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1. Incepralist npucBsiY€Ha HAYyKOBOMY OOI'PYHTYBAHHIO 1 pO3po0Lii METOAUYHO-OpraHi3aliliHUX MOJI0KEeHb Ta
[IPaKCEOJIOTiYHUX PEKOMEHALIN o0 GOPMYBaHHS MAapKETUHIOBUX CTPATETili MEPEX KiHOTeaTpiB. 3rigHo
HAyKOBOi HOBU3HH, Bi[ICYyTHICTb YHi(iKOBAaHOTO Ta CUCTEMATU30BAHOTO AOCIiIKEHHS (POPMYBaHHSI MaPKETUHIOBOI
cTparerii Mepexxi KiHoTeaTpiB, BUSBJISIE AKTyaIbHICTb 0OPaHOI TEMATUKU SIK J1s1 HAYKOBO-TEOPETUYHOTO MiJIPYHTSI
3HaHb, TaK i 1151 IPaKTUYHOTO BIPOBAIKEHHS. Buxons4u 3 1bOro, CIMpPaloynch Ha JOCIIiI>)KEHHSI TEOPETUYHOI 6a3n
MOHSTIMHOTO anapary 3a TeMOI0, y AucepTalii Haby11 NOJAIbLUIOro po3risiny GOpPMYII0BaHHS 3MicTy AediHilii
«MEpesKa KiHOTeaTPiB» Ta «IIPOCYBAHHS MEPEXKi KiHOTeaTpiB». 30KpeMa, BUOKPEMIIEHO TaKi CYTHICHI
XapaKTEPUCTUKUA MEPEX KiHOTeaTPiB K €lMHa TOProBa MapKa, €JJMHi CTaHAApTU BelleHHs 6i3HecY, 10 JOBOIUTh

HEOOXIiJIHICTh PO3POOKH BiNOBIAHOI MAPKETUHIOBOI cTpaTerii. B YkpaiHi Mepexxi KiHOTeaTpiB He MalOTh (paHIIN3, a



