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Тема дисертації:
1. Стратегічний маркетинг ЗЕД підприємства на сегментних ринках СОТ.

2. Strategic marketing of the enterprise’s foreign economic activity on segment markets of the World Trade
Organization.

Реферат:
1. Дисертацію присвячено формуванню теоретико-методичних основ та практичних рекомендацій щодо
побудови структурно-логічної моделі стратегічного маркетингу ЗЕД підприємства на сегментних ринках
СОТ, за умов інтенсивного впливу міжнародних бізнес-процесів. Проведено аналіз ЗЕД машинобудівних
підприємств. Запропоновано етапи розширення зовнішніх сегментів збуту продукції підприємств в контексті
маркетингового управління. Диференційовано фактори впливу на експортну діяльність підприємства.
Сформовано комунікативну модель маркетингового забезпечення ЗЕД підприємства в сегментуванні ринків
СОТ для запровадження напрямів взаємодії із кожним цільовим сегментом. Розроблена структурно-логічна
модель стратегічного маркетингу ЗЕД машинобудівного підприємства, яка включає організаційну та
функціонально-аналітичну складові маркетингового забезпечення ЗЕД.



2. The thesis is dedicated to the formation of theoretical and methodological bases and practical recommendations
on building a structural and logical model of strategic marketing of foreign economic activity of the enterprise
under conditions of intensive influence of international business processes on functioning. Scientific and practical
bases of formation of conceptual approaches in the development of strategic marketing of foreign economic
activity on segment markets of the World Trade Organization are improved. The modern paradigm of the
peculiarities of formation of strategies and mechanisms of marketing maintenance of foreign economic activity of
the machine-building enterprise under the conditions of the World Trade Organization is opened. The interaction
of subjects of marketing channel of the production distribution in business partnership in international market the
efficiency of foreign economic activity depends thereof is represented graphically. The factors that influence the
machine-building enterprise choice of external target production sales segments which should be subject to
thorough processing are systematized. Activation conditions of foreign economic activity of machine-building
enterprises which will assist the expansion of foreign economic relations under the conditions of integration
strengthening are suggested. The groups of indicators for the analysis and assessment of efficiency of foreign
economic activity which can be used in management activity are suggested. The stages of expansion of external
production sales segments of the enterprise in the context of marketing management are suggested. The factors of
influence on export activity of the enterprise the costs thereof are most prevalent in foreign economic activity of
domestic enterprises are differentiated. The bases of planning in strategic marketing of foreign economic activity
of the machine-building enterprise are suggested. A communicative model of the marketing support of foreign
economic activity of the enterprise in markets segmentation of the World Trade Organization in order to
introduce areas of interaction with each target segment is formed. The structural and logical model of strategic
marketing of foreign economic activity of the machine-building enterprise which is formed from organizational
and functional and analytical components of marketing maintenance of foreign economic activity are suggested.
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