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1. 3a pe3ysbTaTamMmu NPOBENEHOTO NOCiIKEHHSI PO3BUHEHO TEOPETUYHI MiTX0IU 10 BU3HAYEHHS MAaPKETUHI -
JIOriCTUYHOTO 3a0€3MeYeHHs 32 YTOUYHEHMM TPaKTYBaHHSIM 3MiCTy MapKeTUHIOBOI JIOTICTUKH, 1110 Ha BiIMiHY Bif
YCTaJIEHUX, 103BOJISIE KOMILJIEKCHO OXapaKT€PU3yBaTHU L€ [TOHSTTS 3 MO3ULiN CYyTHICHOTO HAIIOBHEHHS, METU
3[1i/ICHEHHS, KOHLIENITYaJIbHOTO 3aCTOCYBAaHHSI, HAYKOBOTO OOI'PYHTYBaHHSI, CKJIaJIOBOI (PYHKLiOHAIbHOTO
MEHEPKMEHTY, BUIy MiAIPUEMHULIBKOI AisIbHOCTI. Takuil Mixin yMOKIIMBIIIOE GOPMYBAHHSI MAPKETHUHT -
sorictnyHoro Mikcey (double mix) nignpuemMcTBa K [0€HaHHS, MAPKETUHIOBOTO Ta JIOTiICTUYHOTO MIKCiB, 1110
nocusoe e(PeKT CUHeprii y NPpUIHATTI YIIPaBIiHCbKUX pilleHb. OGIPYHTOBAHO Ta YAOCKOHAIEHO KOHLEMNIIi0
BMPOOHMYO-TOPTOBEJIbHUX JIAHIIIOTIB MiANPUEMCTB, 5IKa, Ha BiIMiHY Bifl TPaAULiHUX NOIJIALIB, 6a3yeThCs Ha iX
ineHTH(}iKyBaHHI 3a CTaZisIMU KPyrooobiry Karitaay Ha MakpopiBHi. BcTaHOBJIEHO B3a€MO3B'I30K BUPOOHNYO-
TOPrOBEJIbHYUX JIAHIIIOTIB MiATIPUEMCTB i3 JIaHLIOTaMU LiIHHOCTI, BAPTOCTI 1 JIaHLIIOTaMU IIOCTAaBOK, 10 YMOXKJIUBIIIOE
onepalifiHe yrpaBJliHHSI HUMU B MeXaX MiJNpUeMCTBA. ApDryMEHTOBAHO JOLiIbHICTb BUKOPUCTAHHS €TaJIOHHUAX
mogereil i MeTonuk cTpykTypu SCOR y cripusiHHi 6i3Hec-Tmiponecam, 1o BidyBaioTbCS y BUPOOHUYO-TOPTOBEJILHUX
JIaHLIIOTaX, SIK BCEOCSDKHOTO 3aX0/ly HaJlalITyBaHHSI MapKETHUHI-JIOTiCTUYHOTO 3a0€3[1eYeHHsI MiIIPUEMCTB IJ1s1
MigBUIIEHHS X KOHKYPEHTOCIIPOMOKHOCTI. 3alIPOIIOHOBAHO HAyKOBO-METOINWYHUM ITiIXill KOMIIEKCHOTO
OXOIJIEHHS (POPMYBaHHS MAPKETUHI-JIOTICTUYHOrO 3a0€3Me4eHHS NiIIIPUEMCTB Y BUPOOHUYO-TOPTOBEJIbHUX
JIaHLIIOTaX, SIKUH 32 CBOEIO CYTHICTIO BTiMIOE: ineHTH(iKalio Ta BIOPSIKyBaHHS 6a30BUX IIPOLIECIB MigIIPUEMCTBA Y
BUPOOGHNYO-TOPrOBeJIbHUX JIAHI[IOraxX IIPU CTBOPEHHI Ta HaJlaHHi LIIHHOCTI [/ CIIO>KUBAYiB; BUGIp cTpareriii Ta
CIIPSIMyBaHH$ Jill OpraHisalliiHuX CTPYKTYP MiJIIPUEMCTB, SIKi 3[[iiCHIOIOTh MaPKETHUHI-JIOTiCTUYHE 3a0€3I1€4YEeHHS;
BUSIBJIEHHS JIi€BUX CIIOCOOIB MAapPKETUHI-JIOTiCTUYHOTO 3a6€311e4€eHHs 3a]1j151 CTBOPEHHS YMOB €(PEKTUBHOI
Iisi7IbHOCTI MiATIPUEMCTB Ha OCHOBI PO3BUTKY s1ipa Oi3HECY 3 METOIO IOCATHEHHS iX CTaJloro pO3BUTKY.
