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1. AKTyasIbHICTb TEMU 3yMOBJIEHA [TPOOGIEMATUKOIO PO3BUTKY C(PePU TYPU3MY SIK IIPOBIIHOTO CEKTOPY €EKOHOMIKHU
IIOCTiH/IYCTPiaJIbHOTO CYCIIiJIbCTBA, sIKa yCTAJIEHO 3pOCTa€ HaBiTh B yMOBax [VI00QJIbHUX KpU3 i BUKJIKKIB. Ha Tii
MIKHAPOJHUX TEHEHLiN NiJBUIIEHHS 3HaYYyIIOCTi TypU3My Y 3a0€311e4€HHI KOHKYPEHTOCIIPOMOKHOCTI
HalliOHAJIbHUX i pETiOHaJIbBHUX €EKOHOMIK HAYKOBE JOCIIIKEHHS IMIZIPKEBUX, PENyTalilHUX aCIIeKTIiB yIIpaBJiHHA
TYPUCTUYHMMU JeCTUHALISIMY BU3HAYAEThCSI HAlOi/IbII [TepClIeKTUBHUM. B yMoBax ToTasipHOI nudpoBsizalii
CYyCIiJIbCTBA pemyTallis TYPUCTUYHOI AecTrHallii, OPMYIOUUCH I/l BIIJIMBOM HU3KU YMHHUKIB, 3a0e3I1euye LiicHe
[ICUXOE€MOLIIHE CIIPUIHSTTA ii TYPUCTUYHOTO MIPOAYKTY B OHJIAMH- Ta O(JIaiiH- IIJIOIMHAX, BU3HAYA€
Pe3yJIbTaTUBHICTb TEPUTOPIaJIbHOTO MEHEIPKMEHTY, IIOCUIIIOE a00 3HIDKYE POJIb Ta 3HAYEHHS TYPU3MY IJIs1 CTAJIOTO
PO3BUTKY MiCLI€BUX TPOMAJI, EKOHOMIKM KpaiHM 3arajioM. BifiCyTHICTb YiTKMX TEOPETUKO-METOANYHUX IiAXOLIB 10
yIpaBJliHHA penyTanieo y chepi TypuaMy Ha HalliOHaJILHOMY Ta PETiOHaIbHOMY PiBHAX aKTyaJli3ye JOCIiIKEeHHS
IpOo6JIEMAaTHKY PEMyTaLifHOTO MEHEI)KMEHTY TYPUCTUYHOI JecTuHalii. MeToo aucepTauiiiHoi po6oTH €

