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2. Marketing ensuring of product competitiveness of automotive enterprises

Pedepar:

1. O6'eKTOM HOCHITKEHHS € KOHKYPEHTOCIIPOMOXKHICTb ITPOAYKILii aBTOMOO6ine0yiiBHUX MiAIIprueMcTB. MeToio
TOCJIiIPKEHHS € PO3PO6JIEHHS] TEOPETUKO-METOJUYHHUX II0JIOKEHD 1[0JI0 MADKETUHIOBOTO 3a6€311€YEHHS
KOHKYPEHTOCIIPOMOSKHOCTI IIPOAYKLil aBTOMO6i71€0yAiBHUX MiJIIPUEMCTB. ABTOPDOM BUKOPHMCTAHO METOAM: aHATIi3y
Ta CHUHTE3Y, y3araJbHEeHHs Ta [IOPiBHIHHS, CUCTeMaTHU3allil Ta MeTO aHaJIoTii, MaTeMaTUIHUH Ta rpadivyHui,
CTaTUCTUYHOTO Ta IOPIBHSJILHOIO aHAaJIi3y, IOPiBHSJIBHOTO Ta CTATUCTUYHOTO aHajizy, Mmeton ¢popmatisalii,
€KCIIEPTHUM Ta EKOHOMIKO-MaTeéMaTUYHUN METOL, MAaTEMAaTUYHOTO MOJIEJIIOBAHHS Ta IPOTHO3YBAHHS, METO
[IEPCIEKTUBHOTIO IJIaHYBaHHS. TeopeTYHA LiHHICTh PEe3YyJIbTATiB JUCEPTALIHOI pOOOTHU NOJISITa€ B OOI PYHTYBaHHI
TEOPETUYHUX Ta METOJMYHUX 3aCaji MAPKETUHIOBOTO 3a0€3T1€4€HHS KOHKYPEHTOCIIPOMOXKHOCTI IIPOAYKILii
aBTOMOOine0yAiBHUX MigIIpueMcTB. HaykoBa HOBU3HA OJlepKaHMX Pe3yJsbTaTiB: BIieplie pO3pP0O0JIEHO
[IOJIiNapaMeTPUYHMN METOJ], OLIiHIOBAaHHSI KOHKYPEHTOCIIPOMO>KHOCTI IPOAYKIii aBTOMO0i/1€0yAiBHUX i IIPUEMCTB,
yIOCKOHAJIEHO 6araTopaKTOPHY MOJI€JIb IPOTHO3YBAHHS YACTKU PUHKY SIK IOKa3HMKA Pe3yJIbTATUBHOCTI

MapKeTUHIOBOTO 3a0€3I1e4YeHHsI KOHKYPEHTOCIIPOMOKHOCTI IIPOAYKLii aBTOMOO6iNe0yNiBHUX MiTIIPUEMCTB, METO



BUOOPY 6a3u MOPIBHSHHS 7151 BU3HAUE€HHS KOHKYPEHTOCIIPOMOKHOCTI IPOAYKILii aBTOMO6ine6yniBHUX
HiANpUEMCTB, Haby M MOJAJIBIIOTO PO3BUTKY CKJIaJ0BI AiarHOCTUKY KOHKYPEHTOCIIPOMOXKHOCTI IIPOLYKILii
aBTOMOOiNE0YAIBHUX MiJIIPUEMCTB, MOJIEJIi ONITUMi3yBaHHS iIHCTPYMEHTIB MapKETHHIOBOT0O 3a0€311eUeHHs
KOHKYPEHTOCIIPOMOJKHOCTI IPOAYKLil aBTOMOO6ie0yAiBHUX MigIIPUEMCTB, HiJIXi, y BUOOPi MAaPKETUHIOBUX
CTpATeriil SIK OIHOTO i3 €JIEMEHTIB MAapKETUHIOBOTO 3a0€31e4Y€HHSI KOHKYPEHTOCITPOMOYKHOCTI ITPOAYKLii
BiANOBiIHO 110 crienudiku aBTOMOOi1e6yiBHOI ranysi. [IpegMeToM SOCHiIKEHHS € TEOPETUYHI Ta METONUYHI
3acagiyi MapKeTHUHIOBOrO 3a6€3I1e4eHHsI KOHKYPEHTOCIIPOMOXKHOCTI ITPOAyKIIii aBTOMO6ine6yiBHMX MiATIPUEMCTB.
PexomeHzallii aBTOpa 3aCTOCOBYIOTHCS 010 MAPKETUHIOBOT0 3a6€3Me4eHHS KOHKYPEHTOCIIPOMOKHOCTI IPOAYKIii
aBTOMOOGine6yaiBHUX mignpueMcTB. Cheporo BUKOPUCTAaHHS aBTOPChKUX PEKOMEHIAllill € aBToM00bine6y1iBHi

MigIPUEMCTBA.

2. The object of the research concerns to the product competitiveness of automotive enterprises. The research
refers to development of theoretically-methodical and methodological provisions for marketing support of
product competitiveness of automotive enterprises. Author used methods: analysis and synthesis, comparison,
systematization and method of analogies, mathematical and graphical, statistical and comparative analysis,
comparative and statistical analysis, the method of formalization, expert and economic-mathematical methods,
mathematical modeling and forecasting, strategic planning method. The theoretical value of the dissertation is
referred to the provisions of theoretical and methodological foundations of marketing ensuring of product
competitiveness of automotive enterprises. Scientific novelty of the results: for the first time there is developed a
polyparametrical method of estimation product competitiveness of automotive companies, there is improved
multifactor model of forecasting of market share as an indicator of effectiveness marketing ensuring the product
competitiveness of automotive enterprises, the method of selecting base of comparison for determining the
product competitiveness of automotive enterprises, developed components of product competitiveness of
automotive enterprises, model optimization of marketing tools ensuring of product competitiveness of automotive
enterprises, approach in choosing marketing strategies as one of the elements of marketing ensuring of product
competitiveness according to the specific automobile industry. The subject of the research is theoretical and
methodological foundations of marketing ensuring of product competitiveness of automotive enterprises. The
recommendations of author apply to the marketing ensuring of product competitiveness of automotive
enterprises. The scopes of author's recommendations using refer to automotive enterprises.

Jep>kaBHH peecTpaniiinuii Homep JiP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpiopUTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
ITiZCyMKH BOCIiI>KEHHS:

Iyo6sikarrii:

HayKkoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Conia;ibHO-€KOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:
BrnpoBazyKeHHs pe3yJIbTaTiB AucepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHUKIB (KOHCYJIbTAaHTA)

BaacHe IlpizBume Im's I10-6aTbKOBI:



1. IOpunens OkcaHa BacuiBHa

2. Yurynets Oksana Vasylivna

KBasigikamis: k.e.x., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odilliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBume Im'a Ilo-6aTbKOBI:

1. KysnenoBa IHHa OnekciiBHa

2. Kysnenosa InHa OsekciiBHa

KBasigikanis: n.e.n., 08.00.04
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. Oxknanpep Muxanio AHaTOJINOBUY

2. Oxyangep Muxanino AHaTosIinoBUY

KBasidikanis: n.e.n., 08.00.04
InenTudgikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:

Kopg 3a €IPIIOY:



Micue3HaxoaKeHHS:
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpisBuie Im'sa ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOrO Ha 3acigaHHi
BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZasIbHUM 3a peecTpallilo HAayKOBOIi

OisIIBHOCTI

Kysbmin Osier €BreHoBUY

Kysbmin Osier €BreHOBUY

IOpuenko T.A.



