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Pedepar/anoTamis:

1. AKTyaspHiCTh TEMU BU3HAYA€ThCS TpaHCcPopmaliiero poi inpopmaniiHo-KOMYHiKaliiHux TexHoorii (IKT) y
MapKETHHTOBIl AiJIbHOCTI Ta 3pOCTAal0OYMMU BUMOTaMHU JI0 MaliOyTHIX MAapKeTOJIOTIB, SIKi IOBUHHI BOJIOAITH
IM(pPOBUMU KOMIIETEHTHOCTSIMHU 117151 €(DeKTUBHOI KOMYHIiKallii, B3aeMOJii Ta CIiBIIpali, aHAJIITUKU JAHUX, POOOTH 3
inpopmaniitHumu cuctemamu, LUPpoBUMH IIATGOPMaMU Ta TEXHOJIOTISIMYU IITYYHOTO IHTEJIEKTY. 31iliCHeHO
KOMIIJIEKCHUI aHasli3 TEOPETUYHUX 3aca], GopMyBaHHs LMPPOBOI KOMIIETEHTHOCTi MailbyTHiX MapKeTOoJIOriB y
npoueci NpogpeciiiHoi MigrOTOBKU. YTOUHEHO CYTHICTb IOHSTTS «IU(POBA KOMIETEHTHICTh MaOyTHIX
MapKeTOJIOTiB», SIK MiATBEPAKEHY 3[aTHICTh €()eKTUBHO BUKOPUCTOBYBATU Cy4acHi [u(pPOBi iHCTpyMeHTH 15

onTUMi3zallii Npo1eciB MApKeTUHIOBO] JisI/IbHOCTI, 30aTHICTb aHaJi3yBaTU Ta iHTEpHpeTyBaTy LUPPOBi



