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1. Inceprariist npucBsYeHa HAYKOBOMY OOI'PYHTYBAHHIO ¥ pO3pOOLIi METOANYHO-OpraHi3aliliHNUX [TOJI0KEeHb Ta
IIPaKCeoJIOTiYHUX peKOMEeH ALl 11010 GOpMYyBaHHS MapKETUHIOBUX CTPaTeriii Mepex KiHoTeaTpiB. 3rigHo
HAyKOBOI HOBU3HH, BiJICyTHICTb YHi()iKOBAaHOTrO Ta CUCTEMATU30BAHOT'O NOCJiIKEHHS] (POPMYBAaHHS MAPKETHUHIOBOL
cTparerii Mepexi KiHOTeaTpiB, BUSBJIsI€ aKTyaJIbHICTb OOPAaHOi TEMATUKHU SIK 7151 HAYKOBO-T€OPETUYHOTrO MiAIPYHTS
3HaHb, TaK i AJ1 MPaKTUYHOTrO BIIPOBAIKEHHS. BUXOI4M 3 1IbOTO, CIMPAIOYNCh HA JOCIIiIPKEHHS TEOPETUYHOI 6a3n
IOHSITIIHOTO anapary 3a TeMOIo, y JucepTallii HabyJu MOoJabIIoro po3rysany GopMyJtoBaHHS 3MicTy nediHili
«MepesKa KIHOTeaTpiB» Ta «IIPOCYBaHHS MEPEXi KiHOTeaTpiB». 30KpemMa, BUOKPEMJIEHO TaKi CYyTHICHI
XapaKTepPUCTUKY MePeX KiHOTeaTpiB K €I1Ha TOProBa MapKa, €JMHI CTaHAAPTY BelleHHs Oi3HecY, 110 JOBOIUTh
HeOoOXiHICTb PO3pOOKY BiATIOBiAHOI MapKeTUHIOBOI cTpaTerii. B YkpaiHi mepesxi KiHoTeaTpiB He MaloTh HpaHIIN3, a
CHCTeMa YIIPaBJIiHHS 30CepeKeHa Y BJIACHUKIB BcepeanHi Kpainu. Crenndika MoJliTHKY IPOCYBaHHS KiHOTeaTpiB
3yMOBJIEHA CIIPSIMYBaHHSIM Ha L1iJli NPOAAKiB KBUTKIB OHJIAIH Ta O(JIaiiH, TOMY NIOEHYE B COOi €1eMEHTU

11(pPOBOro MapKeTUHTY Ta MAPKETUHTY MOCIYT. € rajnysi, y SKuX Higxony 1o GopMyBaHHS MAPKETUHIOBOI CTpaTerii



