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Pedepar:

1. O6’ekT - mpouecu PO3BUTKY Mi>KHAPOJAHOTO MAPKETUHIY BUCOKUX TEXHOJIOTIH y CYy4aCHOMY €KOHOMIYHOMY
cepenoBulli. MeTa — BUpO6JIEHHSI METO/IOJIOTIYHUX ITiIXO/IiB JJO CUCTEMHOTO JOCJiI>KEHHSI Mi>KHapOIHOTO
MapKETUHTY BUCOKUX TEXHOJIOTIH y I7106a7IbHOMY €KOHOMIUHOMY ITPOCTOPI Ta (POPMyBaHHS Ha 1iill OCHOBI
KOHLIENTyaIbHOI MOZIEJIi MDKHAPOJHOTO MapKeTHHIY BUCOKMX TEXHOJIOTIN 1151 YKpaiHu. Metogu — Mop¢os0riyHmi
aHasi3, icTOpUYHe IOPiBHSHHS, CHCTEMHHUI aHaJli3, CUHTE3, METO i HayKOBOi abCTPaKIii Ta CTPYKTYPHO-
(YHKLiOHAJIBHOTO MiAX0My, TAKCOHOMIUYHMI METOJ,; KJlacTepHUI Ta GaKTOPHUM aHai3; MojeoBaHHs. HoBu3Ha -
3aIIPONIOHOBAHO KOHIENTYasi30BaHi 3acaid MDKHAPOJHOTO MapKeTHUHIY BUCOKMX TEXHOJIOTIH, 1[0 6a3yl0ThCS Ha
OCHOBHUX II0JIOKEHHSX TeOopill raobasnisanii, interpauii, rymanisauii, exosorizauii #1 inpopmaTusatii rino06anbHOro

€KOHOMIYHOTO IIPOCTOPY Ta BPaxOBYIOTb clielididHi 0COOIMBOCTI IPOAYKYBaHHSI, IPOCYBAaHHS i KoMepliiaizarii



