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Pedepar:

1. O6'eKT BOCHIIKEHHS: IPOLECU CTPATETiYHOTO IJIaHyBaHHS MAapKETUHTOBMX KOMYHIKallill iHHOBaLiifHOI IpomyKiii
Ha IIPOMUCJIOBUX MiJIIPUEMCTBAaX. MeTa AOCiIpKeHHs: po3p0o0JIeHHs Ta HAyKOBE OOI'PYHTYBAaHHS TEOPETHUKO-
METOM0JIOTIYHUX 3acaf, i METOOUYHUX MiIXOMiB IO CTPATEriYHOrO IIJIaHYBAHHS MAPKETUHIOBUX KOMYHIKallii
IHHOBALIMHOI TPOAYKILii IPOMUCJIOBUX IIANPUEMCTB Y KOHTEKCTI iIHHOBAL[IMHOTO PO3BUTKY. METOIU IOCIIiI>KEHHS
Ta anaparypa: IOPiBHSJIbHUM, CTATUCTUYHUIN, aOCTPaKTHO-JIOTIYHUM, CUCTEMHO-CTPYKTYPHUIN, EKOHOMIKO-
MaTeMaTU4YHUH aHali3y; MOZEJIOBaHHA. TeopeTHYHi Ta IPaKTUYHi pe3yJbTaTh: TEOPETUYHI, METOIOJIOTIYHI,
METOANYHI pO3pOOKY Ta MPAaKTUYHI MPOMO3ULLii, SIKi CIIPUSIOTH MiABUIIEHHIO €(PEKTUBHOCTI iHHOBALiHOI [iSIIbHOCTI
IIPOMUCJIOBUX MiJIIPUEMCTB Ha OCHOBI ONITHMMIi3allii CTpaTerivyHoOro MnuaHyBaHHS MapKETMHIOBUX KOMYHIKaIlil.
HoBusHa: po3po61eHO TeOpeTUKO-MEeTOA0JIOTiUHI 3acaiy CTPATEriYHOTO [1JIaHyBaHHSI MaPKETUHIOBUX KOMYHiIKallill
iHHOBaLITHOI POAYKLil IPOMUCIIOBYUX IIAIIPUEMCTB, B OCHOBY KUX [TOKJIAIEHO CYKYITHICTb 3arajJlbHUX T10JI0KEHD
Cy4aCHOI pUHKOBOI Teopii Ta crienu@iyHOro iHCTpyMeHTapilo KOMYHIKaliifHOi i1 iHHOBALiIIHOI AisSJIBHOCTI, O

