O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0510U000232
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamuii: 06-04-2010

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ®egopueHko AHIpilt BacunboBuy

2. Fedorchenko Andriy Vasilyovich
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: nokrop Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucrTy: 18-03-2010

CnenianpHICTB 32 OCBiTOIO: 8.050108

Micue p060TI/l 3a06yBaqa: Jep>kaBHUY BUIIMI HaBYaJIbHUM 3aKiaf, "KuiBCbKUI HAL[iOHAJNIBHUY €KOHOMIYHUN

yHiBepcuTeT iMmeHi Baguma I'etpMana"

Kopg 3a €IPIIOY: 02070884

Micue3HaxoayKeHHs: 03680, m.Kuis, np.ITlepemory, 54 /1

dopma ByracHoCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi CleliaJai30BaHOI BYEHOI pazu): [l 26.006.03

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: [IBH3 "KuiBCchKuii Hal[iOHAIbHMI €KOHOMIYHMI YHIBEPCUTET

imeHi Banuma 'etbMaHa"

Kopg 3a €IPIIOY: 02070884

Micue3HaxoaKeHHS: npocnekt [lepemoru, 54 /1, m. Kuis, Kuis, 03057, Ykpaina
dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliMEeHYBaHHSI IOPHUAUYHOI 0COOH: [lepkaBHUi BUIIMII HABYAIbHUI 3aKyaj "KuiBChKuii
HalliOHaJIbLHMM €KOHOMIYHMI yHiBepcuTeT iMeHi Baguma 'eTrbmana"

Kopg 3a €IPIIOY: 02070884

Micue3Haxoa>KeHHs: 03680, m.Kuis, np.ITepemoru, 54 /1

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. MapKeTHHTIOBi JOCII)KEHHS: CACTEMHUN Miaxiz,

2. Marketing researches: system aproach

Pedepar:

1. Cy6'exTn i npouecu ynpasliHHSI MApKETUHIOBUMMU JIOCJIiI)KEHHSIMU Ha NiANpreMcTBi. KoMIliekcHe HayKoBe Ta
IIPaKTUYHE BUPIlI€HHS Ipo6yeMu iHOPMaLifiHO-aHAIITUYHOTO 3a06€3M1eYeHHs IPUMHSTTS YIIPABIiHCbKUX PillleHb
B YMOBaX PUHKOBOI HEBU3HAYEHOCTI HA OCHOBI 3aCTOCYBaHHSI CUCTEMHOTO MiIXOy 10 aHaJli3y CKIIAJHUX
€KOHOMIYHMX CUCTEM BiIKPUTOTO THUILY, sIKi (YHKILIOHYIOTh Ha MapKETHMHIOBUX NpUHIMNAX. CUCTeMHMH MifXif, 0
aHaJIi3y CKJIAHUX NPOLECIB i 4BUIL Y CYy4aCHOMY MapKETHHIOBOMY CEPEIOBUIIi, CUCTEMHUI aHali3, CUHTE3,
NIEKOMITO3UIIis, a TAKOXK MOJIeTIoBaHHS, popmarizaliis, rpadivyHa iHTepriperanis, iepapxivHUN KIaCTEPHUM aHAJI3,
€KCIIEPTHi ONIMTYBaHHSI, EKOHOMIKO-MaTeMaTU4Hi i CTaTUCTHUYHI MeTogu Ta MogeJii. O6IPYHTOBAaHO KOHIIENITyaslbHi
3acagy NoOyAOBU CUCTEMU MAaPKETUHTOBUX AOCJIIPKEHD MiJIIPUEMCTBA SIK CUCTEMU BiIKPUTOTO THUILY, 1O
I'PYHTYIOTLCS HA BUKOPUCTAHHI arapary CUCTEMHOTO MiAXoAy i JaloTh 3MOT'y BUSHAUUTH ii CYyTHICHI

XapaKTEePUCTUKH, HAPSIMKY TiABUIIEHHS e(DeKTUBHOCTI iHDOpMaI[iiHO-aHATI TUYHOTO 3a6e3MeYeHHsI IPUNHSTTS



