O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0408U002984
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 26-06-2008

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Benemyk Caitsiana CepriiBHa

2. Veleshchuk Svetlana Sergievna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucTy: 10-06-2008

CnenianpHICTB 32 0CBiTOIO: 8.050 109

Micue p060TI/l 3a06yBaqa: TepHOMiNbCLKMI HaLliOHAJILHUI €KOHOMIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 33680120

Micqesnaxo,szeum:: 46020, m. TepHominb, ByJ1. JIbBIBCHKa, 11

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYUEHOI pagH (Pa30Boi Cleliagi30BaHOi BYE€HOI pagu): [l 26. 102. 05
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: TepHOMINLCHKUII HAI[IOHATBHUI EKOHOMIYHMI yHIBEPCUTET
Kog, 3a €JIPIIOY: 33680120

Micue3HaxoaKeHHS: 46020, M. TepHomins, Byi. JIbBiBCBKa, 11

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 64.01.75

Tema gucepranii:
1. BpeHIL-MeHe,H)KMCHT B CTpaTeFi‘{HOMy PO3BUTKY Hi,ILHpI/IGMCTB

2. Brand management in the strategic development of enterprises

Pedepar:

1. Y nuceprauii o6rpyHTOBaHO 3MICT ejleMeHTiB OpeHjia Ta Ioro NoHSTiHUY anapat. [106y10BaHO MOieb
yIPaBIliHHS OGPEHIOM, sIKa MICTUTh CTPYKTYPHO-JIOTIYHY CXEMY YIIPaBJiHCBKUX [Iill Ta Bifo6pakae iX IUKJIIIUHICTb.
3anponoHOBaHO KOHLEINTYaIbHI NiIXOOU 10 BIPOBA/I)KEHHS OPEHI-MEHEI)KMEHTY B YIIPaBJIiHCBKY HisI/IbHICTD
HiAPUEMCTB, SIKi Ial0Th 3MOTY BIIPOBAJKyBaTH OTO 3aJI€XKHO Bill CTyI€Hs! pO3BUTKY OpeHza, crienudiku

HiANpUEMCTBa, FTOTOBHOCTI 10 BUKOPUCTAaHHS OPEHI-MEeHEePKMEHTY B YIIPaBJIiHChKIN Iisi/IbHOCTI.

2. The thesis contents of that brand elements and conceptual apparatus concerning with the brand have been
grouded. The running management model which contains the structural and logical scheme of the managing
actions in the brand management process has been developed. The conceptual approaches in brand management
estaclishment have been proposed that give to implement it according with brand development level, enterprise
specifies, readiness to use brand management.

Jdep>kaBHHHM peecTpaliiiHuii Homep [IiP:



IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui# NpiopHTETHHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

Iyosikarrii:

HayKkoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Comnia;ibHO-eKOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Bsacue IlpizBuuie Im's I1o-6aThKOBI:
1. Yerenko OsnekcaHnp AHIpilioBAY

2. Ustenko Oleksandr Andriyovych

KBasigikamis: k.e.n., 08.01.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indpopmamnist:

IToBHe HaliMeHYBaHHS IOPHINYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocosyerbcs

VII. BizomocTi npo odiniiHNX ONIOHEHTIB Ta PELeH3€HTIiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBumie Im's Ilo-6aTbKOBI:

1. Kyxnenko Oser BacunboBuy

2. Kyxsnenko Ousier BacuiboBrd

KBasigikanis: g.e.x., 08.00.05
ImenTudikarop ORCID ID: He zactocoyeTrbes
JoparkoBa iHdopmamist:

IloBHEe HaMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

BaacHe IlpizBume Im'st [10-6aThKOBI:
1. Top6asnp Harasis IropiBHa

2. Top6anp Haranis IropiBHa

KBasigikanis: k.e.n., 08.06.02
InenTudikarop ORCID ID: He 3acrocosyerbes
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma Bi1acHoCTI:

Cdepa ynpasiiHHS:

Inentudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpizBuine Im'sa I1o-6aTbKOBI

TOJIOBH pagu

BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOrO Ha 3acCifiaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a peECTpallil0o HAyKOBOi

OisIIBHOCTI

['onuyapos IOpii1 BikTopoBuy

['onuyapos IOpiii BikTopoBud

FOpuenko T.A.



