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Pedepar:

1. Y cy4acHUX yMOBaXx pO3BUTKY I7100a/IbHOi €EKOHOMIKM MOCUIIIOETHCS BIJIUB €KOJIOTIYHUX YMHHUKIB Ha
(opMyBaHHS KOHKYPEHTHUX IIepeBar Jep>kaBu Ta ix MixkHapogHoro iMimxy. KiimMaTuyHi 3MiHY, 3pOCTaHHS
€KOJIOTIYHOI CBiZJOMOCTI CyCIi/IbCTBA 1 iHTErpaLis IPUHLMUIIB CTAJIOT0 PO3BUTKY Y AE€P>KaBHY IOJIITUKY
3YMOBJIIOIOTb HEOOXiIHICTh IEPEOCMUCIIEHHS MEXaHi3MiB HallilOHAZIbHOTO NO3ULiOHYyBaHHSL. [ly1g YKpainu npobsema
PO3BUTKY 3€JIeHOro OpeHjia HabyBae 0COOJIMBOI aKTyaJIbHOCTI Y 3B’13Ky 3 HEOOXIiIHICTIO IIOCUJIEHHS MDKHAPOIHOI
pemnyratuii, iHTerpartii 0 €BpOINenCbKOro NpOCTOPY CTAJIOr0 PO3BUTKY Ta afjanTalii 0 BUMOT €BPOIENCHKOTO
3€JIEHOr0 Kypcy. BilicbKoBa arpecis, pyliHyBaHHS iHQPaCTPYKTypHy, 3pOCTaHHS €KOJIOTIYHYX PU3UKIB i BTpaTa
IIPMPOJHOrO NOTEHIiaNly CTBOPIOIOTh TOLATKOBI BUKJIVKY [1JI1 HALliOHAJIbHOI CCTEMU €KOJIOTIYHOTO yIIPABJIiHHS Ta
YCKJIQAHIOIOTh peasli3allilo JOBrOCTPOKOBUX CTPATEriil €KOJIOTiYHOI IOJITHKY. 32 IMX YMOB OCOOJIMBOI Baru HabyBae
(opMyBaHHS LiiCHOTO HAYKOBO-METOAMYHOrO MiAXOy 40 OLiHIOBaHHS, YIIPABJIiHHS Ta IPOCYBAaHHS 3€JIEHOTO
OpeHza KpaiHu, 37aTHOTO 3a0€3Me4YnTH NiJBUILEHHS ii MDKHApOJHOI KOHKYPEHTOCIIPOMOIKHOCTI Ta OBIipU 3 GOKY

ry100aJIbHUX CTEVMKXOJIepiB. 3a3HaueHe Bullle BU3HAUYAa€ HAYKOBY aKTyaJIbHICTb JyCEepPTaLifHOrO AOCIIPKEHHS Ta



