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1. Metoto gucepTaniiHOi po60TH € PO3PO6JIEHHS TEOPETUKO-METOANYHUX MMTiAXOiB Ta MPAKTUYHUX PEKOMEHAAIiN
00 YIOCKOHAJIEHHSI KOHTEHT-MapKEeTUHIY Ha NiATIpUeMCTBax TOPribii. O6’€KTOM JOCIiIpKEHHS € KOHTEHT-
MapKETHUHT Ha MiJIpHUeMCTBaX TOPribii. [[peIMeTOM JOCiIKEHHS € CyKYIIHICTb TEOPETUYHUX, METOJUYHHUX T
[IPaKTUYHUX HiIXOZiB Mmoo 3a6e3neyeHHs e(peKTUBHOCTI KOHTEHT-MapKETUHTY Ha MiANpreMCTBaxX TOPriBii. ¥V
BCTYIIi PO3KPUTO aKTyasIbHICTb TEMU JOCIIiI)KEHHS, [I0BEleHO HeOOXiIHICTh CTAHOBJIEHHS Ta PO3BUTKY KOHTEHT-
MapKEeTHHTY Ha IiANpHUeMCTBaX TOPriBili, OOIPYHTOBAHO Ji€BiCTb iHCTPYMEHTIB KOHTEHT-MapKETUHTY, OKPECJIEHO
[IPaKTUYHE 3HAYEHHS OTPYMMAaHUX PE3YyJIbTATIB 114 MiAIPUEMCTB TOPTiBIIiL. Y AOCIIIKEHHI 31iiICHEHO TEOPETUYHI
y3araJibHeHH Ta [IPeICTaB/IeHO BUPIIIEHHS aKTyaJbHOrO HAyKOBOI'O 3aBJIaHHS, IO I10JIAra€ B OOIPYHTYBaHHI
TEOPETUKO-METOANYHUX 3aCa]] i MPakKTUYHUX PEKOMEeHIallill o0 MinBUllleHHSI e(PeKTUBHOCTI KOHTEHT-
MapKETUHTY Ha MiANpHEeMCTBAX TOPriBii. 3a pe3yJbTaTaMU aHajli3y 3alIPOIIOHOBAHO aBTOPCHKE BU3HAYEHHS
MTOHATTS «KKOHTEHT» Ta «KOHTEHT-MapKETHHI», OKPECJIEHO iX XapaKTepHi pUCU. ABTOPCbKE BU3HAYEHHS PO3KPUBAE