BHCOKOTEXHOJIOTIYHUX TOBAPiB Ta MOCJIYT, iIHHOBALITHMX 3HaHb; PO3KPUTO ¥ OOIPYHTOBAHO METOL0JIOTIYHUI
KOHTEHT AOCJiI>)KEHHS PiBHS BAKOPUCTAHHS MIPKHAPOJHOTO MAapKETUHTY BUCOKUX TEXHOJIOTIH, [0 MiCTUTbh OCHOBHY
Ta OIIOMDKHI rinoTe3y, MOoB’sI3aHi 3 BUPILIEHHSIM CyIepeYHOCTEN €KOHOMIUHOTIO PO3BUTKY Ha MiKpo-, Me30-,
MaKpOPpiBHi y (piHaHCOBOMY, OPraHi3allilHOMy Ta KOHKYPEHTHOMY acCIIEKTaX; pO3p006JIEHO KOHLENTYalbHy MOZEIb
MIP)KHapOJHOTO MapKETUHIY BUCOKUX TEXHOJIOTIN [J1s MiATIPUEMCTB YKpaiHU Ha CBITOBOMY PMHKY BUCOKUX
TE€XHOJIOTI!; YAOCKOHAJIEHO METOOUYHW MifXil] O BU3HAYEHHS PiBHS PO3BUTKY iIHHOBATHKU KPAiH y CBiTOBIN
ry106asbHill eKOHOMIlL, sIKWii 6a3yeThcs Ha 31iliCHeHHi kiacugikaii Bcix KpaiH-y4yaCHULb PUHKY BUCOKUX
TEXHOJIOTI! 32 TPhOMa OCHOBHMMM TOKa3HUKaMU: iHAeKe riiobaisarii, ingexc riobaapHoi
KOHKYPEHTOCIIPOMOJKHOCTI Ta iHIEKC iHHOBallill; PO3BMHEHO KaTeropiaJbHUI anapar JOCIiIPKEHHS B aCIEKTi
BCTAHOBJIEHHSI CITiBBiTHOIIEHHS Mi>Kk OCHOBHMMMU KOHIIEIITAMU «IJI00ai3allisi», «iHTerpauisi», «rjao6anabHUi
€KOHOMIYHMI NPOCTiP», «BUCOKI TEXHOJIOTII», «KJII0YOBi Y4aCHMKU PUHKY BUCOKUX TEXHOJIOTINY; IOIJIUOJIEHO 3MICT
[IOHATTS «MI)KHAPOJHUI MAaPKETUHT BUCOKUX TEXHOJIOTINY, IKUI BU3HAYEHO K CUCTEMY OpraHisallii Ta
KOOpAMHaLji AisiIbHOCTI Cy6’eKTiB I7106a/IbHOr0 €KOHOMIYHOTO IIPOCTOPY, CIIPSIMOBAaHY Ha CTBOPEHHSI CIIPUIHSATTS
izei, HOBUX TEXHOJIOTIH, MPOAYKTIB Ta iX KOMepliaisallilo yepe3 po3poOKy ITporpam NpocyBaHHs, POPMYBaHHS
MapKETHHIOBOI JIOTICTUYHOI Ta CepBiCHOI iH(PaCTPYKTypU, NOJIITUKU LiHOYTBOPEHHS JI JOCSTHEHHS MO3UTUBHUX
€KOHOMIYHMX Pe3YJIbTaTiB i KOHKYPEHTHUX IIEPEBAr Ha CBITOBUX PUHKAX; Y OCKOHAJIEHO HAYKOBO-METONOIOTIYHUN
MiAXxiz 10 OLiHIOBaHHS CTaHy BUKOPUCTAHHY IHCTPYMEHTIB MDKHaAPOJHOIO MAPKETUHIY BUCOKUX TEXHOJIOTIH,
HiAIPYHTSIM SIKOTO BU3HAUYE€HO OCOOIMBOCTI MIXKHAPOJHOrO MapKETUHTY BUCOKUX TE€XHOJIOTIH; MOTIMOJIEHO
TEOPETUKO-METOANYHI OCHOBU OOI'PYHTYBAHHS BUOOPY KOMYHIKALiTHMX iHCTPYMEHTIB Mi>KHapOJAHOTO MAapKETHUHTY
BHUCOKMX TE€XHOJIOTIH, III0 BpaXOBYIOTb BUSIBJICH] TUIIOBI O3HAKU iX 3aCTOCYBAHHS: iHAMBiAyasi3allii, KOMIIJIEKCHOCTI,
KoMmepuiasisanii; po3BMHEHO HayKOBO-TEOPETUYHI MiAX0Ay [0 Nepioan3sallii CTaHOBJIEHHS Ta PO3BUTKY CBITOBOTO
PUHKY BUCOKUX TE€XHOJIOTIH, SIKa OXOILJIIOE 5 €TalliB PO3BUTKY 3 YiTKUMU YaCOBUMU OOMEXEHHSIMU; YIOCKOHAJIEHO
THUIIOJIOTi3allil0 MapKeTHHIOBOTrO iHCTPYMEHTapilo pUHKY BUCOKHX TEXHOJIOTIH 3a TAKMUMHU O3HaKamu: cepa
3aCTOCYBaHHSI MaPKETUHIOBOI'O iIHCTPYMEHTAPIIO, XapaKTep iHCTPYMEHTAapilo, BUIY CTPATETi, XapaKTep [PUNAHATTS
YIIPaBJIiHCBKYX PillleHb, CTYIIiHb IHTEPHALIIOHAJI3alLil, CTYIiHb iIHHOBALITHOCTI; YIOCKOHAJIIEHO TEOPETUKO-
METOJIWYHUH MifIXiT 10 OGIPYHTYBaHHS MOKJIMBOCTEN BUKOPHCTAHHS MAPKETHUHIOBUX Ta JIOTiICTUYHUX
iHCTPpYMEHTIB 1151 iITPUMKU PO3BUTKY MI’)KHapOJHOT'O MapKETUHTY BUCOKUX TEXHOJIOTI!; 0OIPYHTOBAHO HAyKOBO-
METOJMYHE 3a0e311e4eHHsI OLiHIOBAaHHS iHCTPYMEHTIB Mi’XKHapOJAHOIO MAapPKETUHTY BUCOKUX TE€XHOJIOTIH;
OOI'PYHTOBAHO NOCJiJOBHICTh OpPraHisalii yrpaB/iHHS MapPKETUHIOM Ha BUCOKOTEXHOJIOTIYHOMY i IIPUEMCTBI, 110
I'PYHTYETHCS HAa IPUMHLIMIIAX Mi’)KHAPOJHOTO MAPKETUHTY BUCOKUX TEXHOJIOTIN Ta ONTUMI3allil aiMiHICTpaTUBHOTO
npoliecy ynpasiiHHs. BripoBamkeHo y gisibHicTh KomiTeTy 3 nutans nu@posoi TpaHcdopmaltiii BepxosHoi Pagu
Ykpainy, Binginy 3abesneyeHHs MiXKHAapOAHOI Ais/IbHOCTI AnlapaTy 06J1acHOI Aep>KaBHOI afMiHicTpallii XapKiBCbKOi
06J1acHOI Iep>KaBHOI agMminHicTpalii, JJlenapTrameHTy MDKHapOJHOrO CIiBpOGiTHUIITBA XapKiBCbKOI MiCbKOi paay,
HaykoBo-pocnifgHoro LeHTpy inaycTpianbHuX Ipobem po3BuTKy HanionanbHoi akagemii Hayk Ykpainy, [TAT
«XapKiBCbKUI TPaKTOPHUM 3aBoA», TOB «CeHcopHi cuctemu Ykpainm», 111 «JIBB», 1T LIKB «IIpoton», TOB
«IOJESICO®T», [IpAT «JIHImpOBCbKUII MeTaNMypriliHUii 3aBOJ», [JHIIPONETPOBCHKOIO 061aCHOI0 TPOMAJIChKOIO
opraHizauieio «CinbCbKOrocnosapchka KOHCYIbTALiHA CJIy>K0a», a TAKOXK y HaBYaJIbHUH Ipoliec XapKiBCbKOTro
HalliOHAJILHOI'O €KOHOMIYHOTO YHiBepcuTeTy iMeHi CemeHa KysHerns ta JIHIIpOBCHKOTO AEPKAaBHOIO arpapHoO-
€KOHOMIYHoro yHiBepcurety. Chpepa Bukopucranss — Komirety BepxoBHoi Pagu Ykpainu 3 nutaHs iHTerparii
Ykpainu 3 €sporneiicbkum Cowo30M, MiHicTepcTBy 1udpoBoi TpaHcpopmalii Ykpainu Ta MiHicTepcTBY po3BUTKY
€KOHOMiKH, TOPTiBJIi Ta CiIbCbKOTO rOCIIOIAPCTBA YKPaiHuU.

