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Pedepar:

1. O6’eKTOM [IOCTIiI>KEHHSI € IHCTPYMEHTH OHJIaMH-TIPOCYBaHHS TOBApiB MHiJIIPUEMCTB ITMBOBAPHOI raysi.
[IlpegMeTOM IOCIIIIKEHHS € TEOPETUKO-METOINYHI Ta [IPAKTUYHI aCIIEKTA BUKOPUCTAHHS iHCTPYMEHTIB OHJIAH-
IIPOCYBaHHS TOBAapiB 3 METOIO MiABUILEHHS €(PEKTUBHOCTI JIisSJIbHOCTI MifIIPMEMCTB NIMBOBAPHOI ranysi. ¥ nucepraii
BMKOPHMCTAHO TaKi 3araJlbHOHAYKOBI Ta CIlelliaJIbHi METOAY NPOBEIEHHSI EKOHOMIYHUX NOCIIIKEHb: a0CTPaKTHO-
JloriyHu (TeopeTuyHi y3arajibHeHHs i pOpMyBaHHS BUCHOBKIB); iHIYKTUBHUM Ta e IyKTUBHUMN (301paHHS,
cucrtemaTusallii Ta 06pobseHHs iHpopmallii, yTOUHEHHSI OKPEMUX ITOHATD); CTATUCTUKO-E€KOHOMIUHM (aHaIi3
Cy4aCHOTO CTaHy Ta BUJiJIEHHS] YMHHUKIB BILJIMBY HAa OHJIaiH-TIPOCYBaHHS TOBapiB MiJIPUEMCTB IMBOBAPHOI
rasnysi); rpadivyHui (HaOYHe MpeiCTaBIeHHS CTATUCTUYHUX JaHUX Ta PE3yJIbTaTiB eMIIipUYHUX OCIIIIKEHb);
MoHorpa@diuHuii (po3pobaeHHS METOIMKU OLiHIOBAaHHS €(EeKTUBHOCTI IPOCYBaHHS TOBAPIB MiJIIPUEMCTBY);
PO3PaxyHKOBO-KOHCTPYKTUBHUI Ta €KCIIEPUMEHTAIbHUI (aHAJIi3 iCHYIOUMX iHCTPYMEHTIB TPOCYBAaHHS TOBapiB
MigIprUeMCTB) Ta iHIi. YIOCKOHAIEHO: — METOAUYHUH MiXiA 010 TPOLeCy OLiHIOBAaHHS PE3yIbTaTUBHOCTI

IIPOCYBAHHSI TOBaPiB MigIIPUEMCTB IIJIIXOM BCTAHOBJIEHHS! [I0ETAITHOCTI peasisalii HeoOXinHUX 3aX0iB Ta



3[iICHEHHS] KOHTPOJIIO HA KO)KHOMY 3 HUX, 1[0 T03BOJISIE NPUIMAaTU €(EKTUBHI yIIPaBJIiHChKI PilIEHHS; — HAyKOBO-
[IPaKTUYHUH HiJXi7 10 OLiHIOBaHHS e(EeKTUBHOCTI iIHCTPYMEHTIB OHJIaliH-TIPOCYBaHHS TOBapiB 3 METOIO
BM3HAUEHHS IPIOPUTETHUX IIPOMO-3aC00iB Y pO3pi3i KOMYHIKaliliHMX TOYOK IOTUKY, 1110, HA BiMiHY Bif icHy0UMX
IiAXO0iB, O3BOJISIE BpaXyBaTU OCOOJIMBOCTI iMiZPKEBO-11iHOBUX CETMEHTIB PUHKY; — Mi/Xi[l, IOB’I3aHUI 3 BUOOPOM
KOMYHiKalilHUX 3aC06iB y peaisallii MapKeTUHTOBUX CTpATETil MiAIIpPUEeMCTBA 3 ypaxyBaHHAM MeziaiHdisLii,
3aKOHO/IaBYMX 0OME>KeHb Ta IHIIMX YMHHUKIB, 110 J03BOJIsSl€ BU3HAYUTU Hail6iIbLl JieBi iHCTPYMEHTH OHJIAMH-
IIPOCYBaHHS [IMBOBAPHOI NPOAYKLi 3a71€XHO Bifl cuM OpeHAa, BUPa3HOCTi KOMYHiKallii Ta cTyneHs qudepeHuiarii
ToBapy; JicTany noganbporo poO3BUTKY: — 3MiCTOBHA Ta CTPYKTYPHO-JIOTIYHA CYTHICTb ITIOHATh HA OCHOBI YiTKOI
IIPUB'SI3KU 10 C€PEeIOBUIIA BUKOPUCTAHHS: «IHCTPYMEHTH OHJIAaMH-TIPOCYBaHHS TOBApiB MiJIIPUEMCTBA» SIK
iHopmaliiiHO-KOMYHIKalliliHi TeXHOJIOTI] BIIJIMBY MiAIIPUEMCTBA Ha 11iJIbOBY ayJUTOPII0 Yepe3 OHJIalH-
KOMVHIKaliliHi TOUKY JOTUKY (KOHTAKTY); «iHTepHET-MapKETUHTI» SIK OPTraHi3allisi MApKETUHTOBUX aKTUBHOCTEH,
CIIPSIMOBaHMX Ha IIPMBEPHEHHS Ta YTPMMAaHHS yBaru CIOKMBAyiB B iHTEpHET-CEePENOBUIL 337151 O3HAOMJIIEHHS 3
indopmatiiero npo ToBapu, 6peHAU, MiANPUEMCTBO Yepe3 iIHCTPYMEHTH iHTEepHET-TIPOCYBaHHS Ta POPMYBaHHS
CTabiJIbHOTO IOINTY; «OHJIAlH-MapKEeTHHI», SIK OpPraHizallilo IPOCYBaHHS TOBAaPiB LIJIIXOM peaizailii
KOMYHIKal[ilHUX 3yCUJIb MiJIPUEMCTBA 3 METOIO 33JJOBOJIEHHS 3alIUTiB OCOOJIMBUX LiJIbOBUX ayJUTOPIN IJIIXOM
aKTUBallii IHCTPyMEHTIB iIHTEpHET-MapKETHHTY, irpOBOr0 MapKeTHHTY, MOOIIbHUX TEXHOJIOTI JIOKAJIbHOTO BILJIUBY,
TEXHOJIOTI! JOJAaHOI PeasIbHOCTI TOIIO; — CUCTEMATH3allis iIHCTPYMEHTIB IIPOCYBAaHHS B OHJIANIH-CEPEOBULL 3a
HasIBHICTIO Ta JOCTYIHICTIO KOMYHIKallilHUX TOYOK JOTUKY, 110 [10O3BOJISIE CTABUTU OOI'PYHTOBAHI L1ijli MeifHUX i
OpeH-TI0Ka3HUKIB Ta €(PEKTUBHO 3[1iliICHIOBATU [TIOTOYHUI KOHTPOJIb KaMiaHiil; Cepa BUKOPUCTAHHSL: TMBOBapHA

