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Pedepar:

1. 3a pe3yspTaTaMy IPOBEAEHOTO NOCIIIKEHHS PO3BMHEHO TEOPETUYHI MiIXOO! 10 BUBHAUYEHHS] MAapKETHHI -
JIOTICTUYHOTO 3a6€3Me4YeHHs 32 YTOUHEHUM TPAKTYBAHHSIM 3MiCTy MapKeTHMHIOBOI JIOTiCTUKHY, 10 HA BiIMiHY Bif,
YCTaJIEHUX, I03BOJISIE KOMIIJIEKCHO OXapaKTEPU3YBaTH Lie IMOHSTTS 3 MO3ULiN CYyTHICHOTO HAaIIOBHEHHS, METU
3[1ifICHEHHS], KOHIIENITYaJIbHOTO 3aCTOCYBaHHSI, HAYKOBOTO OOI PYHTYBaHHSI, CKJIaJl0BOi (PYHKLiOHATIbHOTO
MEHEPKMEHTY, BUMly MiAIPUEMHULIBKOI AisyIbHOCTI. Takuil Nigxin yMOKIIMBIIOE (OPMYBaHHSI MAaPKETHUHT -
soricTuyHoro mikcy (double mix) nignpreMcTBa SIK IO€IHAHHS, MAPKETUHIOBOTO Ta JIOTICTUYHOTO MIKCiB, 110
nocu’soe epexT CUHeprii y NpuiHATT] yIIpaBiiHChKUX pilleHb. OGIPYHTOBAHO Ta YAOCKOHAIEHO KOHLEMNIIi0
BUPOOHMYO-TOPrOBEJIbHUX JIAHIIOTIB MiANIPUEMCTB, 5IKa, Ha BiIMiHY Bifl TpaAuLiliHUX NOIJIALiB, 6a3yeThCs HA iX
ineHTN(iKyBaHHI 3a CTaAisIMM KPyrooobiry Karitaay Ha MaKpOpiBHi. BCTaHOBJIEHO B3a€MO3B 130K BUPDOOHMYO-
TOPrOBEJIbHYUX JIAHIIIOTIB MiATIPUEMCTB i3 JIaHIIIOTaMU LIiHHOCTI, BAPTOCTI i JIaHLIIOTaMU ITOCTABOK, 110 YMOXKJIUBIIIOE
onepallifiHe yIpaBliHHSA HUMU B MEXax MiIINPUEMCTBA. ADITYMEHTOBAHO JOLIbHICTh BAKOPUCTAHHS €TAaJIOHHUX
mogenei i Metonuk cTpykTypu SCOR y cripusHHi 6i3Hec-mponecam, 1o Bif0yBalOTbCsl Y BUPOOHUYO-TOPrOBEJILHUX
JIQHIIIOTAX, SIK BCEOCSDKHOTO 3aX0/ly HaJalTyBaHHS MAapKETUHI-JIOTiCTUYHOrO 3a6€e3Me4eHHs MiAPUeEMCTB 151
MiJBUILIEHHS X KOHKYPEHTOCIIPOMOSKHOCTI. 3aIIPOIIOHOBAHO HAYKOBO-METOINUYHUN MTiJXill KOMIIEKCHOTO
OXOIIEHHS1 (POPMYBaHHSI MaPKETUHI-JIOTiCTUYHOTO 3a0€3MeYeHHs [iJIIPUEMCTB Y BUPOOHUYO-TOPTrOBEJIbHUX
JIAHLIIOTAX, SIKUH 32 CBOEIO CYTHICTIO BTLIOE: ileHTH(IKALliI0 Ta BIOPSIKYBaHHS 6230BUX IIPOLECIB MifIIPUEMCTBA Y
BUPOOHUYO-TOPTOBEJIbHUX JIAHI[IOTaX IIPU CTBOPEHHI Ta HaJlaHHi IIHHOCTI [IJII CIIO>KUBAYiB; BUGIp cTpareriii Ta
CIIpSIMyBaHH$ Jili OpraHisaliiiHuX CTPYKTYp MiJIIPUEMCTB, SIKi 3[[iiCHIOIOTh MapKETHUHI-JIOTiCTUYHE 3a0e3I1e4eHHS;
BUSBJIEHHS [i€BUX CIIOCO6IB MapPKETHMHI-JIOTICTUYHOTO 3a0€311€YEHHS 331711 CTBOPEHHS YMOB €(pEeKTUBHO]
IisIIbHOCTI MiAIPUEMCTB Ha OCHOBI PO3BUTKY sipa 6i3HECY 3 METOIO JOCSITHEHHS iX CTAJIor0 PO3BUTKY.
OO6rpyHTOBaHO Ta 3aIIPOIIOHOBAHO HAYKOBO-METOAUYHUI MiAXiM N0 OL[iHIOBAaHHS HOTO piBHS, SIKWA, HA BiTMIiHY Bin
