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1. MapKeTVHT Ha HMiJIIPUEMCTBAX CIIOXKMBYOI KooIepauii

2. Marketing on the enterprises of consumer cooperation

Pedepar:

1. luceprarito IpUCBSYEHO PO3B'SI3aHHIO HAYKOBO-TEOPETUYHHUX 3aCajl, METOJIOJIOTIYHUX MigXOiB i IPaKTUYHUX
peKoMeHpanil moao GopMyBaHHS CUCTEMH YIIPABJIiHHS MAaPKETUHIOM Ha MiJIIPUEMCTBAX CIIOKUBYOi Koomepallii B
MiANPYEMHULILKOMY cepenoBulli YKpaiHnu. JJoCigKeHO YMOBHU i TEHIEHLil DO3BUTKY MAPKETUHIY B YKpaiHi.
BusHaueHO CyTHICTb BUKOPUCTAHHS Hail6inbll e(peKTUBHUX BUIiB MAPKETUHIY Ha BITUM3HSHUX MiJTIPUEMCTBAX.
YI0CKOHasIeHO METOZ0JIOTi0 OLiHKY [IOTEH11ialy PO3BUTKY IiANPUEMCTB CIIOKMBYO] Koonepalii. PoapobsieHo
METOJI0JIOTiI0 G€HUMAPKIHTY Ha MigIIPUEMCTBAX CIIOKMBYOi Koonepauii. ¥ po6oTi c(popMOBaHO cydacHe 6a4eHHS 1
TPaKTyBaHHS KaTeTropiaJbHOTO anapaTty MapKeTUHIOBOI AiSIZIbHOCTI i CTpaTEeTiYHUX MOJIeJIEN MapKETUHIOBO1
ITOBEIiHKY MiAIIPUEMCTB CIIOKMBYOI Koomepallii. 3a pe3yjibTaTaMy KOMIJIEKCHOTO OLIiHIOBAHHS ITOTEHIIiay
PO3BUTKY, CTPATETiYHOrO aHAJIi3y KOHKYPEHTHUX MO3MULiH, JOCIIKEHHS CYy4aCHUX TEHAEHLiI MiXKHAapOJHOTO
KOOIIEPATUBHOTO PYXY Ta OLiHKM iHHOBAL[ITHMX MeXaHi3MiB PO3BUTKY BiTUYM3HSIHUX Ta 3apYODKHUX KOOIIEPATUBHUX

MiIIPUEMCTB BU3HAYEHO KAaTEropil0o MAapPKETHUHT CIIOXKMBYOI KOOIepallii Ta CKJaJ, €JIEMEHTIB MapPKETUHIOBO]



IisI7IbHOCTI 32 PYHKLiOHAJIBHUMU OCOBJIMBOCTSIMU CIIOKMBYOI Kooreparii. Po3po6iyeHo opraHisamiiiHo-
€KOHOMIYHMI MEXaHi3M YIIPaBJliHHS MapKETUHIOM, MOJI€JIb iHTErpallii KOONIEPATUBHUX MiANIPUEMCTB Ta BUBHAYEHO

ePEeKTUBHICTb iX MAPKETUHTOBOI [isIZIbHOCTI 33 aJjalITOBAaHOI0 METOAUKOIO.

2. Dissertation work is devoted to developing scientific and theoretical foundations, methodological approaches
and practical recommendations for management of marketing in the business of consumer cooperatives in the
business environment in Ukraine. Allocate the peculiarities and analyzed the conditions and trends of marketing in
Ukraine. Investigate the nature and features of the most effective types of marketing in domestic enterprises.
Improved the methodology estimates the potential development of enterprises of consumer cooperation. Devised
the methodology for benchmarking the domestic enterprises of consumer cooperation. The work formed modern
vision and interpretation of categorical device marketing and strategic marketing models of behavior the
enterprises of consumer cooperatives. As a result of a comprehensive evaluation of potential development,
strategic analysis of competitive position, research current trends of the international cooperative movement,
assessing innovative mechanisms for development of domestic and foreign cooperative enterprises in the
dissertation work formulated a definition the category the marketing of consumer cooperatives and composition
of marketing activities by functional characteristics of consumer cooperatives. Devised the organizational-
economic mechanism of marketing management, the model integration of cooperative enterprises and formulated
effectiveness of their marketing activities for the adapted method.
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