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dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CIeNiaai30BaHOi BY€HOI pagH): [ 70.052.01
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Kopg 3a €IPIIOY: 02071234

Micueanaxo;pKeHHﬂ: ByJI. [HCTUTYTCBKA, 11, M. XMeIbHULILKUI, XMEJIbHULBKUN P-H., XMEJIbHUIIBKA O01L.,
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dopma BaacHOCTI:
Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0

IloBHe HaliIMEeHYBaHHS IOPUAHYHOL OCOOM: XMeNbHUIbKUI HAlliOHALHUI YHIBEPCUTET
Kopg, 3a €IPIIOY: 02071234

MicuesnaxomerHﬂ: 29016, M. XMeIbHULIBKU, BYJIL. IHCTUTYTCBKA, 11

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTuyHHUX PYyOpHK: 06.81, 06.81

Tema gucepranii:
1. DopmyBaHHs cuctemu iHGOpMaLiTHOTO 3a6e3redyeHHs] MapKeTHUHIOBOI IisJIbHOCTI MigIIPUEMCTBA.

2. Formation of the information support system of the marketing activity of the enterprise.

Pedepar:

1. B po6oTi 06rpyHTOBaHO HOBI iZIX0AU B OpraHizallii MApKeTHMHIOBOI [1isIbHOCTI MiJIIPUEMCTB, SIKi 6a3yI0ThCS Ha
cucrteMi gkicHoro iHpopmalitHoro 3a6e3ned4eHHs, i TPaHCHOPMYIOTh MAPKETUHT B IIOTY>KHUI iHCTPYMEHT
¢dhopmMyBaHHS HOBUX 3HaHb [IPO PUHKOBE CEPENOBUILE, yMOBH aflalTallii o HbOrO Ta BUPIIIeHHS COLialbHO-
€KOHOMIYHUX NPo6JieM Cy0'eKTiB rocriofiapioBaHHs. [IpoaHanizoBaHO 0COOJIMBOCTI PYHKIIOHYBaHHS
MalMHOOYIiBHUX MiANpreMcTB XMeIbHULBKOI 0671aCTi Ta IX MApPKETHHIOBOI [isI/IbHOCTI, BUAiJIEHO POJIb
MapKeTUHTOBOI CYKOU K TeHepaTopa ifgei, copMOBaHUX IIJISIXOM BUBYEHHSI pPUHKOBOI CUTYyallii Ta peasbHUX i
MOTEHL{NHNX MOXKJINBOCTe! mignpueMmcTBa. CHOpPMOBAaHO HAYKOBO-METOIUYHI peKOMeHallii MAapKeTUHIOBOTO
IIOCTIiIKEeHHS SIK OfHiel i3 6a30BUX 3acaj cucTeMu iHGopMalliliHOro 3a6e3nedyeHHst MapKeTUHTOBOI AisLTbHOCTI
niAnpreMcTBa. 3allpONIOHOBAHO HAYKOBO-METOIWYHUI MiJXif, OLiHKM MOTeHLiany iHpopmaTu3aallii MapKeTHHIOBOI
IisiIbHOCTI MiANpueMcTBa. BU3Ha4eHO CTPYKTYPHI €JIEMEHTH Ta MOCIiI0BHICTb IOOYI0BU CUCTEMU

indopmaniitHoro 3abe3rneyeHHs MApKETUHIOBOI Hisl/IbHOCTI MiANPUEMCTBA, 3 BULiIZIEHHSIM (YHKIIi Ta 3MiCTOBHOTO



HaIllOBHEHHS iHTEJIEKTYaJIbHOI CKJIaJIOBOI, IKa BKJIIOYa€ iHTEerpoBaHy 6a3y 3HaHb i HEPOHHY MEPEXY, 110
3a0e3neyuTb ePeKTUBHICTh MApPKETHUHIOBOI HisyibHOCTI. OflepskKaHi HAyKOBi pe3ysibTaTy Oy/u anpoboBaHi Ha
IOCiI)KYBaHUX MAlIMHOOYiBHUX IiANPYEMCTBAX Ta BIPOBAIKEHI B IPAKTUKY (POPMYBAHHS CUCTEMU

iHpopMaliiiHOro 3a6e3neyeHHs] MApKETUHTOBOI NisSJIbHOCTI MigIpUEMCTBA.

2. The work substantiates new approaches in the organization of enterprises marketing activities based on the
system of quality information support and transforms marketing into a powerful tool for the formation of new
knowledge about the market environment, conditions for adaptation to it and solving socio-economic problems of
business entities. The analysis of the theoretical positions on the essence of marketing and marketing activities has
allowed to distinguish their characteristic and distinctive features, as well as the combination of information,
intellectual, social and managerial processes in the system of new marketing ideology, which increases its role in
solving socio-economic problems of the enterprise and the social responsibility of business. This, in turn, fills the
new economic content with marketing activity and its interconnection with the production, financial, investment
and marketing areas of the enterprise. Taking into account the obtained results, the main criteria of quality and
value for information resources and marketing information have been determined, as well as the classification of
marketing information by such features as the degree of its processing, requests of management personnel,
interaction with counteragents, which will allow to systematize information flows and arrays of information when
it is formed and processing and improving the efficiency of information provision by marketing information in all
areas of operation of the enterprise. The obtained scientific results were tested on the studied machine-building
enterprises and introduced into the practice of forming of the enterprise information support system of the
marketing activities.
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Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Iapko Maprapura BacuniBHa

2. lllapko Maprapura BacuiiiBHa

KBasmigikamis: n.e.n., 08.02.02
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KBasmigikamis: k.e.n., 08.00.04
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TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:
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ImentTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. INonimyk Ipnna IropiBHa
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KBasmigikanis: k.e.n., 08.00.04
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Micue3Haxoo KeHHS:



dopma By1acHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI
TOJIOBH paju

BsiacHe IIpizBuie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallil0o HAyKOBOi

OisIIBHOCTI

BorHapeHnko Muxaiio IletpoBuy

BoitHapeHko Muxaio I[leTtpoBuy
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