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2. Design of object-spatial environment of auto centers as a medium of corporate brand identity

Pedepar:

1. lucepTaliis nmpucBsYeHa BUSIBJIEHHIO MiXOiB Ta BU3HAUYEHHIO AM3allHEPChKUX 3aCO0iB I0J0 CTBOPEHHS
CepeloBUIIA aBTOLEHTPIB Ta KOPIIOPATUBHUX MY3€iB, SIKi BUCTYIAIOTh HOCISIMU i€ HTUYHOCTI 6PEHIiB HIMELIbKUX Ta
STIOHCBKUX aBTOBUPOOHUKIB. [JoBeZieHO, 110 KOMEPLiliHi ciopy[iy, sIKi IpeCcTaBasI0Th aBTOMObGINIBHI 6peHau,
BUPILIYIOTbCS HE SIK OGHOTUIIHI CIIOPYIY, a SIK TaKi, e BUPa3HiCTh apXiTEKTYyPHO-AN3aHEPChKOTO PillleHHS
00yMOBJIEHA O3HAKaMU iIeHTUYHOCTI 6peHIyY i BU3HAYa€eThCs IPUHIMIIOBUMU 3aCalaMU 100 ix opraHizauii Ta

Iv3aliHy. Yiepiie BUSIBJIEHO CKJIa0Bi LiHHOCTE!N aBTOMOGiIbHUX 6peHziB BMW, Mercedes, Audi, Lexus, Infiniti.

2. The thesis covers identification of the approaches as well as the design means to create an environment of
automobile service centres and corporate museums, which are the medium of the brand identity of the German
and Japanese automakers. The commercial facilities where the automobile brands are presented have been solved
not at the same type of construction. Expressiveness of their architectural and design solutions is determined by
the signs of brand identity and principled approaches in organization and design. For the first time the



components of the values of the automotive brands BMW, Mercedes, Audi, Lexus, Infinity.
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