MOXXYTb POKaMU He 3MiHIOBATUCS i IPOIOBXYIOTh 6yTU €PeKTUBHUMU. [IpOTe MapKeTHUHT MepeX KiHOTeaTpiB Mae
MOCTIMHO BUIO3MIHIOBATUCS, 3aJIy4aTU HOBI iHCTPYMEHTH i MigX0oy OJ1sl IPUCTOCYBAHHS [0 BIVIMBY 30BHIIIHBOTO
cepenosuia. lllopoky riobaspHi Ta perioHanabHi 3MiHM €KOHOMIYHOTO0, COLIia/IbHOTO, TEXHIYHOTO ¥ KyJIbTYPHOTO
XapaKTepy BifoOpaXkaloThCsl Ha JIisSJIbBHOCTI MepeXi KiHoTeaTpiB. e, y CBOIO uepry, 3ajMilae BiKPUTOIO IPOOIeMy
(opMyBaHHSI MapKETUHIOBOI cTpaTerii Mepexi KiHoTearpiB. KiHoiHAycTpis 06’eiHye y cO6i BUPOOHUKIB KiHO,
KiHOCTY[ii, AUCTPUOIOTOPIB, KIHOTEATPH Ta CTPiMiHTOBI 1y1aTpopmu, YacTKOBO TesebayeHHs. KiHoTeaTpu €
nocepefHUKaMy MK BUpOOHMKaMU KiHO Ta IJIsija4y€eM, KiHII€BOIO JIaHKOIO y IMKJIi KIHOBUPOOHULTBA. Came TOMY
17151 KIHOTeaTpy BKJIMBMM € TEXHIYHE OCHAILIEHHS, PO3MillleHHs], aTMocdepa i cepBicHicTh. KpiM LIbOro, KiHOTE€AaTpU
€ MalJaHIMKaMu JJ1s1 ipe3eHTaii ¢isnbMiB, IpoBeeHHs IpeM’'epHUX BedipoK. Besnka posb KiHoTeaTpy iy
CYCIIiJIBHOMY >XUTTI. [I7151 BiiBifyBayiB — 1ie Miclie CIiJIbHOro IPOBeAEeHHs Yacy 1103a poOOTOI0, BiATIOYMHKY Ta
CIIiJIKyBaHHSI MixX cO06010, OTPUMAaHHS JOCBilly CIiJIbBHOTO neperisany ¢inbmis. Lle 3yMOBIIIO€ aKTyalbHICTh TEMU
IUCEPTALIMHOTO JOCIIIKEHHS. Y PaMKaX Cy4aCHOTO MOIJIALY [TPOaHali30BaHO 3MiHM PUHKY MEPEX KiHOTEaTpiB,
IIpUIiNeHO OCOBJIMBY yBary onucy crenudiku KOHKYPEeHTHUX cTpaTeriil. MeTolo IpoBeieHHs AucepTaliiftHoro
IOCJTiIKEHHS € OOIPYHTYBaHHS TEOPETUYHOI Ta METOIUYHOI 6331, pO3pO6JIEHHS [IPAKCEOJIOTTYHUX PEKOMEHIallii
0710 POPMYyBaHHS MAaPKETUHTOBUX CTpaTeriil Mepexx KiHoTeaTpiB. O6'€KTOM JOCIiIKEeHHS € pouec GOpMyBaHHS
MapKEeTUHTOBUX CTpaTeril. [IpegMeT fociigkKeHHs — TEOPeTUYHi, METOOWUYHI, OpraHisaliiiHi I MpakTU4Hi 3acagy
dopmMmyBaHHS ePEKTUBHUX MAaPKETUHIOBUX CTPaTerili Mepex KiHoTeaTpiB. Y BCTYIli OKPECJIEHO aKTyayIbHICTh TEMU
IOCIIiIPKEHHS, BUBHAYEHO MOT0 METY i BIINOBIIHI 3aBOAHHS Ta IPAKTUYHY LiHHICTb PE3yJIbTaTiB JOCIIIKEHHS IJIs
MepexX KiHoTeaTpis. Y nepmomy po3snini «TeopeTudHi 0CHOBU POPMYBaHHS MAPKETUHIOBUX CTPATETiil MEPEX
KiHOTeaTpiB» OOI'PYHTOBAHO MifXxiz 0o kaacudikallii MapKeTUHIOBUX CTPATETil 3 OIJISIAY Ha iXHE BIIPOBAI>)KEHHS
Cy4yaCHMMMU MepeXXaMu KiHoTeaTpiB B YKpaiHi. 3aBIISKM LIbOMY MapKETOJIOTY 3MOXYThb IIPaBUIbHO OOPATH BEKTOP
PO3BUTKY Ta Lisli 06paHOi MapKeTUHIOBOI CTpaTerii, CHMPal4UCh Ha IOTOYHE i IJIAHYI0YY MAaOyTHE CTAHOBHUIILE
mepexi. Takosk HayKOBO OOI'PYHTOBAaHO CETMEHTYBaHHS MepeX KiHOTeaTpiB YKpaiHy, 3aBIsKY Kill cermeHTarii
Oy[lyeTbCsl UiTKe YsIBJIEHHS PO AislIbHICTb KiHOTeaTpiB. Y gpyromy po3zini «O1iHKa MapKeTUHIOBUX CTpaTerii
MepeX KiHOTeaTPiB» JOCIIKEHO CIIOXKUBYY MOBEIHKY BiiBiIyBayiB MEpPEXK KiHOTEATPiB B YKpAiHi LIJISXOM
ONUTYBaHHA. BCTaHOBJIEHO NOTEHLIia 1151 361/IbIIE€HHS YaCTOTH BifIBilyBaHb LUIJIIXOM BIIPOBAI>)KE€HHS ITPOrpaMu
JIOSITIBHOCTI; 361/1blI€HHS KiZIbKOCT] 4eKiB 6apy 3a paxyHOK BifBiyBauyiB, sIKi KYIIyl0Tb KBUTKU y Kaci; IPOJa’K KBUTKIB
Ha ceaHcu y VIP-3ajax 3a paxyHOK 40JIOBi40i ayIUTOPii; 3aJIy4€HHS 40 COLiaJIbBHMX MEPEXK BilBiIyBayiB

