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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. MapKeTHHT IIOCJIYT NOCEPENHULBKUX MiIIIPUEMCTB

2. Services Marketing of Intermediary Companies

Pedepar:

1. Incepraliiio IprUcBsIY€HO KOMIJIEKCHOMY HayKOBOMY Ta IIPAaKTUYHOMY PO3B'S3aHHIO ITPO6JIEM MAPKETUHTY I10CJIYT
[IOCEPEeIHNLIBKUX MiANPUEMCTB Y CYYaCHUX YMOBAX €KOHOMIUHOTO po3BUTKY. C(POPMYyIbOBAHO MAPKETUHTOBY
KOHLEIILIO [I0CEPENHULBKO] IiSI/IbHOCTI, B OCHOBY $IKOI IIOKJIAZAEHO IyaliCTUYHUI XapaKTep MOCepPenHULBKO]
IIOCJIyTY, MyJIbTUKAHAJIbHICTb I10CEPEeIHUIIbKO]I IisiTbHOCTI, TIOCUJIEHHS] KOOPIMHALIMHOI Ta iHTerpauiitHoi pyHKLii
[IOCepeHULIBKOTO MiATIPUEMCTBA. 3alIpOIIOHOBAHO MEPEXXEBUH MiAXi 40 OOYOBU MOEJi MAPKETUHTY IIOCJIYT
[IOCEPEIHNLIBKOTrO MiAIPUEMCTBA, 10 AO3BOJIUTb MOTJIMOUTY iHTErpaLlifiHy Ta KOOPAVHALINHY (PYHKLii
NocepeHMKa i MiaBUIUTH e(EeKTUBHICTb UOT0 AisimbHOCTI. OGIPYHTOBAHO METOIUKY OL[iHIOBAHHS KOMIIJIEKCY
MapKeTUHTOBUX 3aX0/IiB TOCEPEeTHUIILKOTO MiATIPUEMCTBA, IKUH T03BOJISIE 3MilICHIOBATY aHai3 e(DeKTUBHOCTI
00CJIyTOBYBaHHS Ta BU3HAYUTU NIPIOPUTETHI HANPSIMKYU NIOKPAILl€HHSI pOOOTH IOCEPEIHMKA. BU3HaY€eHO 3MicCT

€JIEMEHTIB KOMIIEKCY MAaPKETUHTY IIOCJIYT IIOCEPEIHNLIBKOTO MiANPUEMCTBA, IKUI BPDAaXOBY€ KOMILJIEKC 3aXO0/iB Ha



XapaKTePUCTHUK: TPOLIECHICTh, pe3yJIbTaTUBHICTD, 3a7J0BOJIEHHS TOTPEO, B3aEMO[Iisl, HEMATEPiaJIbHICTb.
ApryMeHTOBaHO POJib BJIACHOI TOProBoi MapKy NIOCEPEeHULILKOTO MiATPUEMCTBA B 3a0e31e4eHHI PO3BUTKY MepPexi
CTBOPEHHS Ta CIIOKMBAaHHS LiHHOCTI. PO3p06ieHO KOMILIEKC 3aX0/1iB IOCEPEIHUIIBKOrO MiAITpUeEMCTBA 3

INOMIMPEHHS Ta CTUMYJIIOBAHHS ﬂOCBi,U‘y Moro PO3BUTKY.

2. The thesis is devoted to solving the scientific and practical issues regarding the services marketing of
intermediary companies in today's economic conditions. The marketing concept of mediation was developed,
which is based on the dualistic nature of mediation, the multichannel nature of mediation, strengthening of
coordination and integration functions of intermediary companies. A network approach was suggested to develop
the services marketing model of such companies, that will allow to deepen the integration and coordination
functions of intermediary companies and to increase their effectiveness. The approach to evaluating an
intermediary company marketing complex was justified, which allows to analyse the effectiveness of customer
service and to identify priorities for improvement. The content of all the elements from an intermediary company
complex of marketing of services was defined, which takes into account a range of measures at all stages of the
product. An interpretation of the "service" category is presented, which is based on the identification of its
characteristics: process nature, result, satisfaction of needs, interaction, immateriality. The role of a private label
was attested for the development of an intermediary company's network of value creation and consumption. A set
of measures for intermediary companies on the distribution and promotion of development experience was
proposed.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

Iy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'I30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. TTaBnenko Anatoniit Penoposuy

2. Pavlenko Anatoliy Fedorovich

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa iHpopmanist:

TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kopg, 3a €IPITIOY:



Micue3HaxoaKeHHS:
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocrTi npo odiniliHuX OIIOHEHTIB Ta PEI€H3E€HTIiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBuuie Im's Ilo-6aTbKOBI:

1. JatHoBCbKMM Opiit AHATOMINOBUY

2. HaitnoBcbKkuM FOpiit AHATOMINOBUY

KBasigikamis: g.e.u., 08.00.04
Imentudikarop ORCID ID: He zacrocosyerbcs
JoparkoBa iHdpopmamnist:

TToBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpassriHHS:

InenTudgikarop ROR: He zacrocosyerscs

Bsacue IlpizBuuie Im's I1o-6aThKOBI:
1. Innsimenko Cepriit MukosaioBuy

2. Inngmenko Ceprii MukoJsiaiioBuy

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa iHdpopmamnis:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. lynerina Jlropmuia MuxaisiBHa



2. lllynprina Jirogmuina MuxansisHa

KBasmigikamis: g.e.u., 08.00.04
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmalist:

TloBHe HaliMeHYBaHHS IOPHIHUYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma BiracHocTi:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Peuensentu

VIII. 3ak1104Hi BiZoMOCTI
Baache IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pagu

BiiacHe IIpizBuie Im'sa ITo-6aTbKOBi
TOJIOBYIOYOTO Ha 3acCiaHHi
BignoBigasbHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuK Bigginy YKpIHTEI, mo €
BiZNOBiZaJIbHUM 32 peecTpallilo HayKOBOIi

OisIJIBHOCTI

Jem’sHenko Cepriit [BaHOBUY

Hem’suenko Cepriii [BaHOBUY

IOpuenko T.A.



