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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHyHHUX PyOpPHK: 06.75.13

Tema gucepranii:
1. DopMyBaHHS CUCTEMU CTPATEriYHOIO MAPKETUHTY Ha IPOMUCJIOBUX i IIPUEMCTBAX

2. Shaping the system of strategic marketing on industrial enterprise

Pedepar:

1. O6'eKT: pouec GopMyBaHHS CUCTEMU CTPATET{YHOrO0 MAapKETHHTY Ha IPOMUCJIOBUX MiATIpUeEMCTBax. Merta:
TEOPETUKO-METO0JIOTiYHe OO PYHTYBaHHS LISIXiB 3a0e3MeueHHs €e(peKTUBHOTO (QYHKIIOHYBaHHSI MapKETHUHTY
rOCIIOapIOI0UOro Cy6'eKTa B IPOLECi pUHKOBUX IEPETBOPEHD €EKOHOMIKM YKpaiHU Ta pO3po6Ka MPaKTUYHUX
PEKOMEHALIN 10A0 YAOCKOHATIEHHS OpraHisallii MApKeTHHIOBOI [isIbHOCTI Ta YIIPaBJIiHHA Ha IIPOMHUCIIOBOMY
HignpreMCTBi. MeTOAM: JIOTIYHOTO y3arajJbHEeHHS, CHCTEMHOTO ITiIX0ly, EKOHOMIKO-MaTeMaTUYHOTO
MOJ€JIIOBaHHS, CTATUCTUYHI. Y CUCTEMI CTpaTeriyHoro MapKeTHUHIY pO3p0o0JIeHO MeXaHi3M yIIpaBJliHHS
3aKyIiBeJIbHOIO isJIbHICTIO IPOMUCJIOBUX MiJIIPHUEMCTB, 110 Nlepeabdadae po3poOKy TEHAEPIB, KOHKYPEHTHUX
JINCTKIB, BUBHAYEHHS PEUTHHTY [I0CTaYaIbHUKIB. PO3p06IeHO METOJ, OLIiHKY KOHKYPEHTOCIIPOMOSKHOCTI
IIPOMHUCJIOBOTO MiANPUEMCTBA i3 3aCTOCYBaHHAM MaTpuli "CTaH KOHKYPEHTOCIIPOMOSKHOCTI - TEHIEHIIiI 3MiHM
YaCTKU PUHKY". PO3p06s1eHO IPUHLIUIIOBY CTPYKTYPY 30a71aHCOBAHOI CUCTEMHU MTOKA3HMKIB 110 peasisarlii
MapKETHUHIOBOI CTpaTeTii IPOMUCIIOBOTO MiAIIPUEMCTBA. YOCKOHAJIEHO: IIPOLEC peasisalil nporpam CTpaTerivHoro

MapKEeTHHTY Ha TPOMUCJIOBUX MiJIIPUEMCTBAX BBEIEHHAM CII€llia/lbHOI KOOPIUHYBAJILHOI JIAHKW; OPTaHi3alifiHy



CTPYKTYPY MapKETUHIOBOI CITy’KOW TPOMUCIIOBUX HiJIIIPUEMCTB, SIKa PYHTYETHCS HA CUCTEMi Liiiel, CTaHIAPTIB;
[IpoLieC CTPaTerivHoro MapKeTUHIOBOrO IIJIaHYBaHHSI MOJIEJIII0 OpraHizaliii po3po6ku i1 peasnizauii nporpam y

cucreMmi crpareriyHoro mapketuHry. Cdepa BUKOPUCTaHHS: IPOMUCIIOBI MiIIPUEMCTBA.

2. The Object: process of the shaping the system of strategic marketing on industrial enterprise. The Purpose:
theorist-methodological motivation of the ways of the ensuring the efficient operation of marketing the subject of
the management in process of the market transformations of the economy of the Ukraine and development
practical recommendation on improvement of the organizations to marketing activity and management on
industrial enterprise. The Methods: logical generalization, system approach, economic and mathematical modeling,
statistical. In system of strategic marketing is designed mechanism of management procurement activity industrial
enterprise, which provides the development a tender, competitive slip, determination of the rating supplier. The
Designed method of the estimation to competitiveness of the industrial enterprise with using the matrix
"Condition to competitiveness - a trends of the change the share market". The principle structure of the balanced
system of the factors is Designedon realization of the marketing strategy of the industrial enterprise. It Is
Advanced: process to realization of the programs of strategic marketing on industrial enterprise by introduction
special coordinating section; the organizing structure of the marketing service industrial enterprise, which is
founded on system integer, standard; the process of the strategic marketing planning by model to organizations of
the development and realization of the programs in system of strategic marketing. The Sphere of the use:
industrial enterprises.
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