rajysb.

2. The object of research is the tools of online promotion of goods of brewing companies. The subject of the
research is theoretical-methodical and practical aspects of using tools for online promotion of goods in order to
increase the efficiency of the brewing industry. The dissertation uses the following general and special methods of
economic research: abstract-logical (theoretical generalizations and conclusions); inductive and deductive
(collection, systematization and processing of information, clarification of certain concepts); statistical and
economic (analysis of the current state and selection of factors influencing the online promotion of goods of the
brewing industry); graphic (visual presentation of statistical data and results of empirical research); monographic
(development of methods for evaluating the effectiveness of promotion of goods of enterprises); calculation-
constructive and experimental (analysis of existing tools for the promotion of goods of enterprises) and others.
Improved: - methodical approach to the process of evaluating the effectiveness of the promotion of goods of
enterprises by establishing the phased implementation of the necessary measures and control over each of them,
which allows you to make effective management decisions; - scientific and practical approach to evaluating the
effectiveness of tools for online promotion of goods in order to identify priority promotional tools in terms of
communication points of contact, which, in contrast to existing approaches, allows to take into account the
features of image and price segments of the market; - an approach related to the choice of communication tools in
the implementation of marketing strategies of the enterprise taking into account media inflation, legal restrictions
and other factors, which allows to determine the most effective tools for online promotion of brewing products
depending on brand strength, communication and degree of product differentiation; Received further
development: - substantive and structural-logical essence of concepts based on a clear link to the environment of
use: "tools for online promotion of enterprise products" as information and communication technologies of the
enterprise's impact on the target audience through online communication points of contact (contact); "Internet
marketing" as the organization of marketing activities aimed at attracting and retaining the attention of consumers
in the Internet environment to familiarize themselves with information about products, brands, the company
through the tools of Internet promotion and the formation of stable demand; "Online marketing", as the
organization of product promotion through the implementation of communication efforts of the enterprise in
order to meet the demands of special target audiences by activating tools of Internet marketing, game marketing,
mobile technologies of local influence, augmented reality technologies, etc.; - systematization of tools for
promotion in the online environment by the availability and accessibility of communication points of contact,



which allows you to set reasonable goals for media and brand indicators and effectively carry out current control
of campaigns; Scope: Brewing Industry.

Jep>kaBHH peecTpaniiinuii Homep JiP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLiHOI AiSJIBHOCTI:
ITiZCyMKH JOCiI>KEHHS:

Iyo6sikarrii:

HayKkoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Conia;ibHO-eKOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHUKIB (KOHCYJIbTAHTA)

BaacHe IlpizBume Im's I10-6aTbKOBI:
1. CkpuryH Harasig [leTpiBHa

2. Skryhun Nataliia P

KBasigikamis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BinomocTi npo odiniliHuX OIIOHEHTIB Ta PEl€H3E€HTIiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBuuie Im's Ilo-6aTbKOBI:

1. adantok Onexcanap Kazumiposuy

2. Shafalyuk Alexander Kazimirovich

KBasigikamis: 1. e. u., 08.00.04



InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHAUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBumie Im's Ilo-6aTbKOBI:
1. TamoBa IpuHa B's4yecnaBiBHa

2. Gamova Iryna Vyacheslavovna

KBasmigikamis: . e. 1., 08.00.04
ImenTudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmanisi:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. Crkonenko Haraunisa CrenaniBHa

2. Skopenko Natalia Stepanovna

KBasidikamis: 1. e. 1., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indopmamnist:

IloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Tapactok l'aninna MukosiiBHa

2. Tarasyk Galina M.

KBasmigikamis: g.e.u., 08.00.04
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpi3Buie Im'sa ITo-6aTbKOBI:
1. Bytnik-CiBepcbkuit Onekcangp bopucosud

2. Butnik-Siversky Alexander Borysovych

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa inHpopmanist:

TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImentTudikarop ROR: He zacrocoyerbcs

VIII. 3aKkJIr04Hi BiZoMOCTi
BiiacHe IIpizBuie Im'sa ITo-6aTbKOBi

TOJIOBH pagu

BiiacHe IIpi3Buine Im'sa I1o-6aTbKOBI

roJIOBYIOYOroO Ha 3acigaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTparop

[TetyxoBa Osbra MuxaiiBHa

[TetyxoBa Osbra MuxaiiBHa



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




