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1. Inceprariiio NprucBs9eHO KOMILIEKCHOMY AOCJiIKEHHIO I1(POBOTro 6PEeHIMHTY MiATIPUEMCTBA PO3IPi6HO]
TOPTiBJi. PO3KpUTO poJib Lu(POBOro 6peHIUHIY y HifBUILEHH] €PeKTUBHOCTI Aisl/IbHOCTI MiANpreMCTBA.
BriokpemiieHO NpUHLUMNY LA(PPOBOro OPEHAUHTY: LieNOKIaJaHHs Ta BUMIPIOBaHICTh; OPi€HTOBAHICThb Ha LIiJIbOBY
ayJUTOPilo; aBTEHTUYHICTb T PEJI€BAaHTHICTh; iHHOBALIIIHICTb; KOMYHIKaTUBHICTb. BU3Hau€HO Hall6iIbII TOIMPEH]
MozeJi no6ynoBy OpeHy, SKi € igIPpyHTIM 17151 GOpPMYyBaHHS CIIPUSITIIMBOrO 00pasy OpeHy Y CBiLOMOCTI
NOTEHLTHMX CIIO>KUBAUiB. BUsBIeHO, 1[0 aHali30BaHi MoZeJi He BinobpaxaoTs crienuQiky nodynoBu 6peHy
HiANpreMCTBA PO3OPiOHOI TOPriBili y LM(PPOBOMY CEPENOBUILI. 3 yPaXyBaHHSIM LIbOTO, 3aIIPOIIOHOBAHO PO3TJISIATH
ineHTHYHICTh OpeHay K KOHLeINIiio, Ipu3Havyeny 1J1s 3abesnedyeHHs 6peHnom QyHKLii inenTudikaii,
IvdepeHialii Ta nepcoHasuisallii 3 METOIO BILJIMBY Ha MOBEiHKY CIIOKMBaYiB y LUPPOBOMY CEPEIOBUIL.
CdopmoBaHO mozeb LU(PPOBOro OPEHINHTY, IO BKIIOYaE 4 CKIanoBi: ¢pinocodist, LiHHOCTI, aApeCHICTb,
nudepenuianis. Po3pobieHo anroputm nudposoro 6peHauHry. JocimkeHo iHcTpyMeHTapiil uudpoBoro

OpeHIVHTY B CUCTEMI OpEHIVHTIY MiTIIPUEMCTBA PO3PiOHOI TOPTIBII Ta IpeACTaBlIeHO KOHLENTyalbHy MOJIeJlb