YIIPaBJIiHCbKYX PillleHb B YMOBaX PUHKOBOI HEBU3HAYE€HOCTI. 3aIIpOIIOHOBAHO PO3TOPHYTY MOJIEJIb 3aCTOCYBAHHS
CHCTEMHOTO MiIXOy Ha Pi3HUX PiBHSX iepapXii EKOHOMIYHOI CUCTEMU KPAiHU 3 ypaxyBaHHSIM CKJIQJHOTO
KOMILJIEKCY B3a€MO3B'S3KiB MiX il CTPYKTYpHUMU €JIEMEHTAMU, SIKYy BUKOPHUCTAHO JJIS1 BABYEHHS CUCTEM
MapKeTUHIY Ta MapPKETUHTOBUX NOCIiIKEHD MigIpUeMCTBa. 3a ii JOIIOMOrol BU3HaY€HO OCHOBHI CYTHICHI
XapaKTePUCTUKY CUCTEMU MapKETUHIOBUX JOCJIiIKEeHb MMiJIIPUEMCTBA, OO PYHTOBAHO HEOOXiIHICTh OXOTITIEHHS
HEl0 BCiX BUIiB AOCIIHUIBKOI AisIIBHOCTI 3 METOI0 3a0e3MeYeHHsI Pi3HOIJIAHOBUX i MepMaHEeHTHUX iHhOopMaIiHUX
noTpe6 BUILOTO KEPiBHULTBA 32 yciMa (QyHKIiOHAILHUMY HalpsIMaMU JisiibHOCTI. HayKoBO-MeTOguyHi
peKoMeHallil o10 BIOCKOHAJIEHHS CUCTEMU MAapPKETUHTOBUX OCIIIKEHb SIK MiACUCTEMHU 3arajlbHOI CUCTEMU
VIPaBJIiHHS MigIIPUEMCTBAMH, I poJti B onTuMizanii 06pobku iHpopmMauifHUX [TOTOKIB, OpieHTalii Ha 330BOJIEHHS
iHopmaLiiHuX NOTped BULIOTO KEPiBHUIITBA, I0OYLOBU KOPIIOPAaTUBHOI CUCTEMU MOHITOPMHIY HaBKOJIMIIHBOTO
6i3HeC-cepeoBUILa SIK CKIal0BOi CUCTEMU MapKETUHTOBUX JIOCiI)KeHb, METO/I0JIOTIYHi aCTIeKTH TPOBEIEHHS
MapKeTUHTOBUX OCJIiI)KEHb BUKOPUCTAHI I€P>KaBHUMU Ta KOMYHAJIbHUMM YCTAaHOBAMHU, MiANIPUEMCTBAMY,

OPraHi3alismu, a TaKOX Y HaBYaJIbHOMY IIPOLIECI.

2. Subjects and processes of enterprise’ marketing researches management. Complex scientific and practical
solving of the information and analytic providing of managerial decisions acceptance problem in the conditions of
market uncertiancy on the basis of systems approach application to the complex economic systems, which are
functioning on the marketing principles. Systems approach to the analysis of comlex processes and phenomena in
a modern marketing environment, systems analysis, synthesis, decompositionig and also modeling, formalization,
graphic interpretation, hierarchical cluster analysis, expert questioning, economic and mathematic, statistic
methods and models. Conceptual principles of enterprise' marketing researches system construction as an opened
type system, which are based on the systems approach and enable to define it's essencial descriptions, directions
of information and analytic providing of managerial decisions acceptance efficiency increasing in the conditions of
market uncertaincy are grounded. The unfolded model of the systems approach application on the different levels
of the countries economic system hierarchy taking into account a complex of relationships between its structural
elements, which is used for the studying of the enterprise’' marketing and marketing researches systems. Whith its
help basic essence descriptions of the enterprise’ marketing researches system are defined, the necessity of all
types of research activities coverage by it with the purpose of different and permanent informative needs of top
management after all of functional directions of activities are grounded. Scientific and methodical
recommendations concerning the system of marketing researches improving as a subsystem of the general
managerial system of enterprices, its role in optimization of informative flows treatment, orientation on
satisfaction of top management informative needs, the corporate system of business environment monitoring as a
component of the marketing researches system construction, methodological aspects of marketing researches
conducting are used by public and communal institutions, enterprises, organizations, and also whin an educational
process.
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3B'S130K 3 HAYKOBHMH TEMaMH:

VI. BizoMocTi mpo HayKOBOr0 K€PiBHUKa /KePiBHHUKIB (KOHCYJIbTAaHTA)

BaacHe IlpizBume Im's I1o-6aThKOBI:
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2. Pavlenko Anatoliy Fedorovich

KBasigikanis: n.e.n., 08.00.04
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Micue3HaxoO KeHHSI:
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Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiifiHuX ONOHEHTIB Ta PELeH3€HTiB
O@inifiHi OIOHEHTH
BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:

1. JaniHoBCBHKMM KOpiil AHATOJINOBUY

2. HainnoBcbkuM FOpiit AHATOIINOBIY

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
HoparkoBa indpopmamnist:

IToBHe HallMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. Oknanpep Muxainio AHaTOJINOBUY

2. Oxnangep Muxansno AHaTosIioOBUY



KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerses
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma By1acHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. HIkapnet Cepriit MukonaioBuy

2. lllkapnet Cepriit MukoJsiaitioBuy

KBasigikanis: n.e.n., 08.00.04
InenTudgikarop ORCID ID: He sacrocosyerbcs
JoparkoBa iHdpopmamuist:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi
BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

TOJIOBH pajgu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCifiaHHi

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

PeecTpartop

Kyznenko Haranig BosogumupiBHa

Kyznenko Harasnig BosogumupiBHa



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