MAapKETHHTIOBI 1aHi 1J1s BilCTE€XEHHS Pe3yJIbTaTiB MADKETMHIOBUX KaMIaHil, BuMipioBaHHs ROI (Return on
Investment) Ta iHIIMX KII04OBUX ITOKa3HUKIB edpexTuBHOCTI (KPI), BuUKOprCTaHHS CcriewiaizoBaHUX 3aCTOCYHKIB Ta
cucreM 6i3Hec-aHaliTUKY, IHCTPYMEHTIB Ha OCHOBI IITYYHOTO iHTEJIEKTY B LIU(POBOMY MAPKETUHTY [1JIs
IIPOTHO3YBAaHHS MANOYTHIX TEHIEHILIi, TIOBEiHKY CIIOKMBAYiB Ta MOJE/IOBAaHHSI MOXKJIMBUX CLIEHAPiiB PO3BUTKY
PHMHKY, @ TAKOXX YMIiHHS IPUMMATH OOI'PYHTOBAHI pillleHHS! HA OCHOBI JaHUX i peKOMeHalliil 111 e(PeKTUBHOTO
VIPaBJliHHS MAapKETUHIOBUMU IIPOEKTaMHU, 3a6€e311e4y0ur CBOeYacHe BUKOHAHHS 3aBJaHb Ta JOCSTHEHHS
[IOCTaBJIEHUX Liisiell. BUsHaueHo, 10 CTPYKTypa LHU(PPOBOi KOMIIETEHTHOCTI MaliOyTHIX MapKETOJIOTiB OXOILJII0E
IIiCTh B3a€MOIIOB I3aHUX CKJIaTOBUX TakuX sK: Cl. [npopmaniiina rpamoTHicTs; C2. ETuka Ta 6e3neka; C3.
lIndpoBuil MapKeTHHT Ta cowianbHi Meria; C4. Anamni3 nanux ta incaitu; C5. UX-gu3aiid ta po3pooka; C6.
IITy4HMi iHTENIEeKT Ta MAllMHHE HaBYaHHS. Bu3HaueHo OCHOBHI (pakTopy, 110 BIIJIMBAIOTh HA (OPMYBaHHS
11M(PPOBOi KOMIIETEHTHOCTI MaliOyTHIX MAapKETOJIOTIB y 3aKjIaZax BUILOI OCBITH, a caMme: HOpPMaTUBHUI, 3MiCTOBUH,
TE€XHOJIOT{YHUM, METOIUYHUI Ta IEPCOHANILHUN. Y MEXXax AOCIiIKEeHH poaHanizosaHo IKT, 3a 1OIIOMOrowo Kux
MOXKe 37ilicHIOBaTHCS POPMYBaHHS LUPPOBUX KOMIIETEHTHOCTE y IIpoueci npodeciiiHoi nigroToku. JJocaigKkeHo
Ta Bu3HaueHo IKT, mo 1o3BoI0Th 3a6€31€YUTU KOMIJIEKCHE (POPMYBaHHS LUPPOBUX KOMIIETEHTHOCTEN
ManbyTHIX MapKeTosoriB. Jlo ix ckiamy BifHECEHO XMapHi cepBicy, IaTdOpPMu s CIiBIpaLi, iIHCTPyMEHTU
aHaJIITUKY 1 06POOKM MapKeTHUHIOBUX aHUX, 3aco0u uudposoro nusaiiny Ta UX /U, a TakoX iHCTpYMEHTH, 110
0a3yI0TbhCsl HA METOaX WITYYHOTO iHTEJIEKTY Ta MalIMHHOT'O HaBYaHH4 JJ1s1 aHasli3y JaHUX, aBTOMaTu3allii
MapKETUHIOBUX IIPOLIECIB | MIATPUMKHU NIPUMHATTS pilleHb. BcTaHOBIIEHO, 10 iHTerpauis IKT B ocBiTHIN nponec
3abe3nevye aIanTUBHICTh, KOMAaHIHY B3a€MO/Ii0, pePJIeKCUBHY CTIMKICTh Ta 3aTHICTh 10 6e311epepBHOTO
HaBYaHHS, 110 € OCHOBOIIOJIOKHUMU 17151 GOPMYBaHHSI TOTOBHOCTI MalOyTHIX MapKeToJIOriB 0 TpodeciiiHoi
LisITIbHOCTI B Cy4acHUX YMOBax Lu@poBoi TpaHchopMaliii. PozpobieHo monens GopMyBaHHS U(PPOBOI
KOMITETEHTHOCT] Maii6yTHiX MapKeTOJIOrB, SIKa CKJIaJla€ThCsl 3 METOI0JIOTIYHO-11iJIbOBOTO, 3MiCTOBOTO,
IIpOLIelypPHOTO Ta Pe3yJIbTaTUBHOIO 6JI0KIB. MeTOm0IOTiYHO-11i/IbOBUI 6JIOK BU3HAYA€E METY, CKJIaToBi LUQpPoBOi
KOMIIETEHTHOCTi, HOpMaTUBHY 6a3y, a TaKOX I1eIaroriuHi Ta METOJ0JIOrYHI MifXoAu, 10 3a6€3MeUy0Th LiTiCHICTb i
JIOTiKy OCBiTHBOTO MpoLeCy. 3MiCTOBUM 6JIOK BifOOpaskae MOXJIMBOCTI OCBITHbO-IIPOQECiiiHOI Tporpamu, pobodnx
IIporpam HaBuaJbHUX JUCLUIUIIH Ta PO3PO0JIEHNX €JIEKTPOHHUX HAaBYaJIbHUX KYPCiB 3 iHTerpatieto iHpopMaliiiiHo-
KOMYHIKalilHUX TeXHOJIOri# 1151 GopMyBaHHS LMPPOBOI KOMIIETEHTHOCT]I MailbyTHIX MapKeTOJIOriB.
[TpouecyanbHuil 610K BKItoYae GOPMHU, METOLIM Ta 32COOM HaBYaHHS, 30KpeEMa JIEKLii 3 eJIeMeHTaMU iHTepaKTUBY,
J1IabOpaTOPHi Ta CaMOCTilHi poO60TH, BUKOPHUCTAHHS XMAaPHUX CEPBICiB, TNPPOBUX INIATPOPM i CrielianizoBaHOTO
IIPOrpaMHOro 3a6esneyeHHs. Pe3ynbpraTBHUN 6JI0K Ilepenbdadae BU3HAYEHHS PiBHIB Ta iIHCTPYMEHTIB OLiHIOBaHHS
copmoBaHoOCTi IM(PPOBOI KOMIIETEHTHOCTI MalibyTHIX MapKeTosoriB. OnucaHo peasni3allilo eKCIIepUMEHTaIbHOIO
OOCJIiIKEHHS, 10 CKJIafalocs 3 YOTUPbOX €TAIiB: IIiATOTOBYOr0, KOHCTATyBaJIbHOTO, EKCIIEPUMEHTAJIBHOTO Ta
KOHTPOJIbHOTO. Ha miiroToBYOMy Ta KOHCTaTyBaJIbHOMY €Tallax 371iiCHEHO KOMIVIEKCHUM aHaJli3 Cy4aCHOI'O CTaHy
npo6aemu popmyBaHHS 1UPPOBOI KOMIIETEHTHOCTI MalibyTHIX MapKeToJoriB. [IpoBesieHo orJisg, HayKOBUX
IOCJiIKEHb OO0 MiATOTOBKU MalibyTHIX MapKeTOJIOTiB, BUMOT PUHKY IIpali Ta NPaKTUKX 3aCTOCYBaHHS
neJaroriyHux migxoxis. I1ig yac eKCIepMMEHTaILHOTO eTamny 6yJI0 OOIPYHTOBAHO Ta allpOOOBAHO METOOMKY
dbopmyBaHHS 1U(PPOBOI KOMIIETEHTHOCTI MalibyTHIX MapKeTOJIOTIB y rpoueci npodecifHoi MifroToBKY, a CaMe:
3/1ifICHEHO KOPUTYBaHHS pOO0YMX HaBYaJIbHUX IIPOrpam IUCLUIIIIH; pO3pPO6JIEHO Ta BLOCKOHAJIEHO 3MICT
€JIEKTPOHHHUX HaBYaJIbHUX KypCiB gUucUuIIiH. Takox 11 popmMyBaHHS IU(PPOBOI KOMIIETEHTHOCTI MalbyTHIX
MapKeTOJIOTiB 6yJI0 BUKOPUCTAHO JOCBiHE Ta THY4YKe HaBYaHHs. Ha KOHTPOJILHOMY eTarli eKCIIePUMEHTY
IIPOBOJIMJIOCS BUMIipPIOBaHHS CTaHy cGOPMOBAHOCTI IUPPOBOi KOMIIETEHTHOCTI MaltOyTHIX MapKeTOJIOTIB y Ipolieci