yCTaJIeHUX, 6a3yeThCs Ha aJIFOPUTMI3allii Ipoliecy OLiHIOBaHHS, 1110 BKJIIOYA€ aHaJIi3 OABIMHOIO MAapKETUHT -
soricTuyHoro mikcy (double mix) 5PR 3a MmeTozmoM iepapxiii (AHP) i cripsimoBaHuil Ha BUBHAY€HHS PiBHSI MAPKETHHT -
JIOriCTUYHOTO 3a6€31e4eHHs KOXHOTO i3 MiATPUEMCTB Y BUPDOOHNYO-TOPrOBeJIbHUX JIAHIIOraX Ta POpMyBaHHS iX
peiTuHry. PO3BUHEHO HAyKOBO-METONMYHUM MiAxin ineHTU(ikyBaHHs 6a30BUX NPOLECIB Y BUPOOHUYO-
TOProOBEJIbHUX JIAHIIOTaX HA OCHOBI IIPMHILMIIIB YIIPaBJIiHHS MaTepiabHUMU IIOTOKAMMU, TaKUX SIK: BUIITOBXYBAaHHS
Ta BUTATYBaHHS, Ta iX OLiHIOBAaHHS 32 IOKa3HWKAMH, 110 XapaKTepusyloTh piHaHCOBUY CTaH HiIPUEMCTBA, 0
I03BOJIMJIO HAJIATH BiANoBifHI pono3utii BUbopy cucteM yrpasiiHHSI HUMH. 17151 ineHTuiKyBaHHS Ta 1OJAJIbIIOTO
BUOOpPY PEaKTUBHOI Ta e(pEeKTUBHOI O6i3HEC-CTpaTeriil opraHizallilHIMU CTPYKTYPaMH, sKi 31iiICHIOIOTb MApKETUHT -
JIOricTUYHE 3a0e3Me4YeHHs MiANPUEMCTB Y BUPOOHUYO-TOPrOBEJIbHUX JIAHLIOTaX, 3alIPOIIOHOBAHO, C(POPMOBAHO Ta
BrUKOpucTaHo MaTpuio «SCE&SCR /piBeHb BUBHAYEHOCTI MONINTY», O JO3BOJIMJIO [TO3ULI0BATY MiAIIPUEMCTBA
CTOCOBHO CTaHY MapKETMHIOBOI Ta JIOTICTUYHOI NislJIbHOCTI 17151 TOCSTHEHHS iX CTPATErivYHO]I BillIOBiTHOCTI Y
MapKETUHI-JIOTICTUYHOMY 3abe3ne4YeHHi NifnprueMCTB. JlicTasna nofanbUoro po3BUTKY KOHLENLIA sapa 6i3Hecy, 1e
sanpo 6i3Hecy, Ha BiIMiHY Bif iCHYIOUMX MiAX0/iB, BU3HAYAETHCS SIK 6a31MC MAPKETUHT-JIOTiCTUYHOTO 3a6e31e4YeHHs
BUPOOHUYO-TOPTOBEJIbHUX JIAHIIIOTIB MiANPUEMCTB LIOJI0 PO3KPUTTS CYTHOCTI, BCTAHOBJIEHHSI METPHUK Ta
ineHTH(}iKyBaHHS KOHKYPEHTHUX IIepeBar sipa 6i3Hecy, BUSIBJIEHHSI B3A€MO3B's13Ky OCTAaHHIX 3 €JIeMEHTaAMU s11iep
MAapKETHUHTY Ta JIOTICTUKY, 10 JO3BOJIMJIO 3AiICHUTY TOOYA0BY MaPKETUHI-JIOTICTUYHOrO 3a0€311€4E€HHS PO3BUTKY
a1pa 6i3HeCy NigIpUEMCTB y BUPOOHUYO-TOPrOBEJIbHUX JIAHIIOTaX.3alIpOIIOHOBAHO Ta 3[iiICHEHO OL[iHIOBAHHS sipa
6i3Hecy NiANpUEMCTB, 110 BKJIIOYA€E OL[iHKY CTpaTeridyHoi CIPsIMOBAHOCTI 6i3Hecy. Takuil Mifxiz J03BOJIUB IPOBECTU
inenTH(iKyBaHHS CTpPATEriYHOro A1pa MiANpUEMCTBA, 3AiICHUTY OLiHIOBAaHHS 3PiJIOCTi gpa 6i3Hecy NiANpUeEMCTB,
110 3a6€311eYnsI0 BUSIBJIEHHS iHTErpajIbHUX [TOKA3HUKIB CTaHy 3pisIocTi sapa. JJoBeieHo, O «CEepLEeBUHHI» (core)
KOHKYpPEHTHi [1lepeBary BTi/lI0OI0Tb METPUKU spa Oi3HecCy HiANpreMCTB Taki, SIK: «SApO IPOLYKLIi» Ta «s1apo

