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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. YnpaBiiiHHS peKJIaMHOIO [isIJIbHICTIO B CUCTEMi 6PEHIMHTY Ha PUHKY ITPOIOBOJIbYMX TOBAPiB

2. The management of the publicity activity in the brand system of the food market

Pedepar:

1. O6'eKT: ynpaBJliHHS PEKJIAMHOIO IisI/IbHICTIO, IOTO B3a€MO3B'SI30K i3 CUCTEMOIO OPEHAMHTY BiTUU3HSIHUX
HiANPUEMCTB, 30KpEMa TOPTOBEJIbHUX, HA PUHKY IIPOOBOJIBYMX TOBapiB. MeTa: po3po6Ka KOHLEMNLii ypaBIiHHS
OpeHI-OPieHTOBAHOIO PEKJIAMHOIO HislIbHICTIO MiATIPUEMCTB Ha PUHKY IIPOJIOBOJIbYMX TOBAPiB, OOIPYHTYBaHHS
IOLiILHOCTI 6PEH]-Opi€HTOBAaHMX PEKJIaMHMX KOMYHIKallill y MapKeTHUHIOBI Aisl/IbHOCTI MiANpUEMCTBA.
TeopeTuuHi pe3ysbTaTi: pO3poOKa Ta YIOCKOHATIEHHSI TEOPETUYHUX, METOAUYHYX i IPAKTUYHUX [10JIOKEHb 00
VIPAaBJIiHHS PEKJIAMHOIO JisIJIbHICTIO B cucTeMi OpeHauHry. [IpakTuiHi pe3yabpTaTy: IpoIo3ullii Ta peKoMeHaalii,
copMyIbOBaHi B fUcCepTallii, yIOCKOHAIIOIOTh CUCTEMY YIIPABJIiHHS PEKJIAMHOIO JisIJIbHICTIO MigIIPUEMCTBA,
CIIpHYSIOTh YIOCKOHAJIEHHIO ITpoLecy GOpMyBaHHS 1 PYHKIIOHYBaHHS OpeHy Ta MiBUIIEHHIO 10r0 BAPTOCTI;
pexkoMeHpanii moao popMyBaHHS I yIIpaBiliHHS OpeHJlaMU Ha PUHKY IIPOA0BOJIbYMX TOBAPiB; IPUHIUIIN

VIPAaBJIiHHS PEKJIAMHOIO JisIJIbHICTIO B CUCTeMi OpEHIMHTY; CUCTEMY B3a€MOJIil peKjlaMu Ta iHIINX eJIeMEeHTIB



KOMILJIEKCY MapKEeTUHTY B ITpolieci GopmyBaHHS 11 (PyHKIIOHYBaHHS 6peHiB; KpuTepii epeKTUBHOCTI peKIaMHUX
KOMyHikaniii. HoBr3Ha: BU3HAY€HO CYyTHICTb Ta OCHOBHI €JIeMEeHTH OpeH-Opi€eHTOBAaHOI pEeKJIaMHOi Aisl/IbHOCTI
IiANpUEMCTBA; BUSHAYEHO POJIb i Miclie OpeHI-0OpieHTOBAaHOI peKjlaMy B KOMILJIEKCI MAPKETUHTY Ta B CUCTEMI
MapKETHMHTOBUX KOMYHIKallill Ha Pi3HUX eTamax XUTTEBOTO LUKy OpeHAy; YAOCKOHAJIEHO IOHSTIMHUE anapar
OpeHI-MeHEeIKMEHTY; MOZeJb BIUIMBY PEKJIAMU Ha CIIOKMBAviB OPEH/IB, SKa [0JISITa€ y KOMILJIEKCHOMY Ta
IIOCJIiIOBHOMY 3aCTOCYBaHHi BU/IiB i TUIIIB peKJjlaMy B TIpolieci 31ifiCHEHHS KOMYHIKallill 6peHay; miaxin momo
PO3paxyHKy MiHiMabHOI €(PEeKTUBHOI YaCTOTH PEKJIAMHUX KOHTAKTiB, HEOOXiIHUX 17151 iATPUMKU iCHYIOUOI YaCTKU
PMHKy OpeHzy a6o ii 3poCTaHHS; 4icTano NOAANIbIINKI PO3BUTOK METOIVYHI MiAXOAM MIOL0 3aCTOCYBAHHS TEXHOJIOTII
OpeHIUHTY B YKpaiHi; OOrpyHTYBaHHS Cy4aCHUX TE€HJIEHIIii1 pO3BUTKY OpeHAUHTY B YKpaiHi. BiipoBamkeHHS:
LisUTIbHICTD MiZIIPUEMCTB, 1O MPALIOI0Th HA PUHKY IIPOJOBOJIBYUX TOBAPiB, B TOMY 4MCJli ToprosesbHuX. Cdepa
BMKOPHMCTAHHSL: MiANIPUEMCTBA, 110 IPALIOI0Th HA PUHKY ITPOIOBOJIbYMX TOBAPiB,B TOMY YMCJIi TOPTOBEJIbHI

MigIIprueMCTBaA.

2. The essence and particularities in management of publicity activity were identified. The model of the
management of publicity were established in the brand system. The conception and the principles of brand-
oriented publicity were substantiated. The publicity activity of brands for mineral waters was explored,
classification of the strategies of publicities and analysis of the stages of brand's life cycle were carried out. The
conception of brand-oriented publicity activity was substantiated. The suggestions were developed for the
management of brand-oriented publicity activity and the formation of the brand system on food market.
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