OO6rpyHTOBaHO Ta 3alIPOIIOHOBAHO HAYKOBO-METOAUYHUI MiAXiM 40 OL[iHIOBaHHS HOTO pPiBHS, SIKWIA, HAa BiTMiHY Bif
yCTaJIEHNX, 0a3y€ThCs Ha aJITOPUTMI3allii IpoLieCcy OLiHIOBAHHS, IO BKJIIOYAE aHAJIi3 NOABIHOIO MAapKETUHT -
sorictrnyHoro Mikcy (double mix) SPR 3a meTomom iepapxiit (AHP) i cripsmoBanuii Ha BU3HaY€HHS PiBHS MapKeTUHT-
JIOTiCTUYHOTO 3a0€31e4YeHHs KOXHOTIO i3 NiAIIPUEMCTB Y BUPOOHNYO-TOProOBeJIbHUX JIAHIIIOTaxX Ta POPMYBaHHS iX
peiTuHry. PO3BUHEHO HAyKOBO-METOIMYHUN MiAXi[ ineHTU(iKyBaHHS 6a30BUX NPOLECIB y BUPOOHUYO-
TOPrOBEJIbHUX JIAHIIIOTax Ha OCHOBI IPUHUMIIIB YIIPABJIiHHS MaTepialbHUMU IIOTOKAaMU, TaKUX SIK: BUIITOBXYBaHHS
Ta BUTSTYBaHHS, Ta iX OL[iHIOBAHHS 32 IOKa3HUKAMM, 1110 XapaKTepusyloTb (piHaHCOBUI CTaH MNifIPUEMCTBA, 10
[O3BOJIMJIO HAJIATH BiANOBigHI Ipono3utiii BU6opy cUCTEM YIIpaBJIiHHS HUMM. JI71s1 ineHTU(iKyBaHHS Ta 10JAJbIIOTO
BMOOPY PEAKTUBHOI Ta e(EeKTUBHO] 6i3HEC-CTpaTeriil OpraHizalilHIMU CTPYKTYPaMH, $IKi 3iICHIOIOTb MAPKETUHT -
JloricTr4He 3abe3redeHHs MiAIPUeEMCTB Y BUPOOHUYO-TOPrOBeJIbHUX JIAHLIIOraX, 3alIPOIIOHOBAHO, C(POPMOBAHO Ta
BUKOpHcTaHo MaTpuLo «SCE&SCR /piBeHb BU3BHAY€HOCTI IONUTY», 10 [JO3BOJIMJIO [TO3ULI0BaTU MiAIIPUEMCTBA
CTOCOBHO CTaHY MapKETMHIOBOI Ta JIOTICTUYHOI Ois/IbHOCTI [JIS HOCATHEHHS iX CTpATEriqYHo]l BillIOBIIHOCTI Y
MapKEeTUHT-JIOTICTUYHOMY 3abe3IedeHHi NifnpreMcTB. [licTana nosanpuoro po3BUTKY KOHLENLIS snpa 6i3Hecy, e
s7po 6i3Hecy, Ha BiIMiHY Bif] iCHYIOUMX MiAXO/iB, BU3HAYA€THCS SIK 6a31UC MAPKETUHI-JIOTiICTUYHOTO 3a0€31e4YeHHs
BUPOOHMYO-TOPTOBEJIbHUX JIAHIIIOTIB MiANPUEMCTB 1010 PO3KPUTTS CYTHOCTI, BCTAHOBJIEHHSI METPUK Ta
ineHTH(}iKyBaHHS KOHKYPEHTHUX IIepeBar sapa 6i3Hecy, BUSBJIEHHS B3a€MO3B'SI3Ky OCTaHHIX 3 €JIeMeHTaMU sIfiep
MapKeTHHTY Ta JIOTICTUKH, 10 JI03BOJIMJIO 3AiICHIUTH OOYA0BY MapKETHHI-JIOTICTUYHOrO 3a0e311e4eHHS] PO3BUTKY
s7pa 6i3Hecy NiANpreMCTB y BUPOOHMYO-TOProBeJIbHUX JIaHLIOrax.3allpONIOHOBAHO Ta 37iliICHEHO OLiHIOBaHHS siapa
6i3Hecy NiANpUEMCTB, IO BKJIIOYAE OLiHKY CTpPaTEridHOi CIIPSIMOBAHOCTI 6i3Hecy. Takuil Mifxif, J03BOJIUB IPOBECTU
inenTUQiKyBaHHS CTPATEridyHOro spa NigIpPUEMCTBA, 30iICHUTH OLiHIOBAaHHS 3piJIOCTi sigpa 6i3HecCy MiAlpUeMCTB,
110 320€3I1eYnJI0 BUSIBJIEHHS iHTerpajlbHUX [I0Ka3HUKIB CTaHy 3piiocTi sigpa. JloBeeHo, 1110 «CepLeBUHHI» (core)
KOHKYDPEHTHi [lepeBary BTi/lI0OI0Tb METPUKU s1pa 6i3HEeCY MiANPUEMCTB TaKi, SIK: «SAPO NPOIYKLIi» Ta «s1apo
BUPOOHUYO-TOPTOBEJIbHUX JIAHIIOTiBY. 3rilHO O6paHNX METPHUK 3alpONIOHOBAHA aKTUBi3allil MapKETUHT -
JIOTiCTUYHOTO 3a0€31eYeHHs PO3BUTKY 6i3HECY y BUPOOHNYO-TOPTrOBEJIbHUX JIAHLIOTaxX LUIJISXOM OIpAL[OBaHHS Ta
BIIPOBA’)KEHHS BiINIOBIIHNX KOHKYPEHTHUX MapKETHMHIOBUX i JIOTICTUYHUX CTpaTeriil 32 00paHuMU
IiANpUeMCTBaMU HalpSIMaMU PO3BUTKY sipa 6i3Hecy. BIpoBapKeHHS iHCTPYyMEHTApilo yIOCKOHAIEHHS
MapKETUHT-JIOTICTUYHOrO 3a6e31e4eHHs] PO3BUTKY Oi3HECY MiAIPUEMCTB Y BUPDOOHNYO-TOPrOBEIbHUX JIAHIIIOraX Ha

OCHOBI s1ipa 6i3Hecy 3alpoNOHOBAHO 3/1iICHIOBATY Ha OCHOBI MapLIpyTHU3allii Ipolecy akTUBi3allii MapKeTUHI -



JIOTiCTUYHOTO 3a6e3nedeHHs PO3BUTKY 6i3HeCy MignpueMCTB 32 CGOPMOBAHUM aJITOPUTMOM BUOOPY Pi3HOBUIIB
YIOCKOHAJIEHHSI MapKETHUHT-JIOTiCTUYHOTO 3a0e3e4YeHHsI [10CIIiJOBHUM PO3IJISIIOM CUTYallill 32 KOKHUM i3

MiJIPUEMCTB.

2. According to the results of the study, theoretical approaches to the definition of marketing-logistics support for
arefined interpretation of the content of marketing-logistics support, which in contrast to the established, allows
to comprehensively characterize this concept from the standpoint of content, purpose, conceptual application,
scientific substantiation, functional management business activities. This approach allows the formation of
marketing and logistics mix (double mix) of the enterprise as a combination of marketing and logistics mixes,
which enhances the effect of synergies in management decisions. The concept of production and trade chains of
enterprises is substantiated and improved, which, in contrast to traditional views, is based on their identification
by stages of the capital cycle at the macro level. The interrelation of production and trade chains of enterprises
