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Pedepar:

1. O6’eKTOM [IOCTIi/I>KEHHSI € IHCTPYMEHTH OHJIaMH-TIPOCYBaHHS TOBApPiB MiJIPUEMCTB NMBOBAPHOI raysi.
[IpenMeTOM IOCTiIKEHHS € TEOPETUKO-METONMYHI Ta IPAKTUYHI aCIIEKTY BUKOPUCTAHHS iHCTPYMEHTIB OHJIAH-
IIPOCYBaHHSI TOBApiB 3 METOIO MiABUILEHHS e(DEeKTUBHOCTI IisSIbHOCTI MigIIPUEMCTB NTMBOBAPHOI ranysi. ¥ nuceprauii
BMKOPHMCTAHO TaKi 3araJlbHOHAYyKOBI Ta CIielliajlbHi MeTOAU NIPOBEIeHHSI EKOHOMIUHUX OCTiIKeHb: abCTPaKTHO-
JIoriyHUH (TeOpeTUYHi y3arajbHEeHHs i POpMyBaHHS BUCHOBKIB); iHIYKTUBHUMN Ta e IyKTUBHUM (30MpaHHS,
cucreMarusallii Ta 06po6seHHs iHpopMallii, yTOUHEHHS] OKPEMUX IOHSATD); CTATUCTUKO-E€KOHOMIYHUI (aHai3
Cy4aCHOTO CTaHy Ta BUJIiJIEHHS] YMHHUKIB BILJIMBY HAa OHJIAH-TIPOCYBaHH4 TOBAPiB MifIPUEMCTB IMBOBAPHOI
rasnysi); rpadiyHuil (HaouHe MpeJCTaBlIeHHs CTATUCTUYHUX JJAHUX Ta PE3YJIbTaTiB eMIIiPUYHUX JIOCIIiIKEHbD);

MOHorpa@diuHuii (po3pobIeHHS METOIUKY OLiHIOBAaHHS €(EeKTUBHOCTI IPOCYBAaHHS TOBAPiB MiJIIPUEMCTB);



PO3PaxyHKOBO-KOHCTPYKTUBHUI Ta €KCIIEPUMEHTAIbHUN (aHAJIi3 iCHYIOUMX iHCTPYMEHTIB TPOCYBAaHHS TOBApiB
HiANpUEMCTB) Ta iHIIi. YIOCKOHAIEHO: — MEeTOIUYHUH MiIXif 11[0/10 IIPOLIeCY OLiHIOBaHHS Pe3yIbTaTUBHOCTI
IIPOCYBAHHS TOBapiB i IIPUEMCTB IIJIIXOM BCTAHOBJIEHHSI [I0€TAITHOCTI peasisalii Heo6XiiHUX 3aX0iB Ta
3[1iICHEHHS KOHTPOJIIO HAa KO)KHOMY 3 HUX, 1[0 T03BOJIsI€ NPUMMAaTU €(EeKTUBHI yIIPaBJIiHChKI PilllEHHS; — HAYKOBO-
NPAKTUYHUI MiAXi[ 10 OLiHIOBAaHHS €(eKTUBHOCTI iHCTPYMEHTIB OHJIaliH-TIPOCYBaHHS TOBAPiB 3 METOIO
BM3HAUEHHS IPIOPUTETHUX [IPOMO-3aC00iB Y pO3pi3i KOMYyHIKaI[iltHMX TOYOK IOTUKY, 1110, HA BiIMIiHY Bif icHy04YMX
IiAX0[IiB, O3BOJISIE BpaXxyBaTU OCOOJIMBOCTI iMIZPKEBO-11iHOBUX CETMEHTIB PUHKY; — Ii/Xi[l, [10OB’s13aHUI 3 BUOOPOM
KOMYHiKalilHUX 3aCc06iB y peaisallii MapKeTMHTOBUX CTpaTeTill MiAlIpUeMCTBA 3 ypaxyBaHHIM MeziaiHdisLii,
3aKOHO/IaBYMX 0OME>KeHb Ta IHIIMX YMHHUKIB, [0 103BOJIsSI€ BU3HAYUTU Ha61/IbII [ieBi iHCTPYMEHTH OHJIafH-
IIPOCYBAHHSI [IMBOBAapPHOI NPOAYKLii 3a71€XHO Bifl cuy OpeHsa, BUPa3HOCTi KOMYHiKallii Ta cTyneHs nqudepeHuiariii
ToBapy; JicTany noganbporo poO3BUTKY: — 3MiCTOBHA Ta CTPYKTYPHO-JIOTiIYHA CYTHICTb ITIOHATh HA OCHOBI YiTKOI
IIPUB'SI3KU 10 CEPEIOBUILA BUKOPUCTAHHS: «iIHCTPYMEHTU OHJIAMH-TIPOCYBaHHS TOBAPiB MiJIPUEMCTBA» SIK
iHdopmaliiiHo-KOMYHiKalli¥iHi TeXHOJIOTI] BIIJIMBY MiAIIPUEMCTBA Ha 11iJIbOBY ayJUTOPII0 Yepe3 OHJIalH-
KOMYVHIKaliliHi TOUKU JOTUKY (KOHTAKTY); «iHTEpHET-MapKETUHT» SIK OpPraHisallisi MAapKETUHTOBUX aKTUBHOCTEH,
CIIPSIMOBAHMX Ha IPMBEPHEHHS Ta YTPUMaHHS yBaru CIOKUBayiB B iHTEpHET-CepeNOBUII 337151 O3HAOMJIIEHHS 3
indopmariero npo ToBapu, 6peHAN, MiANPUEMCTBO Yepe3 iIHCTPYMEHTH iHTepHEeT-TIIPOCYBaHHS Ta OPMYBaHHS
CTabiJIbHOTO IOIUTY; «OHJIaiH-MapKeTHHI», SIK OpPraHi3allilo IPOCYBaHHS TOBAaPiB LIJIIXOM peaizailii
KOMVHIKaliliHUX 3yCWJIb MiAIIPUEMCTBA 3 METOIO 33[IJ0BOJIEHHSI 3alIUTiB OCOOIMBUX Li/IbOBUX ayJIATOPIN MIJIIXOM
aKTUBaljii IHCTPYMEHTIB iHTepHET-MapKETUHTY, irPOBOTO MAapKETUHTY, MOOIJIbBHUX TEXHOJIOTIN JIOKAJIbHOTO BILIMBY,
TEXHOJIOTI! JOaHOI PeasIbHOCTI TOIIO; — CUCTEMATH3allis iIHCTPYMEHTIB IPOCYBAaHHS B OHJIANIH-CEPEIOBULL] 3a
HasIBHICTIO Ta [OCTYIIHICTIO KOMYHIKallilHUX TOYOK JOTHUKY, 110 [0O3BOJISIE CTABUTU OOI'PYHTOBAHI L1ijli MeifHUX i
OpeH[I-TTOKa3HUKIB Ta e(PEKTUBHO 3[iICHIOBATH IOTOYHMI KOHTPOJIb KamnaHil; Cepa BUKOPUCTAHHS: IMBOBApHA