IoTIpeM €pHUX MOKa3iB. ONTUMi30BaHMi1 Miaxin 0o GOpMyBaHHSI MapKETUHIOBOI CTpaTerii Mepexi KiHoTeaTpis. Y
TpeTboMy po3zisi «PopMyBaHHS MapKETHUHIOBUX CTPATEriil Mepesk KIHOTeaTpiB» 3aIIPOIIOHOBAHO OKPEMO BUILITIUTH
pernepTyapHy CTpaTeriio Ik OCHOBHUII iHCTPYMEHT, KOTPHUI1 BIIJIMBA€ Ha 301/IbLIEHHS IIONUTY KiHOTeaTpy.
3MOIeIbOBAHO MPOLEC peaisallii IporpaMu JIOAJILHOCTI SK OCHOBHOTO iHCTPYMEHTY KOMYHIKaLifiHOI cTpaTerii,
KU cripusiTuMe e(PeKTUBHI B3aeMofii 3 BiBigyBauaMu KiHOTeaTpiB. PO3p06sIeHO cXeMy BIPOBAIPKEHHS METOY
aCoLiaTMBHUX NIPaBUJI HA OCHOBI IIPOBEJIEHOTO ONIMTYBAHHA BifjBilyBadiB MepeX KiHOTeaTpiB 1o YkpaiHi. Ha oCcHOBI
BiITIOBif€l1 11010 OCOOJIMBOCTEN BifiBimyBaHHS KiHOT€aTPiB 6yJ10 pO3pOO6JIEHO [IPABUIA, SIKi CTald OCHOBOIO JJIs1

HAJIAHHS [IPAKCEOJIOTIYHNX PEKOMEH AL CTOCOBHO HisIJIBHOCTI MEPEXi KIHOTEATPIB.

2. The dissertation is devoted to the scientific justification and development of methodological and organizational
provisions and praxeological recommendations for the formation of a marketing strategy of cinema chains. To
date, the specifics of the promotion of the network of cinemas in Ukraine are poorly studied, in particular, the
conceptual and categorical apparatus is not formed. Proceeding from this, based on the study of the theoretical
base of the conceptual framework for the topic, the dissertation proposes a clarification of the definition of a
modern cinema as a complex organizational structure, the main activity of which is the showing of a film. The
definition of «cinema chain» and «cinema chain promotion» has also been clarified. In particular, the chain of
cinemas offers to consider two or more cinemas that are presented under the same trade mark. In Ukraine, cinema
chains do not have franchises, and the management system is concentrated among the owners in the middle of the
country. The marketing strategy of the enterprise is the process and result of marketing activities. There are
industries in which approaches to the formation of a marketing strategy may not change for years and continue to
be effective. However, the marketing of cinema chains must constantly change, involve new tools and approaches