110ro 3aCTOCYBaHHS [1J1s1 IOOYIOBY iHTErPOBAaHMX KOMYHIKallill 6peHly 3 BUKOpUCTAaHHAM Mogei PESO.
3anporoHOBaHO aJITOPUTM OLiHKY ePeKTUBHOCTI u(ppoBOro 6peHrHry. 3arporoHoBaHo npouec SMM-
IIPOCYBaHHS 7151 iANpreMCTBA PO3APiOHOI TOPriBili. 3aIIPOIIOHOBAHO CXEMATUYHUM [IPOLEC KOHTEKCTHOI peKlaMu
17151 T INIpAEMCTBA pO3APiOoHOI TOpriBii. OGrPpyHTOBAHO MOJI€Jb TAPTreTHHIY, B SIKill BDAXOBYETbCS KJIIEHTChKUIM
IOCBif, 10 (POPMYEThCS Ha WIJISIXY CIIOKMBAya. Bugineno kpurepii o1iHI0BaHHS €(peKTUBHOCTI LUPPOBOro
OpeHIMHTY: EKOHOMIYHa, KOMYHIKaTUBHA Ta IICUXOJIOTiYHA e(PEeKTUBHICTb, 110 3abe31edye MiIpUeMCTBY OCHOBY
L7151 KOMIIJIEKCHOTO OLiHIOBaHHS Pe3yJIbTaTUBHOCTI MAaPKETUHIOBUX 3aXO0[iB IPOCYBaHHS OpeHy Y IU(PPOBOMY
cepenoBuUlli, CTyIeHs iX BIUIMBY Ha LiJIbOBY ayAUTOpilo. IIpoaHasnizoBaHO 0COGIMBOCTI Ais/IbHOCTI MiJIIPUEMCTBA
po31pibHOI TOPriBiIi B cydacHUX yMOBax. [IpoBeieHo NocCIinKeHHsI pO3BUTKY po3apibHOI TopriBii B VKpaiHi.
[TpoBeneHo aHasi3 iHCTpyMeHTapio LMPPOBOro OPEHAUHIY B CUCTEMI MAPKETUHTY MiANpHeMCTBA PO3APiOHOI
toprisyi. [I71s1 moCiKeHHs: 0OpaHO TPU MPOBifgHI MpoayKToBi Mepexi Ykpainu: METRO, ATB, ®opa. KimoyoBum
KpUTEpieM BUOOPY OyJI0 LiHOBE NO3ULIOHYBaHHS JaHUX MEPEX, a caMe Oislbll HU3bKI LIiHU, TOPIiBHSHO 3 iHIINMHA
Mepe’kaMU Ha PUHKY, 1110 00YMOBJIIOETHCSI 3HMKEHHSIM KYyIIiBeJIbHOI CIIPOMOXKHOCTI CIIO>KMBAYiB B KpaiHi B yMOBax
BiliHU. BusiBJIeHO 0COGJIMBOCTI BUKOPUCTAHHS Pi3HUX iHCTPYMEHTIB LU(PPOBOro OPEHIUHTY: CTPYKTypa CanTy,
IA3alH, KI04Y0Bi c0Ba, SEO-nokasHuky, Tpadik caiTy, njaaTHa pekiaama, peKjaMHi OroJioueHHs, 6aHepy, Bifeo,
MOOGiJIbHE ITPOCYBaHHS. 3alIPOIIOHOBAHO KPUTEPIi o1liHI0OBaHHS 1IM(POBOro 6peHy MiAnpreMcTBa po3apibHOI
TOPTiBJIi, 1110 BKJIIOYAIOTh JBi CKJIaIOBI: TO3M1i0HYBaHHS Ta BUKOPUCTaHHS LUPPOBUX iHCTPyMeHTiB. Ha ocHOBI
IIbOTO OXapaKTEPU30BAHO 0COOIUBOCTI HisnbHOCTI Mepesk METRO, ATB, ®opa Ta [ocligKeHo iX KOMIJIEKCHUN
uuppoBUil iHcTpymMeHTapiil. [IpoBeeHO OLiHKY e(peKTUBHOCTI LU(PPOBOro OPEHINHIY AOCiIKYBAaHUX MEPEX
po3pibHoi Toprisii. [TpencTaBaeHo CTPYKTYPOBaHy MOJieJlb IIPOCYBaHHS LUPPOBOro 6peHay 3acobaMy OHJIalH
pexknamu. Po3pob6yieHo MoZe b ONTUMI3AlLil peKJIaMHUX KaMIIaHiil B KOHTEKCTHI peKjlaMi Ta ColjiaIbHUX MeJia AJ1st
niANpUeMCTBA PO3OPiOHOI TOPTiBJIi, IO BKJIIOYAE [BA ACIEKTU: ONTHMI3allisl 32 paXyHOK YCYHEHHS TEXHIYHUX
Ipo6ieM, SIKi MOKYTh BUHUKHYTY IIPY POOOTI 3 peKJlaMHUMU KabiHeTaMmu Ta poboTy 6e3rocepeiHbo 3 MeTPHUKaMU B
3aJIEXKHOCTI Bifl iX pe3ysIbTaTUBHOCTI. BUsIB/IEHO KJII0YOBi XapaKTePUCTUKU Ta OCOOJIMBOCTI OpEeHiB JOCiI)KYBaHUX
MEPEeX, SIKi BUBHAYAIOTh iX YHIKaJIbHICTh Ha PUHKY; OOIPYHTOBAHO BUOIp KaHaJiB Ta iIHCTPYMEHTIB PEKJIaMH,
IIPE/ICTABJIEHO iX OINUC, IepeBaru, METOU TapreTyBaHHs; pO3POOJIEHO /1J11 KOSKHOTO MiANPHUEMCTBA IJIaH il 3
IIPOCYBaHHs L1QpoBOro 6peHay, 1o BKIoYae B cebe cTparerii KoMyHikallii, OCHOBHI METPUKH, OI0[KeT, LiNbOBi Aii
Ta KJII0YOBi IOKa3HUKU €(eKTUBHOCTI. 151 OLiHKM e(PEKTUBHOCTI 3alIPOIIOHOBAHUX [Iill Ta Melia-IJIaHy
BMKOPUCTAaHO aHAJITUYHUI MiAXiM, 0 BKIIIOYAE aHaJi3 Ta IIPOrHO3yBaHHS Be6-TpadiKy, 06CsAriB MpoaaskiB Ta
npubyTKoBoCTi. OCHOBHA yBara IpufijieHa KII04Y0BUM MIOKa3HUKaM e(eKTUBHOCTI, TAKUM SIK IPOrHO30BaHa
KinpKicTb KiiKiB, CTR, ROAS, KifbKiCTh TpaH3aKLill Ta cepelHil yeK. [laHi TOKa3HMKU 403BOJISIIOTh KOMILJIEKCHO
OLIIHUTHU BIJIUB M€lia-aKTUBHOCTEN Ta PE3y/IbTaTUBHICTh PEKJIAMHUX KaMMaHil. [IpakTUYHe 3Ha4€HHSI OJlep>KaHUX
PE3YJIbTATIB [OJISITAE Y TOMY, 110 TEOPETUYHI 1 METOLWYHI ITOJIOKEHHS NOBENEHO 4O PiBHS KOHKPETHUX METOIUK i
PEeKOMeHallill o0 BIPOBaIKEHHS Ta PO3BUTKY LM(POBOro 6peHIMHIY Ha MifAIIPUEMCTBaxX PO3piObHOI TOPTiBIi.
2. The dissertation is devoted to a comprehensive study of digital branding for a retail enterprise. The role of
digital branding in increasing the efficiency of the enterprise is revealed. The principles of digital branding are
distinguished. Brand identity of a retail trade enterprise in a digital environment is proposed as a concept designed
to ensure the brand's functions of identification, differentiation, and personalization, aimed at influencing
consumer behavior in the digital environment. A digital branding model is formulated, comprising four
components: philosophy, values, addressability, and differentiation. A digital branding algorithm has been
developed. The tools of digital branding in the branding system of retail enterprises are studied, and a conceptual
model of their application is presented to build integrated brand communications using the PESO model. An
algorithm for evaluating the effectiveness of digital branding is proposed. A process for SMM-promotion tailored
to retail enterprises is proposed. A schematic process for contextual advertising tailored to retail enterprises is
suggested. A targeting model considering customer experience along the consumer journey is substantiated.
Criteria for evaluating digital branding effectiveness are distinguished: economic, communicative, and
psychological effectiveness, providing the enterprise with a basis for comprehensively assessing the results of
marketing activities promoting the brand in the digital environment and their impact on the target audience. The