«KOHTEHT-MapKeTHHT» SIK CYKYITHICTb IIPUMOMIB 31 CTBOPEHHS, PO3MillleHHSI, IPOCYBaHHS PEJIEBAHTHOI'O KOHTEHTY,



110 3a6€3I1e4yI0Th Peasli3allilo MApKETUHIOBOI CTpaTerii mifnprueMcTBa TOPriBili HA OCHOBI MiJABUILEHHS 10TO
L[iIHHOCTI Ha MIJIXY CHOXKMBada. Ha mifcraBi icTOPUYHOTO METOLy PO3KPUTO POJIb KOHTEHT-MapKETHHIY Ha
IiANpUeMCTBI TOPriBJIi Ta BUBHAUEHO Miclie cepesi €BOJIIOLil KOHIeMNliil MApKETUHTY, BCTAHOBJIEHO B3a€MO3B'I30K 3
iHTEHCUBHICTIO iH(pOpMaLiIHMX IOTOKiB. BUOKpEMJIEHO IPUHLUIY KOHTEHT-MapKETUHTY. PO3p006y1eHO
ky1acuikallio BUiB KOHTEHTY, 3alIPOIIOHOBAHO 10 BUKOPUCTAHHS MaTPHULIO BiNOBIIHOCTI BU/iB KOHTEHTY
crioco6am 1oro cTBopeHHs. Po3po6ieHO HayKOBO-MEeTOAMYHUM MifgXif, 10 OLiHIOBaHHS €(eKTUBHOCTI KOHTEHT-
MapKETUHTY, SIKUi 3a6e31e4ye MignopsaKyBaHHsI TOMOT€HHUX YMCIOBUX MAaPKETUHIOBUX METPUK Ta arperoBaHUX
nokasHuKiB KPI 1isiiM KOHTEeHT-MapKeTHHIy. Pe3yibTaTl aHasisy [okasasau, 1o Ha IiAIpUeMCTBax TOPriBli
BiICYTHill KOMIJIEKCHUM Ta YHi(iKOBaHUH MigXif, 0 BUKOPUCTaHHS METPUK OL[iHKM KOHTEHTY. Po3pobiieHo
CHCTEMY I10Ka3HUKIB OL[iHIOBaHHS €(pEeKTUBHOCTI KOHTEHT-MapKETUHTY. 3 METOI0 aKTMBHOTO BUKOPUCTAHHS
KOHTEHTY IiZ[IPUEMCTBAM TOPTiBJIi pEKOMEH0BAHO 3ail0BaTU Taki iHCTpyMeHTU: API B inTerpanii 3 CRM-
crucreMaMmy, BebcaiTy, BebaHaliTHKYy, IIOLIYKOBY ONTHMI3aliiio, email-po3cuku, conianbHi Mepeski, MOOiITbHII
MapKeTUHT, KOHTEHT-K0J1abopallilo 3 BIVINBOBUMU OCOOUCTOCTSIMU Ta iHPopMalliiiHi nopTranu. PesynbraTty aHamisy
IiSJIBHOCTI MiZIPUEMCTB TOPTiBJIi CBif4aTh IIPO TE, WO Y CTPATEriIX KOHTEHT-MAPKETUHIY HasIBHI IIEBHU PiBEHb
Xa0THMYHOCTI Ta (ParMEHTAPHOCTI, SKi MalOThb OyTH YCYHYTi CUCTEMATU30BAaHUMU MAaPKETUHIOBUMU PillIEHHSIMU Ta
Iismu. EKkcriepTHe ONMTYBaHHS HA MifgIPUEMCTBAX TOPTiBIIi [10Ka3ao, 10 PiBeHb 3aCTOCYBaHHSI KOHTEHT-
MapKETUHTY IiIIPUEMCTBAMU TOPTiBJli CTAHOBUTH 33%; HAUIIOMKPEHIINM BUIOM KOHTEHTY € KOPOTKi CTaTTi Ta