2. The object - the processes of development of international marketing of high technologies in the modern
economic environment. The purpose - development of methodological approaches to the systematic study of
international high-tech marketing in the global economic space and the formation on this basis of a conceptual
model of international high-tech marketing for Ukraine. Methods - morphological analysis, historical comparison,
system analysis, synthesis, method of scientific abstraction and structural-functional approach, taxonomic
method; cluster analysis; factor analysis; modeling. Novelty - conceptualized principles of international high-tech
marketing based on the basic principles of theories of globalization, integration, humanization, greening and



informatization of the global economic space and taking into account the specific features of production,
promotion and commercialization of high-tech goods and services, innovative knowledge; revealed and
substantiated the methodological content of the study of the level of use of international high-tech marketing,
which contains the main and auxiliary hypotheses related to resolving the contradictions of economic
development at the micro, meso, macro level in financial, organizational and competitive aspects; the conceptual
model of the international marketing of high technologies for the enterprises of Ukraine in the world market of
high technologies is developed; improved methodological approach to determining the level of innovation in the
global economy, which is based on the classification of all countries participating in the high-tech market on three
main indicators: the index of globalization, the index of global competitiveness and the index of innovation;
developed a categorical apparatus of research in terms of establishing the relationship between the basic concepts
of "globalization", "integration", "global economic space”, "high technology", "key players in the high technology
market"; deepened the content of the concept of "international high-tech marketing", which is defined as a system
of organization and coordination of global economic space, aimed at creating the perception of ideas, new
technologies, products and their commercialization through the development of promotion programs, marketing
logistics and service infrastructure, pricing policies to achieve positive economic results and competitive
advantages in world markets; the scientific and methodological approach to the assessment of the state of use of
international high-tech marketing tools has been improved, the basis of which is the peculiarities of international
high-tech marketing; deepened theoretical and methodological bases of substantiation of the choice of
communication tools of international marketing of high technologies, taking into account the identified typical
features of their application: individualization, complexity, commercialization; developed scientific and theoretical
approaches to the periodization of the formation and development of the world market of high technologies,
which covers 5 stages of development with clear time constraints; improved typology of marketing tools of the
high-tech market on the following grounds: the scope of marketing tools, the nature of tools, types of strategies,
the nature of management decisions, the degree of internationalization, the degree of innovation; the theoretical
and methodological approach to substantiation of possibilities of use of marketing and logistic tools for support of
development of international marketing of high technologies is improved; substantiated scientific and
methodological support for evaluating the tools of international high-tech marketing; the sequence of the
organization of marketing management at the high-tech enterprise which is based on the principles of the
international marketing of high technologies and optimization of administrative process of management is proved.
The findings have been implemented in the Committee on Digital Transformation of the Verkhovna Rada of
Ukraine, the Department for International Activities of the Office of the Kharkiv Regional State Administration, the
Department of International Cooperation of the Kharkiv City Council, the Research Center for Industrial
Development of the National Academy of Sciences of Ukraine, PJSC Kharkiv Tractor Plant, LLC "Sensory Systems
of Ukraine", PE "LVV", SE CCB "Proton", LLC "IDEASOFT", PJSC "Dnieper Metallurgical Plant", Dnipropetrovsk
regional public organization "Agricultural Consulting Service", as well as in the educational process of Simon
Kuznets Kharkiv National University of Economics and Dnipro State Agrarian and Economic University. Scope -
the Committee of the Verkhovna Rada of Ukraine on Integration of Ukraine with the European Union, the Ministry
of Digital Transformation of Ukraine and the Ministry of Economic Development, Trade and Agriculture of Ukraine.
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