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Pedepar:

1. Incepranjiiine 0OCiIyKeHHs IPUCBSIYEHO BUPIlIEHHIO HAYKOBOI NPO6JIeMU CTBOPEHHST HOBUX MojeJlel i
aJNrOPUTMIB 1714 iHQOpMaLiHO-aHAJIITUMHAX MAPKETUHIOBUAX CUCTEM 3 METOIO 3aCTOCYBaHHS iX y IIpolLeci
IPUIHATTS pallioHaIbHUX MAPKETUHTOBUX PillleHb. Y poOOTi 3aITPOIIOHOBAHO, PO3PO06JIEHO Ta pe-asizoBaHO
MaTeMaTUyHi MOJieJli OITUMAIbHOTO BUOOPY aCOPTUMEHTY IIPOAYKILii, cTparerii ii 30yTy Ha cerMeH-Tax pUHKY, a
TaKOX HEUiTKy MO/IeJIb CTPATEriyHOro IJIaHyBaHHS AislIbHOCTI MiANpreMCcTBa. Brieplie 3a-IIpOI1OHOBAaHO
KOHLIEMIIi}0 MOZEJIIOBAaHHS MAPKETUHIO-BUX IIPOLIECIB YIIPABJIiHHS MiJIIPUEMCTBOM Ha OCHOBI rpadidyHOi, JIOTiYHO]
Ta MAaTPUYHOI CXeMHU aJITOPUTMY i peasi3oBaHUX 3a LOMIOMOTOIO PEryJsipHUX BUPasiB aj-re6pu nomiu, mo
3abe3nevyye KOMIIAKTHICTb 3aIMCY, JOCUTb ITPOCTUI ONUC aJIFTOPUTMIB i HAOUHICTb IXHBOTO IpefcTaBieHHsl Ha EOM.
2. The work deals with scientifically grounded problem-solving of new models and algorithms of information-
analytical marketing systems aimed at their application in reasonable marketing decision-making. The author
offered, worked out and realized mathematic models of optimal assortment choice, its distribution strategies at



segment markets, together with the model of unclear majorities of enterprise functioning strategic planning. On
the basis of algorithm graphical scheme, logic algo-rithm scheme, matrix algorithm scheme and event algebra
regular equilibriums it is suggested for the first time the conception of marketing process enterprise management
modelling, equilibrium compactness, non-sophisticated algorithm description as well as their PC displaying being
provided.
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