I'PYHTYIOTBCSl HA BUSHAYEHHI HA CTPATETiYHOMY PiBHi KOMIIJIEKCY iHTETPOBAaHUX MAapKETMHIOBUX KOMYyHIKallill Ha



OCHOBI IIPOTHO30BAHOI BEJIMYMHYU CUHEPTiYHOrO €(EKTY Bif iX 3aCTOCYBaHHS 3 YpaxyBaHHSIM Cy4aCHUX T€HEHLIIN
nepeposnofiny komyHikaniiHux ATL-, BTL- i TTL-3axoziB i ¢pakTopiB BIJIMBY Ha HUX; PO3POOJIEHO Ta HAYKOBO
OOI'PYHTOBAHO KOHIIENTYaJIbHI MiTX0AM IO CTPATEriYHOro IJIaHyBaHHS MapKETUHTOBMX KOMYHIKalliil iHHOBaLiliHO]
IIPOAYKLii TPOMUCIIOBUX HiIIIPUEMCTB, SIKi 6a3yI0TbCSI HA KOMILJIEKCHOMY BUKOPUCTAaHHI iHCTPYMEHTIB
CTPATETriYHOr0 aHaJli3y ¥ PO3LUIMPEHOMY 32 €TallaMU IJIAHYBAaHHI Ta BU3HAYEHHI B3a€MOY3IOPKEHUX CTPATETTYHUX
pilieHs moA0 po3pobeHHs, BUPOOHUIITBA 11 IPOCYBaHHS iHHOBALIMHOI IPOAYKLii HA pUHKY Ha OCHOBI
PIBHO3HAYHOCTi MAPKETUHIOBOI CTPATETil 3 IHIIMMU AiJIOBUMY CTPATETisIMU MiANPUEMCTBA Ta BPaXyBaHHI
0CO06JIMBOCTEN MAPKETUHIOBOI KOMYHIKaliiHOI cybcTparerii, sSIka € €IMHOI0 cepe] iHIKX CIOIyYHOIO JIAHKOIO 3
KOHTAaKTHMMU ayJIUTOPisSIMHU, 3 IKUMU Y3TOIPKy€e iHTepeCH MiAIprueMCTBa, IHTETPYE 3aIyM MOTO [iJIOBUX CTPATETiN Ta
OII€PaTUBHICTb M0ro PyHKLiOHAJIBHUX CTPATETil, MOXKe LIBUAKO pearyBaTy Ha "CUrHaIn" 30BHIIIHBOTO
CepelOBNUIIA; 3aIIPONIOHOBAHO i OOI'PYHTOBAHO METONWYHUI MifXif 10 MOOYLOBU €KOHOMIKO-MAaTeMaTU4YHOI MOJEi
onTrMi3allii BU6GOPY CKJIAIOBUX i CTPYKTYypHU iHCTPYMEHTIB iHTETPOBAHUX MAaPKETUHTOBMX KOMYHIKaLill 17151
IIPOCYBAHHSI Ha PUHKY iHHOBALiliHOI TPOMUCIIOBOI MPOAYKIIii 3 ypaxyBaHHSIM 0OME>KeHb 30BHIIIHBOT'O Ta
BHYTPILIHBOTO CEPELOBUIIA MTINIPUEMCTBA; 3alIPOIIOHOBAHO METOAUYHUI MiAXiA N0 AeTasnizalnii MapKeTUHIOBUAX
CTpaTeriil y YaCTHHI iX iHHOBALiHUX i KOMyHiKaLiliHUX cyocTpareriil. CTyIiHb yIPOBAIyKEHHS: OCHOBHI
TEOPETUYHI, METOJIOJIOTIYHi, METOIUYHI ITOJIOKEHHS T4 HAYKOBO-IIPAKTUYHI PE3yJIbTaTA CTPATETIYHOTO IIJIaHYBaHHS
MapKEeTHMHTOBUX KOMYHIiKallill iHHOBaliliHOI MpOAYKLii MPOMUCIIOBUX NiANpreMCTB BIpoBaaxeHo. Chepa (ranysb)
BUKOPUCTAHHS: €KOHOMIKA Ta YIIPaBJIiHHS NiJIPUEMCTBAMMU.

2. Object of research: strategic planning of marketing communications of innovative products in the industry. Aim:
theoretical and methodological principles of strategic marketing communications innovation of domestic industry.
Methods and apparatus: a comparative, statistical, abstract and logical, systemic-structural, economic-
mathematical analysis, simulation. Theoretical and practical results: theoretical, methodological, methodical and
practical proposals, that enhance the efficiency of innovation activities of industrial enterprises by optimizing the
strategic planning of marketing communications. Novelty: developed theoretical and methodological principles of
strategic marketing communications industry of innovative products, which are based on a totality of general
provisions of a modern market theory and specific tools of communication and innovation activity, based in turn
on determining on the strategic level of complex integrated marketing communications based on the projected
value of synergistic effect of their application, taking into account current trends redistribution communication
ATL-, BTL-and TTL-events and impacts on them; developed and scientifically sound conceptual approaches to
strategic planning of marketing communications of innovative products industry, that based on integrated use of
strategic analysis tools, augmented planning and determination of strategic decisions for development, production
and promotion of innovative products on the market on the basis of equivalence of marketing strategy with other's
business strategies and taking into account the peculiarities of marketing communications substrategy, which is
the only connecting link with the audience, which coordinates the interests of the company, integrates its business
strategies and efficiency of its functional strategies, can quickly respond to "signals" of the environment; proposed
and reasonably methodical approach to building economic-mathematical optimization model of selection the
components and structure of integrated marketing communications tools to promote innovation in the market of
industrial products subject to the limitations of external and internal environment of the enterprise; proposed
methodological approach to specification marketing strategies in terms of their innovation and communication
substrategies. Degree of implementation: the main theoretical, methodological, methodical provision and research
and practical results of the strategic planning of marketing communications industry of innovative products have
been introduced. Scope (area) of use: economics and enterprise management.
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