O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0409U001777
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 30-04-2009

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. bineupka IpyHa MupocasiBHa

2. Biletska Iryna Myroslavivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucTy: 10-04-2009

CnenianpHIiCTB 32 OCBiTOIO: 8.050103

Micue p060TI/l 3a06yBaqa: TepHOMiNbCLKMI HaLliOHAJILHUI €KOHOMIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 33680120

Micqesnaxo,szeum:: 46020, m. TepHominb, ByJ1. JIbBIBCHKa, 11

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BY€HOI pagH (Pa30Boi CleliaJi30BaHOi BYEHOI pazu). K 52.051.06
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: TepHOMINLCHKUII HAI[IOHATBHUI EKOHOMIYHMI yHIBEPCUTET
Kog, 3a €JIPIIOY: 33680120

Micue3HaxoaKeHHS: 46020, M. TepHomins, Byi. JIbBiBCBKa, 11

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. DopmyBaHHS €KOHOMIYHOI MOZEJI CTPATEriYHOro YIPaBJliHHS TYPUCTUYHUM MiANIPUEMCTBOM

2. Forming an economic model of the strategic management of a tourist enterprise

Pedepar:

1. O6'eKT - mpo1ec CTpaTerivHoOro yrpasiliHHA Cy6'€KTIB HifIPUEMHULBKOI OisiTbHOCTI y cepi Typusmy; meTa -
TEOPETUKO-MEeTO0JI0OriYHEe OO PYHTYBaHHSI NIPOLeCiB (OpMyBaHHSI €EKOHOMIYHOI MOJIEJIi CTPATEeriYHOTrO yIIpaBJliHHSA
TYPUCTAYHUM NiATIPUEMCTBOM i OLiHKY {i €(peKTUBHOCTI; METOJY - CUCTEMHOIO aHaJli3y, y3araJbHEHHs], CUHTE3Yy,
IIOPiBHSIHHS, METOLY €KCIIEPTHUX OLIHOK, JIOTIYHOTO, MATEMATUYHO-CTAaTMCTUYHOIO i EKOHOMIYHOI'0 aHAJII3iB,
[IPOTrHO3YBAaHHS; HOBMU3HA - BIleplie 3aIIPOIIOHOBAHO METOAMYHI MiIX0au 10 BUOOPY BUAY CTPaTeriyHOro
yIPaBJliHHS B cepi Typru3My 3aJI€5KHO BiJi 0COOJIMBOCTEN TYPUCTUYHOIO IPOLYKTY Ta crielngiky opraHisarlii
TYPUCTAYHOI Iisi7IbHOCTI MiAIIPUEMCTBA Ta PO3POOJIEHO KOMIIJIEKCHY €KOHOMIYHY MOJI€JIb CTPATETi4YHOrO
VIPAaBJIiHHS TYPUCTUYHUM MiATIPUEMCTBOM i MexaHi3M OLiHKY ii epeKTUBHOCTI; pe3yJIbTaTH - YLOCKOHAIEHO
MEXaHi3M BU3HAYE€HHS CTPATETIYHOrO HANIPSAMY PO3BUTKY TYPUCTUYHOTIO IIIANPUEMCTBA Ta [IPOLEC YXBAJIEHHS
pillleHb IIPY BUHUKHEHHI CTPATEriYHMX 3MiH 3aJI€KHO Bill KOJIMBAaHb PUHKOBOI KOH'IOHKTYPY, 1O A€ 3MOTY
[IPAaKTUYHO peasizyBaTy 3raJaHyMOJeslb AJis MifgBUIleHHs €(DEKTUBHOCTI AisyIbHOCTI TYPUCTUYHUX MiATIPUEMCTB;

cdepa - nianpuemcTBa TYpUCTUYHO-peKpealiiiHoi cepu



2. The object - the processes of formation of dataware system for managing marketing activities of an enterprise of
dairy industry; the aim - the working out of the methodological and methodical approaches to the formation of
dataware system for marketing activities and the working out of the practical recommendations for them
realization in modern conditions; the methods - system analysis, generalization, comparative, statistical, expert,
graphical, mathematical, prognosis, management of business case; the newness - the structural functional model
of marketing information system inclusive expert psychological module was firstly suggested; the results - the
methodological and methodical approaches to the formation of dataware system for managing marketing activities
for practical realization elements that system in factory sell activity; the branch - dairy industry.

Jep>kaBHHH peecTpaniiiHuil Homep JiP:

IIpiopuTeTHHI HaNIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaa>keHHs pe3yJIbTaTiB AHcepTalii:

3B'130K 3 HAYKOBHMH TEMaMH:

VI. BizoMmocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kypun4k Bitanina €BrenisHa

2. Kurylyak Vitalina Evgenivna

KBasidikanis: k.e.n., 08.06.01
InenTudgikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BimomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€HTiB

OdiuiiiHi OIOHEHTH



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Konimesa Haranis MocunisHa

2. Konimesa Haranis MocumniHa

KBasmiikamis: n.e.n., 08.02.03
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Buie Im'sa ITo-6aTbKOBI:
1. 'narok Tapac Muxannosud

2. 'natiok Tapac MuxanioBny

KBasiikamis: k.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa inHpopmanist:

TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImentTudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJIr04Hi BiZoMOCTi
BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi
TOJIOBH pagu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOrO Ha 3acigaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

[TopconoHko Bonogumup AHApifioBuY

[Togcosnonko Bosnogumup AHZpinioBruY
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