rpadiyHmil KOHTEHT; 85% MiANPUEMCTB SIK OCHOBHUI iHCTPYMEHT BUKOPUCTOBYIOTh BE6CANT; 56% 1I0KBApTaIbHO
3aCTOCOBYIOTh IJIATHE MTPOCYBAHHS; 79% 31iMCHIOIOTH OLIiHIOBAHHS PE3YJIbTATUBHOCTI KOHTEHTY, IIPOTE YaCTOTa
OI[iHKU € HeJOCTAaTHbOI. BU3HaUYEeHO MepeJliK MPiOpUTEeTHUX Aill [1J1s1 mifBUllleHHs: €(EeKTUBHOCTI KOHTEHT-
MapKETUHIY Ha MiANpHeMCTBAX TOPriBii. BU3HAYeHO Ta y3roJ)K€HO eTanu LU(PPOBOro LJISIXY CIIOKMABAYA,
PO3p06JIEHO MOJIEJIb BIIJIMBY KOHTEHT-MApPKETUHTY Ha IPUMHSTTS pillleHb Ta 1epeTBOPEHHS OTEHLIITHUX
CITOKMBAYiB HA JIOSJIbHUX. BuminieHo HAMbiNbII BaromMi Ta peJieBaHTHI eTEPMiHAHTY CITPUSIHHS BUKOPUCTAHHS
KOHTEHT-MapKEeTUHTIY Ha IiANpreMCTBaxX TOPriBii. PO3po6seHO0 KOHLENTYalbHY MO/IE/Ib KOHTEHT-MapKETUHTY Ha
MiAIIprYeMCTBAxX TOPriBJll HA OCHOBI [TIOE€HAHHA MiJCUCTEM aHaJli3y, IJIaHYBaHH4, OpraHisalii, MOTHBAaLlii, KOHTPOJIIO.
BcTaHOB/IEHO PYHKIIOHANIBHY 3aJIEXKHICTh MK CTpaTerielo KOHTEHT-MapKeTUHTY Ta (pakTopamu ii Bu6opy. [Ipu
y3roJpKeHHi cTparerii 3aporoHOBaHO BpaxOBYBAaTU TaKi [IOKa3HUKK: KoeillieHT NOLiIbHOCTI 10IaTKOBOTO
(diHaHCyBaHHS KOHTeHT-MapkeTuHry ERAF, koedilieHT HacuueHocTi iHpopMaLiliHOro NPOCTOPY KOHTEHTOM ISS,
piBeHb OpraHi3oBaHOCTi KOHTEHT-MapKeTUHIy COI Ta piBeHb IPUCYTHOCTI KOHTEHTY mignpruemctsa CPL.
OO6rpyHTOBaHO, IO MiBUILIEHHS IPUCYTHOCTI KOHTEHTY Ma€ 3a6e31evyBaTyCs IIePIIOYeProBUM 3POCTaHHSM PiBHS
OpraHi30BaHOCTi KOHTEHT-MapKeTHHIY. Po3pobsieHo cTpaTteriuny matpulo Buoopy (SMCO&P), epeKkTuBHiCTh
BHUKOPUCTaHHS SIKOI OBEZeHO IUISIXOM anpobariii Ha mifIIpueMCTBaxX TOPTiBJI 171 IKUX IPUMHATHUMU € 5
crpareriil nepexofy. JJoBeleHO €(PEKTUBHICTb 3alIPONTOHOBAHMX CTPATETill KOHTEHT-MapKETUHTY Ha OCHOBI
IIPOTHO3HUX 3HAYEHb [TI0KA3HMKIB Ha JOCJIIKyBaHUX MiANIPUEMCTBAX TOPTiBJIi. [[pakTH4YHe 3HAaYEHHS OJleP>KaHUX
PEe3YJIbTaTiB MOJISITae y TOMY, 1O TEOPETUYHI I METOWYHI [TOJIOKEHHS! IOBEJIEHO [0 PiBHS KOHKPETHUX METOIMK i

