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Tema gucepranii:
1. Mogeri i MeToau pO3BUTKY IHHOBALIIMHUX TEXHOJIOTI Y MAPKETUHTY

2. Models and methods of development of innovative technologies in marketing

Pedepar:

1. YV pesynbpTaTi NpOBEIEHOTr0 aHali3y BCTAHOBJIEHO, IO PO3BUTOK iHHOBALIIMHO] JiSJIbHOCTI HA MifIPUEMCTBI Mae
OyTU CIIpSIMOBAaHMI Ha MiJBUIEHHS PiBHS MAapKETHHIOBOI aKTUBHOCTI, 30iJIbII€HHS] MaPKETHUHIOBOI'O IOTEHLialy
IiANPUEMCTBA, K HACIIOK - Ha 3a0€3I1€4€HHS] 3pOCTaHHS iHTeJIEeKTyaIbHOTO KaliTany NigIpueMcTBa. Po3pobsieHo
HOBY KOHIIEIIIiI0 PO3BUTKY iHHOBALIITHMX TEXHOJIOTIN Y MAPKETUHTY, iX BIUIMBY Ha iHHOBALiIHUN PO3BUTOK
IiANPUEMCTBA, B OCHOBY SIKOI [10KJIaZIeHO IIPUHIUIIM CUCTEMHOTO aHajli3y i CUHTe3 CTPYKTypPHO-(PYHKLIIOHAIbHUX
€TalliB yIIPaB/iHHS NiJIIPUEMCTBOM, @ TAKOK BUKOPUCTAHHS KOMILJIEKCY MOJieJIel yIIPaBJliHHS iHHOBALiHAUMU
npoluecaMu 06'eKTa JOCITiIPKEHHS, 110 Ja€ 3MOTY MigBUUTY e(PeKTUBHICTb iIHHOBALiHOI [iSlIbHOCTI
nignpuemcTtsa. Po3po6sieHO KOMILJIEKC MOJIeJlel ONTUMI3allii BUTpaT Ha IPOCYBAaHHS 3 METOI0 MakcuMizauii moxony,
CHCTEMY MiATPUMKU NPUIHSTTS pillleHb 1010 BU60py e(PeKTUBHOI cTpaTerii iHHOBalLiiiHOIO PO3BUTKY
IiANPUEMCTBA, 10 6a3y€eTbCs HAa IPUHLMIIAX CLIEHAPHOTO YIIPABJIiHHS 3 BUKOPUCTAHHIM Cy4acHUX iHpOpMaLiiHAX

TEXHOJIOTIN



2. As a result of the analysis it is set that development of innovative activity on an enterprise must promote the
level of marketing activity, increase marketing potential of enterprise, as a result - to provide growth of intellectual
capital enterprise. New conception of development of innovative technologies is developed in marketing, their
influences on innovative development of enterprise, in basis of which principles of analysis of the systems and
synthesis are fixed structurally - the functional stages of management an enterprise, and also drawing on the
complex of case the innovative processes of the investigated object frames, that allows to promote efficiency of
innovative activity of enterprise. The complex of models of optimization of expenses is developed on advancement
with the purpose of maximization of profit. The model of distributing of facilities is improved on an enterprise. The
system of support of making decision is developed in relation to the choice of effective strategy of innovative
development of enterprise, which is based on principles of scenario management with the use of modern

information technologies
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