to adapt to the influence of the external environment. Every year, both global and regional changes of an
economic, social, technical and cultural nature are reflected in the activities of the network of cinemas. This, in
turn, leaves open the problem of forming a marketing strategy for a chain of cinemas. The film industry includes
film producers, film studios, distributors, cinemas and streaming platforms, partly television. Cinemas are
intermediaries between film producers and the viewer, the final link in the cycle of film production. Therefore,
technical equipment, accommodation, atmosphere and service are important for a cinema. In addition, cinemas
are venues for presenting films and holding premiere parties. The great role of the cinema in social life. For
visitors, this is a place to spend time together outside of work, to relax and communicate with each other, to get
the experience of watching movies together. This determines the topicality of the topic. Within the framework of a
modern view of cinema chains, market changes are analyzed, special attention is paid to the description of the
specifics of competitive strategies. The purpose of the dissertation research is to substantiate the theoretical and
methodological base and develop praxeological recommendations for the formation of marketing strategies of
cinema chains. The object of research is the process of forming marketing strategies. The subject of the study is
the theoretical, methodical, organizational and practical foundations of the formation of marketing strategies of
cinema chains. The introduction outlines the relevance of the topic, defines its purpose and relevant tasks, and the
practical value of the research results for cinema chains. In the first chapter «Theoretical foundations of the
formation of marketing strategy of cinema chains» the classification of marketing strategies is substantiated in
view of their implementation by modern cinema chains in Ukraine. Thanks to this, marketers will be able to
correctly choose the vector of development and the goals of the chosen marketing strategy, taking into account
the current and future position of the network. Segments of cinema chains in Ukraine. Thanks to such
segmentation, a clear picture of the activity of cinemas is built. A cinema chain's portfolio may include different
segments of cinemas, which corresponds to a differentiation strategy. In the second chapter, «Evaluation of
marketing strategies of cinema chains» are investigated the consumer behavior of guests of cinema chains was
studied by surveying the population of Ukraine. According to the results of the survey, the potential for increasing
the frequency of visits by implementing a loyalty program was revealed; increasing the number of bar checks at the
expense of visitors who buy tickets at the box office; sale of tickets for sessions in VIP halls at the expense of the
male audience; involvement of visitors to pre-premiere screenings in social networks. In the third chapter
«Formation of marketing strategies of cinema chains» an optimized approach to the formation of a marketing
strategy for a network of cinemas includes the stages. The application of the loyalty program as the main tool in
the communication strategy, which will promote effective interaction with cinema visitors, is substantiated. On
the basis of the answers regarding the peculiarities of the operation of cinemas, the rules were developed, which
became the basis for providing praxeological recommendations regarding the activity of the cinema network.
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KBasidikamis: 1. e. u., npodecop, 08.00.04
Inentudikarop ORCID ID: He zacrocoyerbes
JoparkoBa indopmamnist:

IloBHe HaliIMEeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKMii HAlliOHATbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi

Cemena KysHeng

Kopg 3a €IPIIOY: 02071211

Micue3HaxoaKeHHS: npocnekt Hayku, 6ya. 9-a, Xapkis, XapKkiBcbKuii p-H., 61166, Ykpaina
dopma BracHOCTI: /lepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

Penensentu

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. @aiiBimenko Jiana CepriiBHa

2. Diana S. Faivishenko

KBasidikamis: 1. e. u., npodecop, 08.00.04

ImenTudikarop ORCID ID: He zactocoyerbcs

JonmaTkoBa iHdopmarist:

IToBHE HafIMeHyBaHHﬂ IOPUIUYHOL 0CO0H: Jlep>kaBHUII TOPrOBEJIbHO-€KOHOMIYHUIl YHiBEpCUTET
Kopg 3a €APIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yz. 19, Kuis, 02156, Ykpaina

dopma BracHOCTI: /lepxaBHa

Cdepa ynpaBiriHHS: MiHicTepcTBo OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. SlukoBenp TeTsHa MukoJiaiBHa

2. Tetyana M. Yankovets

KBasigikamis: . e. n., mouenr, 08.00.04

InenTudikarop ORCID ID: He 3acrocosyetscs

JopaTrkoBa indpopmamnist:

IloBHe HafIMeHyBaHHSI IOPUIHUYHOL 0CO0OH: Jlep>KaBHMII TOProBeJIbHO-€KOHOMIYHUI YHiBEpCUTET
Kopg 3a €IPIIOY: 44470624

Micue3Haxoa KeHHS: sy Kioro, 6yz. 19, Kui, 02156, Ykpaina



dopma BiracHOCTI: JlepxasHa
Cdepa yllpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

VIII. 3akar04Hi BimoMocTi

Biacue Ipizsume Im's [10-6aTbKOBI Muxaiinivenko I'anHa IBaHiBHa
rOJIOBH pagu

Bnacwue IpizBume Im's I1o-6aTbKOBI Muxaiiniyenko I'anHa [BaHiBHa
rOJIOBYIOYOrO Ha 3aCiflaHHi

BigmoBigasbHUH 32 MiATOTOBKY Ompra XapyeHKo

00JIIKOBHX JJOKYMEHTIB

PeecTtpartop YkpIHTEI

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZITIOBiZJaJIbHUM 32 PEECTpalLilo HayKoBoi IOpuenko TeTsHa AHaToiiBHA

OisIIBHOCTI