characteristics of retail enterprises in modern conditions are analyzed. The development of retail in Ukraine is
examined. The digital branding tools in the marketing system of retail enterprises are analyzed. The study focuses
on three leading Ukrainian retail chains. The specifics of various digital branding tools are identified: website
structure, design, keywords, SEO indicators, website traffic, paid advertising, promotional messages, banners,
videos, mobile promotion. Evaluation criteria for the digital brand of a retail enterprise are proposed. The
effectiveness of digital branding for the studied retail chains is assessed. A structured model for promoting a digital
brand through online advertising is presented. A model for optimizing advertising campaigns in contextual
advertising and social media for retail enterprises is developed, including two aspects: optimization through
resolving technical issues that may arise in advertising management platforms and working directly with metrics
depending on their performance. Key characteristics and unique features of the brands of the studied chains are
identified, substantiating the choice of advertising channels and tools. Their descriptions, advantages, and
targeting methods are presented. For each enterprise, an action plan for digital brand promotion is developed,
including communication strategies, key metrics, budget, target actions, and key performance indicators. The
dissertation provides recommendations for improving the process of managing digital branding tools in retail
enterprises. A step-by-step plan for optimizing branding efforts is presented, focusing on the integration of
innovative technologies, such as artificial intelligence and data-driven decision-making, to enhance the
performance of digital campaigns. Practical guidelines are outlined for using advanced analytics and predictive
modeling to refine targeting, customize messaging, and allocate budgets more efficiently. This allows retail
enterprises to maximize the return on investment in branding activities and achieve sustainable growth in the
digital environment. The dissertation concludes by summarizing the theoretical, methodological, and practical
contributions of the research. It emphasizes the importance of continuous monitoring and adaptation of digital
branding strategies to meet the evolving needs of consumers and the dynamic nature of the retail industry. The
proposed frameworks and tools aim to provide a strategic advantage to retail enterprises, enabling them to build
stronger brand identities and foster long-term customer loyalty in the digital era. Key results of the dissertation
are implemented into the practices of the studied retail enterprises, confirming the validity and effectiveness of
the proposed approaches. The findings also serve as a foundation for further research in digital branding and its
application in other sectors.
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1. PapxeBny Jlapuca Anb6epTiBHA

