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Pedepar:

1. ¥V nuceprauii po3risiHyTO TEOPETUYHI Mifxoau mono GopMyBaHHS aHATITUIHOTO iHCTPYMEHTApilo
MapKEeTUHTOBOTO ayAUTY [JIs1 OJ1iINHO->KUPOBUX IiJIIPUEMCTB: COOPMOBAHO KaTeropiajibHO-IIOHATIMHMI arapar
MapKETHHTOBOTO ayAUTY i 3alIPOIIOHOBAHO YHi(PiKOBaHY CTPYKTYpPY NPOLEeLypy HOTo NPOBENEHHS, 0 BKIIIOYAE
IiarHOCTHUKY MapKeTHMHIOBOI NOJITUKY, POPCANT, 6eHUMAPKIHT. [IpoBeieHO JOCTiIKEHHS Cy4aCHOTO CTaHy OJIiITHO-
JKUPOBUX MiJIIPUEMCTB Ta iX e(peKTUBHOCTI. [IpoaHasnizoBaHO CTPYKTYpy BUPOOHUILITBA OJIITHO->KUPOBOI MPOAYKILi,
BA3HAYEHO JIilepiB PUHKY Ta OKPECJIEHO €KCIIOPTHI MOKJIMBOCTI rajy3i, IPOBEAEHO AiaTHOCTUKY
MaKpOCepeOBUIIA Ta PUHKOBYUX [TO3ULIN Py KoMIaHi «KepHes rpyn» Ha ocHOBi ETOM ta QUEST-ananisy ta
3aCTOCOBAHO METOOUYHUI MifXif, IOA0 NiarHOCTUKU BHYTPIIIHBOTO CEPENOBUIIA aHAJIOTIYHOTO MiATIPUEMCTBA, 10
I'PYHTY€ETbCS Ha 30aJIaHCOBaHIN CUCTeMi TOKa3HUKIB. YJ0CKOHAJIEHO OpraHisaliliHo-eKOHOMiuHe 3a6e3l1e4eHHs
BIIPOBAJIP)KEHHS aHAITUYHOTO iIHCTPYMEHTAPil0 MAaPKETUHIOBOTO ayAUTY Y Aisl/IbHICTb OJIIMTHO->KUPOBUX
MiANPUEMCTB Ha OCHOBI 3aCTOCYBaHHSI (POPCANTY, IO IPYHTYEThCS Ha NoeAHaHHI meTofiB Wild cards Ta nepeBa

PEJIeBaHTHOCTI, yIOCKOHaJIEHi i3 ypaxyBaHHSIM PO3MIpy HiJIIpUeEMCTBA NPOLelypi IPOBeieHHS OeHUMapKIHTy Ta



BM3HA4Y€HHI BEKTOPIB PO3BUTKY Ha OCHOBI MaTpULlb CTPATETiYHUX aIbTEPHATHB.

2. The theoretical approaches to the formation of analytical tools of marketing audit for oil and fat enterprises
were considered. The categorically-conceptual basis of marketing audit was formed. It was proposed the unified
structure of its procedure, including diagnostics of marketing policy, foresight, benchmarking in the dissertation.
The author's definitions of each component were offered, the principles and methods of marketing audit, as well as
the specifics of its implementation in the activity of domestic oil and fat enterprises were highlighted. The essence
of marketing audit determines the principles on which it is conducted. Principles of marketing audit can be divided
on 2 groups: general (those that are typical for all types of audit, namely, systematic, complex, objective, rational
efficiency) and specific (characteristics only for marketing audit, namely, environmental orientation, social
orientation, market orientation, institutional approach, using of digital). In dissertation the importance of activity
and efficiency of oil and fat enterprises in the process of development of the national economy were considered,
and also its strategic importance for the Ukrainian economy were emphasized. In addition, the specific features of
the agro-food sector and the specifics of the marketing audit, which take into account these characteristics, were
highlighted. It was considered the main laws of Ukraine in sphere of marketing audit and connected with activity
of oil and fat industry. The research of the current state of oil-fat enterprises and their level of efficiency was
conducted. The main tendencies of the production structure of oil-fat industry and the level of influence of world
trends were determined. Market leaders were determined and the export opportunities of the industry were
outlined. It was proposed to use production function for determining level of influence of highlighted factors and
forecast approximate quantity of supply. The macro-environment diagnostics and its influence on the market
positions of the one of leading company in this sphere - group of companies "Kernel groups” - were conducted.
The main specific of diagnostics of marketing macroenviroment which was used in dissertation is combination of
QUEST and ETOM analysis. This combination provide complex and deep research of marketing environment
factors and its interconnection what allow to find out all possible risks and prevent it. The methodical approach to
the diagnosis of the internal environment and assessment of the competitive potential the same company, based
on the study of the Balanced Scorecard (Balanced scorecard). Author proposed divide the most important
indicators of enterprise activity for 4 groups: marketing, financial, productive and staffing indicators. This
methodological approach was used for research of “Kernel group” activity what helped to measure its effectiveness
and find out the main direction of development. The organizational and economic procedure of the
implementation of analytical tools for the marketing audit of oil and fat enterprises is based on the use of the most
effective modern marketing tools for this sphere. One of these tools is using of foresight based on a combination of
methods of Wild cards and relevance trees. This combination provide deep research of enterprise’s problems and
creating effective plan of actions for its minimize and full use of new opportunities. It was proposed improved
procedure of benchmarking which takes into account the characteristics of enterprises depending on the size of it.
The main advantage of this methodological approach is detailed procedure of the process of choosing standard
enterprise for compare and measure of company effectiveness. It was proposed to use results of marketing audit
for adapt and develop marketing strategy of enterprise, choose vectors for further development on the basis of
matrixes of strategic alternatives. It is advisable to formulate these measures in the form of a roadmap, which
outlines the strategic goals that the company plans to achieve, measures that will lead to achieving the strategic
goal and resources that will ensure the implementation of the planned activities. In addition, the roadmap should
indicate which key indicators will serve to assess the effectiveness of its implementation and what results are
planned to achieve.
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