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1. HPOFHOBYBaHHH TMONUTY Ha IOCIYTU TYPUCTUYHUX Hi,HHpI/IeMCTB

2. Prognostication for services of tourism enterprises

Pedepar:

1. O6'ekTOM HOCHIIKEHHS € Tpolieck GOPMYBaHHsI NONUTY HAa TIOCJIYTY TYPUCTUYHUX MigIpueMcTB. [IpegmeTom
IOCIIiIKEHHS € TEOPETUYHI Ta METOAWNYHI [10JI0KEHHS ITPOTHO3YBAHHA IIOIIUTY Ha [OCJIYTY TYPUCTUYHUX
MiINPUEMCTB. Y IIPOLEC JOCIII)KEHHS! BUKOPHMCTOBYBAJIMCh TaKi METOIY, METOLWUYHI IPUAOMU Ta iIHCTPYMEHTU:
KOHCTPYKTUBHO-JIOTIYHUI; CTAaTUCTUYHOTO aHaJli3y; EKOHOMIYHOrO aHaizy; rpadivHoro aHasnizy; SWOT-aHaisy;
TPEHA0BOr0 aHasi3y; METO aHAJIITUYHOIO BUPIBHIOBAHHS DALY AVMHAMIKY; ONTUMI3aLiiiHi MeTonu. Jluceprauiina
po60Ta noJssrae B po3poolli Ta OOIPYHTYBaHHI TEOPETUKO-METOANYHUX Ta TPAKTUUYHUX I10JI0KE€HD 100
IIPOTHO3YBaHHS MONUTY Ha NMOCJIYTA TYPUCTUYHUX HMiJIIPUEMCTB. 3alIPOIIOHOBAHO METOANYHUI iHCTPYMEHTApiiA,
SIKUI 103BOJISIE BUBHAYUTH IIPOTHO3HY OLIiHKY IIOMHUTY Ha IOCJYTY TYPUCTUYHUX MigITPUEMCTB. Po3pob6yieHo
aJafTUBHY MOJEJIb IPOTHO3YBAHHS [IONUTY Ha IIOCJIYyTY TYPUCTUYHUX MiJIIPUEMCTB, SIKA IIepei0adae KOMILJIEKCHE
BUKOPHCTaHHS CUCTeMU YMHHUKIB 3 BpaXyBaHHSIM KOMIIOHEHTH CE30HHOCTI. BIOCKOHaneHo BepOabHy MOJIEJlb

CTPYKTypH3allii TYPUCTUYHHUX Ta iHIINX MiATPUEMCTB, 4Ki IPSIMO YU ONIOCEPEIKOBAHO 3aJlisiHi y CTBOPEHHI



TYPUCTUYHOTO IPOJYKTY, 32 PiBHEM iX BATOMOCTI y 3a[J0OBOJIEHHI [TONUTY HA TYPUCTWYHI NOCayru. PesynbraTu
IOCJIiIKeHHS Ta BUKJIaZieHi B poOOTi [pomno3uLlii 6yJ10 BUKOPUCTAHO Y NpakTuyHii gisbHOCTI TI1 "Kapnartu" ta I1I1
"MepegiaH-Tpasen".

2. The object of research are processes of relations demand for the services of the tourist enterprises. The subject
of research are theoretical and methodological forecasting demand for tourism enterprises. The study used the
following methods, teaching techniques and tools: constructive logic, statistical analysis, economic analysis,
graphical analysis; SWOT-analysis, trend analysis, the method of aligning a number of analytical dynamics;
optimization methods. The thesis can tains the development and justification of theoretical, methodological and
practical provisions for forecasting demand for tourism enterprises. A practical tool to detect the predictive
estimate demand for tourism enterprises has been proposed. The adaptive model of forecasting demand for travel
companies, providing integrated use of factors with regard to components of seasonality has been woked out
improve the verbal model of the structuring tourism and other businesses that are directly or indirectly involved in
creating a tourism product is improved, in terms of their importance in meeting the demand for tourist services.
Results of the study as stated in the proposal have been used in practice TP "Carpathians"” and PE "Meredian-
Travel."
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