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Pedepar:

1. Incepraliiio nprcBs9eHO KOHLeNTyali3alii KOpIopaTUBHOI penyTaliii SIK IpeMeTHO-CIienudiyHOro pi3HOBULY
6araroacrieKTHOro GpeHOMEeHy pelnyTallii, 06IPyHTYBaHHIO JOLIIBHOCTI aKTUBHOTO BIIPOBA)KEHHS LIbOTO MOHSTTS B
KaTeropiajbHMM anapar Cy4acHOi eKOHOMIYHOI COLi0JIOTii Ta pO3PO0JIEHHIO METOAUKO-iIHCTPYMEHTAIBHOTO MiAX0AY
i YMHHYKY KOPIIOPaTUBHOI penyTallii (1oBipa, oBara, coliaJibHUN i CUMBOJIIYHUI KamliTanu), po3KpUTa CyTHICTb
CIIOPiIHEHUX 3 HElO IIOHSTh CYy4aCHOr0 MDKAUCLIMIITIIHAPHOTO HAYKOBOTO AUCKYpCyY. 31ilicCHeHa Kiacuikaris
IiAXOiB 1O BUMIPIOBAaHHS KOPNOPATUBHOI pemnyratii. [IpoBenena Bepudikauis meroguku RepTrak™ gk opniei 3
HaNOIDKIMX 10 COLI0JIOTIYHOTO pO3yMiHHSI KOPIIOPATUBHOI pemnyTalii METOMK Ha IIOCTPaAsIHCbKOMY ITpocTopi. Ha
OCHOBI Liiei MeTOAMKY Ta onepalioHaisalii colios0riYHOro KOHCTPYKTY KOPIIOPATUBHOI penyTalii po3pobieHi
aBTOPCBKI MiIXOOY Ta METONVKY BUMiPIOBaHHS KOPIIOPATUBHOI peMnyTallii Ik CIPUMHATTS CTEUKXOJAEpaMu 1

BUMIPIOBaHHS KOPIIOPATMBHOI peryTalii B MeAiarpocTopi.



2. The dissertation is aims at the conceptualization of corporate reputation as a subject-specific kind of the
multidimensional concept of reputation, and suggests an active introduction of this concept into the categorical
apparatus of modern economic sociology and the development of a methodological and instrumental approach to
measuring corporate reputation in the context of its sociological understanding. The components and drivers of
corporate reputation (trust, respect, social and symbolic capital) are investigated, the essence of concepts of
modern interdisciplinary scientific discourse closed to corporate reputation is revealed. The classification of
approaches to corporate reputation measuring has been carried out. The RepTrak™ methodology as one of the
methods closest to the sociological understanding of the corporate reputation is verified in the post-Soviet space.
On the basis of this methodology and the operationalization of the sociological construct of corporate reputation,
the author's approaches and methods for measuring corporate reputation as perception by stakeholders and
measuring corporate reputation in the media have been developed.
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