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Tema guceprauii:
1. Ctpareriunuii mapketunr 3E]J] ninnpuemcTBa Ha cermeHTHUX puHkax COT.

2. Strategic marketing of the enterprise’s foreign economic activity on segment markets of the World Trade
Organization.

Pedepar:

1. Inceprauiio npucBsi4eHo GOPMyBaHHIO TEOPETUKO-METOANYHUX OCHOB Ta NPAKTUYHUX PEKOMEHALiN 010
11o0yJ0OBY CTPYKTYPHO-JIOTIYHOI MOAieJli cTpaTeriyHoro MapkeTuHry 3EJ] ninnpueMcTBa Ha CETMEHTHUX PUHKaX
COT, 3a yMOB iHTEHCHUBHOTI'O BIIJIUBY MDKHApOJHUX 6i3Hec-mipoLeciB. [Iposeneno aHaniz 3E]] MamuHo6ygiBHUX
HiANpUeMCTB. 3allpONIOHOBAHO €TalY PO3MINPEHHS 30BHIIIHIX CETMEHTIB 30yTy NPOAYKLUIi MiATIPUEMCTB B KOHTEKCTI
MapKeTHMHTOBOTO yIpaBJliHHs. [JudepeHuilioBaHo (akTopU BIIMBY HA €KCIIOPTHY AisJIbHICTb MiAIPUEMCTBA.
CdopMOBaHO KOMYHIKaTHBHY MOJieJIb MapKeTHUHIoBOro 3abesnedenHs: 3E]I mignpueMcTsa B cerMEHTYBaHHI PUHKIB
COT pns1 3anpoBaJiKEHHS HAINIPSMIiB B3aeMOZi i3 KOXKHUM LIiJIbOBUM CEIMEHTOM. PO3po6iieHa CTPYKTYpHO-JIOTiYHa
MoOJeJb CTpareriyHoro mapketuHry 3E]] MamnHoG6y1iBHOTO MiIPUEMCTBA, SIKA BKJIIOYA€ OpraHisaliiiHy Ta

dyHKLiOHAIBPHO-aHAJITUYHY CKJIaI0Bi MapKeTUHroBoro 3abesnedyeHHs 3E].



2. The thesis is dedicated to the formation of theoretical and methodological bases and practical recommendations
on building a structural and logical model of strategic marketing of foreign economic activity of the enterprise
under conditions of intensive influence of international business processes on functioning. Scientific and practical
bases of formation of conceptual approaches in the development of strategic marketing of foreign economic
activity on segment markets of the World Trade Organization are improved. The modern paradigm of the
peculiarities of formation of strategies and mechanisms of marketing maintenance of foreign economic activity of
the machine-building enterprise under the conditions of the World Trade Organization is opened. The interaction
of subjects of marketing channel of the production distribution in business partnership in international market the
efficiency of foreign economic activity depends thereof is represented graphically. The factors that influence the
machine-building enterprise choice of external target production sales segments which should be subject to
thorough processing are systematized. Activation conditions of foreign economic activity of machine-building
enterprises which will assist the expansion of foreign economic relations under the conditions of integration
strengthening are suggested. The groups of indicators for the analysis and assessment of efficiency of foreign
economic activity which can be used in management activity are suggested. The stages of expansion of external
production sales segments of the enterprise in the context of marketing management are suggested. The factors of
influence on export activity of the enterprise the costs thereof are most prevalent in foreign economic activity of
domestic enterprises are differentiated. The bases of planning in strategic marketing of foreign economic activity
of the machine-building enterprise are suggested. A communicative model of the marketing support of foreign
economic activity of the enterprise in markets segmentation of the World Trade Organization in order to
introduce areas of interaction with each target segment is formed. The structural and logical model of strategic
marketing of foreign economic activity of the machine-building enterprise which is formed from organizational
and functional and analytical components of marketing maintenance of foreign economic activity are suggested.

Jep>kaBHHH peecTpaniliHuil Homep JiP:

IIpiopuTeTHHI HanIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHuii npiopUTEeTHUH HaNIPSIM iIHHOBALLiMHOI AisJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAaHICTh:

OxoponHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcepTalii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KepPiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Hwxnuk BikTop Muxainniosuy

2. Nyjnyk Viktor Myhailovych

KBasigikamis: n.e.n., 08.09.01

InenTudikarop ORCID ID: He 3acrocosyerncs



JoparkoBa iHdpopmamnist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizmomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. IrnaTbeBa IpuHa AHartoJliiBHA

2. Ignatyeva Irina A.

KBasigikamis: 1. e. ., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetbcs
JopaTrkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOMH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ionimyk Ipuna IropiBHa

2. Polishchuk Iryna I.

KBasidikamis: 1. e. u., 08.00.04
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHpopmamist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:



InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3ak1104Hi BiZOMOCTI
BaacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH pagu

Biiacue IIpizBuie Im's I1o-6aTbKOBi
TOJIOBYIOYOTO Ha 3acCiiaHHi
BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZINOBiZaJIbHUM 32 peeCcTpallilo HayKOBOi

OisSIIBHOCTI

HwxHuk Bikrop Muxainosny

['onuap Ospra IBaHiBHA

IOpuenko T.A.