with value chains, value chains and supply chains is established, which enables their operational management
within the enterprise. The expediency of using reference models and methods of SCOR structure in promoting
business processes occurring in production and trade chains as a comprehensive measure to establish marketing-
logistics support of enterprises to increase their competitiveness is argued. The scientific and methodical
approach of complex coverage of formation of marketing-logistics support of enterprises in production and trade
chains is offered, which in essence embodies: identification and streamlining of basic processes of enterprise in
production and trade chains at creation and providing value for consumers; choice of strategies and directions of
actions of organizational structures of enterprises that provide marketing-logistics support; identification of
effective ways of marketing and logistics to create conditions for effective operation of enterprises based on the
development of the business core in order to achieve their sustainable development. The scientific and
methodological approach to assessing its level is substantiated and proposed, which, in contrast to the established
ones, is based on the algorithmization of the assessment process, which includes analysis of double marketing-
logistics mix (double mix) 5PR by the method of hierarchies (AHP) and aims to determine the level of marketing -
logistic support of each of the enterprises in production and trade chains and formation of their rating. A scientific
and methodological approach to identifying the basic processes in production and trade chains based on the
principles of material flow management, such as: ejection and extraction, and their evaluation by indicators that
characterize the financial condition of the enterprise, which allowed to provide appropriate proposals for their
management systems. To identify and further select reactive and effective business strategies by organizational
structures that provide marketing-logistics support of enterprises in production and trade chains, proposed,
formed and used a matrix "SCE & SCR / level of certainty of demand", which allowed companies to position the
state of marketing and logistics activities to achieve their strategic relevance in the marketing and logistics of
enterprises. The concept of the business core has been further developed, where the business core, in contrast to
existing approaches, is defined as the basis of marketing-logistics support of production and trade chains to reveal
the essence, establish metrics and identify competitive advantages of the business core, identify the relationship
with the core elements. marketing and logistics, which allowed to build marketing-logistics support for the
development of the core business of enterprises in production and trade chains. An assessment of the core
business of enterprises is proposed and carried out, which includes an assessment of the strategic direction of the
business. This approach allowed to identify the strategic core of the enterprise, to assess the maturity of the core
business of enterprises, which provided the identification of integrated indicators of the state of maturity of the
core. It is proved that the "core" competitive advantages are embodied in the metrics of the core business of
enterprises such as: "core of products" and "core of production and trade chains". According to the selected
metrics, it is proposed to intensify marketing-logistics support for business development in production and trade
chains by developing and implementing appropriate competitive marketing and logistics strategies in selected
areas of business core development. The introduction of tools for improving marketing-logistics support of
business development of enterprises in production and trade chains on the basis of the core business is proposed
to be carried out on the basis of routing the process of activating marketing-logistics support of business
development of enterprises according to the algorithm.
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