HOT0 MPakTUYHY 3HAUYIIiCTh. MeTOI0 ArcepTaliiiHoi po60TH € PO3BUTOK HAYKOBO-METOLMNYHUX ITiTXOMiB 1O
(opMyBaHHS Ta OLHIOBAHHS 3€JIEHOT0 OpeHJia KpaiHu, OOIpyHTYBaHHS MApKETUHIOBOTO iHCTPYMEHTAapilo H0ro
npomoliii. 3paXkalouy Ha IOCTaBJIEHY METY AOCJIiIpKEHHS, Y X0 IUCePTaLiiiHOro AOCiIyKeHHs 0yJI0 3aCTOCOBAHO
6i6s1ioMeTpUYHMI aHaJli3 3a JOMOMOroI0 iHcTpyMmeHTapito VOSviewer, Biblioshiny Ta Scopus Tool Analysis gis
IOCJIiIKeHHS eBOJIIOLII HAyKOBUX MiIXOTiB 110 3€JIeHOro OpeHa KpaiHu; MeTO] TOJIOBHUX KOMIIOHEHT i3 VARIMAX-
00€epTaHHSIM — [J1s1 [100Y10BY iHTErpayibHOTO iHJIEKCY 3eJIeHOro OpeHia KpaiHy; MeToY O- Ta 0-KOHBEPreHuii — st
aHaJIi3y MpOCTOPOBO-4aCOBUX TEHAECHLINA PO3BUTKY; IIOPIBHAJILHMI aHaJIi3 — [J1s1 OLiHIOBAHHS NIO3ULiNM YKpaiHu
BiZJHOCHO KpaiH €Bporeicbkoro Cowasy; MeToaM CEHTMMEHT-aHaisy Ta ANOVA-MozenoBaHHS — [J1 BU3HAYE€HHS
epeKkTuBHOCTI UU(POBUX KaHAIiB KOMYHIKalii. ¥ Xoni AucepTaniiiHOTo TOCiI)KeHHs BUBHAaYeHO LIiCTh HAyKOBUX
KJIacTepiB eBOJIIoLi] Teopii 3esieHoro 6peHa KpaiHu Ta 37ilicHeHO nepioausaliio ii po3BUTKY. 3alIpOIIOHOBaHO
KOHLIENTyaJIbHy MOJI€JIb 3€JIEHOT0 OpEeHAa, 110 iHTerpye €eKOHOMIiUHi, iHCTUTYLiIiHI, €KOJIOTi4Hi Ta penyTawiiHi
YUHHUKU. PO3p06sIEHO THIIOJIOTiI0 HAYKOBO-METONUYHUX IiIXOiB 110 OLiHIOBAaHHS PiBHS PO3BUTKY 3€JIEHOTO
OpeHpa Kpainu (iHTepBabHUH, JUHAMIYHUY, iHAEKCHUH, KOMIIAapaTUBHUIA, IEPLENTUBHUMN), siKa 3a6e3redye
CHACTEMHICTb Ta YHi(PiKOBaHICTb aHAJIITUYHUX [IPOLENYP. YAOCKOHAJIEHO METOIMKY OLIiHIOBAaHHS 3€JIEHOro OpeHya
KpaiHM MIJISIXOM 1106y JOBU iHTErpabHOTO iHAEKCY, SKUH OeAHY€E MOKA3HUKU €KOJIOTTYHOI €(PeKTUBHOCTI,
IHCTUTYLIIHOI CTIPOMOJKHOCTI Ta PEMYyTalliiiHOTO NOTeHLiany. [[poBeieHO NOPIBHANBLHUI aHali3 27 €BpONENChKUX
KpaiH. BcranosieHo, 110 cepenHiil piBeHb iHpeKcy 3esieHoro openpa y 2006-2020 pokax 3pic i3 0.79 go 0.90, mo
CBiIYMTb IIPO 3arajibHe MOCUJIEHHS 3€JIEHOr0 NO3ULIIOHYBaHHS fiep>KaB. IHaekc Ykpainu nigsumuscs 3 0.425 1o
0.455, npu 1poMy ii Mo3uList y pedTUHTY 3MiHMIacs 3 13-r0 Ha 26-Te micle. Pe3ysbTaTy 0-KOHBEPreHTHOTO aHai3y
3aCBiUMIIY 3HIKEHHS MIKKpaiHOBUX AMCIIPONIOPLii 32 piBHEM PO3BUTKY 3€JI€eHOr0 6peHpa (KoedillieHT O-
KOHBepreHujii 3MeHmuBcs 3 0.266 y 2006 poui go 0.195 y 2020 poi), mo Bigo6paskae 36keHHs KpaiH €C y Mexax
pearnisanii NoJIiTUKY CTasoro po3BUTKY. PO3p06sIeHO MeTOINYHUI iIHCTpyMeHTapill BU60pY KaHasliB LU(PPOBOi
KOMYHiKalii 1151 mpocyBaHHS 3es1eHoro 6peHa KpaiHu. AHaui3 my6stikaniil y coljabHUX Meia [oKasas, 1o
HaVBUIIUKI PiBEHDb [TO3UTUBHOIO €MOLIHOTO CIIPUMHATTS 3€JIEHUX MECEPKIB XapaKTePHUH IJ1s1 KOHTEHTY 3
xemreramu #SustainableUkraine ta #GreenEconomy. Haiie(deKTuBHIlIMMY KaHalaMy¥ KOMYHiKallii BU3BHa4€HO
YouTube Ta Facebook, siki 3a6e3ne4yoTb BUCOKUI PiBEHb 3aJTy4€HOCTI ayauTopii y popmari Bigeo- Ta
$oTOKOHTEHTY. [IpakTHUHE 3HAUEHHS OJIEP>KaHUX Pe3YJIbTaTiB MOJISIrae y MOXKJINBOCTI BUKOPUCTAaHHS
3aMPOMOHOBAHUX TEOPETUYHUX I10JI0KEHD i METOAMYHUX MiAXOMIB IiJl Yac po3pobJieHHs CTpaTeriil 3eJIeHOTo
[I03MLIIOHYBaHHS JIep>KaBy, MOHITOPUHTY AMHAMIK PO3BUTKY 3€JIEHOTO 6peHia, yIOCKOHAJIIEHHS! CUCTEMU