BUPOOHMYO-TOPTrOBEJIbPHUX JIAHIIIOTIBY». 3rilHO OOpaHMX METPUK 3alIpONIOHOBAHA aKTUBi3allisl MapKETUHT -



JIOTICTUYHOTO 3a6€3MeYeHHs PO3BUTKY 6i3HECY Y BUPOOHUYO-TOPrOBEJIbHUX JIAHIIOTaX LIJIIXOM OIpALI0BaHHS Ta
BIIPOBA>)KEHHS BiIIIOBIIHNX KOHKYPEHTHUX MapKeTHHIOBUX i JIOTICTUYHUX CTpaTeriil 32 00paHNMU
niANprueMCTBaMU HallpsIMaMU PO3BUTKY si1ipa 6i3Hecy. BlipoBa/pkeHHs iIHCTPyMEHTapilo yIOCKOHATIEHHS
MAapKETUHI-JIOTICTUYHOrO 3a0€3M€4€HHS PO3BUTKY 0i3HECY MiANIPUEMCTB Y BUDOOHNYO-TOPTOBEJIbHUX JIAHIIIOraxX Ha
OCHOBI s1/ipa 6i3Hecy 3alIpONOHOBAHO 3[IiIICHIOBATHA HAa OCHOBI MaplIpyTH3allii Nponecy akTUBi3allii MapKeTUHI -
JIOriCTUYHOTO 3a0€e311e4eHHs PO3BUTKY Oi3HeCy MigIpueMCTB 3a CPOPMOBAHUM aJITOPUTMOM BUOOPY Pi3HOBUIIB
YIOCKOHAJIEHHSI MapKETHUHI-JIOTiCTUYHOTO 3a0€3Me4YeHHs [10CIiJOBHUM PO3IJISIIOM CUTYallill 32 KOKHUM i3

MigIIPUEMCTB.

2. According to the results of the study, theoretical approaches to the definition of marketing-logistics support for
a refined interpretation of the content of marketing-logistics support, which in contrast to the established, allows
to comprehensively characterize this concept from the standpoint of content, purpose, conceptual application,
scientific substantiation, functional management business activities. This approach allows the formation of
marketing and logistics mix (double mix) of the enterprise as a combination of marketing and logistics mixes,
which enhances the effect of synergies in management decisions. The concept of production and trade chains of
enterprises is substantiated and improved, which, in contrast to traditional views, is based on their identification
by stages of the capital cycle at the macro level. The interrelation of production and trade chains of enterprises
with value chains, value chains and supply chains is established, which enables their operational management
within the enterprise. The expediency of using reference models and methods of SCOR structure in promoting
business processes occurring in production and trade chains as a comprehensive measure to establish marketing-
logistics support of enterprises to increase their competitiveness is argued. The scientific and methodical
approach of complex coverage of formation of marketing-logistics support of enterprises in production and trade
chains is offered, which in essence embodies: identification and streamlining of basic processes of enterprise in
production and trade chains at creation and providing value for consumers; choice of strategies and directions of
actions of organizational structures of enterprises that provide marketing-logistics support; identification of
effective ways of marketing and logistics to create conditions for effective operation of enterprises based on the
development of the business core in order to achieve their sustainable development. The scientific and
methodological approach to assessing its level is substantiated and proposed, which, in contrast to the established
ones, is based on the algorithmization of the assessment process, which includes analysis of double marketing-
logistics mix (double mix) 5PR by the method of hierarchies (AHP) and aims to determine the level of marketing -
logistic support of each of the enterprises in production and trade chains and formation of their rating. A scientific
and methodological approach to identifying the basic processes in production and trade chains based on the
principles of material flow management, such as: ejection and extraction, and their evaluation by indicators that
characterize the financial condition of the enterprise, which allowed to provide appropriate proposals for their
management systems. To identify and further select reactive and effective business strategies by organizational
structures that provide marketing-logistics support of enterprises in production and trade chains, proposed,
formed and used a matrix "SCE & SCR / level of certainty of demand", which allowed companies to position the
state of marketing and logistics activities to achieve their strategic relevance in the marketing and logistics of
enterprises. The concept of the business core has been further developed, where the business core, in contrast to
existing approaches, is defined as the basis of marketing-logistics support of production and trade chains to reveal
the essence, establish metrics and identify competitive advantages of the business core, identify the relationship
with the core elements. marketing and logistics, which allowed to build marketing-logistics support for the
development of the core business of enterprises in production and trade chains. An assessment of the core
business of enterprises is proposed and carried out, which includes an assessment of the strategic direction of the
business. This approach allowed to identify the strategic core of the enterprise, to assess the maturity of the core
business of enterprises, which provided the identification of integrated indicators of the state of maturity of the
core. It is proved that the "core" competitive advantages are embodied in the metrics of the core business of
enterprises such as: "core of products" and "core of production and trade chains". According to the selected
metrics, it is proposed to intensify marketing-logistics support for business development in production and trade



chains by developing and implementing appropriate competitive marketing and logistics strategies in selected
areas of business core development. The introduction of tools for improving marketing-logistics support of
business development of enterprises in production and trade chains on the basis of the core business is proposed
to be carried out on the basis of routing the process of activating marketing-logistics support of business
development of enterprises according to the algorithm.
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