CHCTeMa YIIPaBJIiHHS 30CePeKEHA Y BJIACHUKIB BcepeanHi Kpainu. Crenndika MoJliTHKY IPOCYBaHHS KiHOTeaTpiB
3yMOBJIEHA CIIPSIMyBaHHSM Ha 1IiJli IPOaskiB KBUTKIB OHJIAMH Ta oQJialiH, TOMY IIO€HYE B COOi €JIeMEeHTH
1M(pPOBOro MapKEeTUHTY Ta MAPKETUHTY MOCYT. € rajnysi, y aKux Nifxonu 10 GopMyBaHHS MAPKETUHIOBOI CTpaTerii
MOXYTb POKaMU He 3MiHIOBATHCS i IPOJOBXYIOTh 6yTU e(peKTUBHUMU. [IpoTe MapKeTUHT MepPeX KiHOTeaTpiB Mae
MIOCTIMHO BUJO3MIHIOBATUCS, 3aJ1y4aTy HOBI IHCTPYMEHTH 1 MiZX0Au AJ1s IPYMCTOCYBAaHHS [0 BIUIMBY 30BHILIHBOTO
cepenosuia. lllopoky riobaspHi Ta perioHanabHi 3MiHM €KOHOMIYHOTO, COLIia/IbHOTO, TEXHIYHOTO ¥ KyJIbTYPHOTO
XapaKTepy BifloO6paXkaloThbCsl Ha JisIbHOCTI MepexXi KiHoTeaTpiB. Lle, y CBOIO uepry, 3ajuilae BiJKpUTOIO IPOdIeMy
(dopMyBaHHSI MapKETUHIOBOI cTpaTerii Mepexi KiHotearpiB. KiHoiHAycTpis 06’eiHye y cO6i BUPOOHUKIB KiHO,
KiHOCTY[Iii, AUCTPUOIOTOPIB, KIHOTEATPpH Ta CTPIMiHTOBi y1aTpopmu, 4acTKOBO TesebayeHHs. KiHoTeaTpu €
noceperHUKaMy MK BUpOOHMKaMU KiHO Ta IJIsijaueM, KiHIeBOIO JIaHKOIO Y IUKJIi KIHOBUPOOHULTBA. Came TOMY
17151 KIHOTeaTpy BaKJIMBMM € TEXHIYHE OCHALIEHHS, PO3MillleHHs], aTMocdepa i cepBicHiCcTh. KpiM LIbOro, KiHOT€AaTpU
€ MalilaHYMKamu [171s1 Ipe3eHTalii GpinbMiB, TPoBeeHHs TpeM ePHUX Beuipok. Besnka posb KiHoTeaTpy iy
CYCIHiJILBHOMY >XUTTi. [I7151 BifiBinyBayiB — 1ie Miclie CIiJIbHOro IpoBeeHHs 4acy 1103a pob0ToI0, BiATIOYMHKY Ta
CIIiZIKyBaHHSI MK cO6010, OTPUMAaHHS JOCBiNly CIiZIbHOTO nepersany ¢inbmis. Lle 3yMOBIII0€ aKTyaabHICTh TEMU
IVCEPTALIMHOrO TOCIIIKEHHS. Y PaMKaX Cy4aCHOTO MOIJISALY [IPOaHali30BaHO 3MiHM PUHKY MEPEX KiHOTeaTpiB,
IIpUIiJIeHO OCOBJIUMBY yBary onucy crenudiku KOHKYPeHTHUX cTpaTeriil. MeTolo IpoBeieHHs AucepTaLiiiHOro
IOCTiI)KEHHSI € OOIPYHTYBaHHS TEOPETUYHOI Ta METONUYHOI 6331, pO3p06JIE€HHS [IPAKCEOJIOrTYHUX PEKOMEH1allii
040 (POpMyBaHHSI MAPKETUHIOBUX CTPATEriil MepexX KiHoTeaTpiB. O6’€eKTOM AOCIIIKEHHS € ITpouec GOpMYyBaHHS
MapKETUHIOBUX CTpaTeri. [IpegMeT focCiiiKeHHs — TEOPEeTUYHi, METOLWYHI, OPTraHi3aliiiHi i NpakTU4Hi 3acagy
dopmyBaHHS ePEeKTUBHUX MapKETUHIOBUX CTPaTerili Mepex KiHoTeaTpiB. Y BCTYIli OKpeCIeHO aKTyayIbHICTb TEMU
IOCIIiIKEHHS!, BUBHAYEHO OT0 METY i BINOBIIHI 3aBOAHHS Ta IPAKTUYHY LiHHICTb PE3YyJIbTATiB JOCIIIKEHHS 115
MepexX KiHoTeaTpiB. Y nepmomy po3snini «TeopeTudHi 0CHOBU (POPMYBAaHHS MAPKETUHIOBUX CTPATETil MEPEX
KiHOTeaTpiB» OGI'PYHTOBAHO MifXif no knacudikalii MapKeTUHIOBUX CTPATETil 3 OIJISIAY Ha iXHE BIIPOBAI>)KEHHS
Cy4yaCHMMMU MepekaMu KiHoTeaTpiB B YKpaiHi. 3aB[ISKM LIbOMY MapKeTOJIOTY 3MOXYThb IIPaBUIbHO OOPATH BEKTOP
PO3BUTKY Ta Liijli 06paHOi MAapKETUHIOBOI CTpaTerii, CIMPal0YMCh Ha IOTOYHE i IVIAHYI0UM MAalOyTHE CTAaHOBUILE
Mepexi. TakoK HayKOBO OOIPYHTOBAHO CETMEHTYBAHHS MepeX KiHOTeaTpiB YKpaiHu, 3aBSIKU SIKill CerMeHTallii
OyIyeTbCsl UiTKe YsIBJIEHHS PO AisIbHICTb KiHOTeaTpiB. Y gpyromy po3zini «O1iHKa MapKeTHHIOBUX CTpaTeriil
MepEeX KiHOTeaTpiB» JOCIIIKEHO CIIOXKUBYY MTOBEJIHKY BiiBiIyBadiB MEPEXK KiHOTEATPIiB B YKPAiHi LIISIXOM
ONMUTYBaHHA. BCTaHOBJIEHO MOTEHLia 151 301/IbLIIEHHS YaCTOTH BiIBilyBaHb MIJIIXOM BIIPOBAIPKEHHS IIPOrPamMu
JIOSITIBHOCTI; 361/bIIeHHS KiJIBKOCT] 4eKiB 6apy 3a paxyHOK BifBinyBauyiB, sIKi KYITyl0OTb KBUTKU y Kaci; IPOJa’K KBUTKIB
Ha ceaHcu y VIP-3asax 32 paxyHOK 40JIOBi4Oi ayIUTOPii; 3aJIy4€HHS 4O COLiaJIbBHUX MEPEX BillBiIyBayiB