€KOJIOTIYHUX KOMYHIKaIil i BIPOBa/I>KEHHSI IIPUHIUIIB CTaJIOro PO3BUTKY Y MyOJIiUHY MOITUKY Ta MAPKETUHT.

2. In the current conditions of global economic development, environmental factors increasingly influence the
formation of national competitive advantages and international reputation. Climate change, growing
environmental awareness, and the integration of sustainable development principles into public policy necessitate
a rethinking of national positioning mechanisms. For Ukraine, the development of a country’s green brand is
particularly relevant given the need to strengthen its international reputation, integrate into the European
sustainable development framework, and adapt to the requirements of the European Green Deal. Military
aggression, infrastructure destruction, rising environmental risks, and the loss of natural potential create
additional challenges for the national environmental management system and complicate the implementation of
long-term environmental policies. Under these conditions, it is especially important to establish a comprehensive
scientific and methodological framework for assessing, managing, and promoting the country’s green brand, aimed
at enhancing its international competitiveness and building trust among global stakeholders. These factors
determine the scientific relevance and practical significance of the dissertation research. The aim of the
dissertation is to develop scientific and methodological approaches to the formation and assessment of a country’s
green brand and to substantiate the marketing tools for its promotion. Considering this aim of dissertation,
bibliometric analysis was conducted using VOSviewer, Biblioshiny, and Scopus Tool Analysis to study the evolution
of scientific approaches to the country’s green brand; the principal component method with VARIMAX rotation
was applied to construct an integrated index of country’s green brand; o- and o-convergence methods were used to
analyze spatial and temporal development trends; comparative analysis was used to assess Ukraine’s position



relative to European Union countries; and sentiment analysis combined with ANOVA modeling was applied to
determine the effectiveness of digital communication channels. Six scientific clusters in the evolution of the theory
of the country’s green brand were identified, and its development was periodized. A conceptual model of the
country’s green brand was proposed, integrating economic, institutional, environmental, and reputational factors.
A typology of scientific and methodological approaches to assessing the level of country’s green brand
development (interval, dynamic, index, comparative, and perceptual) was developed, ensuring consistency and
standardization of analytical procedures. The methodology for assessing a country’s green brand was refined by
constructing an integrated index that combines indicators of environmental performance, institutional capacity,
and reputational potential. A comparative analysis of 27 European countries showed that the average Green Brand
Index increased from 0.79 in 2006 to 0.90 in 2020, indicating an overall strengthening of green positioning.
Ukraine’s index increased from 0.425 to 0.455, while its ranking dropped from 13th to 26th place. The results of the
o-convergence analysis showed a reduction in cross-country disparities in the level of country’s green brand
development (the o-convergence coefficient decreased from 0.266 in 2006 to 0.195 in 2020), reflecting convergence
among EU countries in implementing sustainable development policies. A methodological toolkit for selecting
digital communication channels to promote the country’s green brand was also developed. Analysis of social media
posts showed that the highest level of positive emotional perception of green messages was associated with
content containing the hashtags #SustainableUkraine and #GreenEconomy. YouTube and Facebook were
identified as the most effective communication channels, generating the highest audience engagement with video
and visual content. The practical significance of the obtained results lies in the possibility of applying the proposed
theoretical principles and methodological approaches to develop strategies for the green positioning of the
country, monitor the dynamics of country’s green brand development, improve systems of environmental
communication, and integrate the principles of sustainable development into public policy and marketing practice.
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