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1. KomepuiitHi no3HaYeHH y NiABUILEHHI e()EKTUBHOCTI MAaPKETUHIOBOI AislIbHOCTI MiIIPUEMCTB XapuOBOi

IIPOMUCJIOBOCTI

2. Commercial denotations in increasing the effectiveness of marketing activity of the food industry enterprises

Pedepar:

1. O6'eKTOM [OCIIIPKEHHS € IPOLleC BUHMKHEHHS!, (PYHKLIOHYBaHHS Ta €(PEeKTUBHOCTI 3aCTOCYBaHHSI KOMEPLiHUX
[I03HA4YE€Hb Y MAPKETHMHIOBIN Aisl/IbHOCTI MiANPUEMCTB. [IpeIMETOM JOCIIII)KEHHAE TEOPETUYHI, METOIUYHI Ta
IIPaKTHYHi aCNIeKTH 3aCTOCYBaHHS KOMEPLiHUX IIO3HAYEHb Y MiJBUILIEHH] €()EKTUBHOCTI MADKETUHIOBO]
IisiIbHOCTI MiATIPUEMCTB Xap4yoOBOi IPOMHUCJIOBOCTI. JlucepTaliiiny po60Ty IPUCBSIYEHO YI0CKOHAIEHHIO
TEOPETUYHUX TI0JIOXKEHD 1 pO3p0o06L;i HAYKOBO-METOJUYHUX Ta IPAKTUYHUX PEKOMEHAL{N 100 e(PEeKTUBHOTO
3aCTOCYBaHHS KOMEPLIMHYX [T03HAaY€Hb Y MAPKETUHIOBIN AiSI/IbHOCTI MiAIPUEMCTB Xap40BOi IPOMUCIIOBOCTI. Y
MIPOLECi JOCiTKEHHSI BUKOPUCTAHO METOIM HAYKOBOTO JOCJIiIPKEHHS: 3araJlLHOHAYKOBOTO aHaJli3y, CUHTE3Y Ta
IIOPiBHSIHHS, CUCTEMAaTU3allii, CTAaTUCTUYHOIO aHaJli3y, eMIIIPUYHOr0 NOCiIKeHHs, rpadiyHuil, METO], eKCIIEPTHOTO
olLliHI0BaHHS1. Po3po6iieHo kiacudikaliliHy OCHOBY Ta €TaIlHiCTh 3alIpOBAIPKEHHSI KOMEPLiNHUX [103HAY€Hb
3aJIEXKHO Bifi CTaHy €eKOHOMIKO-TIPaBOBOTO 326€3e4YeHHs, [0 JO3BOJIUIIO CUCTEMAaTHU3yBaTH iCHYIOUi KOMepLiliHi

[IO3HAYEHHSI Ta BUBHAUUTH II€PCIIEKTUBY iX 3aCTOCYBaHHSI BiJJ[IOBiIHO 40 ePeKTUBHOCTI MaPKETUHIOBOI Aisl/IbHOCTI



MiAIPUEMCTB. YIOCKOHAJIIEHO HayKOBO-METOAUYHUH MiAXif 0J0 CTPYKTYPHO-JIOTIYHO] MTOCIIiOBHOCTI
migBUIeHHS e(PEeKTUBHOCTI MAPKETUHTOBOI MisUIbHOCTI MiMPUEMCTBA, Yepe3 BU3HAYEHHS! iHAMKATOPIB KOHTPOJIIO.
Bu3sHaueHO HayKOBO-METOMYHUM MiJXif, 00 BIPOBAIKEHHS KOMEPLIMHNUX II03HA4€Hb Y MAPDKETUHIOBY
Iisi7IbHOCTI MiATIPUEMCTB Xap4y0OBOi IPOMHUCJIOBOCTI, SIKUI 0a3yeThbCsl HAa CTPYKTYypU3allii yIIPaBliHCbKUX PillleHb B Ll
cdepi i € nponecom MPURHSATTS YIPABIiHCbKUX pillleHb MOA0 (GOPMYBaHHS BJIACHOI TOPrOBEJIbHOI MapKHU.
3anpornoHOBaHO 3aCTOCYBAHHS MAaTPUYHOTO aHaJIi3y [J1s1 BUBHAYEHHS PUHKOBUX IMO3ULiH, IPOTIOHOBAHUX
TOProBEeJIbHMX MAapOK MiIpUeMCTBAMHU Xap4y0BOi IPOMHUCJIOBOCTI. PO3p06eHO ClieHapHi Nifxoayu 00 PyHTYBaHHS
VIPAaBJIiHCbKUX PillleHb 00 BU3HAYEHHS CTPATETiN O3ULIIOHYBaHHS, 5IKi, 6a3yI0TbCS Ha 3aXUCTi PUHKOBUX
MO3ULi¥ TOPrOBEJIbHOI MapPKU HiATIPUEMCTB XapuOBOi NPOMUCTIOBOCTi. OCHOBHI TEOPETUYHI ITOJIOKEHHS, BACHOBKU
i mpono3ultiii, sKi MiCTATbCA B AMCEPTalil, MalOTb HAYKOBO-TIPUKJIafHE 3Ha4€HHS i BUKopucTaHo TIB "CaTtaHiBCbKUM
koHcepBHu# 3asoy", I "depakusaucekum [1K3 OCC", TOB "Tltaxodabpuka Bonounceka",TOB "TM Hacosnopa”,
YKpaiHCBbKOIO acoljalielo MapKeTUHTY, XMEJIbHULILKOMM HallilOHAJIbHUM YHIBEPCUTETOM.

