O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0404U002684
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 30-06-2004

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. [loranenko Cepri#t JIMuTpoBny

2. Potapenko Sergey Dmitriyevich

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi crieniaIbHOCTI: 08.03.02

Ha3Ba HayKoOBOIi CIIeniaJIbHOCTI: EKOHOMIKO-MaTeMaTnyHe MOJEIOBAHHS

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHCTYy: 18-06-2004

CreniaJbHICTh 32 OCBiTOIO: 8102

Micue po60oTH 34,00yBaya: Kuiscbkuil HALiOHAIbHMIA EKOHOMIYHMI yHIBEpCHUTET iMeHi Banuma ['eTbmana

Kopg 3a €IPIIOY: 02070884

Micue3Haxoa>keHHs: m.Kuis,npocn. [Tepemory, 54 /1

dopma BaacHOCTI:
Cdepa ynpaBiriHHS: MinicrepcTBo ocBiTh YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CIeliaai30BaHOi BY€HOI pagH): [126.006.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0C00H: KuiBCchKMil HAL[IOHAJILHUIA €KOHOMIYHUI YHIBEPCUTET iMeHi

Bapguma 'eTbMaHa

Kopg, 3a €IPIIOY: 02070884
Micue3HaxoayKeHHs: m.Kuis,npocn. [Tepemory, 54 /1
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.35.51
Tema gucepranii:

1. MopesnoBaHHS IIPOLECY PEKIIAMHOI Hisl/IBHOCTI

2. Modeling of advertising process

Pedepar:

1. TIponjec pexysaMHOI AisJIbHOCTI NifnprueMcTB. [linBuiieHHs e(peKTUBHOCTI peKJIaMHUX KaMIIaHil 3a paxyHoOK ix
ONTUMAJIbHOTO IIPOBEIEHHS], Y OCKOHAJIEHHS [IJIaHYBaHHS Ta YIIPaBJliHHS PEKJIAMHUM IIPOLIECOM, IO 6a3yeThCs Ha
PO3po0Li Ta 3aCTOCYBaHHI KOMILZIEKCY €EKOHOMIKO-MaTeMaTUYHUX MoJiesiel. MeToau Teopii eKOHOMIYHMX
iHopmaniitHux cucTeMm, Teopii CTPyKTYpPHOTO Ta CUCTEMHOI'O aHaJizy, Teopii rpagiB, EKOHOMiIKO-MaTeMaTUYHOTO
MOJI€JIIOBaHHSI Ta IPOTHO3YBaHHS €KOHOMIUHUX IIpoleciB. PO3p06ieHo 1iiNiCHYy KOHLIENIIiI0 Ta 3alIPOIIOHOBAHO
€KOHOMIKO-MaTeMaTU4Hi MOJieJli TPOBEIE€HHS PEKJIaMHUX KaMIlaHiil. PO3po6sieHO TEXHOJIOTiI0 ONTUMAaIbHOTO
YIIPaBJIiHHS NIPOBEJEHHS PEKJIAMHUX KaMIIaHill 3 BUKOPUCTAHHSIM arapaTy €KOHOMIKO-MaTeMaTUYHOTO
MOJIEJIIOBaHHS. BIIpoBa>KeHO peKOMEHJallii CTOCOBHO OIITUMAJIBHOTO YIIPABJIiHHS IIPOBEIEHHSM PEKJIaMHUX

Kamranin. [lignprueMcrsa YKpaiHy, HaB4aJIbHUM [IPOLIEC.

2. The advertising process of enterprises. Increase of efficiency of publicity campaigns due to their optimum
conducting, improvement of planning and publicity process control, that is based on development and application



of complex of economic-mathematical models. Methods of theory of the economic informative systems, theory of
structural and systems analysis, graph theory, economic-mathematical design and prognostication of economic
processes. Integral conception is developed and offered the economic-mathematical models of conducting
publicity campaigns. Technology of optimum management by conducting publicity campaigns with the use of
vehicle of economic-mathematical design is developed. Recommendations in relation to the optimum management
by conducting publicity campaigns are inculcated. Enterprises of Ukraine, educational process.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLiHHOI AiSJILHOCTI:
IlizcyMKu AOCIiAKEHHS:

ITy6stikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'S130K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:
1. ExxoBa Jliogpmuna ®enopisHa

2. Yejova Ludmila Fedorovna

KBasmigikamis: k.e.n., 08.03.02
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa indpopmanist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kopg, 3a €IPITIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

VII. BinomocrTi npo odiniliHuX OIIOHEHTIB Ta PELL€H3E€HTIiB
OdiuiiiHi OTIOHEHTH

Baacue IlpizBumie Im's I1o-6aTbKOBI:



1. Koctina Hina IBaHiBHaA

2. Koctina HiHa IBaHiBHa

KBasigikanis: n.e.n., 08.03.02
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

BaacHe IlpizBume Im's I1o-6aTbKOBI:
1. TepeweHnko TetsiHa OnaHaciBHa

2. Tepemenko Tergna OnaHaciBHa

KBasigikamis: k.e.n., 08.03.02
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TOJIOBH paju

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acigaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

l'onosay AnaTosiit BapdonomiitoBud

l'onoBau AHarouniit BapdosomiitoBrny



KepiBuuk Bigginy YKpIHTEI wo e
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko T.A.

JisiIbHOCTI