IonpeM epHUX MTOKa3iB. ONTUMI30BaHUI Nifxif 10 GOPMYyBaHHS MapKETHUHIOBOI CTpATeTii Mepexi KiHoTeaTpiB. Y
TPeTbOMY PO31ii «POopMyBaHHS MAaPKETMHIOBUX CTPATETill MEPEXX KiHOTeaTpiB» 3allpOIIOHOBAHO OKPEMO BUIIINTH
perepTyapHy CTpaTeriio sIKk OCHOBHUII iHCTPYMEHT, KOTPHUI1 BIIJIMBA€ Ha 361/blIeHHS IIONUTY KiHOTeaTpy.
3MOIeIbOBAHO MPOLEC peaidallii IporpaMu JIOSJILHOCTI K OCHOBHOTO iHCTPYMEHTY KOMYHIKaLiliHOI cTparerii,
KU cripusiTuMe e(eKTUBHI B3aeMofii 3 BiiBigyBauaMu KiHOTeaTpiB. PO3p06sieHO cXeMy BIPOBAIPKEHHS METOY
aColLliaTMBHUX NPAaBUJI HA OCHOBI IIPOBEJIEHOTO ONIMTYBAaHHS BijBiyBauiB MepexX KiHOTeaTpiB o YkpaiHi. Ha 0cHOBI
BiITIOBif€l1 111010 OCOOJIMBOCTEN BifiBimyBaHHS KiHOTeaTpiB 6yJ10 po3p0o06JIeHO [IPaBUIa, SIKi CTald OCHOBOIO JJIs1

HAJIQHHS [IPAKCEOJIOTIYHNX PEKOMEH ALl CTOCOBHO HislJIBHOCTI MEPEXi KIHOTEATPIB.

2. The dissertation is devoted to the scientific justification and development of methodological and organizational
provisions and praxeological recommendations for the formation of a marketing strategy of cinema chains. To
date, the specifics of the promotion of the network of cinemas in Ukraine are poorly studied, in particular, the
conceptual and categorical apparatus is not formed. Proceeding from this, based on the study of the theoretical
base of the conceptual framework for the topic, the dissertation proposes a clarification of the definition of a
modern cinema as a complex organizational structure, the main activity of which is the showing of a film. The
definition of «cinema chain» and «cinema chain promotion» has also been clarified. In particular, the chain of
cinemas offers to consider two or more cinemas that are presented under the same trade mark. In Ukraine, cinema

chains do not have franchises, and the management system is concentrated among the owners in the middle of the