2. The object of the study are the processes of generation, operation and efficiency of commercial designations in
the marketing activities of enterprises. The subject of research are theoretical, methodological and practical
aspects of commercial designations to improve the efficiency of marketing activities of the food industry. The
thesis is devoted to the improvement of theoretical positions and development of scientific-methodical and
practical recommendations for the effective application of commercial designations in the marketing activities of
the food industry. The study used the methods of scientific research: epistemological and system analysis,
induction and deduction, synthesis and comparison, classification, statistical analysis, empirical study, the
graphical method of expert evaluation. Developed a classification framework and stages of implementation of
commercial designations depending on the economic and legal provision that allowed to systematize existing
commercial designations and determine the prospects for their use in accordance with the effective marketing of
the company. Improved structural and logical sequence of improving the effectiveness of marketing activities of
the enterprise by identifying indicators of control. Defined scientific and methodical approach to the introduction
of commercial designations in the marketing activities of the food industry, based on the structuring of
management decisions to build its own brand. Provided the use of matrix analysis to determine market positions
trademarks food industry. Developed the scenario approach to inform management decisions to determine the
positioning strategy, which is based on protecting the market position of the brand enterprises in the food
industry. Basic theoretical positions, conclusions and proposals contained in the thesis, are scientific and practical
value used ODO "Satanovskiy cannery" SE "Dvurechanskogo PKZ OSS", LLC "Volochysk Poultry Farm", LLC "TM
Delight" Ukrainian Marketing Association, Khmelnytsky National University.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTEeTHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITiZcyMKH JOCTiI>KEeHHS:

Iy6sikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiaIbHO-€KOHOMIYHA CIIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcepTalii:

3B'SI30K 3 HAYKOBHMH T€EMaMH:



VI. BizoMocTi mpo HayKOBOT0 KEPiBHUKA /KEePiBHHUKIB (KOHCYJIbTAaHTA)

Bsiacue IlpizBuuie Im's I1o-6aThKOBI:
1. KoBanpuyk CBiTsiaHa BosmogumupisHa

2. Kovalchyk Svetlana Vladimirovna
KBasigikanis: n.e.u., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetncs
JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma By1acHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiniliHuX OIIOHEHTIB Ta pEl€H3€HTIiB
OdiniitHi onoHEHTH
BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:

1. Kengroxos Osiekcangp BosogumupoBuy

2. Kenpgroxos OnekcaHgp BonogumMuposud

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
HoparkoBa indopmamnist:

IloBHe HaliIMeHYBaHHS OPUAUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocosyerbcs

BaacHe IlpizBume Im's I10o-6aTbKOBI:
1. llyknina BikTopig BikTopiBHa

2. lllykstina Biktopis BikropiBHa
KBasigikanis: k.e.n., 08.00.04

InenTudikarop ORCID ID: He 3acrocosyetbcs



JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZmoMOCTi

Bnacue IpizBume Im's [1o-6aTbKOBI Cagina l'anmna I'puropisHa
rOJIOBH pagu

Biacue IpizBume Im's [10-6aThbKOBI Casina l'anuna I'puropisHa
TOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

Peectpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbBHUM 32 peeCcTpallilo HayKOBOi IOpuenko T.A.

OisSIIBHOCTI