OOIPYHTYBaHHS TEOPETUKO-METOANYHHUX 3aCa]], Ta PO3POOJIEHHS TPAaKTUYHUX PEKOMEHIALlii I0[0 BIOCKOHAJIEHHSI



pENyTaLiHOTO MEHEIPKMEHTY TYPUCTUYHOI AecTrHaLjl. [IpoBeneHo aHasi3 HayKOBUX MiAXOLiIB 10 CYyTHICHUX
XapaKTEePUCTHUK Ta HaJIaHO aBTOPChKE BU3HAYEHHS MTOHATh «YIIPaBJIiHHS PEIyTalli€elo TYPUCTUYHOI AeCTUHALLI»,
«penyTauiiHui MEHeIKMEHT TYPUCTUYHOI IeCTUHALI», «IUPPOBUI TYPUCTUYHUI IPOAYKT». 3alIPOIIOHOBAHO
ki1acudikauilo BUAIB penyTauii TYpUCTUYHOI JeCTUHALi, 10 6a3yeThCs HA SIKICHUX Ta KiJIbKICHUX XapaKTePUCTUKAX.
Br3HaueHO CyTHICTb Ta CKJIA/IOBi MEXaHi3My PenyTaliiHOTO MEHEIKMEHTY: 1Iijli, 3aBIaHHs, MpUHLUUNY, GyHKL],
YMHHVKY BIIJIMBY Ha PEIyTallilo, BU3HAYE€HO Ta 0XapaKTEPU30BaHO YYACHUKIB PENyTalliiHOTO MEHEIPKMEHTY —
30BHIIIHIX Ta BHYTPILIHIX CTENKrosgepis. JOCHiIKeHo CKial IPyIy BHYTPILIHIX CTEUKIOJIIEPiB pEeNyTaliiHOTO
MEHEPKMEHTY TYPUCTUYHOI IeCTHHAL, 10 AKUX BiHECEHO MiAIPHUEMCTBA-KOHCOIAATOPHU i OpraHisauii pisHUX
piBHIB ynpaBiiHHS (OpraHu BUKoHaBuoi Biagu, DMO, knacrepy, TIL, Typoriepatopy, TypareHTH, 3aCo0u1
poamiteHHs, DMC Ta iH1li BUpOOHUKY TYPUCTUYHUX MTOCIYT), BUBHAYEHO iX poJib i PpyHKuii. [IpoaHasnizoBaHo Ta
nocaigxeHo monesi pyHkuionyBaHHs TIL K minNpreMCTB-KOHCOJIIATOPIB, 3alIPOIIOHOBAHO BL,OCKOHAJIEHY
mogesb TIL y Mexkax TYpUCTUYHOI AeCTHHALlil, BUOKpEeMJIEHO ixX crenndiky. 3 omHOro 60Ky, Lie MifIIPUEMCTBO Mae
coljia/IbHO-TIPOMOLiMIHUI XapaKTep [Jis BiJBigyBada TYpUCTUYHOI AecTHHalii (30BHIIIHBOTO CTEHKIOJIAepa), 3
iHIIOTO — BUKOHY€E (PYHKLii Cy0'eKTa TYPUCTUYHOI AisIbHOCTI Ta Mae PyHKLii Typoreparopa 1a/ abo TypareHra,
reHEpPYIOYU TYPUCTUYHUI IIPOLYKT. 3a LOIOMOTOIO CIlelia/IbHUX METOMIB JOCIiIKEHHS 3alIPOTIOHOBAHO
BJJOCKOHAJIEHi iHCTPYMEHTU 3aCTOCYBAaHHS KJIACTEPHOTO MiAXOAY [0 YIIPABIiHHS peNyTaLi€lo TYPUCTUIHO]
IleCTUHALlii. 3Ba)Kal04y Ha pECYpCHUM MTOTEHIIial TEPUTOPIi TYPUCTUYHOTO KJIaCTePa, 3alIPOIIOHOBAHO OLiHIOBATH
penyTalio TYPUCTUYHOI AeCTUHALil (K1acTepa) METOIOM PaHXyBaHHSL. [IpoBeieHO y3arajbHEHHS Ta 3/1iICHEHO
KPUTUYHUI aHaJli3 KJIACUYHMX MEXaHi3MiB Ta 3alIpOINIOHOBAHO creluiYHUI MEeXaHi3M pernyTaliiiHoro
MEHEePKMEHTY TYPUCTUYHOI leCTUHALLi] 3 BU3HAUEHHSIM CUCTEeMaTH30BaHuX (QaKTOPiB BIVIUBY HA Pe3YyJIbTaTUBHICTb
VIPaBJliHHS pelnyTalielo TypucTUuYHoi gectrHalii. OcobmBy yBary npuiieHo npouecy nudposisatlii B Typusmi, 3
OIJISILY Ha CBITOBI TeHAEHL] ro6anizauii Ta inpopmarusauii. LIudposisawio TypucTUIHOI AecTHHAL]
3aIIPOIIOHOBAHO BU3HAYATH SIK TPUEAVHUM NIPOLIEC — Ai€BY TAKTUKY PEMYTaLiliHOTO MEHEIPKMEHTY SIK KaHaJI BILJIUBY
Ha ayJUTOPil0 BHYTPILIHIX Ta 30BHIIIHIX CTEUKIOJIIePiB Ta K iHCTPyMEHTapiil po3po6JieHHs i TPOCYBaHHS
TYPUCTAYHOTO NPOAYKTY Y ABOX (pOpMax — BipTyasbHi Ta QiznyHiil. PO3p0671€HO KOHLENTH OUIKUTAI-CTPATETii
IS IiABULIEHHS PeryTalii HallilOHaJIbHOI TYPUCTUYHOI NeCTUHALLi], KOHLENTY PENyTaLiliHOIrO MEHEIKMEHTY 3
iHTErpoBaHNMU UU(PPOBUMU METOJAMU TA TEXHOJIOTISIMU Ta KOHLIENT KPEATUBHOTO TYPUCTUYHOTO LIMPPOBOTro
IIPOAYKTY 3i CTBOPEHHS MeTaBCeCBiTy. OGIPYHTOBAHO JIOLiIbHICTb BIIPOBAI’)KEHHS KOHLENTY MiIBUILIIEHHS [[i€BOCTI
penyTauilHOrO MEHEIKMEHTY TYPUCTUYHOI IECTHHAL] 3 METOIO 3pOCTaHHA PiBHA ii pemyTallii Ta KOHKYPEHTHOI
MO3ULiil cepel TYPUCTUYHUX AECTUHALIN HA CBITOBOMY PUHKY TYPUCTUYHUX MOCJYT. KII04OBi Cy10Ba: penyTyTanis
TYPUCTMYHOI I€CTHHALLil, peNyTallitHUI MEHEI)KMEHT TYPUCTUYHOI AeCTUHALlil, YIIPAaBJIiHHS pelyTaLi€eto
TYPUCTAYHO]I J€CTUHALlii, MEXaHAHI3MU peNyTalilHOr0 MEHEeIPKMEHTY TYPUCTUYHOI IeCTUHALLi{, 6peH], TYPUCTUYHOI
IecTuHalii, G(peHUHT TePUTOPIi, TYPUCTUYHUI KIacTep, UUPPOBi3alisi TYypUCTUYHOI AecTuHauii, udpoBuit
TYPUCTAYHUM IIPOLYKT.

