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Pedepar:

1. Incepraliiio pyUCBsIYEHO MUTAHHSIM COLIiaJIbHO-TICUXO0JIOTiYHUX 3ac06iB TexHoJiorizalii Public relations y cdepi
MapkeTuHry. [IpoananizoBaHO coLjialbHO-TICUXO0JIOTIYHUI iHCTpyMeHTapil fgismbHOCTI Public relations. [TokazaHo
IOLJIbHICTD Ta IOTEHLIMHI MOKJIMBOCTI TEXHOJIOTi3alii COIiaslbHO-TICUXOJIOTIYHUX 32c06iB PR. 3anpornoHoBaHo
BapiaTMBHY MOJieJIb IPUHLNIIB T00Y0BU edeKTUBHUX PR-TexHoorill y cdepi MapKeTUHTY. BusiBieHO IOMiHAHTHe
3HAUEHHSI CIIOCO0Y OopraHisallii KOMyHIKaTMBHOTO NIPOCTOPY 111 N0o0y0BU epeKTBHUX PR-TexHooriil. PO3KpUTO
MOTEHLiIIHi MOKJIMBOCTI Ta BU3HAY€HO (PaKTOPY €(PEKTUBHOCTI BIIPOBAIKEHHS Pi3HOMAHITHUX CIIOCO0iB
opraHizallii KOMyHIKaTHBHOTO IpocTopy PR-TexHoorii1 y cdhepi MapkeTUHTy. 3'ICOBaHO MeXaHi3MU
3araJIbHOIICUXOJIOTIYHOI IMHAMIKM IHIUBiAyaJbHO- Ta COLiaJIbHO-TICUXOJIOTIYHHUX SIBULL, 10 CTAHOBJISATh 3MiCT PR-

B3a€MO/Iii Ta XapaKTep iX CNiBBiIHECEHHS 3i CTPYKTYPHOIO Ta KOMYHIKaTUBHOIO OpraHisaiieio PR-TexHOIOriN.

2. The dissertation deals with the issues of socio-psychological ways for technologization of Public Relations in the
marketing area. The socio-psychological techniques of Public Relation activities have been analyzed. It has been



found the expedience and the potential capabilities for technologization of the socio-psychological PR techniques.
The variational model of constructing the efficient PR-technologies has been proposed. It has been shown the
dominant importance of the modus of organization of communicative space for designing the effective PR-
technologies. Potential capabilities and the factors of efficiency of implementation of different ways for
organization of the communicative space in the area of marketing have been found empirically. The mechanisms of
development of the general psychological dynamics of the individualistic and socio-psychological phenomena,
which comprise the essence of the PR-interaction, have been shown as well as the character of their relation to
the structural and communicative organization of the PR-technologies.
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