rajysb.

2. The object of research is the tools of online promotion of goods of brewing companies. The subject of the
research is theoretical-methodical and practical aspects of using tools for online promotion of goods in order to
increase the efficiency of the brewing industry. The dissertation uses the following general and special methods of
economic research: abstract-logical (theoretical generalizations and conclusions); inductive and deductive
(collection, systematization and processing of information, clarification of certain concepts); statistical and
economic (analysis of the current state and selection of factors influencing the online promotion of goods of the
brewing industry); graphic (visual presentation of statistical data and results of empirical research); monographic
(development of methods for evaluating the effectiveness of promotion of goods of enterprises); calculation-
constructive and experimental (analysis of existing tools for the promotion of goods of enterprises) and others.
Improved: - methodical approach to the process of evaluating the effectiveness of the promotion of goods of
enterprises by establishing the phased implementation of the necessary measures and control over each of them,
which allows you to make effective management decisions; - scientific and practical approach to evaluating the
effectiveness of tools for online promotion of goods in order to identify priority promotional tools in terms of
communication points of contact, which, in contrast to existing approaches, allows to take into account the
features of image and price segments of the market; - an approach related to the choice of communication tools in
the implementation of marketing strategies of the enterprise taking into account media inflation, legal restrictions
and other factors, which allows to determine the most effective tools for online promotion of brewing products
depending on brand strength, communication and degree of product differentiation; Received further
development: - substantive and structural-logical essence of concepts based on a clear link to the environment of
use: "tools for online promotion of enterprise products" as information and communication technologies of the
enterprise's impact on the target audience through online communication points of contact (contact); "Internet
marketing" as the organization of marketing activities aimed at attracting and retaining the attention of consumers
in the Internet environment to familiarize themselves with information about products, brands, the company
through the tools of Internet promotion and the formation of stable demand; "Online marketing", as the
organization of product promotion through the implementation of communication efforts of the enterprise in



order to meet the demands of special target audiences by activating tools of Internet marketing, game marketing,
mobile technologies of local influence, augmented reality technologies, etc.; - systematization of tools for
promotion in the online environment by the availability and accessibility of communication points of contact,
which allows you to set reasonable goals for media and brand indicators and effectively carry out current control
of campaigns; Scope: Brewing Industry.
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