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2. Marketing of Works as a Line of Development of Machine-Building Enterprises’ Marketing Activity

Pedepar:

1. O6’exTOM [IOCTIiI>KEHHSI € NIPOLIECU OIlepallifiHOI Ta MAPKETUHIOBOI Aisl/IbHOCTI MAIIMHOOYAiBHUX MiTITPUEMCTB,
sIKi Ha 3aMOBJIEHHS] BUKOHYIOTb POOOTH 3 BUPOOHULITBA, BiJHOBJIEHHS, MOJIEPHi3allii, nepeobagHaHHS abo
nikBigauii 06'exTiB. MeTo0 gucepTauiiHoi po60TH € po3poOKa MOHSATIIHO-KAaTeropiaJbHOro anapary MapKeTUHTY
POOIT SIK HOBOrO HAayKOBO-TIPAKTUYHOT'O HAMPSIMY 7151 YI,OCKOHAJIEHHS Ha HOTO OCHOBI MapKeTHUHIOBOI [1isIbHOCTI
MalKMHOOYIiBHUX MiANPUEMCTB. ABTOPOM BUKOPUCTaHO €KOHOMIKO-CTaTUCTAYHUI Ta riIOTETUKO-IeNyKTUBHUI
METOJU, METOY [IAPHOI KOPEJIALi Ta aHasorii, METOIM aHaJIi3y Ta CUHTE3y, METOIU IHAYKILII Ta JeAyKLii, MeTongu
abCTparyBaHHS Ta €KCIIEPTHOTO ONUTYBAaHHS, CTPYKTYPHO-(QYHKIIOHAILHUM METO], i MeTOn Y TPyITyBaHHS Ta
[eperpymnyBaHHs, NiaJIeKTUYHUN Ta CUCTEMHUNA METOJIM, iCTOPUYHO-PETPOCIIEKTUBHUN OIJIsl. TeopeTudHe
3HAUEHHS OJIEP’KaHUX PE3YJIbTATiB MOJISITA€ Y MOXKIJIMBOCTI iX BUKOPUCTAHHS IIPU NIPOBAIPKEHHI HAyKOBUX
TOCJIiIKeHb y cpepi MapKeTHUHIOBOI AisSJIbHOCTI IPOMUCIIOBUX MiANTPHUEMCTB. MapKeTHHT POOIT PO3IMPIOE iCHYIOUY

KOHIIEILIi}0 MAPKETHHTY, NO3BOJIsSIE OTPUMATH HOBI BUBiIHI 3HaHHA. HayKoBa HOBU3HA OJ€PKaHUX PE3YJIbTaTiB



IIOJISITA€ Y BiIKPUTTi HOBOTO HayKOBO-IIPAKTUYHOTO HAMPSIMY «MapKETUHT pobiT». [IpeIMeTOM IOCTiIKEHHS €
HayKOBO-TEOPETUYHI, IPUKJIAIHI ACIIEKTH i HaBYaJIbHO-MEeTOAUYHI 3acald MapKeTUHTY Po6iT. [IpakTH4He 3Ha4eHHs
OJlep>KaHMX PEe3yJIbTaTiB I10JIAra€ y MOKJIMBOCTI iX 3aCTOCYBaHHS [I711 OTPMMAaHHS 3aMOBJIEHb HAa BUKOHAHHS POOIT
Ha 00’€KTaxX 3aMOBHUKIB; PO3IIMPEHOr0 MAaPKETUHTY TOBAPiB, POOIT i IOCJIYT [ 3HW>KEHHSI BUTPAT Ha 30YT;
BIIPOBAI’)KEHHS BEKTOPHOTI'O YABJIEHHS MAapKETUHTY [IJIs1 KOHTPOJIIO MAPKETUHIOBOI Clienjaisarii mianpuemMcTs;
BHUKOPHUCTaHHS HOBOI «9P» Moziesi MapKeTHHI-MIKCY i HOBUX BUZiB riOpUIHUX NIPOINO3ULIIN 3 €IeMEHTOM «POO0TH»
L7151 3pOCTaHHS JOXO[IiB MiIIPUEMCTB; 3[1iICHEHHS 6apTEPHOr0 MapKeTUHTY POOiT i pO60TOOOMIHIB /1J1s
nigBUIIeHHs e(PeKTUBHOCTI 30yTy i MOCTaYaHHS HA MiANPUEMCTBAX; epeobIalHaHHI OCHOBHUX 3aCO0IB SIK
IpKepeJsia 0AATKOBUX JOXO/iB MAIIMHOOYAiBHUX MiJIIPUEMCTB Ta OLIAIMBOrO I€PE030POEHHS BUPOOHUITBA.

Cdepoto BUKOPUCTaHHS aBTOPChKUX PEKOMEHTALLIN € MApKETHUHIOBa AislIbHICTh MAalIMHOOYAiBHUX MiIIPUEMCTB.

2. The research objects are processes of operating activity and marketing activity of machine-building enterprises
which according to orders execute works for production, renewal, modernization or liquidation of objects. The
purpose of the thesis is development of conceptual-categorial apparatus of the marketing of works as a new
scientific-practical line for improvement on its basis of machine-building enterprises’ marketing activity. The
author used economic-statistical and hypothetic-deduction methods, methods of pair correlation and analogy,
methods of analysis and synthesis, methods of induction and deduction, methods of abstracting and inquiry of
experts, structurally-functional method and methods of grouping and regrouping, dialectical and system methods,
historical-retrospective review. The theoretical value of the obtained results consists in possibility of their using
for conducting of scientific researches in the field of industrial enterprises’ marketing activity. The marketing of
works extends existent conception of marketing, allows obtain new derivative knowledge. The scientific novelty of
the obtained results consists in discovery of a new scientific-practical line “marketing of works”. The subjects of
the research are scientific-theoretical, the applied aspects and scientifically-methodical bases of the marketing of
works. Practical value of the obtained results consists in possibility of their application for the obtaining of orders
on implementation of works on the objects of customers; the widened marketing of goods, works and services for
decline of expenses on a sale; introduction of the vector image of marketing for control of marketing specialization
of enterprises; use of a new “9P” model of marketing mix and new types of hybrid propositions with an element
“the works” for growth of enterprises’ revenue; realization of the bartering marketing of works and “exchanges of
the works” for increase of efficiency of sale and the supply on enterprises; re-equipment of the fixed assets as a
source of additional revenue of machine-building enterprises and economical rearmament of production. Sphere
of the use of the author’s guidelines is the marketing activity of machine-building enterprises.
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