of linguistics of advertising text have been improved; the functioning of pragmatic intentions of
locutionary target of advertising message by means of linguistic units have been studied; notional and structural
organization of Turkish printed advertising text have been determined; peculiarities of integrality and coherence
formation of Turkish printed advertising text have been outlined; stratification of lexical and stylistic units of
advertising text that variegate figurative means are used to a high degree in the advertising texts have been
performed. The research paper enables the assertion that Turkish advertising text is a particular form of
communication with distinctive linguistic specificity filled with lexical and stylistical means that determine its
content.
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