2. Larysa A. Radkevych

KBasigikamis: k.e.n., gou., 08.06.02

InenTudikarop ORCID ID: 0000-0001-5974-9081

JoparkoBa indopmamnist:

IloBHe HaﬁMeHYBaHHﬂ IOPUIUYHOL 0C00H: HanionanbHuii yHiBepcuteT "Ofiechbka MoJliTexHika"
Kopg, 3a €IPIIOY: 43861328

Micue3Haxoa KeHHS: np. lllesyenka, 6yz. 1, Oneca, 65044, Ykpaina

dopma ByracHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: MinictrepcTBo oCBiTH i HayKu YKpaiHu

InenTudikarop ROR:

PeuenseHTu

BiacHe IIpi3Buie Im'sa ITo-6aTbKOBI:

1. fArenbcpka Katepuna IOpiiBHa

2. Kateryna Y. Yahelska

KBasigikamis: 1. e. u., npodecop, 08.00.03

InenTudikarop ORCID ID: 0000-0002-3760-003X
JopaTrkoBa inHpopmanist:

IloBHe HafIMeHyBaHHSI IOPUIUYHOL 0CO0H: Jlep>KaBHMII TOProBeJIbHO-€KOHOMIYHUI YHiBEpCUTET
Kopg 3a €IPIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yz. 19, Kui, 02156, Ykpaina
dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBiriHHS: MiHicTepCcTBO OCBITH i HAayKu YKpaiHu

InmenTudikarop ROR:

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ®aiiBimenko [liana CepriiBHa

2. Diana S. Fayvishenko

KBasidikamis: 1. e. u., npodecop, 08.00.04

InenTudikarop ORCID ID: 0000-0001-7880-9801

JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUIHUYHOI OCOOH: [lepKaBHUII TOPrOBEIbHO-€KOHOMIYHUIA YHIBEPCUTET
Kop, 3a €IPTIOY: 44470624

Micue3HaxoaKeHHS: ByJ1. Kioro, 6yz. 19, Kuis, 02156, Ykpaina

dopma BracHOCTI: JlepxaBHa



Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZOMOCTi

BaacHe IlpizBuie Im's [10-6aTbKOBI Bonnapenko Onena CepriisHa
rOJIOBH pagu

BaacHe IlpizBume Im'st II0-6aTbKOBI Bonnapenko Onena CepriisHa
rOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBimasbHHuH 3a Ili,uI‘OTOBKy SInkoBenp TersiHa MuKoJ1aiBHa

00JIiKOBUX JOKYMEHTIB

Peectpartop YkpIHTEI

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peECTpallil0o HAyKOBOi IOpuenko TeTsHa AHaTosiiBHA

OisSIIBHOCTI