peKOMeHILauiﬁ o040 BITPOBAIPKEHHA KOHTEHT-MAPKETUHTY Ha I'IiJ_II'IpI/IeMCTBaX TOpFiBJIi.

2. The purpose of the dissertation is to develop theoretical and methodological approaches and practical
recommendations for improving content marketing in trade enterprises. The object of research is content
marketing in trade enterprises. The subject of the study is a set of theoretical, methodological and practical
approaches to ensuring the effectiveness of content marketing in trade enterprises. The introduction reveals the
relevance of the research topic, proves the need for the formation and development of content marketing at trade
enterprises, substantiates the effectiveness of content marketing tools, and outlines the practical significance of
the results obtained for trade enterprises. Based on the results of the analysis, the author's own definition of the
concepts of “content” and “content marketing” is proposed, and their characteristic features are outlined. The
author's definition reveals “content marketing” as a set of techniques for creating, placing, promoting relevant
content that ensure the implementation of the marketing strategy of trade enterprise on the basis of increasing its
value on the consumer's way. On the basis of the historical method, the role of content marketing in a trade
enterprise is disclosed, its place among the evolution of marketing concepts is determined, and the relationship



with the intensity of information flows is established. The principles of content marketing are allocated. A
classification of types of content is developed, a matrix of correspondence between types of content and methods
of its creation is recommended. A scientific and methodological approach to evaluating the effectiveness of
content marketing has been developed, which ensures the subordination of homogeneous numerical marketing
metrics and aggregate KPI indicators to the goals of content marketing. The results of the analysis showed that
trade enterprises lack a unified approach to the content evaluation metrics. A system of indicators for evaluating
the effectiveness of content marketing has been developed. In order to actively use content, trade enterprises are
recommended to use the following tools: APIs in integration with CRM systems, websites, web analytics, search
engine optimization, email newsletters, social networks, mobile marketing, content collaboration with influencers,
and information portals. The results of the analysis of trade enterprises' activities indicate a certain level of
fragmentation in content marketing strategies that should be eliminated by systematized marketing actions. An
expert survey of trade enterprises has shown that the level of content marketing application by trade enterprises
is 33%; the most common type of content is short articles and graphic content; 85% of enterprises use websites as
the main tool; 56% use paid promotion on a quarterly basis; 79% evaluate the effectiveness of content, but the
frequency of evaluation is insufficient. A list of priority actions to improve the effectiveness of content marketing
in trade enterprises is identified. The stages of the digital consumer journey are identified and agreed upon, a
model of the impact of content marketing on decision-making and the transformation of potential consumers into
loyal ones is developed. The most significant and relevant determinants of promoting the use of content marketing
in trade enterprises are allocated. A conceptual model of content marketing in trade enterprises is developed on
the basis of a combination of subsystems of analysis, planning, organization, motivation, control. The functional
relationship between the content marketing strategy and the factors of its choice has been determined. When
agreeing on a strategy, it is proposed to consider the following indicators: the coefficient of feasibility of additional
financing of content marketing ERAF, the coefficient of saturation of the information space with ISS content, the
level of organization of content marketing COI and the level of presence of enterprise content CPI. It is
substantiated that increasing the presence of content should be ensured by increasing the level of organization of
content marketing. A strategic matrix of choice (SMCO&P) has been developed, the effectiveness of which has
been proven by testing at trade enterprises for which 5 transition strategies are acceptable. The effectiveness of
the proposed content marketing strategies has been proved on the basis of the forecast values of indicators at the
studied trade enterprises. The practical significance of the obtained results lies in the fact that the theoretical and
methodological provisions have been brought to the level of specific methods and recommendations for the
implementation of content marketing in trade enterprises.
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InenTudikarop ORCID ID: 0000-0002-6690-645X

JopaTrkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: YMaHCHKMIl HALIOHATIBHUIA YHIBEPCUTET

Koz 3a €IPIIOY: 00493787



Micue3Haxoa>KeHHSI: By [HcTUTyTChKA, 6y, 1, YManb, YMaHCcbkuit p-H., 20301, Ykpaina
dopma BracHOCTI: JlepxaBHa
Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu

InenTudikarop ROR:

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Pa6oBa TetsiHa AHaTosiiBHa

2. Tetyana A. Ryabova

KBasigikanis: . e. n., mouenr, 08.00.04
InenTudikarop ORCID ID: 0000-0001-6333-3118
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHS IOPHUAHUYHOI 0COOM: 3akiaz BULIOI OCBiTH «YHiBepcuTeT TpaHcdopmanii

MalbyTHbOTO»

Kopg 3a €IPIIOY: 45630188

Micue3Haxoa>KeHHS: By/. Pemicuuya, 28, UepHiris, UepHiriscbkuii p-H., 14000, Vkpaina
<I>opma BJIACHOCTI: [lpuBaTHa /HenepKaBHA

Cdepa ynpasiriHHS:

InenTudikarop ROR:

PeuenseHTu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. [lToHoMapeHKo Irop BitaniiioBrny

2. Thor V. Ponomarenko

KBasigikanis: . e. n., nou., 08.00.10

InenTudikarop ORCID ID: 0000-0003-3532-8332

JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH: [lepKaBHUII TOPrOBEIbHO-€KOHOMIYHUIA YHIBEPCUTET
Koz, 3a €IIPTIOY: 44470624

Micue3HaxoaKeHHS: ByJ1. Kioro, 6yz. 19, Kuis, 02156, Ykpaina

dopma BracHOCTI: JlepxasHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

InenTudikarop ROR:

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. YepHuw TetsaHa MukosnaiBHa

2. Tetiana M. Chernysh



KBasigikamis: . e. ., mouenr, 08.00.04

InenTudikarop ORCID ID: 0000-0001-7260-1196

JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI OCOOH: [lepKaBHUII TOPrOBEIbHO-EKOHOMIYHMIA YHIBEPCUTET
Kopg 3a €APIIOY: 44470624

Micue3HaxoaKeHHS: sy Kioro, 6yx. 19, Kuis, 02156, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKu YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi

Biiacue IlpisBume Im's [To-6aThKOBI Parisimenxo Jliana CepriisHa
rOJIOBH pagu

BnacHe IlpizBuie Im's [10-6aTbKOBI Qaisimenko [liana CepriiBHa
rOJIOBYIOYOTO Ha 3acigaHHi

BiamoBizasibHU 32 MiATOTOBKY Slmenko Makcum CepriiioBud

00JIIKOBHX JOKYMEHTIB

PeectpaTop YkpIHTEI

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 3a peecTpallilo HayKOBOIi IOpuenko TeTsHa AHaToJiiBHA

OisIIBHOCTI