2. The relevance of the topic is determined by the problematic nature of the tourism sector's development as the
leading sector of the post-industrial society's economy, which steadily grows even amid global crises and
challenges. Against the backdrop of international trends highlighting the increasing significance of tourism in
ensuring the competitiveness of national and regional economies, research into the image-related and
reputational aspects of managing tourist destinations is considered the most promising. In the era of total
digitization of society, the reputation of a tourist destination, shaped by various factors, ensures a comprehensive
psycho-emotional perception of its tourism product across online and offline platforms, determining the
effectiveness of territorial management, while amplifying or diminishing the role and significance of tourism for
the sustainable development of local communities and the country's economy as a whole. The lack of clear
theoretical and methodological approaches to reputation management in the tourism sphere at national and
regional levels emphasizes the need for research into the issues of reputation management for tourist
destinations. The purpose of this dissertation is to substantiate the theoretical and methodological principles and
develop practical recommendations for improving the reputation management of a tourist destination. An analysis
of scientific approaches to the essential characteristics has been conducted, providing the author's definition of



the concepts of "management of a tourist destination's reputation,” "reputation management of a tourist
destination," and "digital tourist product.” A classification of types of a tourist destination's reputation, based on
qualitative and quantitative characteristics, has been proposed. The essence and components of the reputation
management mechanism have been defined: goals, tasks, principles, functions, factors influencing reputation, and
the identification and characterization of participants in reputation management—external and internal
stakeholders. The composition of the group of internal stakeholders in reputation management of a tourist
destination has been researched, encompassing consolidating enterprises and organizations across different
management levels (executive bodies, DMOs, clusters, TICs, tour operators, travel agents, accommodation
providers, DMCs, and other tourism service providers), determining their roles and functions. Models of TICs
functioning as consolidating enterprises have been analyzed and researched, proposing an improved model of TICs
within a tourist destination, highlighting their specificities. On one hand, these enterprises serve a social-
promotional purpose for visitors to the tourist destination (external stakeholders), while on the other, they
perform functions as a subject of tourist activity and function as a tour operator and /or travel agent, generating
the tourism product. Through specialized research methods, enhanced tools for applying a cluster approach to
managing the reputation of a tourist destination have been proposed. Considering the resource potential of the
tourism cluster area, it is suggested to evaluate the reputation of a tourist destination (cluster) using a ranking
method. A synthesis has been made, critically analyzing classical mechanisms and proposing a specific mechanism
for reputation management of a tourist destination, defining systematic factors influencing the effectiveness of
managing a tourist destination's reputation. Particular attention has been devoted to the process of digitization in
tourism, considering global trends of globalization and informatization. The digitization of a tourist destination is
proposed to be defined as a threefold process: an effective tactic of reputation management as a channel of
influence on the audience of internal and external stakeholders and as a tool for developing and promoting the
tourism product in two forms - virtual and physical. Concepts for a digital strategy to enhance the reputation of a
national tourist destination, a reputation management concept integrating digital methods and technologies, and a
concept for a creative digital tourism product with the creation of a metaverse have been developed. The
justification for implementing the concept of enhancing the effectiveness of reputation management for a tourist
destination is supported to increase its reputation level and competitive position among tourist destinations in the
global market for tourism services. Keywords: reputation of a tourist destination, reputation management of a
tourist destination, reputation management of a tourist destination, mechanisms of reputation management of a
tourist destination, brand of a tourist destination, territory branding, tourist cluster, digitization of a tourist
destination, digital tourist product.
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dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi

Biacue IlpizBume Im's ITo-6aTbKOBI Muxaitnivenko I'anHa IBaHiBHa
roJIOBH pagu

Biacue I'Ipi3Bmue Im's [1o-6aTBKOBI Muxanniyenko ['anHa [BaHiBHa

rOJIOBYIOYOrO Ha 3acigaHHi



BignoBigasibHuUI 32 HiATOTOBKY Yepnera Onena MuxaiisiBHa

00JIIKOBHX JOKYMEHTIB

PeecTtpartop YkpIHTEI

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 32 PEECTPalLil0 HayKOBOI IOpuenko TeTsHa AHaTosiiBHA

OisIIBHOCTI