npodeciiiHoi MigroToBKU BiNOBIIHO 40 3alIPOIIOHOBAHOI METOIUKHU.

2. The relevance of the topic is determined by the transformation of the role of information and communication
technologies in marketing activities and the growing demands on future marketers, who must possess digital
competencies for effective communication, interaction, and collaboration, data analytics, and work with
information systems, digital platforms, and artificial intelligence technologies. A comprehensive analysis has been
carried out of the theoretical foundations for developing the digital competence of future marketers during their
professional training. The essence of the concept of «digital competence of future marketers» is clarified as the



proven ability to use modern digital tools to optimize marketing processes effectively, the ability to analyze and
interpret digital marketing data to track the results of marketing campaigns, measure ROI (Return on Investment)
and other key performance indicators (KPIs), the use of specialized applications and business analytics systems, as
well as Al-based tools in digital marketing to forecast future trends, consumer behavior, and model possible
market development scenarios, as well as the ability to make informed decisions based on data and
recommendations for the effective management of marketing projects, ensuring the timely completion of tasks
and the achievement of set goals. It has been determined that the structure of digital competence for future
marketers encompasses six interrelated components, namely: C1. Information literacy; C2. Ethics and security; C3.
Digital marketing and social media; C4. Data analysis and insights; C5. UX design and development; C6. Artificial
intelligence and machine learning. The main factors influencing the development of digital competence among
future marketers in higher education institutions have been identified, namely: regulatory, content-related,
technological, methodological, and personal. The study analysed innovative educational technologies for
developing digital competencies during professional training. Information and communication technologies that
enable the comprehensive development of digital competencies among future marketers were investigated and
identified. These include cloud services, collaboration platforms, analytics and marketing data-processing tools,
digital design and UX /UI tools, as well as tools based on artificial intelligence and machine learning for data
analysis, marketing process automation, and decision support. It has been established that integrating innovative
technologies into the educational process fosters adaptability, teamwork, reflective resilience, and the capacity for
continuous learning, which are fundamental to preparing future marketers for professional practice in the current
context of digital transformation. A model for developing the digital competence of future marketers has been
developed, consisting of methodological, goal, content, procedural, and outcome blocks. The methodological-goal
block defines the objectives, components of digital competence, the regulatory framework, and the pedagogical
and methodological approaches that ensure the integrity and logic of the educational process. The content block
reflects the capabilities of the educational and professional program, the syllabi of academic disciplines, and the
developed e-learning courses, all of which are integrated with information and communication technologies to
develop digital competence in future marketers. The procedural section includes forms, methods, and means of
instruction, specifically lectures with interactive elements, laboratory and independent work, and the use of cloud
services, digital platforms, and specialised software. The outcome section defines levels and assessment tools for
evaluating the development of digital competence among future marketers. This paper describes the
implementation of an experimental study comprising four stages: the preparatory, diagnostic, experimental and
summative stages. During the preparatory and diagnostic stages, a comprehensive analysis of the current state of
affairs regarding the development of digital competence among future marketers was conducted. A review was
conducted of academic research on the training of future marketers, labour market requirements and the practical
application of pedagogical approaches. During the experimental stage, a methodology for developing the digital
competence of future marketers during their professional training was substantiated and tested, specifically:
adjustments were made to the working syllabi of the subjects; the content of the subjects’ online courses was
developed and refined. Experiential and flexible learning was also utilised to develop the digital competence of
future marketers. During the evaluation phase of the experiment, the level of development of future marketers’
digital competence was assessed during their professional training in accordance with the proposed methodology.
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