country. The marketing strategy of the enterprise is the process and result of marketing activities. There are
industries in which approaches to the formation of a marketing strategy may not change for years and continue to
be effective. However, the marketing of cinema chains must constantly change, involve new tools and approaches
to adapt to the influence of the external environment. Every year, both global and regional changes of an
economic, social, technical and cultural nature are reflected in the activities of the network of cinemas. This, in
turn, leaves open the problem of forming a marketing strategy for a chain of cinemas. The film industry includes
film producers, film studios, distributors, cinemas and streaming platforms, partly television. Cinemas are
intermediaries between film producers and the viewer, the final link in the cycle of film production. Therefore,
technical equipment, accommodation, atmosphere and service are important for a cinema. In addition, cinemas
are venues for presenting films and holding premiere parties. The great role of the cinema in social life. For
visitors, this is a place to spend time together outside of work, to relax and communicate with each other, to get
the experience of watching movies together. This determines the topicality of the topic. Within the framework of a
modern view of cinema chains, market changes are analyzed, special attention is paid to the description of the
specifics of competitive strategies. The purpose of the dissertation research is to substantiate the theoretical and
methodological base and develop praxeological recommendations for the formation of marketing strategies of
cinema chains. The object of research is the process of forming marketing strategies. The subject of the study is
the theoretical, methodical, organizational and practical foundations of the formation of marketing strategies of
cinema chains. The introduction outlines the relevance of the topic, defines its purpose and relevant tasks, and the
practical value of the research results for cinema chains. In the first chapter «Theoretical foundations of the
formation of marketing strategy of cinema chains» the classification of marketing strategies is substantiated in
view of their implementation by modern cinema chains in Ukraine. Thanks to this, marketers will be able to
correctly choose the vector of development and the goals of the chosen marketing strategy, taking into account
the current and future position of the network. Segments of cinema chains in Ukraine. Thanks to such
segmentation, a clear picture of the activity of cinemas is built. A cinema chain's portfolio may include different
segments of cinemas, which corresponds to a differentiation strategy. In the second chapter, «Evaluation of
marketing strategies of cinema chains» are investigated the consumer behavior of guests of cinema chains was
studied by surveying the population of Ukraine. According to the results of the survey, the potential for increasing
the frequency of visits by implementing a loyalty program was revealed; increasing the number of bar checks at the
expense of visitors who buy tickets at the box office; sale of tickets for sessions in VIP halls at the expense of the
male audience; involvement of visitors to pre-premiere screenings in social networks. In the third chapter
«Formation of marketing strategies of cinema chains» an optimized approach to the formation of a marketing
strategy for a network of cinemas includes the stages. The application of the loyalty program as the main tool in
the communication strategy, which will promote effective interaction with cinema visitors, is substantiated. On
the basis of the answers regarding the peculiarities of the operation of cinemas, the rules were developed, which
became the basis for providing praxeological recommendations regarding the activity of the cinema network.
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1. Haymik-I'magka Karepuna I'eopriiBHa

2. Kateryna H. Naumik-Gladka

KBasigikanis: n. e. ., npodecop, 08.00.04
Inentudikarop ORCHID ID: He zactocosyetbcs
JonaTkoBa iHdopmalist:

IloBHE HaliMEeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKUii HAIliOHAIbHUI EKOHOMIYHUIA YHIBEPCUTET iMEHi

Cemena Kysnens

Kopg, 3a €IPIIOY: 02071211

Micuesnaxomxemm: npocnekT Hayku, 6ya. 9-a, Xapki, XapKkiBcbKuil p-H., 61166, Ykpaina
dopma BracHOCTI: JlepxaBHa

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

CeKTop HayKH: YHiBepCUTETChKUI

PeuenseHTu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ®aiiimenko [liana CepriiBHa

2. Diana S. Faivishenko

KBasidikamis: 1. e. u., npodecop, 08.00.04

InenTudikarop ORCHID ID: He sactocoyerbcs

JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH: [lepKaBHUII TOPrOBEIbHO-€KOHOMIYHUIA YHIBEPCUTET
Koz, 3a €IIPTIOY: 44470624

Micue3HaxoaKeHHS: ByJ1. Kioro, 6yz. 19, Kuis, 02156, Ykpaina

dopma BracHOCTI: JlepxasHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

InenTudikarop ROR:

CeKTOop HayKH:. YHIBEPCUTETCHKUI

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. SlukoBenp TeTgsHa MuKosaiBHa



2. Tetyana M. Yankovets

KBasidikamis: . e. ., nouenr, 08.00.04

ImenTudikarop ORCHID ID: He zactocosyetbcs

JonaTkoBa iHdopmalist:

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0OH: Jlep>kaBHMII TOPrOBEJIbHO-€KOHOMIYHUIl YHiBEpCUTET

Kopg 3a €APIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6y. 19, Kuis, 02156, Ykpaina

dopma BiracHOCTI: /lepxasHa

Cdepa ynpaBiriHHS: MiHicTepcTBo OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:

CeKTop HayKH: YHIBepCUTETCHKUI

VIII. 3aKkJII04Hi BiZmOMOCTi

BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

TOJIOBH paju

BaacHe IlpizBuie Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbBHUM 32 peeCcTpallilo HayKOBOi

OisSIIBHOCTI

MuxainigyeHko 'aHHa IBaHiBHaA

Muxaiinidyenko ['aHHa IBaHiBHaA

Osbra Xap4eHKo

VKpIHTEI

Opuenko TersHa AHaTosIiBHA



